general  information 


SEPTEMBER 

IN  DAILY  NEWS  HISTORY 


SATURDAY 


Average  circulation  of  the  Chicago 
Daily  News  for  September,  1954, 
was  580,481,  29,243  higher  than  for 
September,  1953,  and  the  highest 
September  daily  average  in  this 
newspaper’s  history. 


Average  circulation  of  the  Chicago 
Daily  News  for  September,  1954, 
was  572,439,  33,203  higher  than  for 
September,  1953,  and  the  highest 
September  Saturday  average  in  this 
newspaper’s  history. 
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One  Example  of  Equipment  for  Variable  Color  Page  Location 


The  above  diagram  shows  a  press 
equipped  to  enable  any  two  adjacent 
units  to  print  4  colors  on  either  side  of 

'DOR  more  than  60  years  Scott  has  been 
^  designing  and  building  newspaper  color 
printing  equipment.  The  fruits  of  this  con¬ 
tinuous  development  are  readily  apparent  in 
the  many  superior  mechanical  features  exclu¬ 
sive  with  Scott  Presses. 

The  illustration  above  is  a  splendid  example 
of  the  simplicity  in  design  and  convenience 
of  operation  of  Scott  Reversible  Drives  —  a 
simple  flip  of  a  lever  outside  the  gear  box 
does  the  trick! 


one  web  and  allowing  the  turning 
over  of  one-holf  of  the  web  when  de¬ 
sired  to  vary  the  color  page  location. 

All  gears  are  always  in  correct  mesh.  The 
flexibility  of  Scott  Press  units  in  combination, 
to  enable  wide  selection  of  color  page  loca¬ 
tion,  derives  from  long  experience  in  the  de¬ 
velopment  of  color  press  equipment. 

And  so  it  goes,  through  a  long  list  of  features, 
with  sound  mechanical  design  and  sturdy 
construction,  assuring  long,  satisfactory  serv¬ 
ice  and  quality  printing  from  every  unit  of 
Scott  equipment. 


★  A  Fully  Descriptive  Brochure  is  YOURS  for  the  asl(ing  ★ 

Buy  with  CONFIDENCE  -  -  -  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 


PLAINFIELD,  NEW  JERSEY 
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This  is  Rogers  Avenye 


...  in  northwest  Baltimore.  Every  home  in  this  block  of  Rogers  Avenue 
is  served  by  a  Baltimore  Sunpaper  Carrier. 

This  block  is  located  in  census  tract  27-18.  According  to  the  1950  U.S. 
Census,  69%  of  the  homes  in  this  tract  are  owner-occupied.  The  median  value  of  one- 
dwelling-unit  structures  is  $7,792.  The  median  monthly  rent  is  $45.29. 

This  block  is  one  of  4,200  blocks  in  the  Baltimore  City  Zone  in  which 
every  home  is  served  by  a  Baltimore  Sunpaper  Carrier.  In  addition,  there  are  many  more 
blocks  where  all  but  one  or  two  homes  are  served  by  a  Sunpaper  Carrier. 

It  is  this  "affection'^  for  The  Sunpapers  by  the  families  of  the  Balti¬ 
more  area  that  has  made  possible  The  Sunpapers'  advertising  leadership. 

THE  SUNPAPERS  OF  BALTIMORE 

MORNING  •  EVENING  •  SUNDAY 

Combined  daily  circulation  3S6,973  .  .  .  Sunday  313,247 

National  Rtprotontcrtivot:  Crtimcr  &  Woodward,  Inc.,  New  York,  Son  Francisco  &  Los  Angeles;  Scoloro,  Meeker  &  Scott,  Chicago  &  Detroit 
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Syracuse  HERALD-JOURNAL 
Staffers  Receive  Blakeslee  Award 

for 

OUTSTANDING  REPORTING... 
...in  the  Public  Interest 


Arthur  Cornelius,  HERALD-JOURNAL  chief  photographer, 
left,  and  Alexander  F.  Jones,  executive  editor,  center, 
receive  Howard  W,  Blakeslee  Awards  from  Dr.  E. 
Cowles  Andrus  at  Washington.  Cathy  Covert  (inset), 
medical  writer  on  maternity  leave,  was  unable  to  be 
present  at  awards  dinner. 


“For  outstanding  reporting  to  the  general  public  in 
the  field  of  heart  and  blood  vessel  diseases,”  said  Dr. 
E.  Cowles  Andrus,  president  of  the  Heart  Association, 
as  he  announced  the  winners  of  the  second  annual 
Howard  W.  Blakeslee  awards.  In  the  tradition  of  great 
journalism,  the  HERALD'JOURNAL  team  of  Covert 
and  Cornelius  researched  and  developed  a  lO'part 
series  based  on  visits  to  operating  rooms,  clinics,  and 
community  planning  meeting  for  3  months.  Through 
topflight  reporting  and  photography,  this  award' 
winning  series  portrayed  Syracuse's  fight  against  dis' 
eases  of  the  heart  and  blood  vessels. 


UlMtSMESS 
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Newhouse  Newspapers 
SERVE  and  SELL! 

A.P. ;  U.P. ;  INS. ;  Bureau  of  Advertising  A.N.P.A. ; 
A.B.(^. ;  A.S.N.E. ;  N.A.E.A. ;  Wirephoto,  Media 
Records. 


SYRACUSE 

HERALD  JOURNAL  -  POST  STANDARD 

(Evening)  (Morning) 

HERALD-AMERICAN  POST-STANDARD 

(Sunday)  (Sunday) 


General  Advertising:  Representatives  Moloney,  Regan  &  Schmitt 
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Double  Duty 

To  THE  Editor:  As  a  free 
lance  feature  writer  for  news¬ 
papers  and  magazines,  I  find 
your  weekly  both  informative 
and  interesting.  You  might  be 
interested  to  know  that  in  our 
family  E&P  does  double  duty. 
After  I  have  read  it  thoroughly 
it  is  passed  on  to  my  wife  who 
teaches  journalism  in  the  local 
high  school.  Both  of  us  feel  that 
when  her  students  read  and 
discuss  articles  in  E&P  they 
will  have  a  little  better  insight 
into  the  ideals  and  responsibili¬ 
ties  of  journalism. 

Robert  N.  Cheetham 
Sandpoint,  Iowa 

Incorrect  Report 

To  THE  Editor:  Your  issue 
of  Sept.  18,  printed  an  item 
datelined  Havana  and  headed 
“Reuters  in  Tieup  for  Latin 
Service.”  This  report  from  Ha¬ 
vana  is  incorrect;  Reuters  has 
no  such  news  exchange  arrange¬ 
ment  with  Agencia  Latina. 

D.  Kimpton  Roger.s 
North  American  Manager, 
Reuters,  Ltd.,  New  York 

Teeners  and  Movies 

To  THE  Editor:  This  summer 
the  Cleveland  Press  made  an 
interesting  survey  among  teen- 
aged  readers  in  an  effort  to  as¬ 
certain  the  relative  popularity 
of  various  departments  of  the 
paper.  The  result:  1)  Sports 
news.  2)  Movie  news.  3)  TV 
and  radio,  with  other  features 
running  out  of  the  money.  In¬ 
cidentally,  the  Press  has  a  well- 
edited,  newsy  motion  picture 
page.  Omar  Ranney  is  its  able 
editor. 

Some  food  for  thought  here. 

Ernest  Emerling 
Loew’s  Theaters. 

Safeguards  Diluted 

To  THE  Editor:  Developments 
at  the  Albuquerque  meeting  of 
the  Association  for  Education 
in  Journalism  indicate  pretty 
clearly  that  judgments  as  to  the 
value  of  the  present  type  of 
journalism  accreditation  will 
have  to  be  left  to  the  future. 

For  the  present,  accreditation 
as  it  originally  was  conceived 
seems  to  have  been  given  the 
boot.  In  its  place  we  have  a 
large,  generalized  approach  that 


nullifies  much  of  the  work  of 
the  committee  under  the  chair¬ 
manship  of  Dr.  Norval  Neil 
Luxon  and  the  secretaryship  of 
Dr.  Earl  English,  as  approved 
by  the  American  Council  on 
Education  for  Journalism  in  the 
days  before  the  National  Com¬ 
mission  on  Accrediting  put  its 
heavy  hand  upon  the  effort  to 
develop  real  standards  in  jour¬ 
nalism  education. 

The  educators,  of  course, 
should  be  allowed  to  run  their 
business  as  they  see  fit,  but  the 
safeguards  that  were  sought 
for  students  and  the  communi¬ 
cations  industries  now  seem 
subject  to  a  dilution  process 
that  eliminates  the  original, 
high  standard  concept. 

This  is  a  victory  of  sorts  for 
the  foes  of  accreditation,  but 
it  is  not  a  victory  for  sound, 
professional  journalism  educa¬ 
tion. 

A.  H.  Kirch  HOFEB 
Managing  Editor, 

Buffalo  (N.  Y.)  Evening  Newt 


Baseball  story  in  the  Toledo 
(Ohio)  Blade-.  “Staring  pitch¬ 
ers  were  Bob  Lemon  for  the 
Indians  and  Sal  Maglie  for  the 
Giants.”  • 

World  Series  influence  on  a 
business  story  in  the  Tucson 
(Ariz.)  Daily  Citizen:  “Expan¬ 
sion  of  the  department  store 
will  be  given  series  considers-' 
tion.”  • 

Description  of  Averell  Har- 
riman  in  the  Westbrook  Peglerl 
column,  as  it  was  printed  in 
the  Harlingen  (Texas)  Valley 
Morning  Star:  “He  took  up 
polio  and  played  well.” 

• 

Description  of  Mickey  Rooney 
in  the  Jack  O’Brian  (INS) 
column,  as  it  was  printed  in 
the  Columbus  (Ohio)  Dispatch. 
“To  show  his  versatility  he 
dashed  off  a  new  son,  carried 
it  over  for  Dorothy  Kilgallenj 
and  us  to  admire.”  t 

• 

Another  song  described  by 
the  Augusta  (Ga.)  Chronicle: 
“After  the  conference  Eisen¬ 
hower  will  sing  the  atomic  1 
energy  bill.”  | 
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The  28th  in  a  series  of  friendly  talks  on  the  movies... 
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Youth  Should 
Be  Served 


have  observed  with  pleas¬ 
ure  for  some  time  now  that  news¬ 
papers  are  paying  greater  atten¬ 
tion  to  the  interests  of  young 
people. 


Teen-age  columns  are  appearing 
m  more  and  more  newspapers,  and  in  London 
three  of  the  largest  papers  have  started  junior 
papers  for  their  younger  readers. 


regularly.  The  survey  was  conducted  for  a 
month  and  covered  the  whole  of  the  paper’s 
home  county. 

With  the  Indians  leading  the  American  League 
race,  it  was  probably  inevitable  that  sports 
should  finish  first,  especially  since  94  percent  of 
the  boys  interviewed  named  the  sports  page  as 
their  first  preference. 


We  must  admit  that  our  own  pleasure  in  this 
development  is  entirely  selfish.  For  we  reason 
this  way : 

Young  people  are  ardent  motion  picture  enthus¬ 
iasts.  Therefore,  newspapers  are  certain  to 
capture  their  reading  interest  by  printing  more 
picture  news. 

That  our  reasoning  is  sound  seems  to  have  been 
proved  by  a  survey  recently  conducted  by  The 
Cleveland  Press. 

In  making  its  survey  the  Press  interviewed 
boys  and  girls  between  the  ages  of  13  and  19.  In 
addition  to  being  asked  to  classify  13  items 
according  to  frequency  read,  and  “two  favor¬ 
ites,”  the  teeners  were  requested  to  volunteer 
the  name  of  any  other  Press  feature  they  read 


Close  behind  the  sports  page,  however,  was  the 
movie  department.  In  fact,  Omar  Ranney’s 
movie  column  placed  a  consistent  second  in  all 
lists :  second  in  regular  readership,  second  of  the 
favorites,  second  in  combined  readership,  and 
second  least  votes  in  the  column  headed  “Never 
Read.” 

We,  of  course,  may  be  biased.  Nevertheless  we 
believe  the  results  of  this  survey  prove  the  truth 
of  two  contentions  we  are  always  making  to 
newspaper  men.  One  is  that  young  people  like  to 
read  about  motion  picture  activities.  The  other 
is  that  if  a  paper  has  a  strong,  interestingly 
written  movie  department  it  will  command  a 
large  and  loyal  readership. 

And,  as  every  newspaperman  knows,  reader 
intere.st  is  the  foundation  of  circulation. 


The  Council  of  Motion  Picture  Organizations,  \nc. 
1501  Broadway,  New  York  36,  N.  Y. 
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Mine  this 
rich  market  with 


DEPTH  OF  PENETRATION 

Like  certain  valuable  minerals,  many  other  good 
things  are  to  be  had  through  Depth  of  Penetration.  By 
running  a  regular  program  of  advertising  in  THE 
CHRISTIAN  SCIENCE  MONITOR,  you  penetrate  to 
the  heart  of  the  rich  MONITOR  market  in  the  most 
favorable  way  possible  —  and  come  up  with  sales. 

In  this  great  international  daily  newspaper,  your 
advertising  will  get  preferred  reading  by  the  men, 
women,  and  youth  in  these  MONITOR  families.  These 
families  give  special  preference  to  products  advertised 
in  their  favorite  newspaper,  and  they  have  better  than 
average  "spendable  income”  —  spendable  for  the 
worthwhile  goods  and  services. 

Leading  retailers  tell  us  that  MONITOR  readers  con¬ 
sistently  ask  for  brands  they  have  seen  advertised  in 
the  MONITOR.  May  we  submit  a  custom-made  program 
of  advertising  for  your  product?  —  THE  CHRISTIAN 
SCIENCE  MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


SPEAKING  OF  DEPTH  OF  PENETRATION.  HERE  IS  WHAT  ONE 
ADVERTISER  SAYS:  "Every  few  days,  some  enthusiastic  Monitor 
reader  writes  in  stating  that  she  has  purchased  our  product  as  a 
direct  result  of  our  Monitor  advertising .  .  .  such  response  to  our 


advertising  is  a  most  gratifying 


^Christian 

Science 

Monitor 

An  tnf^rnttfionof  Daity  NmvfSpop^r 


experience  to  us.” 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.  C.  2 :  Connaught  House, 
163/4  Strand 


Listen  every  Tuesday  night  to 

"THE  CHRISTIAN  SCIENCE  MONITOR  VIEWS  THE  NEWS" 
with  Erwin  D.  Canham,  Editor,  over  the  ABC  network 


umn 
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Headlines  &  Bylines 

Under  the  above  title,  the  Albany  Times  Union  has  begun  a 
nightly  radio  news  broadcast  from  its  editorial  rooms  over 
WPTR.  Harold  Rabator  is  the  moderating  newscaster  with 
on-the-spot-reports  by  City  Editor  Connie  Heffernan,  Tip  Rose- 
berry,  Drama  Critic  Edgar  Van  Olinda,  Sports  Editor  Dick 
Walsh,  Women’s  Editor  Eileen  Burr,  Police  Reporter  Ed  Fen¬ 
nell,  Cartoonist  Hy  Rosen,  Reporters  Bill  Lowenberg  and  Dick 
Lewis  and  Photographer  Bob  Welder.  Publisher  Gene  Robb, 
Managing  Editor  Bert  Bearup  and  wptr  General  Manager  Leo 
Rosen  were  on  the  opening  broadcast  Sept.  27. 

— ^Jim  Morton,  New  York  Journal- American  editorial  promo¬ 
tion  manager,  was  bitten  by  a  rattlesnake  on  the  leg  he  injured 
as  a  parachute  officer  during  the  war — and  this  may  have  saved 
his  life  for  the  circulation  is  poor  in  the  injured  limb  and  pre¬ 
vented  spread  of  the  venom.  It  happened  at  his  Summer  home 
at  Nags  Head,  N.  C.,  at  the  time  of  the  hurricane,  no  physician  was 
available  and  a  friend  administered  first  aid. 

— That  world  traveler,  Hugh  Hostetter,  Hanover  (Pa.)  Sun, 
postcards  greetings — this  time  from  Rome.  ...  A  lawyer,  Ben 
Cohen,  who  is  alleged  to  have  used  a  legal  technicality  to  have 
Milt  Sosin,  Miami  Daily  News  reporter,  barred  from  a  court¬ 
room  while  two  Miami  Beach  policemen  were  being  tried  on 
bribery  charges  was  ordered  before  the  Grievance  Committee 
of  the  Florida  Bar  Association.  He  had  a  witness  subpoena 
issued  for  Mr.  Sosin,  who  was  assigned  to  cover  the  trial,  then 
invoked  the  rule  requiring  witnesses  to  leave  the  courtroom. 
The  reporter  was  not  called  as  a  witness.  Judge  Raymond  H. 
Pearson  investigated  the  matter  and  referred  it  to  the  bar 
association  for  action. 


— Happy  headlines:  King’s  Vase,  Gone  To  Pol,  Urns  f 3,500  In 
Damage  Suit  (Nashville  Banner)  and  this  gem  of  the  hurricane — 
Hooray!  Edna  Jilts  Us  (Miami  Daily  News). 

— Elinor  Currier,  society  editor,  Salem  (Ohio)  News,  won 
five  ribbons  with  her  exhibits  at  a  flower  show.  .  .  .  Bernard 
Postal,  onetime  exchange  editor  of  the  New  York  Times  and 
former  editor-in-chief  of  the  Jewish  Telegraphic  Agency  and 
now  director  of  public  information  for  the  National  Jewish 
Welfare  Board,  and  Lionel  Koppman,  formerly  a  reporter  for 
the  Temple  (Texas)  Daily  Telegram  and  the  Waco  (Texas) 
News-Tribune  and  Times-Herald,  are  authors  of  “A  Jewish 
Guide  to  the  U.  S.”  (Jewish  Publication  Society).  ,  .  .  Wambly 
Bald,  formerly  a  feature  writer  for  the  New  York  Post,  is  writ¬ 
ing  a  play  about  Shelter  Island,  Long  Island,  tentatively  titled 
“Chequit,  the  Village  Inn.”  Collaborating  with  him  is  Richard 
H.  Roffman,  who  was  on  the  Neiv  York  Journal  -American  from 
1934  to  1944. . . .  Sy  Kopf  is  crusading  for  bigger  bathtubs  in  the 
Rawlins  (Wyo.)  Daily  Times,  in  which  he  has  written  on  such 
subjects  as  how  it  feels  to  be  in  a  gas  chamber,  how  it  feels 
to  be  a  prince,  how  to  bake  foreign  bread  (he  crusaded  against 
Idaho  potato  bread)  and  bow  many  times  a  letter  carrier 
washes  his  feet. 


— Jcnkin  Lloyd  Jones,  editor,  Tulsa  Tribune,  with  whom  1  once 
toured  South  America,  dropped  into  the  office  the  other  day.  By 
making  a  tour  of  the  Pacific  Northwest  this  Summer  he  com¬ 
pleted  an  exemplary  family  project:  Each  of  his  children  now  has 
been  in  each  of  the  48  states.  .  .  .  Glenn  Tucker,  once  Washington 
correspondent  for  the  New  York  World  and  Indianapolis  News,  is 
author  of  “Poltroons  and  Patriots”  (Bobbs-Merrill),  story  of  a 
press  freedom  fight  waged  by  two  of  George  W'ashington’s  gen¬ 
erals.  .  .  .  “Are  you  the  new  she-devil?”  asked  the  shop  foreman 
of  the  old  Hanford  (Calif.)  Journal  when  Mrs.  Minnie  Kokroski 
reported  for  work  a  half  century  ago.  A  fond  farewell  dinner  was 
given  her  when  she  retired  recently  from  the  business  office  of 
the  Hanford  Journal  and  Sentinel. 
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THIS  NEW  STANDARD  OIL  REFINERY  at  Mandan  was  dedicated  October  2.  Capable  of  refining 
30,000  barrels  a  day,  it  is  tbe  first  major  oil  refinery  in  North  Dakota.  It  probably  is  the 
state’s  largest  industrial  unit,  and  is  creating  new  jobs  for  many  North  Dakota  citizens. 


THE  KEY  TO  BURIED  TREASURE! 


When  oil  is  discovered,  the  words  "buried  treasure” 
quickly  come  to  mind. 

But  oil  underground  is  not  true  wealth  until  it 
is  brought  to  the  surface  and  refined  into  useful 
products,  which  are  marketed.  And  without  facili¬ 
ties  to  handle  it  above  ground,  the  oil  will  remain 
locked  beneath  the  surface. 

In  North  Dakota,  Standard  Oil  is  providing  a 
"key” — a  new  30,000-barrel-a-day  refinery  at 
Mandan — which  will  help  unlock  nature’s  btxried 
treasure.  Service  Pipe  Line  Company,  a  Standard 
Oil  subsidiary,  built  the  first  crude  oil  gathering 
lines  and  crude  oil  pipelines  in  North  Dakota. 


These  lines  supply  the  new  refinery. 

Gasoline  and  other  products  made  at  the  refinery 
will  be  sold  throughout  North  Dakota  by  Standard 
Oil  agents  and  dealers.  An  additional  volume  of 
refined  products  will  be  sent  through  our  new  200- 
mile  pipeline  from  Mandan  to  Jamestown  and  to 
Moorhead,  Minnesota.  At  Moorhead  this  new  pipe¬ 
line  connects  with  other  Standard  Oil  products 
pipelines  serving  the  Midwest. 

These  important  investments  by  Standard  Oil 
and  its  subsidiary  companies  mean  that  more  of 
North  Dakota’s  buried  treasure  can  be  converted 
into  usable  wealth. 


Standard  Oil  Company 

(INDIANA) 


EVEN  AFTER  OIL  is  discovered  by  drilling  operations  such  as  this 
one,  it  cannot  be  economically  produced,  refined  and  marketed 
without  large  investments  in  handling  facilities  on  the  surface. 
Standard  Oil’s  new  Mandan  refinery  and  pipelines  will  help  to 
increase  production  and  distribution  of  North  Dakota  oil. 
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A  STANDARD  OIL  pipeline  will  take  finished  products  to  the 
Standard  Oil  terminal  at  Moorhead,  Minnesota  (above).  From 
there  they  can  be  shipped  through  Standard  Oil  pipelines  to  other 
sections  of  the  Midwest  where  Standard  Oil  agents  and  dealers 
provide  their  customers  with  uniform,  high-quality  products. 


SURVEYS 
TURN  UP 
THE  DARNDEST 
FACTS 

Advertising  men,  for  instance, 
are  creatures  of  habit,  no 
matter  where  their  habitat. 

For  example  .  .  . 

A  survey  of  482  advertising  agency 
executives  in  Chicago,  Detroit 
and  Philadelphia  shows  that 
104  read  a  New  York  newspaper. 
And  94  of  those  104  read 
The  New  York  Times. 

She  IJork  0ime;5 

For  35  years  first  in  advertising 
in  the  world's  first  market 
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II FCC  Rules  Unit  Ad  Rate 
Practice  Bars  TV  Permit 

Fort  Wayne  Papers’  Operation 
Held  ‘Contrary  to  Public  Interest’ 


Washington 

Overruling  examiners’  recom¬ 
mendations,  the  Federal  Com¬ 
munications  Commission  this 
week  voted  to  deprive  two  news¬ 
paper  applicants  of  television 
station  licenses. 

In  one  decision,  the  Commis¬ 
sioners  applied  the  rule  of  diver¬ 
sification  of  media  against  Mc- 
Clatchy  Broadcasting  Company, 
affiliate  of  the  McClatchy 
Newspapers,  in  California.  The 
application  of  a  non-newspaper 
group,  Sacramento  Telecasters, 

lnc. ,  for  channel  10  (VHF)  at 
Sacramento  was  granted. 

Against  Public  Interest 

The  other  decision  found  the 
regulatory  body  going  beyond 
the  opinion  of  the  Supreme 
Court  of  the  United  States  to 
hold  that  a  newspaper  corpora¬ 
tion  which  enforces  a  combina¬ 
tion  advertising  rate  “engages 
in  practices  so  obviously  con¬ 
trary  to  the  public  interest” 
that  it  disqualifies  itself  as  a 
broadcast  licensee. 

The  diversification  of  media 
doctrine  was  waived  in  making 
the  choice  for  Radio  Fort 
Wayne,  Inc.  as  against  Anthony 
Wayne  Broadcasting  for  chan¬ 
nel  69  (UHF)  in  Fort  Wayne, 

lnd. 

On  the  ground  that  it  would 
result  in  improper  concentra¬ 
tion  of  ownership,  the  FCC  de¬ 
nied  the  application  of  Harry 
M.  Bitner  Sr.  and  family  for 
channel  7  in  Evansville,  Ind. 
The  former  Hearst  executive 
has  several  other  broadcast  sta¬ 
tions  in  the  Michigan-indiana 
area.  The  grant  was  made  to 
,  Evansville  Television,  Inc., 
f  which  has  no  other  media  con¬ 
nections. 

Principals  in  Anthony  Wayne 
are  James  R.  Fleming,  co-pub¬ 
lisher  of  the  Fort  Wayne  Jour¬ 
nal-Gazette,  and  Paul  V.  Mc¬ 
Nutt,  prominent  member  of  the 
Democratic  Party  in  Indiana. 
The  Journal-Gazette  Company 
awns  one-third  of  Fort  Wayne 


Newspapers,  Inc.,  the  rest  being 
owned  by  News  Publishing  Co. 

The  Commission  criticized  the 
corporation’s  policy  of  requir¬ 
ing  advertisers  to  use  both  pa¬ 
pers  under  a  forced  combina¬ 
tion. 

The  Chief  of  the  Broadcast 
Bureau  took  the  position  that 
the  practices  under  fire  are 
illegal  per  se.  While  the  ap¬ 
plicant  cited  Prairie  Farmer 
and  New  Orleans  newspaper 
cases,  notably  the  latter  in 
which  the  Supreme  Court  ruled 
that  unit  rates  were  legal  in 
the  particular  local  situation, 
the  gxjvernment  spokesman 
urged  the  Commission  to  rely 
on  a  Standard  Oil  company 
anti-trust  decision. 

The  Commission  majority  said 
it  was  concerned  primarily 
with  the  conduct  of  the  persons 
involved  and  “the  possible  ef¬ 
fect  of  such  conduct  upon  the 
applicant’s  disposition  to  op¬ 
erate  a  broadcast  station  in  the 
public  interest.” 

Partners’  Position 

“Neither  Mr.  Fleming  nor  Mr. 
McNutt  was  personally  familiar 
with  the  details  of  the  adver¬ 
tising  practices  of  the  agency 
corporation,”  the  FCC  report 
commented.  “Both  were  aware, 
however,  of  the  practices  .  .  . 
Because  the  partners  can  con¬ 
trol  the  voting  trust,  which, 
in  turn,  controls  51%  of  the 
stock  of  the  Journal-Gazette 
Company,  they  can  control  that 
company’s  attitude  and  position 
with  respect  to  these  trade 
practices. 

“They  have  not  requested  an 
abandonment  of  these  practices 
because,  in  their  opinion,  they 
do  not  violate  the  contract  un¬ 
less  they  are  illegal  and  no 
one,  in  all  fairness,  could  ad¬ 
vise  that  the  practices  are  il¬ 
legal  in  view  of  the  court  deci¬ 
sions  in  this  field.  Only  if  the 
practices  are  determined  by  a 
court  of  last  resort  to  be  il¬ 


legal  would  they  take  steps 
to  bring  about  their  al)andon- 
ment.” 

Creation  of  a  joint  corpora¬ 
tion  to  effect  economies  and 
acquire  modern  equipment  was 
laudable,  to  that  extent,  the 
Commissioners  remarked,  but 
the  imposition  of  a  forced  rate 
policy  materially  changed  the 
situation. 

‘As  We  Conceive  It’ 

“News  Publishing  and  Jour¬ 
nal-Gazette  have  used  their 
dominant  positions  as  publish¬ 
ers  of  Fort  Wayne’s  only  major 
newspapers  in  a  manner  incon¬ 
sistent  with  the  public  interests 
as  we  conceive  it,”  the  FCC 
said.  “We  are  of  the  view, 
moreover,  that  these  advertis¬ 
ing  practices  seriously  reflect 
upon  the  comparative  qualifica¬ 
tions  of  Anthony  Wayne  to  be 
a  licensee  of  this  Commission.” 

Responsibility  for  the  prac¬ 
tices  must  be  imputed  to  Messrs. 
Fleming  and  McNutt,  the  report 
added. 

“Accordingly,”  it  concluded, 
“a  substantial  preference  is  due 
Radio  Wayne  whose  represen¬ 
tation  that  it  will  not  employ 
combination  rates  if  its  tele¬ 
vision  application  is  granted  is 
supported  by  the  history  of  its 
past  operation  of  its  four  stand¬ 
ard  broadcast  stations.” 

In  no  other  area  of  compari¬ 
son  was  the  Commission  able 
to  discern  significant  difference 
between  the  applicants,  al¬ 
though  it  gave  an  edge  to  An¬ 
thony  Wayne  in  the  matter  of 
promised  programming.  Find¬ 
ing  that  the  diversification  fac¬ 
tors  were  counterbalanced,  the 
Commission  brushed  aside  An¬ 
thony  Wayne’s  contention  that 
a  greater  degree  of  competi¬ 
tion  is  achieved  by  a  grant  of 
a  television  license  to  a  news¬ 
paper  than  to  a  radio  station 
operator.  Newspapers  do  not 
compete  as  directly  or  com¬ 
pletely  with  the  broadcast  media 
as  the  latter  do  with  each 
other,  it  was  argued. 

It  is  of  no  significance,  the 
Commission  said,  that  the  op¬ 
eration  of  a  TV  station  would 


Campbell  Goes 
On  AN  PA  Board 

Chesser  M.  Campbell,  vice- 
president  of  the  Chicago  Trib¬ 
une,  has  been  elected  a  member 
of  the  Board  of 
Directors  of  the 
American 
New  s  p  a  p  e  r 
Publishers  As¬ 
sociation. 

The  a  n  - 
nouncement  was 
made  by  ANPA 
President  Rich¬ 
ard  W.  Slocum 
after  a  meeting 
of  the  board  in 
New  York  City  this  week. 

Mr.  Campbell  will  fill  the  un¬ 
expired  term  of  Elbert  M.  An¬ 
trim,  who  resigned. 

attract  a  greater  portion  of  a 
radio  station’s  listeners  than  of 
a  newspaper’s  readers. 

The  diversification  theme  was 
hit  hard  by  the  Commission  in 
disagreeing  with  its  examiner 
that  the  McClatchy  organiza¬ 
tion  would  provide  better  serv¬ 
ice  with  a  Sacramento  TV  out¬ 
let  than  a  competing  applicant 
comprised  of  local  parties  with 
only  a  small  degree  of  experi¬ 
ence  and  much  less  capital  than 
the  newspaper  group  would 
make  available. 

“The  facts  in  this  case,”  FCC 
concluded,  “boil  down  to  a  com¬ 
parison  of  an  applicant  with  an 
excellent  record  of  past  per¬ 
formance  with  all  the  attendant 
advantages  that  accrue,  and  on 
the  other  hand,  an  applicant 
without  a  record  of  past  per¬ 
formance  but  affording  assur¬ 
ances  that  its  operation  will 
be  in  the  public  interest.  We 
conclude  that  under  these  cir¬ 
cumstances  the  superiority  Mc¬ 
Clatchy  has  demonstrated  with 
respect  to  certain  factors  does 
not  outweigh  the  comparative 
advantages  adhering  to  Tele¬ 
casters  because  of  its  freedom 
from  ties  with  other  radio, 
newspaper  and  television  in¬ 
terests  in  Sacramento  as  well 
as  throughout  the  Central  Val¬ 
leys.  Telecasters  will  bring  a 
new  view  and  another  directly 
competitive  service  to  the  area 
which  will  not  be  just  a  further 
extension  of  an  existing  ser¬ 
vice.” 
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Campbell 


181-Day  Suspension 


NEAR  THIS  SPOT  stood  the  New  York  World  Building,  reeds  tlM| 
plaque  which  Joseph  Pulitzer  Jr.  unveils  in  City  Hall  Park.  "An  im¬ 
migrant,"  the  inscription  continues,  "he  (Joseph  Pulitzer)  rose  to  fanu 
and  fortune  and  never  in  the  process  lost  the  common  touch."  A 
group  headed  by  Herbert  Bayard  Swope  arranged  for  the  memorial  te 
the  elder  Pulitzer  and  dedicated  it  in  Newspaper  Week.  Speakers  is- 
eluded  Bernard  M.  Baruch  and  Arthur  Hays  Sulzberger,  publisher 
New  York  Times.  Plaque  is  in  front  of  Horace  Greeley  statue. 


WHEN  I  WAS  FOUR — Joseph  Pulitzer  Jr.,  publisher  of  the  St.  Louj 
(Mo.)  Post-Dispatch,  recalls  that  he  officially  laid  the  cornerstone  si 
the  Pulitzer  Building  on  Park  Row  in  1904.  His  son,  also  at  the  age  o’! 
4,  wielded  the  trowel  at  the  Post-Dispatch  building  ceremony  sevefj 


years  ago 
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Guild  Ends  Its  Strike 


On  Wilkes-Barre  Dailies 


Wilkes-Babre,  Pa.  any  of  the  big-store  advertising. 
After  almost  six  months  of  181-day  shutdown  set  a 

suspension  caused  by  a  strike  record  for  newspaper  sus- 

of  the  newspaper  guild,  Wilkes-  Pension  here.  In  1938-39  the 
Barre  Publishing  Co.  resumed  city’s  four  dailies  were  out  of 
publication  this  week  of  its  business  for  174  days,  also  due 
morning,  evening  and  Sunday  ^  guild  strike, 
newspapers.  biggest  issues  in 

Management  and  the  guild  dispute  w'as  arbitra- 

agreed  on  a  new  two-and-a-half  guild  objected  to 

year  contract  in  the  early  hours  n^anagement  s  proposal  for  ar- 
of  Monday,  following  week-end  bitration  of  all  disputes, 
negotiations.  The  contract,  rati-  settlement  con- 

fied  by  the  guild  membership  this  clause: 


Tuesday,  is  retroactive  to  March 
17.  The  strike  began  April  8. 


“Any  matter  arising  from  the 
application  of  this  agreement 


The  first  of  the  120  guild  except  renewal  of  this  agree- 
strikers  went  back  to  work  at  nient,  which  can  not  be  settled 
2.30  p.m.  Tuesday,  but  there  grievance  committee, 

were  strong  indications  that  the  shall  be  referred  to  a  standing 
company  was  ready  to  resume  committee  composed  of^  three 
publication  even  before  a  final  representatives  of  the  guild  and 
settlement.  Machinists  were  three  representatives  of  the 
back  on  the  job  Sunday  after-  publication,  in  an  effort  to  ad- 
noon,  followed  by  the  printers  such  dispute.  Any  such 

and  ad  personnel  on  Monday  uiatter  not  satisfactorily  settled 


and  Tuesday  within  30  days  of  its  considera- 

.  ^  ^  tion  mav  be  submitted  to  final 

A.M.  Paper  First  Out  arbitration  by 

The  Record,  the  morning  pa-  either  party.” 

T,  resumed  publication  Wed- 

‘ndnu  tiv  tViA  'P’i'nt.pu-  Praise  from  Gov’ernor 


per,  resumed  publication  Wed¬ 
nesday,  followed  by  the  Times- 
Leader-Evening  News  that 


Joseph  F.  Collis,  assistant 


afternoon.  The  morning  paper  managing  editor  of  the  Record, 
contained  24  pages.  Six  of  the  and  president  of  the  American 
leading  department  stores  used  Newspaper  Guild,  played  a 
large  ads  which  had  been  ready  prominent  role  in  the  negotia- 
for  several  days.  tions.  Also  participating  in  the 

The  evening  paper  on  Wed-  settlement  talks  was  William 
nesday  had  36  pages  and  ad-  Blatz,  director  of  organization 
vertising  volume  was  increased,  for  ANG,  and  Carl  J.  Pesa- 
The  guild  suspended  its  tab-  vento,  local  president, 
loid,  the  Valley  News,  with  the  Management  representatives 
118th  issue  on  Tuesday.  Its  were  A.  DeWitt  Smith,  Robert 
advertising  volume  had  been  in-  W.  Johnson,  Joseph  T.  Murphy 
creasing,  but  it  failed  to  get  and  John  A.  Hourigan  Jr. 

Gov.  John  S.  Fine  commended 
the  parties  for  “resuming  the 
E  &  P  INDEX  mission  of  the  Fourth  Estate 

Advertising  News  13-24  to  let  the  people  know.” 

Circulation  46  Last  week  the  regional  office 


E  &  P  INDEX 
Advertising  News 
Circulation 

Classified  Clinic  .34  of  the  National  Labor  Relations 

itorial  38  goard  indicated  it  was  ready 

Journalism  Education  44  j  j  ■  ■  i. 

2  to  render  a  decision  on  charges 

Personals  39  unfair  labor  practices  made 

Photography  58  management  against  the 

Plant  and  Equipment  49  guild. 

Promotion  60  Upon  the  settlement  of  the 

Radio-TV  57  strike,  management  sent  a  tele- 

5?'  Erwin’s  Column  4  gram  to  the  NLRB,  withdraw- 

ing  its  charges. 

ij^diclres*'"  5?  he  would 

like  to  see  one  point  cleared  up, 
Any  article  appearing  in  this  namely  whether  publication  of 
publication  may  be  reproduced  a  paper  for  profit  during  a 
provided  acknowledgement  is  strike  was  unfair  labor  prac- 
made  of  the  Editor  &  Pub-  tice. 


USHER  copyright  and  date  of 
issue. 


In  the  settlement,  the  guild 
made  gains  in  wages.  There 
are  two  increases  ranging  from 


$4  to  $7-50  a  week  in  various 
categories,  one  retroactive  to 
March  17  and  another  goes  into 
effect  April  17,  1955.  The  con¬ 
tract  runs  to  October,  1956. 

Experienced  reporters  will 
get  $105.75  for  a  37 ’/S  hour 
week.  On  April  17,  1955,  this 
will  go  up  to  $109.25. 

Effective  January,  1956,  em¬ 
ployes  w'ith  28  years  of  service 


will  receive  four-week  vaca 
tions.  Severance  benefits  wt  I 
go  from  36  to  38  weeks  maxi 
mum. 

The  new  contract  has  » 
strong  “labor  peace”  claus< 
which  provides  for  a  labor-man¬ 
agement  committee  to  meet  »t 
least  one  month  to  discuss  mat¬ 
ters  which  the  parties  have  it 
common  interest.” 
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Papers’  Local  Staffs 
Must  Sell  ‘National’ 

By  Herbert  W.  Moloney 

President,  Moloney,  Regan  &  Schmitt,  Inc. 


A  survey  just  released  by 
Columbia  Broadcasting  System 
purports  to  be,  and  no  doubt  is, 
a  survey  of  3,- 
000  retail  out¬ 
lets  on  the  sub¬ 
ject  of  their  me¬ 
dia  preference. 
The  results  of 
those  dealers 
questioned  pne- 
ferred  TV  to  the 
extent  of  63%, 
compared  with 

ITisT" 

Now,  you  can  challenge  that 
survey  all  you  want,  but  it’s  go¬ 
ing  to  do  a  great  deal  of  harm 
to  the  newspapers  of  this  coun¬ 
try,  and  there  is  nobody  to 
blame  but  yourselves. 

How  long  are  you  going  to 
continue  to  let  these  major  com¬ 
petitors  come  right  into  your 
own  home  towns,  and  steal  your 
bread  and  butter  from  under 
your  noses?  In  effect,  that  is 
what  is  happening  with  relation 
to  your  general  advertising,  but 
too  many  of  you  aren’t  defend¬ 
ing  your  properties. 

‘Stop  Kidding  Yourself!’ 

I  suppose  that  you  gentlemen 
have  a  tendency  to  say,  “Oh 
well,  that  isn’t  true  in  my 
town,”  but  to  anybody  in  that 
mood,  I  can  only  say  with  all 
seriousness,  “Stop  kidding  your¬ 
self!”  May  I  suggest  that  you 
ask  yourself  this  question, 


(Digest  of  a  talk  prepared 
for  delivery  at  the  annual 
meeting  of  Pennsylvania  I'Jews- 
paper  Publishers  Association, 
Oct.  7,  at  Harrdsburg,  Pa.) 

“What  have  I  been  doing  in 
my  town  to  sell  the  butcher,  the 
baker  and  the  candlestick 
maker  our  newspapers?”  And, 
please  pay  close  attention  to  the 
fact  that  I  use  the  plural. 

Changing  conditions  have 
made  it  riecessary  to  re-orient 
the  work  of  both  the  Bureau  of 
Advertising  and  the  representa¬ 
tives.  Now,  those  same  chang¬ 
ing  conditions  have  made  it 
neoessary  for  the  advertising 
men  on  the  newspapers  them¬ 
selves  to  re-orient  their  thinking 
with  relation  to  general  adver¬ 
tising,  but  the  fact  remains  that 
that  re-orientation  has  not 
taken  place,  or  at  least,  to 
nothing  like  the  extent  that  it 
should. 

In  the  old  days,  general  ad¬ 
vertising,  then  called  national 
and  somletimes  even  called  for¬ 
eign  advertising,  was  something 
that  had  no  direct,  and  very 
little  indirect,  connection  with 
the  local  field.  Even  today,  no 
doubt,  a  large  part  of  the  retail 
advertising  salesmen  of  news¬ 
papers  have  only  the  foggiest 
idea  about  general  advertising, 
though  they  probably  know  that 
(Continued  on  page  28) 
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RETAIL  HUDDLE  at  Bureau  of  Advertising  Workshop  session  in  Chi¬ 
cago:  left  to  right — H.  H.  Humphrey,  Chicago  Sun-Times;  Lewis  Beals, 
Midland  (Mich.)  News;  William  Watt,  .^t.  Louis  I  Mo.)  Globe- 
Democrat;  and  John  M.  Banawiti,  Shelbyville  (Ind.)  News. 

Workshop  Shows  Value 
Of  Planned  Ad  Selling 


By  George  A.  Brandenburg 
Chicago 


Another  group  of  newpaper 
salesmen  became  “apostles”  of 
planned  advertising  selling,  as  a 
result  of  a  three-day  Workshop 
staged  here  recently  by  the  re¬ 
tail  department  of  the  Bureau 
of  Advertising,  ANPA. 

Twenty-five  men,  represent¬ 
ing  large  and  small  dailies, 
learned  how  to  sell  retailers  on 
bringing  advertising  pressure 
more  in  line  with  established 
selling  opportunities.  They 
learned  by  actually  relating 
sales  to  advertising  effort,  by 
means  of  plotting  their  own 
charts  and  then  staging  a  dry- 
run  presentation  on  two  specific 
accounts  for  which  they  brought 
data  to  the  Workshop. 

Each  man  in  attendance 
brought  information  concerning 


Edward  H.  Burgeson,  Bureau  retail  department  director,  shows  what  to  do  when  Mr.  Advertiser  says,  "My  ad 
isn't  ready  .  .  .”  Interested  listeners  are,  left  to  right,  William  Voss,  Chicago  Daily  News;  Jack  R.  Merrill, 
Saginaw  (Mich.)  News;  and  Jack  Grosskopf,  LaCrosse  (Wis.)  Tribune. 


a  women’s  wear  account  and  a 
building  material  account. 
Through  demonstrations  and 
classroom  instruction,  the 
newspaper  admen  w«re  shown 
what’s  needed  to  spark  the  re¬ 
tailer’s  interest  and  then  to  sell 
him  a  roughed-out  proposal  of 
advertising  matched  to  seasonal 
selling  opportunity. 

It  was  a  give-and-take  type  of 
seminar,  with  Bureau  represent¬ 
atives  pi’oviding  the  sales  am¬ 
munition,  and  the  salesmen,  in 
turn,  learning  how  to  use  the 
material  and  basic  timing  con¬ 
cept  in  their  day-to-day  selling. 

They  asked  questions  and 
they  picked  up  plenty  of  “know¬ 
how,”  including  better  use  of 
the  Bureau’s  retail  services. 

When  the  25  practitioners  got 
through  charting  their  specific 
women’s  wear  and  building 
material  accounts  and  placed 
their  graphs  on  the  classroom 
wall,  they  were  amazed  to  see 
the  “peaks  and  valleys”  of  ad¬ 
vertising  performance  to  selling 
opportunities.  Each  chart  com¬ 
pared  percent  of  the  year’s  ad¬ 
vertising  run  each  month  with 
monthly  sales  percents. 

They  were  warned,  however, 
that  not  all  retailers  will  im¬ 
mediately  admit  the  error  of 
their  ways.  They  w^re  told,  for 
instance,  they  must  first  “open 
the  retailer’s  mind”  to  the  idea 
of  planned  advertising,  before 
they  can  hope  to  make  a  con¬ 
crete  proposal  to  remedy  the 
situation.  They  were  told  that, 
generally  speaking,  there  are 
thi^ee  principal  retailer  objec¬ 
tions  to  the  plan: 

(Continued  on  page  36) 
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Guild  Loses 
Fight  Against 
Dealer  Setup 

Portland,  Ore. 

Validity  of  contracts  between 
the  Oregon  Journal  Publishing 
Company  and  independent  cir¬ 
culation  dealermen  was  upheld 
here  last  week  in  an  opinion 
by  Circuit  Judge  Alfred  P. 
Dobson. 

Suit  had  been  brought  by  six 
dealermen  to  block  the  Port¬ 
land  Newspaper  Guild  from 
terminating  the  contracts 
through  strikes  or  other  meth¬ 
ods. 

Circulation  men,  who  formed 
the  first  block  of  Journal  work¬ 
ers  to  join  the  American  News¬ 
paper  Guild  shortly  after  close 
of  World  War  Ih  became  in¬ 
dependent  contractors  last  year 
when  the  Journal  changed  its 
district  setup.  Later  the  Guild 
voted  a  strike  in  an  effort  to 
revoke  the  independent  con¬ 
tractor  plan  and  return  the 
dealermen  to  Guild  member¬ 
ship. 

Before  any  strike  date  was 
set,  six  of  the  dealers  who  pre¬ 
ferred  contractor  status  sued 
to  restrain  the  Journal  from 
terminating  the  contracts  and 
enjoin  Guild  from  inducing  the 
Journal  to  do  so  by  strike  or 
other  means. 

In  his  28-page  opinion,  the 
judge  ruled  that  the  plaintiffs 
and  the  Journal  were  entitled 
to  the  relief  sought.  As  a  de¬ 
fendant,  the  Journal  had  asked 
for  a  declaratory  judgment  to 
determine  whether  the  contracts 
were  valid,  and  in  the  event 
they  were,  for  a  decree  blocking 
the  Guild  from  striking  to  force 
contract  termination. 

Judge  Dobson  criticized  the 
Guild,  on  the  following  grounds : 

“1.  It  is  an  effort  to  dictate 
managerial  policy  in  the  mat¬ 
ter  of  handling  the  Journal’s 
business  operations  and  to 
coerce  it  into  following  tbe 
Guild’s  demands. 

“2.  It  is  an  effort  to  coei’ce 
the  Journal  or  compel  it  into 
abrogating  valid  and  subsisting 
contracts  with  the  plaintiffs. 

“3.  It  is  an  effort  to  compel 
the  Journal  to  take  such  action 
as  will  force  tbe  plaintiffs 
(dealermen)  to  change  their 
status  with  the  Journal  to  that 
of  employes  and,  furthermore, 
to  compel  them  to  become  mem¬ 
bers  of  the  Guild,  a  violation 
of  the  policy  of  this  state  .  .  . 
and  would  constitute  an  unfair 
labor  practice  under  the  federal 
labor-management  act.” 


PAST  AND  PRESENT  in  maintaining  the  people's  right  to  know  are  depicted  in  Newspaper  Week  ceremonies 
at  Federal  Hall,  New  York  City.  Participants  include  (left  to  right)  Barry  Urdang,  Philadelphia  Bulletin 
promotion  manager,  in  role  of  Colonial  printer;  Edwin  S.  Friendly,  Westchester  Newspapers,  past  president 
of  ANPA;  Joseph  L  Auer,  president  of  R.  Hoe  &  Co.;  Mayor  Robert  F.  Wagner,  and  Mrs.  Laurence  Bowen 
Jr.,  formerly  Zoe  Zenger  duPont  Boden,  a  lineal  descendant  of  John  Peter  Zenger. 


AS  IT  WAS  IN  1734 — This  exact  replica  of  the  Zenger  print  shop, 
copied  from  the  Zenger  Memorial  exhibit,  was  set  up  by  R.  Hoe  &  Co. 
as  its  special  contribution  to  Newspaper  Week.  The  project,  conceived 
by  George  DeVyr  and  assembled  by  Hoe  artisans,  was  authorized  by 
Joseph  L.  Auer,  Hoe  president,  cooperating  with  the  Philadelphia 
Bulletin.  In  the  scene,  Mr.  Urdang,  collector  of  Colonial  papers,  and 
Mrs.  Bowen  run  off  reproductions  of  a  page  from  Zenger's  New  York 
Weekly  Journal  on  an  antique  press. 


Sharon  Herald  Has 
90th  Birthday  Party 

Sharon,  Pa. 

Recuperating  in  General  Hos¬ 
pital  after  a  hernia  operation, 
A.  W.  McDowell,  president  of 
the  Sharon  Herald,  had  to  miss 
the  newspaper’s  90th  anniver¬ 
sary  party,  which  was  attend¬ 
ed  by  200  past  and  present  em¬ 
ployes. 

The  party,  to  mark  the  be¬ 
ginning  of  the  Herald  as  a 
weekly  in  April,  1864,  had  been 
purposely  put  off  from  last 


Spring  so  as  to  tie  in  with 
Newspaper  Week.  Mrs.  Mabel 
Bycroft  Wasser,  now  of  Wheel¬ 
ing,  W.  Va.,  brought  a  copy  of 
the  April  12,  1909  edition,  the 
Herald’s  first  as  a  daily.  She 
was  society  editor  then. 

• 

Saturday  Package 

Johnstown,  Pa. 

The  Weekender,  a  tabloid 
supplement  accenting  locally- 
written  features,  is  now  a  part 
of  the  Johnstown  Tribune 
Democrat  Saturday  edition. 


Juror  Not  Disqualified 
For  Reading  Paper 

Albuqverque,  N.  M. 

District  Judge  M.  Ralph 
Brown  has  declared  here  that 
“reading  of  newspapers  is  evid¬ 
ence  of  good  citizenship  and 
that  a  man  called  for  jury  duty 
should  not  be  disqualified  by 
the  fact  that  he  reads  newspa¬ 
pers.” 

The  important  statement 
came  as  the  judge  turned  down 
a  motion  for  change  of  venue 
for  Allen  S.  White,  charged 
with  murder  in  the  death  of  his 
wife.  White’s  attorneys  had 
argued  that  there  is  prejudice 
against  their  client  in  this 
(Bernalillo)  county,  because  of 
publicity  given  the  shooting 
back  in  1953. 

• 

Price  Tags  in  Plant 

Greenville,  Mich. 

As  a  new  twist  to  the  “open 
house”  event  during  Newspa¬ 
per  Week,  Dale  Stafford,  edi¬ 
tor  and  publisher,  attached  a 
price  tag  to  every  piece  of 
equipment  in  the  Daily  News 
plant  here.  More  than  500  per¬ 
sons  participated  in  guided 
tours. 

• 

Up  to  45c  a  Week 

Miami,  Fla. 

The  Miami  Herald  and  Miami 
Daily  News  announced  boosts 
in  delivery  prices  of  their  news¬ 
papers  this  week.  The  increase 
is  from  40  cents  a  week  to  45 
cents  a  week.  The  newspapers 
have  made  no  increase  in  price 
since  1946. 
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Color  Goes  to  Town 
For  Inland  Dailies 

By  (Jeorge  A.  Brandenburg 


PRESIDENTIAL  WELCOME  is  given  Inez  Robb,  United  Feetures 
Syndicate  columnist,  at  Inland  Daily  Press  Association  meeting.  At 
left,  Byron  C.  Vedder,  Champaign-Urbana  (III.)  Courier,  retiring 
president;  at  right,  Bernard  H.  Ridder  Jr.,  Duluth  (Minn.)  Herald  and 
Nevrs-Tribune,  president-elect. 


Chicago 

Color  received  an  added  boost 
among  smaller  dailies  at  the 
Inland  Daily  Press  Association’s 
70th  annual  meeting  here  this 
week  in  a  panel  discussion.  More 
than  350  Inlanders  and  guests 
were  in  attendance  at  the  two- 
day  session. 

Inland  publishers  were  urged 
to  pool  their  “know-how”  to 
help  stimulate  the  flow  of  color 
copy  to  non-metropolitan  news¬ 
papers.  The  panel,  headed  by 
David  K.  Gottlieb,  business 
manager,  Davenport  (la.) 
Newspapers,  stressed  the  im¬ 
portance  of  exchanging  infor¬ 
mation  on  color  printing. 

Tells  of  Progress 

Donald  B.  Lytle,  technical  ad¬ 
visor,  Lake  Shore  Electrotype 
Co.,  Chicago,  summed  up  the 
discussion  with  the  comment: 

“We  recommend  that  you 
counsel  all  of  the  people  such 
as  your  mat  maker,  your  ink 
maker,  and  your  fellow  news¬ 
papers  throughout  the  country, 
and  be  guided  by  their  experi¬ 
ence  and  you  will  be  able  to 
print  with  the  quality  you  an¬ 
ticipate.” 

Mr.  Lytle  called  attention  to 
the  rapid  growth  of  the  Mil¬ 
waukee  (Wis.)  Journal’s  ROP 
Color  Service  which  has  served 
to  stimulate  the  growth  of  pro¬ 
cess  color  advertising  in  news¬ 
papers  across  the  country. 

Cites  Linage  Growth 

He  also  cited  figures  to  show 
that  while  total  newspaper  ad 
linage  was  down  2.8%,  accord¬ 
ing  to  Media  Records,  for  the 
first  five  months  this  year  as 
compared  with  the  same  period 
in  1953,  ROP  color  linage  was 
up  16%.  “Another  interesting 
linage  fact  is  two  years  ago  the 
retail  ROP  color  linage  led  na¬ 
tional  linage  by  about  3  to  1,” 
he  .said.  “By  April  of  last  year, 
national  linage  led  retail  by 
about  3  to  2,  but  by  May  of  this 
year,  with  retail  growing  stead¬ 
ily,  national  linage  had  jumped 
to  a  2  to  1  lead.” 

He  called  attention  to  two  re¬ 
cent  newspaper  ad  color  suc- 
;  cesses  in  the  real  estate  field — 

I  one  in  San  Diego,  Calif.,  the 
other  in  Miami,  Fla.  Eight  days 
j  after  a  full  color  double  truck 
I  ROP  color  ad  ran  in  the  San 
j,  Diego  Union  and  Evening  Tri- 
hune,  a  San  Diego  firm  sold  187 
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houses  for  a  total  of  $2,250,000 
he  reported. 

He  referred  to  the  new  Coral 
City  suburban  development  in 
the  Miami  area,  where  homes 
are  selling  at  actual  cost,  and 
profit  will  be  derived  from 
ownership  of  business  proper¬ 
ty,  water  and  sewage  facilities, 
etc.  In  this  case,  the  developer 
used  a  special  eight-page  sec¬ 
tion  in  full  color  in  the  Miami 
Daily  News,  he  said,  to  show 
the  homes  in  color. 

8-Page  Color  Section 

“It  is  claimed,”  said  Mr. 
Lytle,  “to  be  the  first  time  eight 
consecutive  pages  have  been 
printed  back  to  back  on  news¬ 
paper  color  presses.  It  rained 
all  day  the  day  the  eight  page 
color  section  appeared,  and 
yet  in  12  hours  time  they  sold 
442  houses.  Big  follow-up  ads 
that  had  been  planned  were 
cancelled  to  give  the  builder  a 
chance  to  catch  up  with  pre¬ 
sent  orders.” 

E.  J.  Kahler,  Sioux  Falls 
(S.D.)  Argus-Lcader,  showed 
how  spot  color  and  overprint¬ 
ing,  as  an  introduction  to  pro¬ 
cess  color  production,  can  pay 
big  dividends  to  advertisers. 
The  J.  C.  Penney  Co.,  was  the 
first  local  advertiser  to  use 
color  in  Sioux  Falls,  he  said. 
The  store’s  first  ad,  featuring 
men’s  pink  shirts,  was  simply 
a  pink  overlay  on  the  black  and 
white  ad,  with  tremendous  sales 
results. 


Similarly,  furniture  and  de- 
pai'tment  stores  have  first  tried 
spot  color  and,  because  of 
amazing  results,  are  now  going 
to  process  color,  said  Mr.  Kah¬ 
ler.  He  told  how  one  women’s 
ready-to-wear  shop,  which  had 
not  been  a  regular  advertiser, 
was  sold  on  the  idea  of  repro¬ 
ducing  pink  stripes  over  its 
black  and  white  ads.  The  pink 
stripes  are  used  on  the  store’s 
boxes,  wrapping  paper,  etc.  The 
store  has  continued  to  use  the 
pink  stripes  on  all  its  advertis¬ 
ing,  stepping  up  its  volume  con¬ 
siderably,  he  added. 

Joseph  D.  Goggin,  News¬ 
paper  Publishers  Supply  Co., 
Chicago,  advised  publishers  to 
begin  with  spot  color  and  then 
try  Benday  or  background  work. 
Explaining  that  the  mechanics 
of  color  printing  vary  according 
to  the  kind  of  equipment  used. 


Joseph  E.  McMullen,  Milwau¬ 
kee  Journal  production  mana¬ 
ger,  assured  non- metropolitan 
publishers  they  can  do  simple 
color  work  from  the  start  if 
they  will  gain  the  cooperation 
of  their  entire  production  force. 

Chester  G.  Linham,  Canton 
(Ohio)  Repository,  told  how  a 
series  of  weekly  plant  tours, 
capped  by  luncheons,  has  aided 
retail  advertisers  to  have  a 
keener  appreciation  of  their 
newspaper  ad  program  and  the 
paper  less  trouble  with  late 
copy,  dirty  proofs  and  last-min¬ 
ute  copy  changes. 

Dr.  Ernest  Dichter,  president. 
Institute  for  Research  in  Mass 
Motivations,  discussed  the  im¬ 
portance  of  “depth  interviews” 
for  determining  the  “hidden  hu¬ 
man  factors”  that  may  be  ap¬ 
plied  in  effective  newspaper 
promotion.  The  public  wants 
the  kind  of  relationship  that  the 
local  newspaper  can  give  them, 
he  said. 

Ridder  New  President 

Bernard  H.  Ridder  Jr.,  Du¬ 
luth  (Minn.)  Herald  and  News- 
Tribune,  was  elected  Inland 
president,  succeeding  Byron  C. 
Vedder,  Champaign-Urbana 
(Ill.)  Courier,  named  chairman 
of  the  board.  George  Cowden 
was  appointed  secretary  of  the 
board. 

Stewart  Riley,  Bedford  (Ind.) 
Times-Mail  publisher  and 
chairman  of  the  board,  Bloom¬ 
ington  (Ind.)  Herald-Tele¬ 
phone,  was  elected  vicepresi¬ 
dent.  New  board  members  are: 

John  P.  Harris,  Hutchinson 
(Kans.)  News-Herald;  E.  H. 
Lighter,  Rapid  City  (S.  D.) 
Journal;  and  George  M.  Cow- 
{Continued  on  page  66) 


BERNARD  H.  RIDDER  SR.,  at  left,  St.  Paul  (Minn.)  Pioneer  Press  and 
Dispatch,  greets  two  new  Inland  mennbers:  F.  L.  Hascall,  Goshen  (Ind.) 
News,  and  M.  D.  Glover,  Kalispell  (Mont.)  Daily  Inter  Lake. 
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Willis  Credits  Editors, 
Ads  with  Food  Sales 


('ompliments  Publishers 


THOSE  CALORIES!  .  .  .  Jeanne  Hig¬ 
gins,  food  editor,  Atlanta  (Oa.) 
Constitution,  is  worried  after  a  vita¬ 
min-packed  luncheon,  including  filet 
mignon,  courtesy  Borden  Co. 

•Addressing  the  opening  ses¬ 
sion  of  the  11th  Annual  News¬ 
paper  Food  Editors  Conference 
at  the  Waldorf-Astoria  in  New 
York,  Mr.  Willis  said  that  a 
number  of  factors  were  respon¬ 
sible  for  the  fact  that  expendi¬ 
tures  for  food  have  risen  from 
$31  billion  in  1944  to  an  an¬ 
ticipated  $63  billion  this  year. 

“Not  the  least  of  these  fac¬ 
tors,”  he  said,  “is  the  effective 
job  which  you  the  newspaper 
food  editors  have  done  in  mak¬ 
ing  con.sumers  conscious  of 
good  eating,  in  acquainting 
them  with  the  new  and  im¬ 
proved  foods,  and  in  pointing 
out  the  dividends  which  they 
receive  from  the  built-in  kitchen 
services  in  modern  grocery 
products. 

F’ood  Linage  Soars 

“Since  you  began  holding 
these  conferences  in  1944,”  Mr. 
Willis  pointed  out,  “there  has 
been  a  tremendous  increase  in 
the  amount  of  money  which 
food  and  grocery  manufactur¬ 
ers  have  spent  for  advertising 
in  your  newspapers.  In  1944 


Mr.  Willis  complimented  news¬ 
paper  publishers  for  the  way 
in  which  they  have  recognized 
the  news  value  of  food.  He  ex¬ 
pressed  the  opinion  that  “news¬ 
papers  are  bigger  and  more 
prosperous  than  at  any  other 
time,”  as  a  result  of  this  in¬ 
creased  coverage  of  the  news 
field  with  its  resultant  increase 
in  food  linage. 

John  A.  Ijogan,  president.  Na¬ 
tional  Association  of  Food 
Chains,  praised  food  editors  in 
paraphrasing  the  well-known 
ad  slogan  to  read,  “Never  un¬ 
derestimate  the  power  of  a  food 
editor.” 

“The  food  editor,”  he  said, 
“creates  impressions  on  women 
which  are  reflected  in  the  food 
business  when  your  readers 
take  a  shopping  cart  in  hand.” 

Vesta  Award  Winners 

Four  editors  won  the  Amer¬ 
ican  Meat  Institute’s  Vesta 
awards  (bronze  statuettes)  for 
outstanding  presentation  of 
news  about  food.  Recipients 
wei-e : 

Mrs.  Elizabeth  Sparks,  Win- 
ston-Saleni  (N.  C.)  Journal, 

Class  1;  Miss  Dorothy  Sinz, 
Dallas  (Tex.)  Times-Herald, 
2;  Mrs.  Ruth  Ellen  Church, 
Chicago  Tribune,  3;  and  Miss 
Clarice  Rowlands,  Milwaukee 
(Wis.)  Journal,  4. 

Honorable  Mentions 

Honorable  mention  certifi¬ 
cates  were  presented  to:  Class 
1,  Mrs.  Myrtelle  Sharpsteen, 
Kalamazoo  (Mich.)  Gazette;  2, 
Miss  Julie  Benell,  Dallas 
(Tex.)  Morning  News  and  Miss 
Grace  Hartley,  Atlanta  (Ga.) 
Journal;  3,  Mrs.  Fern  Storer, 
Cincinnati  (Ohio)  Post;  and 
4,  Mrs.  Diana  Rowell,  St. 
Petersburg  (Fla.)  Times. 

Alden  Grimes,  vicepresident 
and  research  director,  Campbell- 
Mithun,  Inc.,  advertising  agency, 
said  dairy  farmers  will  spend 
more  than  $1, 060,000  during  the 
coming  year  to  promote  butter 
sales. 


FEATURE  WRITERS  go  out  in  the  corridors  to  smell  the  cabbage  cookin' 
to  get  the  flavor  of  their  stories.  Not  much  different  with  food  editors, 
except  they  are  lucky  enough  to  eat  the  cabbage,  too.  Doin'  the  umms 
and  ahs  here  are  Charles  G.  Iwanicki,  Meriden  (Conn.)  Record-Journal, 
and  Gaynor  Maddox,  NEA  Service.  Chef  making  'em  drool  is  Joseph 
Castaybert,  head  man  at  the  St.  Regis  Hotel. 


WHAT'LL  YOU  HAVE? — Kenneth  M.  Carter,  right,  food  editor,  Water- 
bury  (Conn.)  Republican  and  American,  likes  the  looks  of  what  he  sees 
and  smells  at  the  food  editors'  meeting.  Trayholder  is  Charles  6. 
Iwanicki,  Meriden  (Conn.)  Record-Journal.  Center,  Dorothy  C.  Thomp¬ 
son,  home  economics  director,  Chicago  American. 


“The  new  butter  promotion,” 
said  Mr.  Grimes,  who  spoke  for 
the  American  Dairy  Associa¬ 
tion,  “is  part  of  a  $5,000,000 
self-help  program  for  1955  car¬ 
ried  out  through  the  nation’s 
dairy  farmers’  organization.” 

ADA  is  offering  a  new  ad- 
planning  service  for  newspa¬ 
pers,  featuring  a  16-page  series 
of  material  that  will  assist 
dailies  in  selling  local  dairies. 
• 

Entertainment  Section 

Mattoon,  Ill. 

The  Mattoon  Daily  Journal- 
Gazette  has  introduced  an  en¬ 
tertainment  section  in  the  Sa¬ 
turday  paper. 


Denver’s  Only  Male 
Society  Editor  Resigns 

Denver,  Colo. 

Jack  Mohler,  the  first  and 
only  male  society  editor  in  Den¬ 
ver  newspaper  history,  has  re¬ 
signed  that  position  with  the 
Rocky  Mountain  News  to  join 
his  father’s  business.  He  is  suc¬ 
ceeded  by  Elizabeth  Wyner. 

Mr.  Mohler  will  become  gen¬ 
eral  manager  of  Ray  E.  Mohler 
&  Associates,  publications  brok¬ 
erage  firm.  He  will  also  assist 
his  father  in  publishing  the 
Douglas  County  News  in  Castle 
Rock  and  head  the  Denver  office 
of  Texas  Daily  Press  League. 


Good  reporting  by  women 
food  editors  of  newspapers  and 
increased  food  product  adver¬ 
tising  in  the  nation’s  newspa¬ 
pers  have  helped  food  sales  to 
double  in  the  past  10  years, 
Paul  S.  Willis,  president  of  Gro¬ 
cery  Manufacturers  of  Amer¬ 
ica,  Inc.,  declared  this  week. 


it  was  $38  million.  In  1953  it 
was  $108  million.  I  believe  you 
have  had  a  whole  lot  to  do  with 
this.  The  fact  that  you  have 
been  stimulating  a  wide  con¬ 
sumer  interest  in  food,  and 
that  your  pages  are  being  read 
by  more  and  more  homemakers, 
has  made  it  more  attractive 
and  inviting  for  manufacturers 
to  advertise  in  your  papers.” 
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CARTOONISTS  SHOW  NO  PRETENSE  ABOUT  SOME  PRESENT  DAY  ISSUES 


TWEEDLEGLUM  ANDTWEEDLEGLEE  POINT  OF  NO  RETURN 

Russell,  Los  Angeles  Times  Poinier,  Detroit  News 


THE  FOUR  R'S 

Robinson,  Indianapolis  News 


■  Jury  Raps  Full  Story 
Of  ‘Sedition’  Inquiry 


was  probinpr  into  political  aflFil-  The  papers  also  printed  pub- 
iations  and  personal  associa-  lie  statements  made  by  wit- 
tions.  nesses  in  the  case — a  group 

Mr.  Hamilton  told  reporters  later  described  editorially  in  the 
he  was  pursuing  this  course  Courier- Journal  as  “enthusias- 
because  he  believed  the  explo-  tic  fellow-travelers”  if  not 
sion  may  have  been  an  “inside  Communists. 
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Admen  Review  Ideas 
That  Increase  Linage 

By  Joseph  W.  Dragonetti 


Atlantic  City,  N.  J. 

Important  trends,  reflecting 
the  thinking  of  the  advertiser 
as  well  as  media,  were  pin¬ 
pointed  at  the  fall  convention 
of  the  Interstate  Advertising 
Managers  Association  here  Oct. 
1-2. 

Participants  indicated  at  the 
end  of  the  “shirt-sleeve”  ses¬ 
sions  they  will  be  giving  fur¬ 
ther  thought  to  the  following: 

1.  Bonus  incentive  plans  to 
pep  up  newspaper  advertising 
staffs  to  meet  increasingly 
tough  competition  from  other 
media. 

2.  Growth  of  Shopping  Cen¬ 
ters  and  how  they  will  affect 
newspaper  linage. 

3.  Increased  supplemental  lin¬ 
age  on  new  car  advertising 
placed  by  local  dealers,  coupled 
with  an  increasing  trend  by 
newspapers  to  allow  the  local 
rate  on  that  type  of  business. 

4.  The  problem  of  rates. 

5.  A  plea  for  closer  relations 
between  newspapers  and  na¬ 
tional  representatives  to  in¬ 
crease  national  linage. 

6.  Educational  programs  for 
newspaper  advertising  staffs  as 
well  as  the  advertisers. 

Interest  in  Bonus  Plans 

Leon  Kondell,  Passaic-Clifton 
(N.  J.)  Herald  News,  who  has 
had  a  bonus  plan  in  operation 
for  a  number  of  years,  said 
that  more  and  more  newspa¬ 
pers  are  writing  to  him  about 
details. 

John  T.  Schofield,  general 
manager,  Bridgeton  (N.  J.) 
Evening  News,  indicated  an 
important  trend  when  he  said: 

“Discussion  of  bonus  incen¬ 
tive  structures  for  retail  ad¬ 
vertising  salesmen  is  going  to 
come  up  more  and  more.” 

This  was  followed  by  a  re¬ 
port  on  a  new  bonus  incentive 
plan  at  the  Pottstown  (Pa.) 
Mercury  by  George  A.  Lessig. 
He  said  the  plan  went  into 
effect  Aug.  1,  already  had  pro¬ 
duced  tangible  benefits  for  the 
paper  as  well  as  for  the  sales¬ 
men.  •  Gain  of  1,000  lines  for 
August  over  the  same  period 
in  1953  indicates  its  effective¬ 
ness,  he  said,  but  he  pointed 
out  that  management  is  still 
not  completely  set  on  the  de¬ 
tails.  The  plan  operates  on  a 
system  of  points  given  for  ac¬ 
complishment  and  cooperation 
as  well  as  actual  gains.  Extra 
points  are  allotted  for  color  ad¬ 
vertising. 


One  man,  Mr.  Lessig  said, 
was  so  inspired  by  the  new 
system,  that  he  earned  58%  of 
the  bonus  money  for  August. 

Shopping  Center  Is  Boon 

Robert  McCracken,  Norris¬ 
town  (Pa.)  Times-Herald,  said 
a  new  shopping  center,  with 
parking  space  for  500  cars,  has 
been  a  terrific  boon  to  his 
newspaper.  First  thing  he  did 
was  sell  a  16-page  section  in 
mid-August,  following  by  five 
pages  every  Wednesday.  Total 
space  in  six  weeks  amounted  to 
9,094  inches. 

A  side  gain  came  to  the  pa¬ 
per  from  the  stepped-up  pro¬ 
motional  efforts  by  downtown 
merchants. 

Foster  A.  Charlton,  Carlisle 
(Pa.)  Sentinel,  threw  a  “hot 
potato”  into  the  discussion 
when  he  asked: 

“How  many  newspapers  ac¬ 
cept  supplemental  new  car  ad¬ 
vertising  by  local  dealers  at 
the  local  rate?” 

He  pointed  out  that  dealers 
wanted  to  get  a  little  more 
“sell”  into  copy  which  would 
benefit  them  directly. 

There  seemed  to  be  a  reluc¬ 
tance  to  discuss  the  policy  of 
individual  papers  on  this  point, 
but  a  showing  of  hands  indi¬ 
cated  that  the  majority  of  pa¬ 
pers  present  accepted  such  copy 
at  the  local  rate. 

George  S.  Fitzroy,  of  the  Jul¬ 
ius  Mathews  Special  Agency, 
said  that  while  he  recognized 
a  trend  toward  the  narrowing 
of  the  gap  between  the  national 
and  local  rates  in  all  categor¬ 
ies,  he  warned  that  some  re¬ 
tail  rates  for  quantity  adver¬ 
tising  are  getting  too  low  and 
in  some  cases  sold  at  a  loss. 
He  said  the  cost  of  selling  local 
display  space  is  about  the  same 
as  the  15%  commission  on  na¬ 
tional  advertising. 

Sharing  10%  Net  Profit 

“In  the  normal  course  of 
business  it  is  fair  to  assume 
that  any  publisher  is  entitled 
to  aim  at  a  net  profit  of  10%. 
This  is  only  the  normal  reward 
for  risking  capital  instead  of 
buying  bonds,”  Mr.  Fitzroy 
said. 

“If  this  profit  is  to  be  shared, 
the  maximum  spread  between 
local  and  national  rates  must 
not  exceed  9%.  If  the  spread 
is  10%  you  are  not  sharing 
you  are  giving  all  of  your  profit 
away.  If  your  spread  exceeds 


AD  MANAGERS  at  Atlantic  City  conference:  Left  to  right — George 
A.  Lessig,  Pottstown  (Pa.)  Mercury;  Thomas  F.  Martin,  Shenandoah 
(Pa.)  Evening  Herald;  and  Neill  Mitchell,  Atlantic  City  (N.J.)  Press. 


10%  you  are  subsidizing  the 
buyer  at  the  expense  of  other 
customers. 

“If  all  newspapers  brought 
their  comparative  rates  within 
the  9%  spread  many  of  the 
other  problems  we  bear  con¬ 
cerning  national  rates  would 
vanish,  to  the  great  advantage 
of  all  publishers  in  general.” 

Quotes  Consensus 

C.  Norton  Grubb,  of  Botti- 
nelli-Kimball,  Inc.,  speaking 
on  the  topic.  “Do  Reps  Earn 
Their  Salt?”  said  he  had  gone 
to  a  number  of  important  agen¬ 
cy  people  in  New  York  to  get 
their  opinions.  He  quoted  this 
consensus: 

“Yes,  newspaper  representa¬ 
tives  do  an  excellent  job  for  the 
medium  they  serve — they  do 
not  have  to  defend  their  work — 
they  render  invaluable  service 
to  agencies  and  advertisers 
alike — they  are  always  ready 
and  able  to  help  with  a  prob¬ 
lem — supply  competitive  data 
so  necessary  in  the  planning 
of  a  campaign — supply  produc¬ 
tion  information,  secure  mer¬ 
chandising  assistance — and  con¬ 
stantly  keep  before  the  national 
advertiser,  the  fact  that  news¬ 
papers  are  the  basic  and  most 
important  single  advertising 
medium.” 

The  question  of  whether  reg¬ 
ular  staff  meetings  are  worth¬ 
while  aroused  discussion.  Chief 
interest  centered  around  a  plan 
used  by  Clarence  E.  Hess, 
Tamaqua  (Pa.)  Courier.  His 
Friday  morning  staff  meetings 
assume  the  stature  of  a  seminar 
or  advertising  clinic. 

Mr.  Hess  has  assembled  a 
library  of  books  on  advertis¬ 
ing.  Staff  members  are  assigned 


to  read  regularly  sections  on 
techniques,  layout,  etc.  for 
“class”  discussions.  They  are 
expected  to  absorb  the  educa¬ 
tional  material  and  use  it  in 
their  work. 

Some  of  the  material,  written 
by  experts,  is  also  used  to  help 
convince  advertisers. 

“You’ll  be  surprised,”  Mr. 
Hess  said,  “how  advertisers 
respond  when  you  put  authority 
behind  what  you  are  trying  to 
preach  on  the  local  level.” 

A.  Jay  Schaff,  Hagerstown 
(Md.)  Herald-Mail,  carries 
the  idea  one  step  further.  Oc¬ 
casionally  he  invites  adver¬ 
tisers  to  a  clinic  conducted  by 
the  newspaper.  Response  so  far 
is  still  slow,  he  indicated,  but 
the  delegates  thought  the  idea 
was  worth  developing. 

Trophy  Awarded 

Thomas  F.  Martin,  Shenan¬ 
doah  (Pa.)  Evening  Herald, 
president  of  I A  M  A,  was 
awarded  the  Bottinelli-Kimball 
trophy  for  the  best  presenta¬ 
tion  to  develop  new  linage. 

The  presentation,  which  con¬ 
tained  advertising  techniques 
supplied  by  the  American 
Bankers  Association,  was  in¬ 
strumental  in  increasing  in¬ 
sertions  by  the  Union  National 
Bank  from  300  to  1,800  inches 
a  year. 

Tom  Baser,  the  Ladies  Home 
Journal’s  “Roger  Bell,”  opera¬ 
tor  of  an  imaginary  group  of 
15  self-service  markets  used  as 
a  merchandising  aid  by  the 
publication,  said  the  Curtis  or¬ 
ganization  recognizes  that  na¬ 
tional  food  and  grocery  adver¬ 
tisers  are  going  to  use  news¬ 
papers  on  the  local  level  and 
seeks  to  guide  them  to  make 
the  most  effective  use  of  media. 
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Moline-Rock  Island 
Sold  as  Single  Unit 


Rock  Island-Moune,  Ill. 

Unique  is  the  way  to  des¬ 
cribe  the  coordinated  selling  ef¬ 
forts  in  the  general  advertising 
field  of  two  independently- 
owned  dailies  with  one  national 
department  that  offers  the  Rock 
Island-Moline-East  Moline  mar¬ 
ket  as  a  unit. 

The  Moline  Dispatch  and 
Rock  Island  Argus  set  up  a 
combined  general  advertising 
operation  in  1938  because  their 
respective  towns  are  so  close¬ 
ly  related  geographically  and 
are  a  part  Quad-City  Market, 
which  includes  Davenport,  la., 
on  the  other  side  of  the  Mis¬ 
sissippi  River. 

4  Papers  Serve  Market 

The  Quad-Cities  represent  a 
market  of  nearly  a  quarter  mil¬ 
lion  people  who  are  served  by 
four  daily  newspapers  and  one 
Sunday  paper.  Besides  the  Ar¬ 
gus  and  Dispatch  on  the  Illin¬ 
ois  side,  the  area  is  served  by 
the  Davenport  (la.)  Daily 
Times  and  Davenport  Morning 
Democrat,  the  latter  two  papers 
are  both  published  by  Daven¬ 
port  Newspapers,  Inc. 

The  Argus  and  Dispatch  are 
sold  in  combination  to  na¬ 
tional  advertisers,  presenting  a 
different  kind  of  newspaper 
combination — that  of  two  eve¬ 
ning  papers  whose  circulations 
do  not  duplicate  each  other  and 
total  in  excess  of  52,000. 

Heading  the  general  advertis¬ 
ing  operations  is  Harold  E. 
Swanson,  who  divides  his  time 
equally  between  the  Dispatch 
and  Argus.  Both  papers,  in 
turn,  are  represented  in  the  na¬ 
tional  field  by  Allan  Klapp  Co., 
whose  organization  has  served 
the  two  newspapers  for  over 
30  years  and  saw  the  value  of 
“a  natural  package”  to  sell  to 
advertisers.  The  two  papers' 
circulations  are  almost  equally 
divided,  both  seeking  to  cover 
the  Moline-East  Moline  and 
Rock  Island  towns  with  a  mini¬ 
mum  of  duplicated  circulation. 

(Share  Promotion  Cost 

Promotion  is  done  jointly  by 
the  two  Illinois  papers  which, 
in  turn,  share  the  expense 
equally  of  their  general  adver¬ 
tising  operation.  Beyond  that 
mutual  tie,  the  two  papers  go 
their  separate  ways. 


Co-publishers  of  the  Argus 
are  Ben  H.  Potter  and  his  sis¬ 
ter,  Marguerite  T.  Potter.  Har¬ 
ry  A.  Sward  is  publisher  of 
the  Dispatch.  Associated  with 
him  are  his  son,  Robert  H.,  as 
business  manager,  and  John  R. 
Sundine  as  editor.  Ben  J.  Pot¬ 
ter,  Jr.,  a  senior  in  college,  is 
also  actively  associated  with 
the  Argus.  He  is  a  fourth 
generation  Potter  connected 
with  the  newspaper  during  the 
past  12  years. 

Over  the  years,  there  has 
been  built  up  a  ready  accept¬ 
ance  of  the  combination  plan 
offered  to  national  advertisers 
using  the  two  papers.  Mer¬ 
chandising  service  is  offered  as 
a  single  unit.  An  optional  buy 
is  available  where  a  general  ad¬ 
vertiser  may  not,  for  some 
reason  or  other,  have  distri¬ 
bution  in  one  of  the  towns. 
However,  over  99%  of  the 
general  advertisers  coming  into 
the  market  take  advantage  of 
the  combination  rate  because 
of  the  close  proximity  of  the 
cities. 

Separate  Retail  Staffs 

Each  paper,  however,  bills 
the  advertisers  separately  and 
separate  printing  materials  are 
furnished  both  papers,  w'ho 
operate  their  own  newspaper 
plants. 

On  the  retail  side,  there  are 
separate  advertising  depart¬ 
ments  operated  by  each  of  the 
papers,  with  each  having  its 
own  retail  rate  structure.  Mo¬ 
line,  East  Moline  and  Rock  Is¬ 
land  each  have  their  own  shop¬ 
ping  districts.  Some  small  mer¬ 
chants  can  attract  business  only 
from  the  particular  town  in 
which  they  are  located.  The 
Tri-Cities  on  the  Illinois  side 
each  have  their  own  separate 
corporate  governments,  but  as  a 
community  the  three  towns  in¬ 
clude  a  combined  population  of 
approximately  100,000  people. 
Many  of  the  large  department 
stores,  food  and  drug  chains  use 
advertising  in  both  papers  be¬ 
cause  they  draw  business  from 
all  three  cities,  as  well  as  from 
Davenport. 

From  an  editorial  and  news 
standpoint,  each  paper  is  strict¬ 
ly  on  its  own,  often  supporting 
different  political  candidates  in 


NEW  AD  OFFICERS— New  offi¬ 
cers  of  the  Midwest  Newspeper 
Advertising  Executives'  Associa¬ 
tion,  which  met  in  Hot  Springs, 
Ark.  recently  are  (seated  L.  to 
R.)  K.  U.  Love,  vicepresident, 
Sedalia  (Mo.)  Democrat-Capitol, 
and  E.  D.  Ward,  president,  ad¬ 
vertising  director,  Pittsburgh 
(Kas.)  Headlight  and  Sun.  New¬ 
ly-elected  officers  standing  are 
(L  to  R.)  H.  L.  McKee,  sergeant- 
at-arms,  Kansas  City  (Kas.) 
Kansan,  and  Victor  Moder, 
secretary-treasurer,  St.  Joseph 
(Mo.)  News  Press  Gazette. 


local,  state  and  national  elec¬ 
tions.  Each  have  entirely  dif¬ 
ferent  comics  and  syndicated 
features.  Their  circulation  de¬ 
partments  are  operated  entire¬ 
ly  independent  from  each  other. 

Promote  Quad-Cities 
In  presenting  the  facts  about 
the  Quad-City  market,  the  Ar¬ 
gus  and  Dispatch  promote  the 
area  as  a  whole  and  suggest  in 
their  promotional  material  that 
advertisers  should  use  all  four 
newspapers  to  cover  that  metro¬ 
politan  market.  The  two  Illi¬ 
nois  dailies  point  out  “each  of 
the  four  newspapers  circulates 
in  a  specific  segment  of  the 
Quad-City  population  with  little 
or  no  duplication  by  other  local 
papers  .  .  .  The  major  part  of 
the  Moline  Dispatch  and  Rock 
Island  Argus  Quad-City  circu¬ 
lation  is  delivered  on  the  Il¬ 
linois  side;  most  of  the  Daven¬ 
port  Times  and  Democrat  daily 
circulation  is  distributed  on  the 
Iowa  side.” 

The  Argus  and  Dispatch  are 
exceptionally  promotion-minded 
for  dailies  their  size.  They  are 
extensive  and  consistent  users 
of  trade  journal  advertising 
and  their  general  advertising 
manager  engages  in  a  strong 
travel  program  that  takes  him 
to  the  national  advertising  cen¬ 
ters  in  New  York,  Chicago,  De¬ 
troit,  St.  Louis  and  Minneapo¬ 
lis.  He  also  does  considerable 
selling  work  among  the  local 
distributors  and  branch  houses 
in  the  Quad-City  area.  The  pa¬ 
pers  also  work  closely  with 
their  representatives. 


The  two  papers  make  exten¬ 
sive  use  of  Bureau  of  Adver¬ 
tising  sales  material  and  are 
members  of  Illinois  Daily  News¬ 
paper  Markets,  participating 
in  the  latter’s  annual  Con¬ 
sumer  Analysis.  An  aggressive 
merchandising  program  is  main¬ 
tained  the  year  around  with 
one  man  devoting  most  of  his 
time  to  such  activities. 

New  Market  Book 

Mr.  Swanson  has  recently  is¬ 
sued  a  new  market  data  book, 
covering  facts  about  the  Quad- 
City  Market  and  the  place  that 
Moline-East  Moline-Rock  Island 
have  in  the  set-up. 

The  Quad-Cities  are  described 
as  “the  farm  machinery  capital 
of  the  world,”  along  with  the 
Rock  Island  Arsenal  and  over 
300  other  industrial  plants.  It  is 
pointed  out  that  the  Illinois  side 
signs  more  than  65  per  cent  of 
the  industrial  payrolls  of  that 
area.  A  breakdown  shows  that 
Quad-Cities  rank  third  in  total 
retail  sales,  total  food  sales, 
total  drug  sales,  and  total  auto¬ 
motive  sales  among  11  standard 
metropolitan  areas  in  lowa- 
Illinois. 

Commenting  on  the  two 
papers’  continual  research  and 
promotion  program,  Mr.  Swan¬ 
son  told  E&P: 

“I’m  a  hound  for  research.  I 
sell  with  facts  and  figures  pro¬ 
vided  by  research,  rather  than 
using  the  usual  glowing  esti¬ 
mates  often  made  by  chambers 
of  commerce.” 


Lincoln-Mercury 
Back  in  Newspapers 

CHIC.4GO 

Lincoln-Mercury  dealers  in 
the  Chicago  metropolitan  area 
are  back  in  new.<=papers  with 
their  ads  for  the  fourth  quar¬ 
ter  of  this  year,  including  new 
car  copy  to  run  in  November. 
This  includes  newspapers  in 
Wisconsin,  parts  of  Indiana  and 
Illinois. 

The  Chicago  area  L-M  deal¬ 
ers  went  along  with  a  Ford 
radio  spot  announcement  pro¬ 
gram  during  the  third  quarter. 
Meanwhile,  concerted  selling  ef¬ 
forts  were  used  by  Chicago 
newspaper  automotive  salesmen 
and  by  the  publisher’s  repre¬ 
sentatives  of  newspapers  in  the 
area,  urging  L-M  dealers  to 
return  to  newspapers.  This  re¬ 
sulted  in  reinstatement  of  news¬ 
paper  advertising  for  the  fourth 
quarter.  (E&P,  Oct  2,  p  15). 
Ads  are  placed  by  Kenyon  & 
Eckhardt,  Inc.,  Chicago. 
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The  Strategy  Behind 
Insurance  Co.’s  Ads 


By  Robert  B.  McIntyre 

First  of  a  series  of  large- 
space  ads  was  released  last 
week  by  Lumbermens  Mutual 
Casualty  Company  in  approxi¬ 
mately  125  newspapers  in  33 
states  to  aggressively  sell  two 
basic  appeals — low  cost  insur¬ 
ance  and  its  agents’  personal 
service. 

N.  C.  Flanagin,  sales  vice- 
president,  calls  the  $750,000 
campaign  (via  John  W.  Shaw 
Advertising)  the  “most  dra¬ 
matic’’  ever  introduced  by  an 
insurance  company  on  behalf  of 
its  agents. 

All-Out  Effort 

“This  is  an  all-out  selling  ef¬ 
fort,’’  Mr.  Flanagin  declared. 
“We  are  betting,  and  betting 
heavily,  on  the  two  basic  ap¬ 
peals  to  win  for  our  agents 
and  for  us  new  policyholders  of 
the  type  we  both  want.” 

The  thinking  behind  the  cam¬ 
paign,  which  got  underway 
Sept.  26,  is  predicted  on  a  na¬ 
tionwide  public  opinion  poll 
conducted  by  Lumbermens  last 
Spring. 

“We  found,”  Mr.  Flanagin 
explained,  “that  48%  of  those 
insured  in  specialty  non-agency 
companies  who  expressed  an 
opinion  would  pay  from  $2.00 
to  $10.00  more  for  local  agency 
service,  and  that  79%  of 
agency  policyholders  and  54% 
of  non-agency  company  policy¬ 
holders  prefer  to  deal  with 
someone  they  know  when  a 
claim  occurs. 

“Our  agents  provide  the 
service  that  the  public  values, 
so  we  have  designed  this  cam¬ 
paign  to  help  them  meet  and 
beat  the  aggressive  merchan¬ 
dising  of  the  specialty  non¬ 
agency  companies.” 

In  Favorable  Position 

Mr.  Flanagin  continued  : 
“With  our  cost  far  more  com¬ 
petitive  as  a  result  of  classifi¬ 
cation  plans  and  increased  divi¬ 
dends,  and  with  our  Kemper- 
Matic  six-month  policy  pro¬ 
gram,  available  in  most  states, 
we  already  have  placed  our 
agents  in  a  favorable  position 
to  meet  this  competition. 

“Now,  with  this  dramatic  ad¬ 
vertising  program,  we  are  tell¬ 
ing  thousands  of  our  agents’ 
prospects  that  the  agents  can 
provide  the  low  net  cost  and  at 


the  same  time  give  essential 
professional  advice,  counsel  and 
local  service.” 
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In  the  major  market  areas 
Lumbermens  has  planned  a 
series  of  at  least  six  ads — three 
this  Fall  and  three  in  the  late 
winter  and  Spring.  In  certain 
other  areas  the  schedule  calls 
for  a  total  of  four  insertions. 
According  to  Mr.  Flanagin, 
most  of  the  ads  will  be  practic¬ 
ally  full-page  insertions.  Some, 
depending  on  the  number  of 
agents’  pictures  to  be  featured, 
will  be  smaller. 


Compelling  Story 

Featuring  Lumbermens’  low 
net  cost  and  the  “superior”  pro¬ 
fessional  advice  and  service  its 
agents  can  provide,  the  ads  tell 
a  compelling  story  to  business 
men  and  property  owners  in  the 
agent’s  community. 

Through  the  use  of  photo¬ 
graphs  of  agents  in  the  area 
covered  by  each  newspaper  on 
the  schedule,  the  ads  are  said 
to  command  attention  and  build 
up  the  agents  in  the  minds  of 
their  prospects  as  being  insur¬ 
ance  men  with  outstanding 
qualifications. 

This  advertising  is  actually 
made  up  of  hundreds  of  local 
ads  because  each  ad  carries  the 
pictures,  names,  addresses  and 
telephone  numbers  of  local 
agents  in  the  territory  (see 
cut). 

“For  this  reason,”  Mr.  Flan¬ 
agin  said,  “the  campaign  has 
all  the  flavor  of  local  news  and 
will  cause  local  comment,  pro¬ 
ducing  valuable  word-of-mouth 
advertising.” 

He  added  that  the  campaign 
will  not  appear  in  certain  states 


where  particular  problems  exist. 
He  cited  Massachusetts  as  an 
example  of  where  compulsory 
automobile  insurance  law 
makes  it  impractical.  He  men¬ 
tioned  other  states  where  loss 
ratio  problems  make  it  unde¬ 
sirable  to  advertise. 

Test  Campaign 

The  power  of  this  newspaper 
program,  which  will  reach  a 
combined  circulation  of  about 
21,000,000,  was  proven  in  a 
test  campaign  carried  on  dur¬ 
ing  April,  May  and  June  in 
Connecticut  and  North  Caro¬ 
lina.  Photographs  of  253  agents 
were  featured  in  64  newspaper 
ads  appearing  in  these  two 
states. 

“Many  of  those  agents  al¬ 
ready  have  written  business  as 
a  direct  result  of  inquiries  from 
these  ads.”  Mr.  Flanagin  re¬ 
vealed.  “Many  more  have  se¬ 
cured  expirations  which  will 
mesn  future  business.” 

He  went  on  to  tell  how  one 
Connecticut  agent  received  10 
inquiries  at  his  home  the  day 
the  first  ad  appeared  in  his 
local  paper.  The  agent  reported 
that  he  wrote  10  automobile 
policies  that  day. 

Another  agent,  in  Buffalo, 
N.  Y..  took  one  of  Lumbermens’ 
sample  ad  proofs  and  called  on 
a  policyholder  he  had  lost  to 
a  non-agency  company  some 
time  before. 

The  agent  showed  the  client 
the  ad  and  said,  “Here’s  what 
we’re  doing  to  serve  our  ac¬ 
counts,”  and  went  on  to  sell 
the  services  he  could  provide. 
The  re.sult,  according  to  Mr. 
Flanagin,  was  that  the  agent 
got  his  policyholder  back  and 
thus  became  another  enthusi¬ 
astic  supporter  of  Lumbermens’ 
newspaper  program. 

Public  Reaction 


Newspaper  Ads 
Best for  Insurance 

Cincinnati 


Life  insurance  companies 
at  last  have  found  that 
newspaper  advertising  is  the 
best  means  of  telling  their 
story  to  the  public,  says  Nor¬ 
man  K.  Klages,  Ft.  Wayne, 
Ind.  “There  has  been  a 
steady  trend  toward  in¬ 
creased  newspaper  adver¬ 
tising  in  recent  years,”  he 
adds.  (See  page  18). 

The  sales  promotion  direc¬ 
tor  of  Lincoln  Life  Insurance 
Co.,  which  he  said  is  the 
world’s  ninth  largest,  made 
this  statement  when  inter¬ 
viewed  here  at  the  annual 
meeting  of  the  Life  Insur¬ 
ance  Advertisers  Associa¬ 
tion. 

“There  has  been  a  special 
reason  for  this  trend,”  he  re¬ 
marked.  “With  it  we  are 
able  to  localize  our  advertis¬ 
ing  in  areas  where  we 
have  sales  representatives. 
Through  great  national  ad¬ 
vertising  media,  such  as 
radio,  television  and  national 
magazines,  you  waste  some 
of  your  advertising  force  be¬ 
cause  you  pay  to  advertise 
in  areas  where  you  often 
have  no  sales  representative 
to  cash  in  on  that  advertis¬ 
ing. 

“National  advertising 
gives  a  company  prestige,  of 
course,  but  to  get  life  in¬ 
surance  contracts  you  have 
to  have  a  salesman  on  hand 
to  put  the  sale  through  and 
get  the  signature  on  the 
dotted  line.  This  is  the  rea¬ 
son  why  much  pressure  for 
local  advertising  comes  from 
local  insurance  salesmen.” 
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“Our  agents  in  the  ‘test 
states’  have  heard  comments 
from  friends  and  neighbors  in¬ 
dicating  that  our  story  has 
registered  with  thousands  of 
insurance  buyers  in  their  com¬ 
munities,  and  they  expect  addi¬ 
tional  business  to  result  in  the 
months  ahead,”  Mr.  Flanagin 
said. 

“Their  enthusiastic  support  of 
the  test  campaign  has  been  a 
major  factor  in  our  decision  to 
invest  a  substantial  sum  in  ex¬ 
panding  this  program  on  a  na¬ 
tionwide  basis.” 

Lumbermens’  merchandising 
and  advertising  campaign  is 
designed  to  attract  to  its  agents 
desirable  prospects  not  only 
for  auto  insurance  but  also  for 
fire  and  other  forms  of  per¬ 
sonal  and  business  protection. 
Mr.  Flanagin  said  that  al¬ 


though  the  ad  series  will  em-  j 
phasize  auto  it  will  also  include  i 
advertising  of  other  coverages.  i 

To  cash  in  on  the  substantial  ; 
investment  Lumbermens  is  mak¬ 
ing  in  its  agents’  future,  the 
company  is  urging  them  to  use 
a  wide  variety  of  tie-in  ma¬ 
terials  such  as  newspaper  ad 
mats,  stickers,  window  decals,  ; 
and  special  inserts — all  in  ad-  £ 
dition  to  Lumbermens’  regular  | 
direct  mail  campaigns  and  other 
materials  which  the  company 
has  regularly  furnished. 

According  to  Mr.  Flanagin, 
one  agent  has  already  run  six 
full-page  ads  in  his  local  news¬ 
paper  for  which  he  picked  up 
a  tab  of  $650. 

“This  combined  advertising 
— the  agents’  and  our  own- 
will  make  their  selling  job 
much  easier,”  he  said. 
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Insurance  Institute 
In  506-Paper  Drive 


Broadest  advertising  cam¬ 
paign  ever  undertaken  by  the 
Institute  of  Life  Insurance, 
using  506  daily  newspapers  in 
310  cities,  plus  six  farm  and 
small-town  magazines  of  na¬ 
tional  circulation,  opened  this 
week  throughout  the  nation. 

The  1954-55  theme  of  the 
Institute  is  “In  Change  There 
Is  Opportunity,”  a  .sequel  to 
last  year’s  campaign  entitled 
“How  .4merica  Is  Changing.” 

The  cooperative  advertising 
program  of  the  life  insurance 
business  will  call  attention  in 
12,  1,000-line  ads  appearing 

now  until  May,  to  many  of  the 
developments  in  American  life 
and  show  how  people  are  using 


life  insurance  to  help  take  ad¬ 
vantage  of  new  opportunitie>. 

Standard  Oil  Ind. 

Ads  Push  Dealers 

The  service  station  dealer 
does  his  own  talking  in  the  new 
Fall  advertising  campaign  (via 
D’Arcy  Advertising  Co.)  ju.st 
released  in  544  daily  and  1,217 
weekly  newspapers. 

Wesley  I.  Nunn,  advertising 
manager  for  Standard,  said  the 
new  dealer  service  campaign 
was  designed  with  the  help  of 
dealers. 

Other  Campaigns  .  ,  . 

•  More  than  60  daily  news- 


Southern  Papers 
Revise  Car  Rates 

Birmingham,  Ala.,  newspa¬ 
pers  have  revi.sed  their  ruling 
that  new-car  advertising  copy 
had  to  take  the  national  or  gen¬ 
eral  rate,  thus  allowing  dealers 
to  advertise  1954  models  at  the 
local  ad  rate,  provided  they  are 
not  designated  as  “new”  cars. 

The  result,  according  to 
Automotive  News,  has  been 
that  dealers  have  launched  ag¬ 
gressive  advertising  and  pro¬ 
motion  campaigns  to  clean  up 
19.54  models. 

One  dealer  reportedly  used  a 
double  page  sprea<l  to  plug  his 
used  cars. 

papers  in  24  states  w’ill  give 
extensive  editorial  and  adver¬ 
tising  coverage  to  the  styling 
and  latest  developments  in 
modern  steel  kitchens  during 
October  as  part  of  the  indus¬ 
try’s  first  steel  kitchen  month 
sponsored  by  the  Steel  Kitchen 
Cabinet  Manufacturers  associa¬ 
tion,  Chicago.  Newspapers  are 
using  the  association’s  four- 
page,  eight-column  supplement 
as  a  special  section  or  in  week¬ 
ly  home  section  promotions, 
with  advertising  tie-ins. 

•  Sixty  daily  newspapers 
and  leading  disc  jockey  shows 
on  45  radio  stations  in  13  Mid- 

Is  This 

Research  Job 
For  You? 

Somewhere  in  the  newspaper 
field,  there's  a  young  man  who 
has  a  strong  flair  for  research— 
who  knows  its  application  for 
practical  selling  purposes. 

He's  no  academician  interested 
in  research  for  research's  soke.  He 
understands  its  place  as  a  com¬ 
panion  to  promotion  and  its  use 
as  a  selling  tool.  He  knows  the 
difference  between  good  and  bad 
research,  seeks  the  former,  shuns 
the  latter. 

One  of  the  largest  newspapers 
on  the  East  Coast  (not  New  York 
City)  has  this  opening. 

If  you  think  this  opportunity  is 
for  you,  tell  us  what  you  are  do¬ 
ing  now,  what  you'd  like  to  do, 
what  you  think  newspaper  re¬ 
search  should  do  to  provide  an 
advertising  staff  with  selling  am¬ 
munition  about  a  newspaper  and 
its  market.  Tell  us  your  salary 
requirements  in  your  first  letter, 
j  Naturally,  everything  will  be  held 
in  confidence.  Box  4125,  Editor 
I  B  Publisher. 


West  and  Southwest  states  will 
spearhead  a  three- month  pro¬ 
motion  (via  L.  W.  Ramsey  Co.) 
program  for  “Ma  Brown” 
pickles  and  pre.serves.  Pro¬ 
gram,  starting  Oct.  18,  includes 
weekly  ads  of  1,200  and  300 
lines. 

e  Newspaper  advertising  of 
leading  metropolitan  dailies  in 
300  to  600  lines  will  appear  in 
a  new  campaign  (via  Ellington 
&  Co.)  for  Continental  Distil¬ 
ling  Corp.’s  Embassy  Club 
whiskey,  Philadelphia. 

•  Heavy  newspaper  space, 
radio-TV  spots  will  be  used 
soon  by  Philip  Morris  &  Co., 
Ltd.,  Inc,,  to  introduce  a  new 
style  of  its  Marlboros  cigarets 
in  a  filtered,  king-size  version  “ 
with  a  cork  tip  and  in  a  snap-  i 
open  pack,  (via  Cecil  &  Pres- 
brey.) 

•  Allegheny  Airlines  and 
Capital  .\irlines  have  adopted 
a  co-op  advertising  program 
to  promote  business  between 
cities  on  the  routes  of  the  tw’o 
companies. 

•  Ritter  Foods’  campaign 
(via  Duane  Jones  Co.)  now’  in 
preparation  kicks  off  with  10,000 
lines  of  newspaper  space.  Prod¬ 
uct  to  be  advertised  includes 
entire  line  of  12  brands  headed 
by  Ritter  tomato  juice,  chili 
sauce  relish,  and  catsup. 

• 

Newspapers  Best  Ad 
IVIediuni  for  Hotels 

Chicago 

The  restaurant,  hotel  or  other 
in.stitution  in  the  ma.ss-housing, 
mass-feeding  field  which  uses 
newspaper  advertising  for  its 
local  impact  gets  the  bulk  of 
the  business. 

This  is  borne  out  in  an  analy¬ 
sis  recently  made  by  Institution 
Magazine,  national  busine.ss 
publication.  Results  of  the  anal¬ 
ysis  are  tabulated  in  a  report 
entitled  “Media  File”,  recently 
published  by  the  periodical. 

• 

4^  Dailies  ISanie  Inland 

Chicago 

Four  daily  newspapers  have 
announced  appointment  of  In¬ 
land  New’spaper  Representa¬ 
tives,  Inc.  as  their  national  ad¬ 
vertising  representatives  ef¬ 
fective  immediately  according  to 
James  H.  Morrow,  president  of 
Inland.  The  newspapers  are 
the  Eldorado  (Ill.)  Journal, 
Carthage  (Mo.)  Press,  Neosho 
(Mo.)  Neivs  and  Artesin  (New 
Mex.)  Advocate. 


The  New  York  Stale  THRUWAY  it  new  open  from 
Buffalo  to  Rome.  People  from  near  and  far  are  now 
heading  for  Buffalo,  the  Wetlern  terminus  of  the 
THRUWAY  and  New  York  Stele's  2nd  largest  market. 

The  Buffalo  Retail  Trade  Zone  of  1,400,000  is  thus 
greatly  expanded  and  this  vast  group  of  buyers  will 
reod  your  advertising  in  Western  New  York's  Greet 
Newspoper...THE  BUFFALO  EVENING  NEWS. 


Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editor  ortd  fublisKor 


KELLY-SMITH  CO. 

Notional  ftoprotontothrot 


WESTERN  NEW  YORK'S  GREAT  NEWSPAPER 
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A  New  Concept  in  Flight 


u  0  cr 


The  powerful  Capital  Viscount  is  the  first  and  only  modern 
propeller  aircraft  to  combine  swiftness  with  the  highest  degree  of 
silence  and  smoothness.  The  four  Rolls-Royce  propeller  turbine 
(turbo-prop)  engines  introduce  the  traveler  to  an  ease  and 
comfort  in  flight  that  transforms  air  travel  into  something  more 
than  a  race  against  time.  Panoramic  picture  windows  .  .  . 

individual  tables  .  .  .  air-conditioning  and 
pressurization  .  .  .  contribute  to  this  new  kind  of  luxury. 

The  Viscount,  which  comes  to  Capital 
with  over  one  hundred  million  pass¬ 


enger  hours  of  safe  operation, 
will  be  serving  Capital  cities 
soon.  Watch  for  the  announcement! 


•  Pronounced  Vi-Count 
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NOW! 

The  Akron  Beacon  Jour¬ 
nal  will  now  run  ONE 
COLOR  and  BLACK,  2 
COLORS  and  BLACK  and 
FULL  COLOR  R.O.P.  ad¬ 
vertising  in  both  DAILY 
and  SUNDAY  issues. 


Take  advantage  of  the 
FULL  COVERAGE  offered 
by  Akron's  ONLY  daily 
and  Sunday  newspaper 
by  selecting  this  rich  mar¬ 
ket  to  receive  your  com¬ 
plete  color  schedule. 


For  color  rates,  closing 
dates  and  other  informa¬ 
tion,  call  your  nearest 
Story,  Brooks  &  Finley 
man,  or  write  The  Beacon 
Journal  General  Advertis¬ 
ing  Department. 

AKRON 

BEACON 

JOURNAL 

OHIO'S  MOST 
COMPLETE 

NEWSPAPER 

JOHN  S.  KNIGHT 
Publisher 
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Cecil  &  Presbrey 
To  Dissolve  Dec.  31 


Dissolution  of  Cecil  &  Pres¬ 
brey,  Inc.,  New  York  advertis¬ 
ing  agency  with  estimated  1953 
billings  of  some  $21,500,000, 
was  announced  this  week,  ef¬ 
fective  Dec.  31. 

The  death  last  month  of 
James  M.  Cecil  (E&P,  Sept.  25, 
page  15),  chairman  of  the  board 
and  largest  C&P  .stockholder, 
“caused  certain  corporate  com¬ 
plications,”  according  to  the 
agency’s  announcement. 

The  statement  also  noted: 
“In  addition,  the  sudden  and 
unexpected  loss  in  a  short 
period  of  key  accounts  pre¬ 
sented  the  choice  of  operating 
the  agency  on  a  considerably 
curtaileil  basis  or  deciding  to 
dissolve  the  business.” 

C&P’s  board  of  directors  put 
it  this  way:  “The  interests  of 
clients  and  stockholders  will  be 
best  served  by  dissolution  be¬ 
cause  of  the  unusual  circum¬ 
stances  involved.  The  agency 
is  set  up  on  a  service  basis  for 
clients  that  required  a  large 
staff  and  resulting  high  costs. 
It  was  quite  obvious  that  C&P 
could  not  continue  in  1955  the 
type  of  service  it  was  giving 
and  at  the  same  time  maintain 
its  current  sound  financial 
structure.” 

C&P  accounts  lost  recently 
include  Sylvania,  Benrus 
watches,  Amm-i-ident  and  Auto- 
Lite.  Only  last  week  it  was 
announced  that  Jack  D.  Tar- 
cher,  C&P  senior  vicepresi¬ 
dent  and  secretary,  will  join 
Biow  Company  (to  become 
Biow,  Beirn  and  Toigo  on  Jan. 
1)  as  a  vicepresident  and  su¬ 
pervisor  of  the  Benrus  account. 

Plans  of  key  C&P  executives 
will  be  announced  later.  They 

r  ]  THE  SERVICE  THAT  HELPS  IN  THE 

f  '  USE  OF  NEWSPAPER  ADVERTISING 


Newspaper 

representatives  favor 
ACB  Checking  Proof 
Service  and  recognize 
its  value. 


Service  Offices  •  NEW  toiik  •  CHictto 
•  COLUMBUS  •  MEMPHIS 
•  SBN  FBtNCISCO 


THE  ADViRTiSlNGi 
^CHECKING  8UREAU,  1NC.| 


include  Thomas  J.  Maloney, 
president;  Samuel  Dalsimer,  ex¬ 
ecutive  vicepresident;  Edward 
B.  Noakes,  chairman  of  the  ex¬ 
ecutive  committee;  and  Harry 
Parnas,  media  director. 


Cunningham  &  Walsh, 
Ivan  Hill  Merge 

Cunningham  &  Walsh,  Inc., 
New  York,  and  Ivan  Hill,  Inc., 
Chicago,  have  merged,  accord¬ 
ing  to  an  announcement  this 
week  in  Chicago  by  John  P. 
Cunningham,  president  of  the 
New  York  agency. 

Mr.  Hill  will  remain  as  ex¬ 
ecutive  vicepresident  of  the  Chi¬ 
cago  office  of  the  merged  agen¬ 
cies,  the  first  outside  of  New 
York  for  C&W,  except  for  a 
Los  Angeles  production  office. 

C&W  reportedly  purchased 
the  controlling  interest  (61%) 
in  Ivan  Hill,  Inc.  Sale  was  an¬ 
nounced  in  800-line  ads. 

• 

Metro  Uses  Bank  Book 
For  $$  Saving  Data 

Production  personnel  at  ad¬ 
vertising  agencies  are  receiv¬ 
ing  a  new  booklet  from  Metro 
Sunday  Comics  which  serves  as 
a  handy  and  permanent  refer¬ 
ence  guide  to  color  comics 
mechanical  requirements. 

To  emphasize  the  money¬ 
saving  information  it  contains, 
Metro  has  designed  the  booklet 
in  the  shape  of  an  oversize 
bank  book  and  enclosed  it  in 
an  appropriate  envelope. 

Copy  concerns  Metro’s  com¬ 
plete  production  services  to  ad¬ 
vertisers  with  detailed  me¬ 
chanical  specifications  for  Sun¬ 
day  comics  ads.  Materials  re¬ 
quired  by  all  non-Metro  Sun¬ 
day  comics  sections  as  well  as 
by  the  42  newspapers  which 
are  Metro  members  are  given. 
• 

Appointments  .  .  . 

•  Karl  L.  Gauck,  formerly 
director  of  marketing  and  re¬ 
search  for  Geare-Marston,  Inc., 

;  Philadelphia,  has  been  named 
'  vicepi'esident  and  director  of 
I  service  for  the  agency. 

•  W.  H.  Long,  past  president 
;  and  principal  stockholder  of  the 

W.  H.  Long  Co.,  Inc.,  York,  Pa., 
has  joined  Hutzler  Advertising 
Agency,  Inc.,  Dayton,  Ohio,  a.s 
executive  vicepresident  and  di¬ 
rector. 


-  r 

Advertisers 
‘Unfair’  in 


MediaDemand 

“Many  advertisers  make  un¬ 
fair  demands  upon  media  in  re¬ 
questing  information  on  their 
competitors,”  said  Alfred  Politz,  t 
noted  research  figure,  speaking 
before  the  seminar  of  Asso¬ 
ciated  Business  Publications  last 
week,  at  Ben  Franklin  Hall  in 
New  York. 

Mr.  Politz  stated,  “The  Ad¬ 
vertiser’s  task  is  made  easier  if 
those  conducting  media  research 
would  include  in  their  research 
the  position  of  competing  media. 
But  the  advertiser  must  under¬ 
stand  that  it’s  not  an  obligation 
of  a  medium  to  provide  meas¬ 
urements  relative  to  their  com¬ 
petition.” 

Mr.  Politz  went  on  to  say 
that  a  medium  should  deliver 
the  number  and  charaeterinties 
of  its  audience  to  advertisers. 
It  may  extend  this  to  give  the 
relationship  existing  between 
its  audience  and  the  believ- 
ability  of  ad.s  appearing  in  the 
medium — what  he  called  “The 
.\ttitude”  of  the  reader  toward 
the  medium. 

“Some  advertisers  are  unfair 
in  asking  a  medium  how  many 
readers  will  read  their  ad,”  said 
Mr.  Politz,  “since  the  que.stion 
of  copy  efficiency  is  immediately 
introduced,  something  beyond 
the  control  of  the  medium.  This 
also  goes  for  advertisers  who 
ask  a  medium  what  its  ‘selling 
power’  is,  for  this  is  greatly  de¬ 
pendent  upon  the  quality  of  the 
pioduct.” 

Mr.  Politz  also  took  to  task 
media  which  claim  they  are  the 
most  useful  and  important  to  an 
advertiser,  for  it  is  unfair  to 
compare  competitors  on  ‘your’ 
characteristics  alone.  Mr.  Politz 
went  on  to  state  that  he  felt 
ABC  and  ‘audience’  figures  sup¬ 
plement  each  other  rather  than 
compete  with  each  other.  A  sur¬ 
vey  to  obtain  audience  figures 
should  include  a  question  on  how 
the  reader  got  the  magazine. 
This  may  provide  a  basis  for 
verifying  the  ABC  figure,  and 
if  the  two  figures  are  in  accord, 
the  audience  figure  may  be  con¬ 
sidered  accurate.  i 

• 


MH&F  Appointed 

The  Pocomoke  City  (Md.) 
Worcester  Democrat  has  ap¬ 
pointed  Moran,  Hedekin  & 
Fischer,  Inc.,  as  its  exclusive 
national  advertising  represent¬ 
atives. 
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How  Public  Relations 
Can  Result  in  Profit 

By  J.  E.  Drew 

Public  Relations  Director,  Lever  Brothers  Company 


In  preparing  for  this  talk, 
I  wrote  to  many  of  you  to  find 
out  something  about  your  prob¬ 
lems.  The  answers  were  sub¬ 
stantial  and  good.  The  same 
questions  however  ran  through 
many  replies.  “How  can  I  sell 
public  relations  to  manage¬ 
ment?”  “How  can  I  make  man¬ 
agement  feel  that  public  rela¬ 
tions  is  as  important  as  the 
other  operations  of  the  bank?” 
“How  can  I  get  our  officers  to 
participate  in  our  programs?” 

These  are  familiar  questions. 
They  are  being  asked  by  pub¬ 
lic  relations  men  throughout 
business,  industry  and  the  pro¬ 
fessions.  And  I  think  there  is 
a  reason  for  it.  We  in  public 
relations  have  handicapped  our¬ 
selves  in  winning  the  support 
and  active  participation  of  top 
management  because  we  have 
talked  too  much  in  generalities. 

I  57% 

1  of  Quad-Citians 
■  live  on  the 

2  Illinois  side 

I 

M  Rock  Island 

H  Moline 

_  East  Moline 

I  They  read 

H  these  ■ 


newspapers 


TSr  ROCK  ISLAND 


7S:  MOLINE 


{Part  of  a  talk  given  before 
the  S9th  annual  convention  of 
the  Financial  Public  Relations 
Association  in  Washington,  D. 
C.,  last  week.) 


We  have  painted  pictures  and 
left  out  the  captions. 

Successful  public  relations 
must  be  practical  in  its  objec¬ 
tives,  specific  in  its  plans  and 
continuous  in  its  operation  to 
win  the  support  of  manage¬ 
ment. 

When  I  talk  about  bank  pub¬ 
lic  relations  in  terms  of  profit  I 
don't  mean  that  it  is  supposed 
to  produce  income  such  as  a 
loan  or  service  charge.  It  is  to 
create  the  climate  and  put  in 
motion  the  factors  that  do  re¬ 
sult  in  actual  profit. 

Lever  Brothers  is  in  business 
for  one  purpose — to  make  a 
profit.  Sure,  we  want  to  help 
increase  standards  of  living, 
give  strength  to  the  economy, 
and  enrich  the  lives  of  people 
who  use  our  products.  All  of 


I  For  the  past  three  years 
i  the  Union  Pacific  Railroad 
B  Company  has  been  among  the 
H  top  three  railroads  from  the 
g  standpoint  of  advertising  ex- 
g  penditures.  Last  year,  UP 
K  spent  $641,237,  or  25.2  per- 
g  cent  of  its  total  appropria- 
I  tion,  in  newspapers. 

I  H.  B.  Northcott,  general 
g  advertising  manager,  ex- 
B  plains  his  use  of  newspapers 
g  this  way : 

g  “There  are  584  dailies  and 
g  weeklies  published  in  towns 
g  along  UP  tracks,  with  each 
g  paper  averaging  at  least  one 
B  ad  a  month.  We  use  166 
g  newspapers  east  of  Omaha, 
g  “Newspapers  are  advanta- 
g  geous  to  us  in  many  re- 
g  spects,”  Mr.  Northcott  con- 
g  tinues.  Newspaper  ads  can 
g  be  localized  territorially 
B  where  train  service  is  of 
p  interest  only  in  certain 
g  states.  We  also  know  that 
I  in  newspapers  an  ad  can 
p  be  inserted,  changed  or  can- 


these,  however,  are  by-products 
of  the  profit  function. 

How  do  we  make  a  profit? 
We  make  it  by  selling  our 
products. 

Why  do  people  buy  our  prod¬ 
ucts?  They  buy  them  because 
they  are  convinced  of  the 
merits  of  the  product  and  they 
buy  them  because  they  like  the 
people  who  sell  them. 

The  fundamental  business 
operation  of  the  company, 
therefore,  becomes  the  formula 
for  our  public  relations  opera¬ 
tion.  We  have  two  objectives: 

1)  Tell  people  about  our 
products;  2)  Say  and  do  those 
things  that  will  make  friends 
for  the  company;  friends  who 
will  want  to  do  business  with 
us. 

So  much  for  the  bare  for¬ 
mula.  In  practical  operation  it 
means  that  we  sell  a  great  deal 
of  soap  and  other  products 
through  product  publicity  and 
the  other  ways  that  tell,  reveal 
and  demonstrate  the  uses  and 
advantages  of  our  goods. 

In  all  our  public  relations 
planning  and  operations  we  ask 
this  question — Will  it  help  sell 
soap? 

This  same  formula  can  be 
applied  to  financial  public  re¬ 
lations. 

If  a  bank  is  to  engage  in 
public  relations  work  then  one 
person  must  be  made  responsi¬ 
ble  and  given  the  proper  au¬ 
thority.  This  is  particularly 


celled  on  comparatively  short 
notice  if  necessary;  a  great 
advantage  in  a  business  in 
which  service  and  schedules 


H.  B.  Northcott 

Union  Pacific  Railroad 


are  sometimes  subject  to 
sudden  change.” 

“H.B.”  first  entered  rail¬ 
road  work  on  leaving  school. 
He  joined  the  CB&Q  (Burl¬ 
ington)  Railroad  as  a  clerk 


true  when  the  individual 
charged  with  responsibility  ii 
also  called  on  to  perform  other 
duties. 

Every  public  relations  pro¬ 
gram  must  be  based  on  definite 
objectives.  It  cannot  go  sailijif 
through  the  sky  like  a  flyinf 
saucer. 

Make  your  goals  realistic. 
You  will  find  you  do  this  when 
you  write  them  down.  They  are 
your  compass.  They  will  hold 
you  on  the  course.  i 

Most  banks  have  thoroughly! 
documented  credit  policies,  in-' 
vestment  policies  and  operating] 
policies.  Few,  as  far  as  I  canj 
learn,  have  bothered  to  formu-! 
late  their  public  relations  poli¬ 
cies,  let  alone  put  them  on 
paper. 

There  is  a  great  fallacy  in 
the  business  world  today  re-  j 
garding  public  relations  and  I 
am  happy  to  report  it  is  rapid-; 
ly  being  exploded  by  people  like 
you.  It  is  the  mistaken  belief 
that  mere  “do  good”  progranu 
are  all  that  is  required  to 
create  cordial  relations  with 
the  public. 

The  first  principle  upon 
which  any  public  relations  pro¬ 
gram  must  be  founded  is  that 
the  program  be  based  on  what 
I  call  “the  good  deed.”  The 
“good  deed”  means  that  the 
company  must  be  sound,  honest 
and  fair,  its  policies  good  and 
in  the  public  interest,  its  prod- 
(Continued  on  page  24) 


in  the  office  of  auditor  of 
passenger  accounts,  Chicago 
headquarters.  From  there  he 
went  to  passenger  traffic. 

Following  World  War  I, 
he  returned  to  Chicago  and 
became  a  member  of  the 
staff  of  the  Department  of 
Tours,  a  bureau  maintained 
jointly  by  the  Union  Pacific 
and  the  Chicago  &  North 
Western  Railway. 

In  1927  he  was  transferred 
to  Omaha  to  organize  and 
head  a  direct  mail  depart¬ 
ment  for  UP.  Two  years 
later  he  became  advertising 
manger;  later  was  made 
general  ad  manager. 

H.  B.,  who  in  March  of 
this  year  completed  25  years 
direction  of  UP  advertising,  | 
is  a  past  president  of  the  | 
Association  of  Railroad  Ad-  I 
vertising  Managers.  Last  | 
spring  UP  won  the  Socrates  I 
Award  for  outstanding  | 
transportation  newspaper  ad-  § 
vertising. — R.  B.  McI.  | 
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NEA’s  New 
Sunday  Comic  Page 

I  Less  than  a  month  old,  NEA's  new  Sunday  comic 
f  page.  The  Story  of  Martha  Wayne,  is  already 
appearing  in  many  leading  comic  sections.  Editors 
and  readers  like  the  appealing  realism,  the  power¬ 
ful  dramatic  narrative  of  this  new-type  comic. 

In  art  work  and  story  it  has  all  the  elements  .  .  . 

.  human  drama,  emotional  conflict,  believable  char¬ 
acters  .  .  .  that  attract  and  hold  readers  from 
week  to  week.  Plan  now  to  add  exciting,  colorful 
new  interest  to  your  Sunday  comic  section  with 
The  Story  of  Martha  Wayne! 

New  Story  Starts 

Sundoy,  Dec.  5! 

Newspapers  Like  These  Are  Already 
Using  The  Story  of  Martha  Wayne 


Pittsburgh  Press 
Boston  Post 
Honolulu  Advertiser 
Allentown  Call-Chronicle 


Tucson  Star 
Racine  Sunday  Bulletin 
Ft.  Lauderdale  News 
Knoxville  News-Sentinel 


Write  or  Wire  for  Color 
Proofs  and  Rotes. 


.  —  .  .  1200  West  Third  Street 

NEA  Service,  Inc.  Cleveland  13,  ohh 


Illinois  Markets  Study 
Highlights  Changes 


Chicago 

Changes  in  consumer  prefer¬ 
ences  were  highlighted  in  the 
Illinois  Daily  Newspaper  Mar¬ 
kets’  new  sales  presentation 
presented  here  to  180  adver¬ 
tising  agency  executives,  sales 
managers  and  district  man¬ 
agers,  Sept.  24. 

Theme  of  the  presentation, 
built  around  the  new  Illinois 
Markets’  Consumer  Analysis 
study,  was:  “Are  You  Getting 
Your  Full  Share  of  Sales  in 
;  Illinois  (Outside  of  Cook  Coun- 
'  ty)  ?’’  Robert  Matthei,  Ward- 
!  Griffith  Co.,  introduced  Grover 
'  Shipton,  Springfield  Journal 
!  and  Register  business  manager, 
who  welcomed  the  guests  on  be¬ 
half  of  Illinois  Markets. 

The  presentation,  in  colored 
‘  strip  film  w’as  made  by  George 
H.  Williams,  general  manager 
of  the  Illinois  Markets.  The 
film  pointed  up  the  potential  in 
j  sales  in  Illinois,  outside  of 
I  Cook  County,  and  showed  where 
the  potential  in  important  re- 
i  tail  sales  classifications  was 
I  greater  than  any  one  of  39 
other  states. 

The  presentation  brought 
out,  through  statistics  found  in 
1  the  9th  annual  Illinois  Con¬ 
sumer  Analysis,  the  progress 
of  several  large  food  companies 
and  manufacturers.  This  analy¬ 
sis  was  made  in  23  Illinois  mar¬ 
ket  cities. 

In  the  bleach  classification, 
Clorox  increased  its  brand  ac¬ 
ceptance  more  than  any  other 
brand  of  bleach,  either  bottled 
or  dry.  Clorox,  with  a  brand 
of  38%  in  1952  pushed  it  up 
to  43%  in  1954,  by  substan¬ 
tially  increasing  their  invest¬ 
ment  in  Illinois  markets  daily 
newspapers. 

Duncan  Hines  cake  mix 
showed  a  substantial  improve¬ 
ment  in  brand  acceptance  by 
I  having  a  27%  usership  among 
the  housewives  buying  cake 
1  mixes,  whereas  in  1952  they 
I  had  only  4%  of  the  brand  ac- 
i  ceptance.  With  this  new  high 
1  of  27%  brand  preference  they 
are  now  in  second  place  in  the 
overall  brand  acceptance  pic¬ 
ture.  They  also  increased  their 
investment  in  Illinois  markets 
daily  newspapers  and  are  now 
advertising  in  38  Illinois  Mar¬ 
kets  dailies. 

The  presentation  also  points 
out  the  fact  that  the  purchase 


of  cake  mixes  has  continued  to 
increase.  66%  of  the  women 
interviewed  in  1952  stated  that 
they  bought  cake  mixes,  while 
this  figure  has  increased  to  bet¬ 
ter  than  77%  this  year,  as 
found  in  the  Illinois  Consumer 
Analysis. 

A  newcomer  in  the  margarine 
business  in  Illinois,  Meadolake 
had  better  than  8%  brand  ac¬ 
ceptance  over  a  field  of  many  | 
brands  of  margarine,  and  is  in 
fifth  position  according  to  this 
year’s  survey. 


PR  Roundup 

{Continued  from  page  22) 


ucts  or  services  of  high  qual¬ 
ity.  Without  this  “good  deed,” 
no  lasting  public  relations  ac¬ 
tivity  can  be  maintained.  In 
fact,  it  should  never  be  started. 

Self-examination  is  the  first 
step  in  building  effective  public 
relations.  This  calls  for  a 
thorough  and  objective  study  of 
the  company  or  bank,  its  phy¬ 
sical  appearance  and  facilities, 
as  well  as  its  policies,  services 
and  personnel.  No  part  of  the 
institution  or  its  operation 
should  be  considered  too  small  • 
or  unimportant  for  this  careful 
examination.  | 

If  your  self-audit  reveals  a  I 
situation  that  is  not  good,  one  [ 
you  would  prefer  not  to  talk 
about,  your  immediate  public 
relations  job  is  clearly  indicated. 

Financial  institutions  can 
adopt  with  profit  the  merchan¬ 
dising  methods  employed  by  a 
soap  company.  Too  much  bank 
advertising  talks  about  per¬ 
sonality  and  services  in  gene¬ 
ralities.  With  some  outstanding 
exceptions,  the  selling  cam¬ 
paigns  of  banks  lack  imagina¬ 
tion  and  customer  appeal.  They 
do  not  picture  end  results  ori 
goals  in  terms  that  will  com¬ 
mand  the  attention  of  the  cus¬ 
tomer  and  prospect  and  lead  to 
actual  business. 

Why  don’t  banks  merchandise 
their  services  by  using  objec¬ 
tives  that  are  recognizable, 
realizable  and  realistic? 

My  company  recognizes  the 
power  of  these  appeals.  Vi’e 
don’t  just  talk  about  the  mat¬ 
ter-of-fact  merits  of  our  prod¬ 
ucts.  We  dramatize  our  appeals. 
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Dairy  Festival 

NRDGA,  NAEA  Contest  Held  in  Wis, 

Seeks  Top  RetGll  A.ds  The  first  statewide  r 

paper  promotion  of  a 

Details  of  the  annual  con-  grams  of  this  type  are  already  j 

test  to  determine  the  year’s  under  way.  he  added,  citing  t  , 

best  retail  newspaper  advertise-  steps  to  combat  discount  house  ^ 

ments  and  window  and  interior  selling  which  are  now  being 

displays  were  revealed  this  week  taken  in  California  by  the  l  ne  promotion,  patti 

by  Howard  P.  Abrahams,  man-  Chambers  of  Commerce  of  San  successful  | 

ager  of  the  Sales  Promotion  Bernardino  and  Culver  City.  Madison  Spring  I 


Division  and  Visual  Merchandis¬ 
ing  Group  of  the  National  Re¬ 
tail  Dry  Goods  Association. 
The  newspaper  advertising 


A&S  Quietly  Meets 
Discount  Challenge 

The  strongest  opposition  yet 


contest  IS  being  conducted  with  York  City 

the  cooperation  of  the  News-  department  store  against  dis- 
paper  Advertising  Executives  ^ 

Association  It  will  be  judged 
solely  on  the  basis  of  success  of  ,  pa*. 

the  Mtries  as  sellinff  or  insti-  *  Straus,  Brooklyn,  in- 

tne  entries  as  selling  or  insti  manufacturers  that  it 

tu^ionsl  incdis*  •*!  ^  _ _ 


Madison,  Wis. 

The  first  statewide  news¬ 
paper  promotion  of  a  Fall 
Dairy  Festival,  Oct.  1-9,  fea¬ 
tured  30  dailies  and  57  week¬ 
lies  taking  part  at  the  retail 
level. 

The  promotion,  patterned 
after  the  successful  “grass 
roots”  Madison  Spring  Dairy 
Festival  staged  by  the  Madi¬ 
son  Newspapers,  attracted 
heavy  linage  on  the  part  of 
food  retailers.  Working  with 
newspapers  in  furnishing 
editorial  copy  and  store  dis¬ 
play  material  were  the 
American  Dairy  Association 
and  the  Wisconsin  Agricul¬ 
tural  Dept. 


®  “  formed  manufacturers  that  it 

1  na  me  la.  meet  prices  by  competitors 

Entries  must  be  mounted  on  ,  .  -j  ^  iu  i.  u  *v,  i:'  •  r>  nu 

news  stork  and  regardless  of  wherever  it  is  evident  that  the  by  the  Erie  County  Pharmaceu- 

f  f  producer  is  indifferent  about  tical  Association, 

size  on  a  stiff  white  mounting  j-  4.  -u  i.-  #  -i.  n/r  r-i  ™  j  •  < 

board,  21"  X  30".  Contest  rules  the  distribution  of  its  Mr  Clement  gave  druggists 

fV,nf  _ _ _  wares.  a  detailed  report  on  a  coopeia- 


stipulate  that  a  complete  type¬ 


written  statement  in  dunlicate  retailers  have  said  that  five  newspaper  advertising  pro- 

,  .  u  •  they  are  determined  to  not  be  gram  now  being  conducted  by 

+v?'  undersold  but  this  marks  the  members  of  the  Erie  County 


eluding  data  on  the  date  of  the 


4-"**  first  time  that  this  determina-  Pharmaceutical  Association  and 

tion  has  been  expressed  in  the  reported  it  has  been  one  of  the 
ed;  whether  an  institutional  or  ,  -  .  v  n  j  .....  c  ^  i  j 

merchandise  nromotion-  its  oh  ^  spelled  most  successful  newspaper  ad- 

°  out  to  the  manufacturer.  vertising  ventures  of  its  type 


.  54.-  -.u  ux  a  uuiicv  &uciicu  mwoo  oucccr^oxui 

ippfivpc*  rYi  f* ’  If"  manufacturer.  vertising  ventures  of  its  type 

ins-  rPci’ii+Q-  ^  The  fact  that  A&S  chose  this  in  the  country.  The  full  page 

<irp'ss-  n  m’  ^  *  "  time  to  emphasize  its  pricing  ads  appear  periodically  in  the 

dress;  name  and  title  of  person  ,•  •  -j  j  •  -c  ^  •  tti 

submitting  entry,  namL  of 

‘1’'  Sing  Ptee  Seen  Vad" 


entry  in  question.  ,.  i..  •  ,»  4.  -i 

rp/  J  4.-  .  tional  and  “cut-price”  retailers 

The  winning  advertisements  •„  nrrfvrtU  on.!  t  ...tic 


•n  1  u-u^  J  i.  .Ai.  4  4x1  Detroit  and  St.  Louis.  New  -  ,  . 

Anin«?  York  has  long  been  the  na-  Journah American 

Annual  Convention  of  the  NR-  x-  j  ^  x  -x  •  x  -v  j  a  tt  •  yt  x  .  i.  x 

DGA  to  be  held  at  the  Hotel  tion  s  first  city  in  retailing  and  A  Harris  Horton,  specialist 

Statler,  New  York,  Jan.  10-13,  other  big  stores  in  New  York  in  the  men  s  wear  field,  has 
1955,  and  entries  must  be  in  the  joined  the  New  1  ork  Journal- 


Horton  Joins  N.  V. 
Journal- American 

A.  Harris  Horton,  specialist 


hands  of  NRDGA’s  Sales  Pro¬ 
motion  Division  by  Dec.  15. 

FTB  to  Stress 
Retailing^s  Role 

A  nation-wide  campaign 


move  to  actively  fight  discount  joined  the  New  York  Journal- 
houses,  the  Midwest  hostilities  Awicrican  as  account  executive 


may  spread  over  the  nation.  in  charge  of  men’s  wear  adver- 
In  Detroit  and  St.  Louis  com-  tising. 
petitive  prices  have  been  car-  Mr.  Horton  will  work  closely 
ried  in  newspaper  ads.  This  has  with  another  widely  known  fig- 
not  happened  elsewhere.  J.  L.  ure  in  the  men’s  wear  field. 


A  nation-wide  c  a  m  p  a  i  g  n  Hudson  Co.  speai  headed  the  De-  Gerald  McCann,  whose  new 
stressing  the  vital  economic  and  campaign.  In  St.  Louis  men’s  fashion  column,  “Man  to 

social  role  of  established  re-  stores  as  Stix,  Baer  &  Man  ’  appears  in  the  Journal- 

tailers  in  the  U.  S.  will  be  a  E  u  1 1  e  r,  Scruggs-Vanderwoort-  American. 

hiehlie-ht  of  the  nrop-ram  nl-nn.  Barney,  and  Famous-Barr  Co.  Mr.  Horton  was  formerly  as- 


highlight  of  the  program  plan-  «a™ey,  ana  r  amous-iiarr  uo. 
ned  by  the  Bureau  of  Education  discount  houses. 


on  Fair  Trade  during  the  com¬ 
ing  year,  according  to  Dr.  John 
W.  Dargavel,  Bureau  chairman, 
and  executive  secretary  of  the  Buffalo,  N.  Y.  O  &  O  Sales  Rally 

National  Association  of  Retail  Drug  stores  can  recapture 

Druggists.  business  lost  in  recent  years  to  Chicago 

The  Bureau’s  campaign  is  de-  supermarkets  and  other  outlets  National  advertising  manag- 
signed  to  “help  combat  wide-  through  a  strong  cooperative  ers  of  newspapers  represented 

spread  price-chiseling  and  un-  advertising  effort  through  news-  by  O’Mara  &  Ormsbee,  Inc. 

fair  competition  by  building  papers.  met  at  the  Palmer  House  Sept, 

awareness  of  the  indispensable  This  message  was  brought  to  26-27  to  discuss  new  methods 
contributions  of  the  established  Upstate  New  York  druggists  by  of  developing  linage  and  meet- 
retailer  to  the  well-being  of  James  F.  Clement,  retail  ad-  ing  the  competition  of  othei- 
U.  S.  communities  and  to  effec-  vertising  manager  of  the  Buf-  media.  The  chairman  of  the 
tive  mass  distribution  based  on  falo  Courier-Express,  at  the  meeting  was  John  W.  Eggers, 
methods  of  fair  competition,”  annual  Buffalo  Drug  Show  held  O  &  O’s  vicepresident-sales 

Dr.  Dargavel  said.  Local  pro-  in  Hotel  Statler  and  sponsored  manager. 


Co-op  Effort  Held 
Drug  Stores^  Key 

Buffalo,  N.  Y. 
Drug  stores  can  recapture 
business  lost  in  recent  years  to 


Mr.  Horton  was  formerly  as¬ 
sociated  with  Abbott  Kimball 
for  six  years. 


The  Bureau’s  campaign  is  de-  supermarkets  and  other  outlets 


ELIMINATES 
HIDDEN  COSTS 


You'll  know  exactly 
how  much  it  costs  to 
offer  Scon-o-grover 
illustrations  to  your 
advertisers. 


•  You  get  a  halftone  engravin; 

service  without  any  hidden 
pense.  You  tie  up  no  capital,  pa 
no  interest  or  insurance,  reipiir- 
no  depreciation  reserve.  And  tl 
rental  is  regarded  as  an  operatii,. 
expense  in  figuring  income  taxt- 

•  Finally— and  most  iinportan 
from  the  publishing  standpoin' 
The  user  always  can  rely  on  hi 
Scan-a-graver  for  top-quality  rt 
production,  since— instead  i' 
wearing  out  — the  equipment 
constantly  maintained  in  perfea 
operating  condition. 

•  In  fact,  as  new  refinements  at 
developed  Fairchild  iiicorporati 
them  in  existing  machines. 
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>  NOIITHdIN  ONttmO  S^I.'LAlieilT  NCWirAPM*^ 


Micha«l  Dudowich,  photographic  >u- 
porvisor  of  Tho  Sudbury  Daily  Star, 
Sudbury,  Ontario,  says:  "We  sell  Scan- 
a-gravings  to  publishers,  advertisers 
and  job  shop  customers.  The  revenue 
from  these  sales  more  than  covers  the 
rental  of  the  Scan-a-gravers  plus  the 
salary  af  the  operator." 


uses  18,000  sq.  in.  of  editorial  cuts  per  month,  yet... 

COMMERCIAL  SALES  OF  SCAN-A-GRAVINGS 
PAY  MOST  OF  THE  ENGRAVING  COSTS 


Editorial  engraving  costs  are  a  major  item  of  expense  to  every 
newspaper.  Yet  The  Sudbury  Daily  Star  of  Sudbury,  On¬ 
tario,  has  practically  eliminated  this  item  of  cost  from  the 
expense  sheet,  even  though  news-photo  coverage  has  been 
greatly  expanded.  Two  Fairchild  Scan-a-gravers  are  leased 
and  usetl  for  the  paper’s  own  editorial  halftones.  But  that 
isn’t  all— the  Star  provides  a  complete  illustration  service  ( in¬ 
cluding  photographs  and  Scan-a-gravings)  for  advertisers 
and  for  publishers  and  commercial  printers  in  the  surround¬ 
ing  area.  The  income  from  the  sale  of  Scan-a-gravings  more 
than  pays  the  leiising  expense,  plus  the  salary’  of  the  operator. 

The  advertising  department  of  the  Star  has  increased  its 
space  sales  by  being  able  to  offer  a  low-cost  illustration  serv¬ 
ice  to  its  advertisers.  Retailers  can  now  show  photos  of  actual 
merchandise  in  their  advertisements  and  do  not  have  to  rely 
solely  on  mats.  This  is  especially  helpful  to  furniture  dealers, 
used  car  dealers,  and  clothing  stores. 


•  For  complete  information  on  how  you  can  increase  advertising  lineage 
and  improve  editorial  photo-coverage  with  Scan-a-gravings,  the  low-cost 
plastic  halftones,  write:  Fairchild  Camera  &  Instrument  Corporation,  Rob¬ 
bins  lane,  Syasset,  Long  Island,  New  York,  Department  100 — 74A1 


Robert  Pearson,  advertising  monager  of  the  Star,  shows  a  proof  to  Allan 
Dabous  of  Dabous  Men's  Wear.  Mr.  Oobous  doubled  his  advertising  line¬ 
age  when  Scan-a-gravings  reduced  his  engraving  costs.  Mr.  Dabous  says: 
"Photo-advertising  is  increasing  our  business  markedly." 


SCAN-A-GRAVER 


iw 
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Local  Staffs 

(Continued  from  page  9) 


some  concern  in  New  York  rep¬ 
resents  their  newspaper  and  in 
some  way,  not  entirely  clear  to 
them,  performs  a  necessai'y  and 
useful  function. 

Incidentally,  on  Jan.  1  the 
New  York  Chapter  of  AANR 
will  open  a  “new  business” 
oflice  with  a  fulltime  research 
and  i)i’omotion  man. 

Whereas  10  years  ago,  the  re¬ 
tailer  Or  some  distributor,  or 
some  broker  had  absolutely 
nothing  to  do  with  general  ad¬ 
vertising,  today  he  has  a  great 
deal  to  do  with  it,  in  that  his 
opinion  is  sought. 


Army  of  12,000 
It  has  been  estimated  that 
there  are  about  15,000  advertis¬ 
ing  salesmen  on  the  newspapers 
of  America,  and  that  about  12,- 
000  of  them  are  on  the  retail 
staffs.  It  is  those  12,000  who 
must  understand  that  in  their 
own  best  interests  they  must  do 
their  part  in  spreading  the  gos¬ 
pel  of  newspapers  as  a  whole, 
to  every  retail  merchant  they 
come  in  contact  with. 

I  have  never  said  that  either 
the  newspaper  advertising  di- 


mi  im 


the 

HAMMOND 
EAST 
"SUPER 
if  you're^ 

LOOKING  for  SALES! 


When  searching  for  sales  .  .  . 
look  FIRST  into  the  prosperous 
Hammond-East  Chicago  dual 
city  market.  Here  are  over  200,- 
000  people  with  pro.duct-hungry 
appetites,  whetted  by  more  than 
$300,000,000  in  spendable  in¬ 
come.  1953  retail  sales  reached 
$204,980,000  —  and  the  future 
looks  even  brighter!  No  ‘fringe 
coverage’  newspaper  will  give 
you  the  ‘across-the-board’  pene¬ 
tration  you’ll  find  in  the  HAM¬ 
MOND  TIMES  ...  the  ONLY 
way  to  SELL  this  market. 


««pwiil»d  by:  «UtKt,  KUIftKS  •  MAHONtY.  toe. 


rectors  or  their  staffs  did  not 
work  hard.  To  the  contrary,  I 
know,  and  have  said,  that  they 
have  done  a  good  job  in  selling 
their  own  individual  newspaper, 
but  they  have  done,  collectively, 
and  of  course,  with  exceptions, 
a  very  poor  job  in  helping  to  sell 
newspapers  as  a  whole,  so  that 
the  butcher,  baker  and  the  can¬ 
dlestick  maker  don’t  know  for 
instance,  that  the  people  of 
America  every  day  buy  54  mil¬ 
lion  newspapers,  and  that  they 
pay  in  round  figures  $3,500,000 
per  day  for  those  newspapers, 
and  that  they  pay  more  for  their 
newspapers  than  for  all  other 
printed  matter  combined. 

Also,  they  probably  have  sel¬ 
dom  had  pointed  out  to  them  the 
strength  of  the  local  news,  and 
how  the  men,  women  and  chil¬ 
dren  in  a  community  will  read 
the  local  news  even  before  they 
will  read  the  national  news. 
They  haven’t  been  reminded 
that  the  newspaper  is  a  mirror 
of  a  community  and  that  the 
people  of  a  community  are  inter¬ 
dependent,  the  butcher  to  the 
baker,  and  the  department  store 
and  the  automobile  people  to 
each  other,  and  all  bound  to¬ 
gether  for  the  best  interests  of 
their  own  community  by  their 
local  newspaper. 

Further,  they  probably 
haven’t  been  told  anything  in 
contradiction  of  the  rather  ex¬ 
aggerated  readership  claims  of 
magazines,  and  the  difference 
between  net  paid  ABC  Circula¬ 
tion,  and  so-called  “pass-along” 
circulation.  Further,  they 
haven’t  had  the  facts  of  life 
made  clear  to  them  of  the  tre¬ 
mendous  duplication  between 
magazine  circulations,  to  the 
extent  that  of  all  people 

who  read  magazines,  read  six 
or  more.  They  haven’t  had  told 
them  at  all,  or  if  so,  often 
enough,  the  very  thin  penetra¬ 
tion  of  your  city  actually  de¬ 
livered  by  any  group  of  maga¬ 
zines. 


On  the  subject  of  radio  and 
TV,  it  is  doubtful  that  they  have 
had  pointed  out  to  them  forci¬ 
bly  enough,  how  these  media 
compete  with  each  other  for  the 
listeners  time,  plus  the  fact  that, 
even  at  the  best  hours  of  the 
day,  not  more  than  6  out  of  10 
of  the  machines  are  turned  on 
simultaneously,  and  that  in  the 
first  place,  you  can’t  possibly 
reach  people  whose  machines 
aren’t  turned  on,  no  matter  what 
trick  arithmetic  you  use. 

For  the  past  few  months,  your 
general  advertising  has  been 
very  weak,  yet  for  the  first  six 
months  of  this  year,  there  was 
an  increase  in  overall  advertis¬ 
ing  money,  of  9%,  whereas  for 
that  period  the  increase  in  news- 
paper  general  advertising 
money,  including  all  supple¬ 
ments,  was  but  3%,  and  if  you 
eliminated  the  first  three  months 
of  the  year,  I  am  sure  you  would 
find  the  newspaper  1954  money 
less  than  in  1953. 

I  have  studied  that  very  care¬ 
fully,  and  there  is  no  basic  rea- 
.son  for  it,  except  our  own  com¬ 
bined  selling  deficiencies,  and  1 
have  the  courage  to  again  repeat 
that  the  Bureau  is  working  hard 
at  its  job  and  the  AANR  is 
working  hard  at  its  job,  but  the 
newspaper  advertising  men  of 
this  country  are  not  working 
hard  at  that  part  of  their  job 
which  involves  the  general  ad¬ 
vertising  revenue,  which  hap¬ 
pens  to  be  one  of  the  most  im¬ 
portant  sources  of  revenue  any 
new'spaper  has. 

Stop  worrying,  at  least  a  lit¬ 
tle  bit,  about  your  competing 
newspaper  across  the  street,  and 
.start  worrying  day  and  night 
about  your  magazine,  radio  and 
TV  competitors. 

How  long  are  you  going  to  let 
those  aggressive  competitors  get 
away  with  your  property?  Re¬ 
member,  the  answer  is  not  up  to 
your  publisher,  or  your  repre¬ 
sentative,  or  to  your  Bureau  of 
Advertising. 


Pioneer  in  the  field  of  religious  advertising,  the  Keister 
“Support  the  Church”  feature,  after  ten  years  of  ex¬ 
perience,  brings  you 

VARIETY  •  QUALITY  •  PERMANENCY  •  PROFIT 

in  each  and  every  ad.  Over  900  newspapers  now  use 
this  nationally  popular  series  regularly. 

Write  now  for  proofs  and  prices. 


STMASSUMG.  VIAOINIA 


Special  Print 

Features  Mare 
Isle  Edition 

Vallejo,  Calif. 

Printed  direct  from  curved 
plates  on  glossy  newsprint,  the 
Mare  Island  Centennial  Edition 
of  the  morning  Times-Herald 
and  evening  News-Chronicle 
contained  10  sections  totalling 
140  pages. 

Special  type  also  was  ordered  | 
for  the  issue  by  Luther  S.  Gib¬ 
son,  California  State  senator 
who  established  the  morning  ' 
Herald  here  in  1924  and  sub 
sequently  acquired  the  other 
three  dailies  then  in  the  field. 

Orvin  Gaston,  assistant  pub¬ 
lisher,  was  chairman  of  the  cen¬ 
tennial’s  publicity  committee 
and  Wyman  Riley,  managing 
editor  of  the  two  dailies,  was 
vice  chairman. 

Marion  Devlin  and  Mildred 
Schroeder  had  been  constantly 
employed  on  the  editorial  devel¬ 
opment  of  the  edition  since 
Jan.  1.  Meanwhile  the  issue 
became  an  all-staff  project  with 
the  publisher  himself  acting  as 
an  executive  editor. 

• 

3  Specials  Run 
Within  Month 

San  Mateo,  Calif. 

.\n  International  Airport 
souvenir  edition  topped  a  series 
of  special  editions  printed  by 
the  San  Mateo  Times  within  a 
month’s  time.  The  Aug.  25 
issue  with  its  section  of  16  full 
pages  devoted  to  the  dedication 
of  the  San  Francisco  Interna¬ 
tional  Airport  included  the  of¬ 
ficial  three-day  program. 

The  20th  annual  San  Mateo 
County  Fair  and  Floral  Fiesta 
resulted  in  a  108-page  tabloid 
addition  devoted  to  this  event 
in  the  Times  of  Aug.  4.  A 
four-color  cover  on  heavy  stock 
enclosed  the  separate  sections 
devoted  to  the  fiesta,  to  homes 
and  culture,  communities  and 
schools  and  to  industries  of  the 
county. 

The  annual  Back  to  School 
edition  of  Aug.  17  included  a 
special  20-page  tabloid  section. 

• 

Sunshine  Edition  Sold 

St.  Petersburg,  Fla. 

The  Independent  sold  26,000 
additional  copies  of  its  Sun¬ 
shine  Skyway  Edition  within 
four  days,  according  to  Gen¬ 
eral  Manager  I^oyal  Phillips. 
A  10c  per  copy  charge  included 
w'rapping  and  mailing. 
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Long  Distance  Rates  Are  Lew.  These  are  the  daytime  Station-to-Station  rates  for  the  first  three  minutes.  They  do  not  include  the  federal  excise  tax. 
Long  Distance  rates  are  even  lower  after  6  o'clock  every  night  and  all  day  Sunday. 


Every  move 
you  make  by 

LONG  DISTANCE 

saves  time 
or  money 


Long  Distance  quickly  puts  you  in  touch  with  just  about 
anyone,  anywhere. 

It  eliminates  “hit-or-miss”  sales  trips  by  arranging  ap¬ 
pointments  in  advance.  Helps  you  keep  in  regular  touch  with 
out-of-town  customers.  Clears  up  questions  and  complaints. 
Simplifies  buying.  Speeds  deliveries. 

And  because  telephone  contacts  are  friendly  and  personal, 
they  help  create  a  feeling  of  good  will  at  both  ends  of  the  line. 

To  get  more  things  done,  more  quickly,  reach  for  the 
telephone. 

Long  Distance  Doesn't  Cost— It  Pays 
Wc  have  some  speeifie  suggestions  for  the  profitable  me  of  Long 
Distanee  in  Sales,  Purehasing,  Administration,  Traffie,  Produc¬ 
tion,  Engineering  and  Accounting.  A  call  to  your  Bell  Telephone 
Business  Office  will  bring  a  representative  to  discuss  them  with  you. 


BELL  TELEPHONE  SYSTEM 


WACO  NEWS-TRIBUNE 
AND  TIMES-HERALD 


AUSTIN  AMERICAN 
STATESMAN 


PORT  ARTHUR  NEWS 

Represented  Nationally  by 

Burke,  Kuipers, 

&  Mahoney,  Inc. 


Moore  Cites  6 
Ways  to  Push 
Classified  Ads 


Important 

TEXAS 

Markets 

in  Schedules 
That  Hove 
to  SELL! 

WACO 

Pop.  107,000  .  .  .  T( 


ROP  Reader 
Want  Ads  Used 


San  Francisco 
Reader-to-reader  want  ads, 
placed  in  three  different  sec¬ 
tions  of  the  paper  according 
to  interest,  are  now  being 
offered  by  the  San  Francisco 
Call-Bulletin. 

The  feature  was  launclied 
as  a  service  and  definitely  is 
not  indicative  of  a  policy  of 
returning  to  classified  copy, 
the  Call-Bulletin  advised.  The 
classified  columns  were  drop¬ 
ped  in  March,  1943. 

Dealers  are  barred  from 
placing  this  type  of  copy, 
which  is  priced  at  $1  per 
line  per  week.  No  cancella¬ 
tions  are  permitted. 

One  grouping  is  placed  in 
the  general  news,  one  in 
sports  and  one  in  the  wo¬ 
men’s  section. 


Busy,  stabilized  income.  .  . 
State  Capitol  with  sturdy 
University,  State  and  Fed¬ 
eral  payrolls  .  .  .  selling  op¬ 
portunities  a-plenty! 


Port  Arthur 


Petroleum,  Chemical  and 
Shipping  Industries  com¬ 
bine  to  provide  highest 
average  income  in  Texas 
. . .  come  and  get  it! 


Breakfast  Briefs 


The  senators  who  investi¬ 
gated  the  conduct  of  Joe  Mc¬ 
Carthy  apparently  made  up 
their  minds  that  the  best  way 
to  handle  a  hot  potato  is  to 
cream  it. 


We  don’t  wish  to  encourage 
gambling,  but  we  wish  some¬ 
one  would  publish  the  odds  on 
Dior  vs.  Monroe. 

From  the  Cleveland  Plain  Dealer 
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Irene  Corbally  Kuhn 


. . .  will  have  a  column  of  her  own— three 


times  a  week— starting  January  I,  1955. 


After  appearing  in  Spadea’s  “For  the  Record” 
column  for  two  years,  Irene  Corbally  Kuhn 
has  emerged  as  the  most  favored — most 
read — most  provocative  of  our  group  of  na¬ 
tionally  known  writers. 


Originally  her  columns  appeared  once  a 
month.  This  was  increased  to  twice  a  month. 
This  year  she  was  stepped  up  to  a  weekly 
contributor.  The  development  was  a  gradual 
one,  resulting  entirely  from  the  public  re¬ 
sponse  created  by  her  work. 


This  column  is  offered  in  addition  to  our 


regular  “For  the  Record"  feature,  which  has 
reached  a  new  high  in  popularity.  “For  the 
Record”  will  be  continued  on  the  present 
basis,  except  for  Mrs.  Kuhn’s  contributions. 


Present  clients  have  first  offer  of  the  new 


Irene  Corbally  Kuhn  column. 


For  samples  or  further  information  about  Irene 
Corbally  Kuhn  or  Spadea’s  ‘‘For  the  Record" 
please  communicate  with: 


Spadea  Syndicate,  Inc. 


120  West  31st  Street 


New  York  1,  N.  Y. 


BRyant  9-8426 


Evaluation  Studies 
Seen  Key  to  Markets 


San  Francisco 


New  and  continuing  evalua¬ 
tions  to  fit  product  and  pur¬ 
chaser  of  a  changed  era  are 
essential  today,  in  the  opinion 
I  of  Pierre  Martineau,  research 
director,  Chicago  Tribune. 

Such  adjustments  of  product 
personality  and  advertising  to 
consumer  psychology  are  equal¬ 
ly  important  for  publisher  and 
editor,  copy  writer  and  soap 
maker,  motor  mogul  and  cigar¬ 
ette  manufacturer,  Mr.  Martin¬ 
eau  told  an  advertising  agency 
gathering  here. 

Arresting  views  directed  at 
the  publisher  level  were  includ¬ 
ed  in  his  report.  A  detail  ex¬ 
position  on  newspaper  evalua¬ 
tion  will  be  presented  at  a  cir¬ 
culation  conference  in  Chicago 
later  this  month,  he  said.  One 
phase  of  that  message  will  be 
devoted  to  comic  sections. 


Newspaper’s  Studies 
The  changed  trend  in  today’s 
living  and  the  importance  of 
self-evaluation  of  product  is 
such  that  the  Chicago  Tribune 
is  now  engaged  in  prolonged 
studies.  Already  the  Tribune 
has  junked  two  Sunday  maga¬ 
zines  “which  then  had  almost 
100%  readership,”  he  explained. 
Today  Sunday  is  different  from 
the  day  when  it  was  “domi¬ 
nated  by  religion.” 

“That  alone  calls  for  different 
writing  than  in  former  years,” 
he  emphasized.  Documenting 
this  are  surveys  .showing  that 
Sundays  today  are  70%  relaxa¬ 
tion,  he  advised.  This  is  just 
I  one  phase  of  the  changes  in 
I  psychological  factors  that  mo- 
j  tivate  today’s  customers,  Mr. 
Martineau  said. 


There  also  must  be  attention 
to  utilitarian  and  psychological 
values. 

“People  are  different  today. 
.411  adyertising  and  selling  have 
to  be  aware  of  that,”  Mr.  Mar¬ 
tineau  stressed.  “Every  parti¬ 
cular  market  is  a  personality 
problem.  Involved  are  person¬ 
ality,  social  status,  and  social 
mobility.” 

“The  upper  middle  class  likes 
the  light  copy  approach.  Others 
do  not  trust  whimsy,”  he  said 
in  warning  against  ruling  out 
certain  types  of  buyers  by  the 
use  of  certain  types  of  copy. 

Instant  coffee  advertising 
that  .stresses  convenience,  price 
and  no  waste  features  faces  a 
psychological  block  in  its  mes¬ 
sage  to  most  readers,  Mr.  Mar¬ 
tineau  believes.  For  the  woman 
is  supposed  to  make  good  coffee 
and  it  is  not  socially  good  taste 
to  sei-ve  the  instant  product  at 
major  gatherings,  he  explained. 
Instant  coffee  ads  never  asso¬ 
ciate  the  product  with  richness 
or  with  the  connotation  of 
sociability,  but  might  well  do 
this. 

The  vital  advertising  point 
is  that  each  potential  customer 
wants  to  identify  the  product 
with  “what  it  will  do  to  me,” 
Mr.  Martineau  said. 


.4  ‘Cold’  Newspaper 
Also  on  the  publishing  side 
!  of  the  report  was  Mr.  Mar- 
tineau’s  finding  in  a  survey 
made  to  find  why  a  midwestern 
metropolitan  daily  outside  the 
Chicago  field  was  losing  ground. 

“It  was  found  that  this  news¬ 
paper  had  created  the  psycho¬ 
logical  feeling  that  it  was  a 
professor.  Its  editor  was  a  Pul¬ 
itzer  Prize  winner,  its  staff  was 
very  capable.  Yet  its  style  of 
writing  was  cold. 

“We  all  admire  genius,  but 
who  wants  genius  as  a  bedfel¬ 
low?”  he  asked  in  summing  up 
his  findings  for  this  newspaper. 

Tribune  studies  are  devoted 
primarily  to  providing  result¬ 
ful  advertising  copy,  he  ex¬ 
plained.  Getting  attention  to  the 
ad  is  not  enough,  he  stresses. 


2  Dailies  Offer 
Product  Bingo  Came 

Chicago 

On  Oct.  7,  the  Chicago  Tri¬ 
bune  and  the  Chicago  American 
introduced  a  new  game  called 
Nancy  Sasser’s  Product  Bingo 
in  the  Chicago  market  area. 

The  game,  played  by  check¬ 
ing  product  illustrations  on 
Product  Bingo  cards  against  il¬ 
lustrations  in  weekly  full  page 
newspaper  advertisements,  is 
being  introduced  in  the  nation’s 
second  largest  market  after  a 
successful  test  last  April,  May, 
and  June  in  Washington,  D.  C. 
Eighteen  million  of  the  Product 
Bingo  cards  are  scheduled  for 
distribution  to  customers 
through  grocery  and  drug 
chains  and  leading  independent 
stores  in  Chicago  and  suburbs. 

A  total  of  8,041  prizes  worth 
more  than  $75,500  will  be  of¬ 
fered  in  the  13-week  promotion. 


Name  Simplified 

Vancouver,  B.  C. 
The  Vancouver  News-Herald 
has  a  new  name  atop  its  mast¬ 
head:  the  Vancouver  Herald. 
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COAL  FACTS  Bituminous  Coal  Institute 

A  DEPARTMENT  OF  THE  NATIONAL  COAL  ASSOaATION  •  SOUTHERN  BUILDING,  WASHINGTON  5.  D.C. 


October,  1954 


The  processes  for  converting  coal  into  liquid  fuels 
are  well  established.  Germany  in  World  War  II  obtained 
a  big  share  of  her  aviation  gasoline  from  coal .  A 
synthetic  fuel  plant  reported  to  be  costing  $100  million  is 
now  being  erected  in  South  Africa,  poor  in  petroleum,  but 
rich  in  coal,  to  supply  gasoline  from  coal.  The  building  and 
operation  of  synthetic  fuel  plants  here  by  private  industry 
awaits  only  the  day  when  the  cost  of  natural  petroleum  and 
natural  gas  rises  above  the  cost  of  producing  these  from 
coal . 

0-0-0 

The  electric  utilities,  which  today  are  coal's  largest 
customer,  afford  a  striking  example  of  the  gain  in  effi¬ 
ciency  in  coal's  use.  In  19£0,  electric  utilities  were 
burning  3  lbs.  of  coal  to  obtain  one  kilowatt  hour  of  elec¬ 
tricity.  That  was  the  average  rate.  In  the  early  30' s,  it 
was  1-J-  lbs .  of  coal .  This  year  the  national  average  figure 
is  down  to  1  lb.  per  kwh. 

That  means  that  one  ton  of  coal  today  in  electric  power 
generation  does  the  work  that  not  many  years  ago  required 
three  tons.  It  means  that  at  the  19E0  efficiency  rate  the 
electric  utilities  would  have  required  almost  350  million 
tons  to  obtain  218  billion  kilowatt  hours  of  electricity  that 
were  generated  with  coal  last  year.  The  actual  amount  of 
coal  burned  under  electric  utility  boilers  last  year  was 
116  million  tons,  a  new  all  time  high. 


0-0-0 

Fortunately  the  coal  reserves  in  the  U.  S.  are  vast.  We  have 
40%  of  the  world's  coal  reserves.  At  the  present  rate  of 
use,  that's  good  for  another  2000  years.  That  means  that 
even  if  we  used  twice  as  much  coal  per  year  in  the  years 
ahead  either  as  solid  fuel  or  transformed  into  gas  and  oil, 
we  will  have  enough  to  last  for  hundreds  of  years . 

0-0-0 

"Mechanization"  is  now  the  key  word  in  the  bituminous  coal 
industry.  In  1937  mine  output  was  445  million  tons  and  the 
total  labor  force  that  year  was  not  quite  500,000.  The 
miners  worked  seven  hours  per  day  and  the  per  man  day  output 
was  reported  as  4.69  tons.  Last  year  we  mined  453  million 
tons  of  bituminous  with  a  labor  force  of  roundly  300,000... 
a  little  more  production  than  in  1937  and  produced  by  40  per 
cent  fewer  men.  The  man  day  output  for  all  bituminous  mines 
last  year,  averaged  8  tons.  It  was  the  machines  which 
accounted  for  the  big  increase. 


Malarial  In  Coal  Facta  may  bo  qwolod  or  roprodwcod  for  any  pvrpoM.  If  furlhor  Information  Is  dotirod,  contact  Bitvmlnows  Coal  Instituto. 

(ADVERTISEMENT) 
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CLASSIFIED  CLINIC 


Controllers  Discuss 
Want  Ad  Procedures 


^UrOHai 


To  whom  should  credit  be  i^oLumbus 

extended  for  classified  advertis-  (G**)  Ledger-Enquirer  are  gat¬ 
ing?  The  Logansport  (Ind.)  more  and  more  colorful. 

Pharos-Tribune  accepts  for  ^  four-week  period  starting 
credit  “for  the  first  time  only”  August  CAM  Wallace  A. 
advertisements  from  anyone  in  Kitchen  ran  three  pages  of 
town  or  in  its  trading  area,  automotive  advertising  featur- 
Cash  with  order  classifications 

include  situations  wanted,  hotel  arrows,  etc,  and  on  Sept  19,  the 
addresses,  closing  out  of  house-  National  Home  Week  number 
hold  goods,  out-of-town  per-  carried  a  full  page  ad  in  color 
sonals  and  certain  “addresses  Home  Builder  s  Asso- 

and  apartments  known  to  be  elation  of  Columbus  all  sold 
no  good.”  Offering  a  10%  dis-  classified  department, 

count  on  cash  with  order  copy,  National  Home  Week  sec- 

this  newspaper  eliminates  al-  carried  14  pages, 

most  100%  of  its  counter  ad-  •  •  •  CAM  R.  L.  McKinne  of 
vertisement  billing  and,  no  Bellingham  (Wash.)  Herald 
doubt,  builds  its  counter  busi-  says  that  August  saw  the  pa- 
ness  at  the  same  time.  per  publish  153,384  lines  of 

With  a  volume  of  about  250  classified  “exceeding  any  pre- 
ads  per  day,  the  Pharos-Tri-  vious  month  we’ve  ever  had,” 


#  Many  features  make 
the  GOSS  RoU>0-Mat 
a  stereotype  favorite. 
Automatic  push  button 
control  and  micrometer 
impression  adjustment 
make  it  an  efficient,  la¬ 
bor  saving  unit.  Sturdily 
built  and  with  a  free 
wheeling  roller  bearing 
upper  cylinder,  it  prom¬ 
ises  long  life  and  easy 
maintenance. 


tor  28  years  Nen 
York’s  leading  inde¬ 
pendent  news  service. 


THE  GOSS  PtINTING  PRESS  CO. 
«  5601  W,  3tsl  StfMt  . 

Chicago  SO,  ML  . 


280  Broadway,  New  York 


I 
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SOFT  DRINK  BREAKS... 

HELP  RELIEVE  “TENSION  FATIGUE” 
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Two  groups  of  important  studies*-^ 
have  shown  that  workers’  production 
efficiency  tends  to  fall  of!  towards 
the  end  of  morning  and  afternoon 
periods. 

One  study  showed  the  need  of  morning  snacks  when 
work  begins  early  and  there  is  a  long  period  between 
breakfast  and  lunch.  Similarly,  the  afternoon  snack  is 
necessary  for  those  having  long  working  hours,  or  in 
industry  or  agricultural  work.  Citing  specific  tests,  the 
study  shows  how  a  high  carbohydrate  intake  is  beneficial 
to  those  working  under  extremely  exacting  conditions, 
such  as  airplane  pilots. 

In  the  other  study,  subjects  on  an  increased  schedule 
of  between-meal  snacks  maintained  a  higher  blood 
respiratory  level  with  an  accompanying  increase  in 
productivity,  lowered  absentee  rate,  and  improved  social 
behavior. 

An  earlier  study^  has  specified  that  such  snacks  must 
include  an  ample  source  of  usable  carbohydrate.  Bottled 
carbonated  beverages  afford  a  ready  means  of  satisfying 
this  need.  Their  easily-absorbed  sugar  content  helps 
restore  depleted  blood  sugar.  Muscular  efficiency  is 

EDITOR  sc  PUBLISHER  for  October  9,  1954 


increased.  Irritability,  lassitude,  and  other  results  of 
tension  fatigue  are  relieved. 

As  the  necessary  liquid  supplement  to  a  dietary  of 
essential  foods,  soft  drinks  thus  have  a  proper  place  in 
the  medically  and  industrially  approved  diet 

1.  Haggard,  H.  W.,  and  Greenberg,  L.  A.,  “Diet  and  Physical  Effi¬ 
ciency,”  Yale  University  Press.  (1935)  2.  Nutrition  Reviews,  August, 
1953.  3.  Haggard,  H.  W.,  and  Greenberg,  L.  A.,  J.  Am.  Dietet.  Assn. 
17:753,  1941. 

The  American  Bottlers  of  Carbonated  Beverages  is  a 
non-profit  association,  with  member  manufacturers  of 
bottled  soft  drinks  in  every  State.  Its  purposes  include 
improvement  of  production  processes  and  distribution 
methods  within  the  industry,  research  and  education 
concerning  bottled  soft  drinks  to  the  end  that  the  con¬ 
sumer  is  best  served,  and  promotion  of  a  better  under¬ 
standing  by  the  public  of  the  industry  and  its  products. 


The  National  Association 


AWtatCAM 

•OTViaaa 

v* 


of  the  Soft  Drink  Industry 


AMERICAN  BOTTLERS 
OF  CARBONATED  BEVERAGES 
WASHINGTON  6,  D.  C. 
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Hearst  Paper’s 
Sunday  Edition 
Is  Enlarged 

Milwaukee 

The  Milwaukee  Sentinel  in¬ 
troduced  an  enlarged  Sunday 
edition  for  its  Wisconsin  and 
Upper  Michigan  readers,  Oct 
3.  A  local  news  section  and  a 
local  magazine  have  been 
added. 

The  Sentinel  has  200  news  and 
photo  correspondents  in  Wiscon¬ 
sin  and  Upper  Michigan. 

TV'  Pull-out  Section 

Incorporated  in  the  20-page 
magazine  is  a  “TV  Roundup” 
which  lists  complete  programs 
of  all  11  Wisconsin  stations 
for  the  week. 

To  introduce  the  magrazine  to 
the  public,  the  Hearst  paper  is 
conducting  a  “Name  The  Maga¬ 
zine”  contest,  offering  a  new 
Ford  as  the  prize. 

According  to  the  Sentinel’s 
publisher,  Robert  C.  Bassett, 
the  enlarged  Sunday  edition  is 
the  first  step  in  a  long  range 
program  of  improvement  of  the 
117-year-old  paper. 


Ad  Workshop 


(Continued  from  page  9) 


3  Principal  Objectors 

1.  “Seat  of  the  pants  Sam” — 
the  fellow  who  really  believes 
that  any  plan  cramps  his  style; 
who  wants  to  move  fast  after 
spotting  a  good  buy  and  imme¬ 
diately  promotes  it  without  be¬ 
ing  bound  by  ad  budgets  and 
schedules  made  out  a  month  ago. 
Every  good  plan  sets  aside  a 
reserve  budget  for  emergencies 
and  special  opportunities,  it  was 
stressed. 

2.  “No  Need  Ned” — those  re¬ 
tailers  who  simply  say  they  don’t 
need  planning  —  doing  okay 
without  it.  ~ 


To  these  retailers, 
who  had  clear  sailing  from  1946  ' 

to  ’52,  times  are  changing,  it 
was  pointed  out.  Harder  selling,  CLASSI 

narrower  profit  margins  are  Sidney 

making  more  and  more  retailers  cate.  I 

receptive  to  any  idea  that  looks  S.  Sre 

like  it  can  produce  more  volume 
or  cut  unit  selling  costs.  , 

3.  “Double  Trouble  Doug” —  Bureau  s  .  tr  „ 

it  just  takes  too  much  trouble,  Edward  H.  Burgeson, 

time  and  effort.  The  key  to  this  ^®tail  department  ^rector, 
one  is  to  show  him  what  others  assisted  by  Robert  Van  parts  of  the  country,  on  a  re- 

arp  cettine-  constant!  v  nuttine-  Slambrouck,  assistant  retail  di-  gional  basis,  next  year.  All  sem- 

Ws  o^poSitTes^fi^^^^^^^  rector;  Mark  R.  Arnold,  retail  inars  are  keyed  to  the  sales- 

conversations  with  him,  making  piomotion;  and  Charles  man’s  level  it’s  a  Workshop, 

it  easy  for  him  to  take  the  first  Hildner,  Western  retail  man-  NOT  a  post-graduate  school, 
step  toward  planning  his  ads.  who  dealt  with  chain 

store  selling.  • 

is  generally  recognized  Lebanon  (Pa.)  News 

Ultimate  objective  was  to  in-  that  we  have  the  most  powerful  '•  ' 

doctrinate  the  Workshopper  so  advertising  medium,”  said  Mr.  Begins  Sunday  Edition 
that  he,  in  turn,  can  return  to  Burgeson.  “It  is  the  No.  1  Labanon  Pa 

his  newspaper  and  brief  other  medium  for  retailers  that  rings  ’ 

staff  members  on  what  he  had  the  cash  register.  What  we  are  _ Lebanon  Daily  News  or 
learned.  seeking  to  do  is  to  build  a  more  ^  began  issuing  a  Sun- 

As  one  newspaper  ad  man-  effective  selling  force.  If  we  can  newspaper  in  addition  tc 

ager  remarked,  after  his  staff  improve  the  effectiveness  of  our  regular  evening  editions 

man  had  attended  a  previous  selling  effort,  it  will  certainly  be  There  will  be  eight  pages  ol 
Workshop  session:  “When  a  an  influence  for  good  to  all  con-  comics,  magazine  section,  worn- 
working  retail  salesman  sets  an  cerived,  the  newspaper  and  the  section,  sports  section  anc 

example  for  his  peers,  the  thing  retailer.  It  can  actually  help  ^  coverage  of  local,  nation- 
gets  out  of  theory  and  into  prac-  maintain  continued  prosperity.”  international  news  in  th< 

tice.”  The  success  of  the  three  iicws  section. 

Like  two  previous  seminars  Workshops  has  been  such  that  The  weekly  subscription  pric< 
in  New  York  and  Iowa  in  June,  both  the  Plans  Committee  and  increased  from  30  to  31 

the  Chicago  Workshop  had  a  the  Board  of  Directors  of  the  cents.  Sunday  single  cop; 
faculty  of  four  members  of  the  Bureau  of  Advertising  are  con-  P^'ice  is  10  cents.  The  five  new 


:SSION — Front,  left  to  right — Edwerd  F.  Campbell, 
>aily  News,  and  Frank  Logan,  Newark  (Ohio)  Advo- 
iam  Mittler,  Youngstown  (Ohio)  Vindicator;  Victor 
Rapids  (Mich.)  Herald;  and  Thomas  G.  Dowsell, 
Lafayette  (Ind.)  Journal  &  Courier. 

Heading  the  sidering  the  means  of  expanding 
~  the  Workshop  program  so  that 

He  sessions  can  be  held  in  other 


^  fudUcatioKi:  ^  SHE 

BUYS  FROM  hSTOCAI  SCAN*  NEWSPAPER! 


ing  Company,  which  also  pub-  display  of  community  news, 
lishes  the  Lebanon  Semi-  Formerly  a  pictorial  and  head- 
Weekly  News.  line  index  that  directed  atten¬ 

tion  to  features  on  inside  pages, 
•  the  first  page  has  been  modified 

to  provide  some  space  for  last 
Chicago  Press  Vets  minute  news.  More  than  half  of 

Hntinr  Wm  Stiinrt  remodeled  first  page  wiU 

tlonor  wm.  Stuart  continue  to  serve  as  a  pictorial 

Chicago  index. 

William  H.  Stuart,  author  and  To  carry  the  improvements 
journalist,  was  honored  as  into  effect,  staffs  of  several  de¬ 
press  Veteran  of  1954  at  the  partments  have  been  enlarged. 
16th  annual  reunion  dinner  of  At  news-stands  and  over-the 
the  Chicago  Press  Veterans  As-  counter,  the  new  Sunday  Bui- 
sociation  Oct.  8.  He  was  80  letin  is  sold  for  10  cents,— a 
years  old  Oct.  4.  4  cent  increase. 
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to  your  accounting  problems 


INTERNATIONAL  BUSINESS  MACHINES 
590  Madison  Avenue,  New  York  22,  N.Y. 
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By  mechanizing  with  IBM  Accounting  Machines, 
many  publishers  have  simplified  their  accounting 
procedures  and  brought  their  business  operations 
into  sharp  focus.  This,  in  turn,  has  given  them 
close  financial  control. 

Here  is  how  you  can  obtain  the  same  results: 
Record  your  basic  business  data  in  IBM  cards. 
Process  these  cards  through  IBM  machines.  These 
machines  will  perform  your  entire  Advertising 
Accounts  Receivable,  Circulation,  Payroll,  and 
General  Ledger  Accounting  operations— any  of 
them  or  all  of  them.  And  from  these  same  cards, 
additional  reports  and  records  needed  for  better 
administration  can  be  prepared  whenever  you 


want  them.  Net  result... a  smooth-flowing,  well- 
integrated  accounting  program. 


Talk  with  an  IBM  salesman.  See  a  demonstra¬ 
tion  of  the  machines  that  will  give  you  these 
results.  It  could  well  be  a  long  step  toward 
holding  down  your  operating  costs. 


FCC  RULING 

RULINGS  of  the  Federal  Communications 
Commission  in  granting  television  li¬ 
censes  favoring  non-newspaper  applicants 
over  newspaper  ownership  are  incon¬ 
sistent  in  their  reasoning,  to  say  the 
least,  and  reflect  an  anti-newspaper  at¬ 
titude  in  general.  It  appears  that  the 
Commission,  following  the  lead  of  its 
Broadcast  Bureau,  leans  over  backward 
in  most  cases  to  find  a  reason  for  deny¬ 
ing  a  newspaper  applicant  while  at  the 
same  time  acknowledging  the  newspaper 
group  would  give  better  programming 
and  broadcast  service  than  other  appli¬ 
cants. 

The  Fort  Wayne  case  is  a  perfect  ex¬ 
ample. 

The  FCC  Examiner  had  decided  in  favor 
of  Anthony  Wayne  Broadcasting,  repre¬ 
senting  the  application  of  executives  of 
Fort  Wayne  newspapers.  The  FCC  re¬ 
versed  this  decision. 

The  Examiner  stated  “the  Anthony 
Wayne  proposal  gives  greater  assurance 
than  that  of  Radio  Wayne  that  the  ap¬ 
plicant  has  and  will  maintain  a  more 
intimate  and  comprehensive  understand¬ 
ing  of  the  community  and  its  needs,”  and 
he  relied  on  its  greater  degree  of  local 
ownership,  the  record  of  more  extensive 
participation  by  its  principals  in  local 
community  and  business  activities,  and 
a  better  proposal  with  respect  to  the  in¬ 
tegration  of  station  ownership  with  man¬ 
agement. 

But  FCC  gives  the  nod  to  Radio  Wayne, 
the  other  applicant,  because  its  record  of 
performance  in  the  operation  of  a  radio 
station  has  been  satisfactory  and  “it 
should  be  preferred  because  of  the  less 
speculative  nature  of  the  presumption  of 
satisfactory  future  performance.” 

In  the  very  next  paragraph  of  the  rul¬ 
ing,  FCC  admits  that  radio  station 
wane’s  local  live  programming  was  still 
only  7.2%  of  the  total  in  spite  of  the  fact 
it  promised  17.4%  in  its  original  applica¬ 
tion  and  its  renewal  in  1950  was  granted 
on  a  temporary  basis  because  it  was  found 
to  be  only  2.7%. 

FCC  found  also  that  WANE  was  de¬ 
linquent  in  handling  its  600  spot  an¬ 
nouncements  per  week,  running  them 
“back-to-back,”  more  than  three  in  a  14  %- 
minute  period,  etc.  Yet  FCC  found  “that 
its  operation  suffers  only  in  a  comparison 
with  its  proposal  in  the  1949  transfer 
application.” 

An  important  question  the  FCC  doesn’t 
answer  is  whether  failure  to  live  up  to 
commitments  and  promises  in  a  radio 
station  is  assurance  there  will  be  a  dif¬ 
ferent  record  with  a  TV  station. 

Turning  to  the  publisher  application 
again,  FCC  says  “in  view  of  the  prefer¬ 
ence  previously  extended  Anthony  Wayne 
on  the  basis  of  its  proposed  program 
service,  it  is  clear  that  it  can  be  more 
fully  relied  upon  to  provide  a  service 


In  Your  patience  po$sesg  ye  your  goulii. 
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adequately  meeting  the  needs  of  the  Fort 
Wayne  area  than  can  Radio  Wayne.” 

Then  for  a  new  twi.st,  the  FCC  ruling 
states  the  following  reason  for  reversing 
the  Examiner’s  decision: 

“The  chief  of  the  Commission’s  Broad¬ 
cast  Bureau  takes  the  position  that  the 
practices  under  fire  (newspaper  combina¬ 
tion  advertising  rates  cited  by  the  radio 
applicant)  are  illegal  per  se  and  that, 
although  they  do  not  disqualify  Anthony 
Wayne  in  an  absolute  sense,  they  do 
reflect  adversely  upon  its  comparative 
qualifications  to  hold  the  permit  it  seeks. 
...  By  forming  a  combination  which  has 
resulted  in  the  imposition  of  forced  com¬ 
bination  rates  upon  advertisers  in  their 
newspapers.  News  Publishing  and  Journal- 
Gazette  have  used  their  dominant  posi¬ 
tions  as  the  publishers  of  Fort  Wayne’s 
only  major  newspapers  in  a  manner  in¬ 
consistent  with  the  public  interest  as  we 
conceive  it.  We  are  of  the  view,  more¬ 
over,  that  these  advertising  practices 
seriously  reflect  upon  the  comparative 
qualifications  of  Anthony  Wayne  to  be  a 
licensee  of  this  Commission.” 

This  is  an  outrageous  example  of  a 
government  bureau  interpreting  the  law 
to  suit  its  own  ends.  The  arrangement 
of  the  newspaper’s  advertising  rates  are 
purely  irrelevant  in  this  case.  The  chief 
of  the  Broadcast  Bureau  may  have  the 
personal  opinion  that  forced  combination 
ad  rates  are  illegal  but  his  opinion  has 
not  been  substantiated  in  a  court  of  law 
and  therefore  should  have  no  bearing  on 
the  case. 

The  mental  gymnastics  of  the  FCC 
members  in  this  decision  defy  descrip¬ 
tion.  This  has  been  true  in  other  recent 
decisions.  Here  the  Commission  “con¬ 
cludes  that  Anthony  Wayne  can  be  more 
fully  relied  upon  to  provide  a  service 
adequately  meeting  the  programming 
needs  of  the  Fort  Wayne  area  than  can 
Radio  Wayne.”  But  it  grants  the  decision 
to  the  runner-up  because  of  an  immate¬ 
rial  theory  having  to  do  with  newspaper 
advertising  rates. 

The  Federal  Communications  Commis- 
■sion  is  about  to  establish  a  record  not 
only  for  inconsistency  but  for  interpreting 
the  law  on  its  own. 


LOCAL  SELLING 

MOST  local  newspaper  advertising  sales¬ 
men  probably  have  never  thought  they 
had  anything  to  do  with,  or  had  any  in¬ 
fluence  on,  national  advertising.  Herbert 
Moloney,  head  of  the  newspaper  repre¬ 
sentative  organization,  Moloney,  Regan 
&  Schmitt,  told  the  Pennsylvania  News¬ 
paper  Publishers  Association  this  week 
that  local  salesmen  can  and  must  have 
a  lot  to  do  with  national  ad  volume.  And 
we  believe  he  is  right. 

Mr.  Moloney  cites  a  broadcaster’s  sur¬ 
vey  of  3,000  retail  outlets  on  the  subject 
of  media  preference.  Sixty-three  percent 
of  the  dealers  preferred  television  to  28% 
preferring  newspapers.  There  have  been 
a  lot  of  surveys  of  this  kind  in  the  past. 
Quite  frequently  a  particular  manufac¬ 
turer  will  poll  his  own  dealer  organiza¬ 
tion  to  find  their  preference  for  media. 

There  are  about  12,000  salesmen  of 
newspaper  advertising  at  the  local  level, 
according  to  Mr.  Moloney.  If  this  army 
of  salesmen  would  concentrate  on  selling 
the  effectiveness  of  the  newspaper  me¬ 
dium,  in  addition  to  selling  a  piece  of 
copy  for  their  individual  newspapers,  it 
would  have  a  tremendous  impact  on  na¬ 
tional  volume. 

Retailers  use  newspaper  advertising 
predominantly.  They  know  its  effective¬ 
ness  in  their  local  markets.  Yet  they  are 
enamoured  of  other  media,  although  they 
know  little  if  anything  about  their  local 
coverage  or  pulling  power.  They  must 
be  told  the  facts  in  order  for  them  to 
see  that  national  newspaper  advertising 
will  help  them  sell  more  goods  locally 
than  any  other  medium. 

The  logical  sales  force  to  get  this  mes¬ 
sage  across  is  the  local  advertising  sales¬ 
man. 


lAPA 

THE  tenth  annual  meeting  of  the  Inter- 

American  Press  Association  in  Rio  de 
Janeiro  this  week  marks  another  mile¬ 
stone  in  its  rapid  expansion  and  progress. 
In  addition  to  the  association’s  accom¬ 
plishments  in  fostering  and  protecting 
freedom  of  the  press  throughout  the 
hemisphere,  there  have  been  two  impor¬ 
tant  projects  undertaken  this  year. 

Its  Research  and  Information  Center 
has  been  operating  for  only  eight  months. 
Its  staff  consists  of  22  specialists  in 
various  fields  of  journalism  in  this  coun¬ 
try  who  provide  a  wide  range  of  in¬ 
formation  and  advice  on  technical  prob¬ 
lems  for  Latin  American  newspapermen. 

Its  most  significant  project  is  the  Of¬ 
fice  of  Certified  Circulation  which  op¬ 
erates  “South  of  the  border”  similar  to 
our  own  Audit  Bureau  of  Circulations. 
In  the  last  year,  eight  publications  and 
five  advertising  agencies  have  enrolled 
as  members.  It  is  the  first  long  step 
toward  development  of  reliable  circula¬ 
tion  figures  in  Latin  America. 
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Executive  Spotlight 

O.  R.  SEIDEL,  a  veteran  of  19  years  in  the 
Salt  Lake  City,  Utah  newspaper  advertising  and 
personnel  field,  has  been  appointed  assistant  eir- 
culation  director  of  Newspaper  Agency  Corp., 
agent  for  Sail  Lake  Tribune  and  Deterel  Newt 
and  Telegram.  Mr.  Seidel  will  assist  in  directing 
circulation  of  the  newspapers  throughout  the 
four-state  Intermountain  area.  The  new  circula¬ 
tion  executive  has  been  affiliated  with  Salt  Lake 
newspapers  since  1935  when  he  joined  the  na¬ 
tional  advertising  department.  He  served  as 
classified  advertising  manager  until  1945  when 
he  became  personnel  manager.  He  is  succeeded 
in  the  latter  position  by  JOHN  CARVER,  Tribune 
promotion  manager. 

«  •  • 

CARL  S.  MILLER,  formerly  farm  editor  and 
general  assignment  reporter  for  the  Elkhart 
(Ind.)  Truth,  has  been  named  city  editor  of  that 
newspaper.  He  succeeds  AL  PINSKY  who  is  to 
become  news  editor  of  Levittown  (Pa.)  Evening 
Press.  Mr.  Miller  has  been  with  the  Truth  since 
1952.  He  was  formerly  owner-publisher  of  an 
Illinois  weekly  and  has  been  a  reporter  and  news 
editor  on  Celina  (Ohio)  Daily  Standard  and 
Middletown  (Ohio)  Journal. 

«  •  s 


Miller 


GERALD  C.  MORIARITY,  state  editor  of  La  Crosse  (Wis.)  Tri¬ 
bune,  has  resigned  to  become  managing  editor  of  Kewanee  (Ill.) 
Star-Courier.  Starting  with  the  Tribune  in  1937,  Mr.  Moriarity 
worked  with  the  sports  department,  later  a  reporter-photographer, 
winning  an  Inland  Daily  Press  Association  photo  award  in  1946. 
He  became  state  editor  in  1945.  His  duties  on  the  Tribune  state 
desk  are  being  taken  over  by  LEEWARD  C.  LEE,  assistant  state 
editor  since  1947. 

*  •  • 


Weintz 


JACOB  F.  WEINTZ,  advertising  director  of 
Tide,  will  join  Army  Times  Publishing  Company, 
Washington,  D.  C.,  to  become  advertising  direc¬ 
tor  Oct.  15  of  the  American  Daily.  His  head¬ 
quarters  will  be  in  New  York.  Mr.  Weintz,  who 
has  been  associated  with  Tide  for  15  years  and 
is  credited  with  selling  more  than  7000  pages  of 
space,  has  worked  with  the  Evansville  (Ind.) 
Courier,  Arkansas  Homestead,  and  the  Saturday 
Evening  Post. 


PERSONAL 

MENTION 


Richard  H.  Amberg,  Syra¬ 
cuse  (N.  Y.)  Post-Standard 
publisher,  has  been  appointed 
by  Gov.  Thomas  Dewey  to  the 
college  advisory  council  of  Os¬ 
wego  State  Teachers  College. 

*  *  * 

Edwin  S.  Friendly,  vice- 
president  of  Westchester  Coun¬ 
ty  Publishers,  Inc.,  has  accepted 
an  invitation  to  be  honorary 

press  chairman  in  the  14th  an¬ 
nual  observance  of  National 
Bible  Week,  Oct.  18-24. 

«  «  « 

John  F.  Devine,  a  40-year 
Ban  in  the  ink  business,  has 


been  elected  a  vicepresident  of 
Howard  Flint  Ink  Co.  He  will 
supervise  sales  promotion  and 
contact  national  accounts  with 
headquarters  in  New  York  City. 

V  V  * 

Lee  P.  Loomis,  president  of 
the  Lee  Newspaper  Group,  was 
honored  on  his  70th  birthday, 
also  his  50th  anniversary  in  the 
newspaper  business,  when  asso¬ 
ciates  from  coast  to  coast 
gathered  at  Mason  City,  Iowa, 
and  gave  him  a  surprise  party. 
A  golden  anniversary  volume 
contained  a  personal  greeting 
from  President  Eisenhower. 

«  *  * 

Harry  T.  Clew,  Hartford 
(Conn.)  Courant  reporter,  has 
been  elected  mayor  (he’s  a 
Democrat)  of  Middletown, 
Conn. 
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Gene  Alleman,  secretary- 
manager  of  Michigan  Press  As¬ 
sociation,  suffered  cuts  and 
shock  in  an  automobile  colli¬ 
sion  Sept.  29.  His  wife  was  in¬ 
jured  seriously. 

«  V  « 

W.  D.  Rodbury,  general  man- 
agrer  of  the  Portland  Oregon 
Journal,  has  taken  a  leave  of 
absence  for  health  reasons. 

«  «  « 

Mrs.  Mae  Madden,  who  has 
served  as  secretary  to  three 
generations  of  publishers  of 
the  Janesville  (Wis.)  Gazette 
in  the  past  39  years,  retired 
this  week. 


On  the  Business  Side 


George  B.  Forristall,  re¬ 
cently  associated  with  the  ad¬ 
vertising  department  of  the 
Boston  (Mass.)  Post,  has  been 
appointed  promotion  manager 
of  Transcript  Publications, 
Inc.,  publisher  of  weeklies  in 
the  Boston  area. 

*  m  m 

Ted  Marcis  has  joined  the 
advertising  staff  of  San  Fran¬ 
cisco  Call-Bulletin.  A  veteran 
San  Francisco  newspaper  ad¬ 
vertising  salesman,  he  formerly 
was  with  the  Son  Francisco 
News. 

«  «  « 

L.  H.  (Corky)  Egbert,  classi¬ 
fied  advertising  manager  of 
Newspaper  Agency  Corp.  of 
Salt  Lake  City, 
agent  for  the 
Salt  Lake 
(Utah)  Tri¬ 
bune  and  Dese¬ 
ret  News  and 
T  elegram, 
is  the  newly 
elected  presi¬ 
dent  of  the 
Western  States 
Classified  Ad¬ 
vertising  Asso¬ 
ciation.  He  has  been  CAM  in 
Salt  Lake  City  for  eight  years 


RETIRING — Mrs.  Iran*  Davit  ac¬ 
cepts  a  qift  of  matchad  luqgag* 
as  th*  withdraws  from  manage- 
ment  of  th*  Whittier  (Calif.) 
Newt  after  26  years  of  associa¬ 
tion.  Her  husband,  J.  Cowell 
Davit,  continues  at  business 
manager. 

and  has  been  in  the  newspa¬ 
per  advertising  business  there 
since  1930.  He  is  a  former  di¬ 
rector  of  ANCAM. 

• 

Joseph  L.  Green,  former 
Cosmopolitan  and  New  York 
Times  salesman,  has  joined  the 
New  York  sales  office  of  Ameri¬ 
can  Weekly.  Most  recently  he 
was  a  representative  of  the 
Einson-Freeman  Co.  in  creative 
point  of  sales  displays, 
e  a  « 

Jayne  Tuttle  has  accepted 
a  position  with  the  display 
staff  of  Glendale  (Calif.) 
News-Press  replacing  Bill 
Pfaff,  resigned.  Miss  Tuttle 
formerly  worked  with  Rhine¬ 
lander  (Wis.)  News. 

«  *  « 

William  King,  previously 
advertising  manager  of  Pratt 
(Kas.)  Daily  Tribune,  has 
been  appointed  assistant  busi¬ 
ness  manager  of  the  Alamosa 
(Colo.)  Daily  Courier. 

{Continued  on  page  40) 
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In  the  Editorial  Rooms 


Howard  Carroll,  Pittsburgh 
newspaperman  for  52  years, 
has  resigned  from  the  copy 
desk  of  the  Post-Gazette  be¬ 
cause  of  ill  health.  Mr.  Carroll 
began  his  newspaper  career  in 
1902  with  the  old  Dispatch  and 
was  its  managing  editor  until 
it  folded  in  1923.  He  then 
joined  the  old  Post  in  1925  and 
continued  with  the  Post-Gazette 
after  the  consolidation  in  1927. 

John  Meloney  former  west¬ 
ern  New  Hampshire  bureau 
chief  of  the  Manchester  (N.H.) 
Union-Leader,  has  joined  the 
staff  of  the  Claremont  (N.  H.) 
Daily  Eagle  and  will  handle 
area  and  local  feature  story 
assignments. 

4  4  4 

Mike  Maloney,  Cincinnati 
Enquirer  reporter,  back  at  his 
mill,  after  45  months  as  an 
Army  surge  in  Japan. 

4  4  4 

Edward  T.  (Mike)  Neill, 
son  of  Helen  Nolan  Neill  and 
the  late  Edward  T.  Neill,  As¬ 
sociated  Press  correspondent 
who  was  killed  in  Spain  during 
the  Spanish  civil  war,  has  be¬ 
come  a  member  of  the  Troy 
(N.  Y.)  Morning  Record  staff. 

4  4  4 

Doug  Seymour  has  resigned 
from  the  news  staff  of  Albany 
(Ore.)  Democrat-Herald  after 
three  years  to  become  a  re¬ 
porter  on  the  staff  of  the 
Salem  (Ore.)  Capital  Journal. 

4  4  4 

Mrs.  Freida  Brittingham, 
formerly  a  reporter  for  the 
Pendleton  (Ore.)  East  Oregon¬ 
ian  and  La  Grande  (Ore.) 
Evening  Observer,  has  joined 
the  news  and  society  staff  of 
Milwauie  (Ore.)  Review. 

4  4  4 

Don  Worrell,  news  editor 
of  Tuscaloosa  (Ala.)  News,  re¬ 
cently  returned  from  a  28-day 
tour  of  Europe,  during  which 
he  sent  back  a  series  of  articles 
and  photographs  for  publica¬ 
tion  in  The  News. 

4  4  4 

Rone  Lowe,  sports  editor  of 
Raleigh  (N.  C.)  Times,  has 
joined  the  sports  staff  of  Ral¬ 
eigh  News  and  Observer,  suc¬ 
ceeding  Frank  P.  O’Brien  Jr., 
who  has  gone  to  the  news  staff 
of  the  Wilmington  (N.  C.) 
Morning  Star. 

4  4  4 

Harvey  C.  Vermilyea,  for 
30  years  a  member  of  the  edi¬ 
torial  staff  of  Eau  Claire 
(Wis.)  Leader  and  Daily  Tele¬ 
gram,  has  retired. 


THE  FOURTH  ESTATE  ...  By  Trent 


Mary  Muses,  Farmington 
(N.  M.)  Daily  Times  society 

editor  for  the  past  11  months, 
has  been  transferred  to  Artesia 
(N.  M.)  Daily  Press  as  a  news 
reporter. 

4  4  4 

Robert  C.  Harris,  formerly 
editor  of  Camden  (S.  C.)  Citi¬ 
zen,  has  become  news  and 

sports  editor  of  Barnwell 
(S.  C.)  People-Sentinel  and 

Williston  (S.  C.)  Way. 

4  4  4 

Bill  Mayer,  a  member  of  the 
news  staff  since  June,  1950, 
was  named  news  editor  of  the 
Lawrence  (  K  a  s  . )  Journal- 
World,  following  the  resigna¬ 
tion  of  James  D.  Head,  city 

editor,  who  has  joined  the  local 
copy  de.sk  of  Miami  Herald. 

3|c  3|e 

Harvey  A.  Kadish  has  suc¬ 
ceeded  James  A.  Caldwell  as 
manager  of  the  Denver  bureau 
of  International  News  Service. 
Mr.  Kadish  joined  INS  three 
years  ago.  He  was  formerly 
editor  of  the  Alamosa  (Colo.) 
Courier. 

4  4  4 

Robert  McCord,  26,  who  re¬ 
ceived  his  MS  Degree  in  Jour¬ 
nalism  at  Columbia  University 
this  year,  has  been  named  Sun¬ 
day  Magazine  editor  of  the 
Arkansas  Democrat  in  his 
hometown  of  Little  Rock. 

4  4  4 

Raymond  D.  Bartnett  has 
joined  the  Springfield  (Mass.) 
Union  as  a  reporter  at  the 
Westfield  bureau. 

4  4  4 

Charles  Ross  has  returned 
to  the  reportorial  staff  of  San 
Antonio  (Tex.)  Express  and 

News. 


Floyd  Nute,  former  United 
Press  correspondent  in  Augus¬ 
ta,  Me.,  has  resigned  to  devote 
more  time  to  his  column  for 
Maine  weeklies  and  to  repre¬ 
sent  the  Maine  Press  Associa¬ 
tion.  His  successor  is  William 
Howard,  former  UP  staffer  in 
Boston. 

*  *  * 

Ray  Lackey,  United  Press 
Birmingham  correspondent,  has 
been  named  chief  of  that 
bureau. 

♦  «  « 

C.  E.  Butterfield,  dean  of 
radio  editors,  is  retiring  from 
the  Associated  Press  in  Novem¬ 
ber.  He  moved  from  the  AP’s 
Chicago  bureau  in  1918  to  New 
York  and  became  the  press  as¬ 
sociation’s  radio  editor  in  1927.  | 
He  has  been  writing  a  column  j 
for  22  years. 

4  4  4  j 

Margaret  Cheetham  has 
joined  the  Schenectady  (N.  Y.) 
Union  Star  staff  as  a  reporter, 
after  a  stint  in  the  circulation 
department  of  the  Albany 

(N.  Y.)  Times  Union.  Pre¬ 

viously  Miss  Cheetham  worked 
in  the  advertising  department 
of  the  Saratoga  Spring* 
(N.  Y.)  Saratogian. 

4  4  4 

Bob  Seaman,  formerly  of 
the  San  Antonio  Express  and 
News  sports  staff,  has  joined 
the  San  Antonio  Light  sports 
department. 

4  4  4 

Lionel  A.  Lemieux,  former 
political  writer,  has  been  named 
city  editor  of  the  Lewisto* 
(Me.)  Evening  Journal,  replac¬ 
ing  the  late  Vincent  Belleai'. 
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These  three  catalytic  crackers  dominate  the  skyline  of  our  Lake  Charles, 
Louisiana,  refinery  which  normally  processes  175,000  barrels  of  oil  every  day. 

CITIES  @  SERVICE 

A  Growth  Company 


Citizen-Times 
Has  Bunnelle 
As  Publisher 

Asheville,  N.  C. 

Robert  Bunnelle,  Associated 
Press  correspondent  and  execu¬ 
tive  in  Europe,  Canada  and  the 
United  States  for  the  past  24 
years,  has  been  named  publisher 
and  chief  administrative  officer 
of  the  Asheville  Citizen  and 
Times.  He  assumes  his  duties 
Oct.  16, 

In  another  top  management 
change,  D.  Hiden  Ramsey  re¬ 
tired  as  vicepresident  and  gen¬ 
eral  manager  after  34  years’ 
newspaper  work  which  has  ex¬ 
erted  constructive  influence  on 


Robert  Bunnelle 


the  development  and  growth  of 
Asheville,  Western  North  Caro¬ 
lina  and  the  state. 

Former  Times  Reporter 

Mr.  Bunnelle,  a  general  as¬ 
signment  reporter  for  the  Times 
from  1924  until  1931,  began  his 
newspaper  career  as  an  apprent- 
ide  in  the  Chicago  City  News 
Bureau.  He  then  headed  South 
to  become  managing  editor  of 
the  Bristol  (Va.-Tenn.)  Bulletin 
later  joining  the  Lynchburg 
(Va.)  News  and  Advertiser  and 
the  Fort  Smith  (Ark.)  South¬ 
west  American. 

He  joined  AP’s  Atlanta 
bureau  in  1931  and  eight  years 
later  was  transferred  to  the 
London  bureau  becoming  bureau 
chief  there  in  1942. 

Following  the  war  he  became 
managing  executive  in  England 
and  supervised  the  re-establish¬ 
ment  of  AP  service  on  a  civilian 
basis  in  Europe  laying  the 
groundwork  for  wide-spread 
continental  service. 


D.  Hiden  Ramsey 


In  1946  he  returned  to  the 
New  York  offices,  headed  up 
Canadian  operations  in  1947, 
and  in  1949,  was  appointed  gen¬ 
eral  executive  for  the  Southeast. 

The  outgoing  Mr.  Ramsey 
entered  the  newspaper  field  in 
1920  to  become  associate  editor 
of  the  Citizen  and  a  year  later 
edited  the  Times.  He  was  made 
general  manager  of  the  Citizen 
Times  Co.  when  the  papers 
merged  in  1930. 

• 

West  and  Lowe 
Win  Promotions 

Detroit 

Lynn  West,  promotion  man¬ 
ager  for  37  of  his  39  years 
with  the  Detroit  Free  Press, 
has  been  named 
assistant  to  the 
business  m  a  n  - 
ager. 

At  the  same 
time.  Business 
Manager  Henry 
C.  Weidler  an¬ 
nounced  the  ele¬ 
vation  to  pro¬ 
motion  manager 
of  Frederick  N. 

Lowe,  who  has 
been  advertising  sales  promo¬ 
tion  manager  since  March, 
1953,  when  he  joined  the  Free 
Press. 

Mr.  West  joined  the  Free 
Press  on  his  26th  birthday  on 
Oct.  4,  1915,  as  a  clerk  in  the 
advertising  department.  Two 
years  later  he  formed  the  pro¬ 
motion  department,  one  of  the 
first  in  the  country,  and  had 
headed  it  ever  since. 

Mr.  Lowe,  in  newspaper  pro¬ 
motion  since  1945,  was  formerly 
promotion  manager  for  the 
Pittsburgh  Post-Gazette  and  its 
radio  affiliate,  WWSW,  and  for 
Norfolk  (Va.)  Newspapers, 
Inc.,  and  their  radio  and  TV 
affiliates.  He  is  a  past  president 
of  the  National  Newspaper 
Promotion  Association. 


Three  Named 
To  Top  Posts 
On  Daily  Trib 

Royal  Oak,  Mich. 

Board  of  directors  of  the  Tri¬ 
bune  Publishing  Co.,  publishers 
of  the  Royal  Oak  Daily  Trib¬ 
une  last  week  elected  three 
men  to  fill  vacant  positions 
caused  by  the  Sept.  16  death  of 
Floyd  J.  Miller,  president,  and 
and  general  manager. 

Lynn  S.  Miller,  secretary- 
treasurer  and  editor  of  the 
newspaper  since  he  and  his  late 
brother  Floyd  formed  the  com¬ 
pany  in  1919,  was  elected  presi¬ 
dent. 

Philip  S.  Miller,  assistant 
publisher,  assistant  manager 
and  vicepresident,  was  named 
to  succeed  his  father  as  pub¬ 
lisher.  Since  1946  he  has  been 
in  charge  of  the  promotion  de¬ 
partment  in  addition  to  man¬ 
agement  duties. 

Watson  T.  Brown,  with  the 
Daily  Tribune  for  the  past  25 
years  and  business  manager 
since  1938,  was  elected  a  vice- 
president  and  secretary  of  the 
company.  He  has  served  as  a 
director  and  assistant  secretary. 

• 

Upper  Michigan  Firm 
Elects  New  President 

Marquette,  Mich. 

At  a  special  stockholders 
meeting  of  the  Marquette,  Mi¬ 
chigan,  Mining  Journal  Co., 
Ltd.,  and  the  Lake  Superior 
Broadcasting  Co.,  Frank  J. 
Russell,  of  Marquette,  was  re¬ 
turned  to  presidency,  a  post  he 
held  two  years  ago. 

Russell  was  elevated  from 
the  vicepresidency  of  both 
firms;  his  wife,  Marjorie  R., 
was  elected  vicepresident  and 
Wallace  C.  Johnson,  secretary 
and  treasurer. 

• 

Representatives  Elect 

San  Francisco 

Joe  Bums,  Fitzpatrick  & 
Chamberlin,  is  newly-elected 
president  of  the  San  Francisco 
Newspaper  Representatives  As¬ 
sociation.  He  succeeds  Robert 
Kinsley,  Sawyer  Ferguson 
Walker  Co.,  who  becomes  an 
NNRA  director.  William  St. 
Sure,  Ward-Griffith  Co.,  is  vice- 
president;  Walter  Patzloff, 
Branham  Co.,  treasurer,  and 
Garry  Lewis,  Ridder-Johns,  sec¬ 
retary. 


Lynn  S.  Miller 


Philip  F.  Miller 


Handler  Named  Head 
Of  Times’  Bonn  Bureau 

Meyer  Handler,  since  1952 
number  two  man  in  the  New 
York  Times’  Bonn,  Germany 
bureau,  has  been  named  bureau 
chief  succeeding  Clifton  Daniel 
who  has  replaced  Harrison 
Salisbury  as  Moscow  corres¬ 
pondent. 

Mr.  Handler,  49,  has  spent 
virtually  his  entire  22  news¬ 
paper  years  in  Europe  and 
covered  historic  events  of  the 
pre-war,  wartime  and  post-war 
periods. 

During  the  war  he  was  re¬ 
porting  the  happenings  of  the 
French  armies  for  United  Press 
and  in  1948  joined  the  Times  at 
its  Balkans  correspondent. 

• 

Pope  Retires 

Generoso  Pope  Jr.  an¬ 
nounced  he  had  “turned  over 
the  reins’’  of  the  weekly  New 
York  Enquirer  to  Roy  Moriarty, 
who  has  been  general  manager. 
Mr.  Pope  declined  to  say  wheth¬ 
er  he  still  owns  all  or  part  of 
the  newspaper.  He  also  resigned 
as  a  member  of  the  Board  of 
Higher  Education  of  the  City  of 
New  York. 
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Back  in  Grandpa’s  day,  horse-drawn  tank  wagons 
like  this  delivered  Pearl  Oil  Kerosene  and  Eureka 
Harness  Oil  to  Standard  customers.  It  was  a  delivery 
system  good  enough  for  the  times — but  not  good  enough 
for  a  company  with  a  growing  demand  for  its  products 
and  a  policy  of  putting  them  within  reach  of  everyone. 


I  188  Independent  Marine  Dealers  like  Ted 
Engstrom,  of  Olympia,  Wash.,  retail 
Standard  products  to  Western  boatmen. 


H  725  Independent  Distributors,  like  H.  G. 
Hathaway,  of  Grants  Pass,  Oregon, 
distribute  our  products  in  rural  areas. 


H  8429  Independent  Chevron  Dealers  like 
Jim  Davenport,  of  Phoenix,  Arizona, 
bring  Standard’s  products  to  motorists. 


I  235  Independent  Heating  Oil  Dealers  like  |  101  Independent  Liquified  Gas  Dealers  like 

F.  L.  “Doc”  Howard,  Boise,  Idaho,  are  Fred  La  Frentz,  Cedar  City,  Utah,  dis- 
retailers  of  Standard  Heating  Oils.  tribute  butane  and  propane  gases. 


I  318  Independent  Airport  Dealers  like  How¬ 
ard  S.  Fisher,  San  Diego,  Calif.,  supply 
Standard  products  to  Western  planes. 


Ever  hear  the  one  about  big  companies  "squeezing  people.  You  probably  know  some  of  them  because 
out  the  little  fellow”?  You’d  have  a  hard  time  con-  they  contribute  to  the  community  life  and  prosperity 
vincing  these  6  men— or  the  9,890  independent  busi-  of  thousands  of  Western  towns.  Their  imdertakings 
nessmen  like  them  who  team  with  us  to  bring  you  are  not  only  based  upon  Standard  products,  but  op- 
Standard  Oil  Company  ofCalifornia  products  quickly,  erated  and  expanded  with  the  help  of  scores  of  busi- 
conveniently,  economically.  They  form  the  nucleus  ness  aids  Standard  supplies  without  charge.  We  do 
of  a  distribution  system  that  reaches  every  comer  all  we  can  to  help  them  prosper  for  Standard  knows 
of  the  West.  Each  of  these  men  operates  his  own  a  big  company  can’t  succeed  without  the  help  of  small 
independent  company;  together  they  employ  27,976  businessmen.  It  takes  both  to  serve  you  well. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 

'^€€1^  /elannitt^  a/ieeui  /o  Aeitfe  Se//et 
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JOURNALISM  EDUCATION 


S.  C.  School 
Accredited 
In  New  Plan 

Chicago 

The  news-editorial  sequence 
of  the  University  of  South 
Carolina  school  of  journalism 
was  accredited  by  the  Ameri¬ 
can  Council  on  Education  for 
Journalism  at  a  meeting  here 
Oct.  3.  The  school  was  the 
first  inspected  under  the  new 
accrediting  procedure. 

The  school  is  headed  by 
Dean  Ross  P.  Schlabach,  for¬ 
merly  of  Pennsylvania  State 
University  and  the  Richmond 
(Va.)  News-Leader. 

John  Stempel,  Indiana  Uni¬ 
versity,  was  named  chairman 
of  the  ACEJ’s  Summer  news 
interneship  program  for  jour¬ 
nalism  teachers  desiring  “re¬ 
fresher”  jobs  on  newspapers. 

The  Council  voted  to  publish 
next  Spring  a  list  of  accredited 
schools  and  to  require  from 
each  a  brief  annual  report  cov¬ 
ering  faculty,  budget,  etc. 

New  Council  Members 

Effective  Jan.  1,  members  of 
ACEJ  are: 

Edward  Lindsay,  president, 
Decatur  (Ill.)  Herald-Review, 
representing  American  Society 
Newspaper  Editors;  Holt  Mc¬ 
Pherson,  High  Point  (N.  C.) 
Enterprise,  Southern  Newspa¬ 
per  Publishers  Association;  F. 
S.  Siebert,  secretary-treasurer. 
University  of  Illinois,  Ameri¬ 
can  Association  of  Schools  and 
Departments  of  Journalism; 
Dwight  Bentel,  San  Jose 
(Calif.)  State  College,  Ameri¬ 
can  Society  of  Journalism 
School  Administrators;  Ralph 
D.  Casey,  University  of  Min¬ 
nesota,  AASDJ :  Donald  D. 
B  u  r  c  h  a  r  d,  Agricultural  & 
Mechanical  College  of  Texas; 
ASJSA:  Clinton  Loomis,  La- 
Grange  (Ill.)  Citizen,  National 
Editorial  Association;  Mr. 
Stemple,  Indiana  University, 
Association  for  Education  in 
Journalism;  Rex  Howell,  KFXJ 
and  KFXJ-TV,  Grand  Junction, 
Colo.  National  Association  of 
Radio  &  Television  Broadcast¬ 
ers;  Walter  W.  White,  Lincoln 
(Neb.)  Star,  American  News¬ 
paper  Publishers  Association ; 
Gayle  Waldrop,  University  of 
Colorado,  AEJ :  L.  M.  White, 
Mexico  (Mo.)  Ledger,  Inland 
Daily  Press  Association. 

Accrediting  committee  mem¬ 
bers  are:  Leslie  Moeller,  chair- 


5  Hoosiers  I 
Get  Degrees 
At  Pyle  Hall 


Bloomington,  Ind. 


NEW  JOURNALISM  BUILDING — The  go-ahead  signal  for  construc¬ 
tion  of  a  $350,000  journalism  building  at  the  University  of  Maryland, 
College  Park,  has  been  given  by  the  Board  of  Regents.  Completion  is 
expected  by  September,  1955. 


Five  Hoosier  sons  who  have 
gained  distinction  as  news¬ 
papermen  will  receive  honorary 
degrees  from  Indiana  Univer-  | 
sity  Oct.  10  at  the  dedica¬ 
tion  of  the  University’s  new 
DESIGNED  ESPECIALLY  to  meet  the  needs  of  journalism  education,  iournalism-publications  building, 
Eric  W.  Allen  Hall,  named  for  the  first  dean  of  Oregon's  journalism  Ernie  Pyle  Hall, 
school,  is  a  $600,000  structure  that  can  accommodate  517  students.  The  honorary  degree  of  doc- 
It  has  been  designed  to  take  care  of  the  higher  student  enrollment  tor  of  laws,  it  was  announced 
expected  in  the  1960s.  by  President  Herman  B.  Wells, 

will  be  conferred  on  the  follow¬ 
ing: 

A.  A.  Hargrave,  98-year  old 
editor  and  publisher  of  the 
Rockville  Republican  and  dean 
of  the  state’s  weekly  editors; 

Roy  W.  Howard,  chairman  of 
the  executive  committee  of  the 
Scripps  -  Howard  Newspapers, 
who  was  reared  and  began  his 
newspaper  career  in  Indian¬ 
apolis; 

Frederick  A.  Miller,  president 
and  publisher  of  the  South  Bend 
Tribune  and  dean  of  Indiana 
daily  newspapermen; 

Eugene  C.  Pulliam,  presi¬ 
dent  and  publisher  of  the  In- 
dianapolis  News  and  Star,  and 
of  four  other  Indiana  and  two 
Phoenix,  Ariz.,  newspapers,  and 
Basil  L.  Walters,  native  of 
Frankfort,  alumnus  of  1.  U., 
and  executive  editor  of  the 
Knight  Newspapers. 

The  degrees  will  be  presented 
at  a  public  convocation. 

The  main  address  will  be 
given  by  J.  Russell  Wiggins, 
managing  editor  of  the  IFasft- 
ington  (D.C.)  Post  &  Timet 
Herald  and  chairman  of  the 
Committee  on  Freedom  of  In¬ 
formation,  American  Society  of 
Newspaper  Editors. 

The  convocation  will  be  fol¬ 
lowed  by  an  open-house  recep¬ 
tion  in  Ernie  Pyle  Hall  and 
its  Don  Mellett  Room. 

Ernie  Pyle  Hall,  named  for 
one  of  the  University’s  most 
famous  alumni,  began  its  exist¬ 
ence  as  the  University’s  Stores 
and  Services  Building.  When 
these  agencies  of  I.U.  were 
moved  to  another  part  of  the 
campus,  the  limestone  building 
was  remodeled  and  a  wing  add¬ 
ed. 


man.  State  University  of  Iowa; 
Herbert  Brucker,  Hartford 
(Conn.)  Courant;  E.  J.  Kahler, 
Sioux  Falls  (S.  D.)  Daily  Ar- 
gus-Leader;  Earl  English,  Uni¬ 
versity  of  Missouri ;  Burton 
Marvin,  University  of  Kansas; 
E.  R.  Vadeboncoeur,  WSYR 
and  WSRY-TV,  Syracuse, 
N.  Y. ;  Quintus  Wilson,  Uni¬ 
versity  of  Utah. 


Capper  in  Hall  of  Fame 

The  late  Senator  Arthur  Cap¬ 
per  has  been  elected  to  the 
Kansas  Newspaper  Hall  of 
Fame,  it  was  announced  by  Bur¬ 
ton  W.  Marvin,  dean  of  the 
William  Allen  White  School  of 
Journalism  and  Public  Infor¬ 
mation  at  the  University  of 
Kansas. 

*  *  * 

Max  Wales,  who  for  the  past 
six  years  owned  and  operated 
the  Wales  Advertising  Agency 
in  Topeka,  has  been  appointed 
to  the  advertising  faculty  of  the 
State  University  of  Iowa  school 
of  journalism  and  the  depart¬ 
ment  of  Marketing  of  the  Col¬ 
lege  of  Commerce  with  the  rank 
of  instructor. 

Reporter’s  Lament 

The  foreign  correspondent, 
once  one  of  journalismSs  most 
respected  figures,  may  be  going 
the  way  of  the  dodo  bird,  ac¬ 


cording  to  James  H.  Wellard, 
visiting  lecturer  in  the  Univer¬ 
sity  of  Illinois  school  of  jour¬ 
nalism  and  com.munications. 

“As  a  type  the  foreign  cor¬ 
respondent  is  disappearing,” 
says  Mr.  Wellard,  who  has  been 
one  since  1941.  “Before  World 
War  II,  most  newspapers  with 
a  circulation  of  300,000  or  more 
located  in  major  cities  had  some 
kind  of  foreign  coverage.  To¬ 
day  you  can  count  on  the  fingers 
of  two  hands  the  newspapers 
that  have  a  real  foreign  serv¬ 
ice.” 

The  kind  of  foreign  corre¬ 
spondent  that  he  misses  is  “the 
type  that  lived  with  the  people, 
knew  their  language,  and 
studied  the  history  and  economy 
of  the  country,”  such  as  John 
Gunther,  Dorothy  Thompson, 
and  the  late  H.  R.  (Red) 
Knickerbocker. 


New  Zenger  Award 

Tucson,  Ariz. 

A  new  journalism  award,  ded¬ 
icated  to  the  freedom  of  the 
press,  will  be  established  this 
year  by  the  University  of  Ari¬ 
zona  department  of  journal¬ 
ism.  The  award  will  be  known 
as  the  “John  Peter  Zenger  Free¬ 
dom  of  the  Press  Award”  and 
will  consist  of  a  medal  of  Ari¬ 
zona  silver  and  turquoise. 


Instructor  Appointed 

William  J.  Zima,  former  copy 
editor  on  the  Des  Mointt 
(Iowa)  Tribune,  has  been  ap-h 
pointed  an  insti'uctor  in  the  |j 
school  of  journalism  at  the 
State  University  of  Iowa. 
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with  IT&T  signalling 
and  coininunications  systems 
for  greater  operating 
simplicity,  safety,  efficiency 
and  economy. 


A  vital  new  development  is  the  IT&T  Sequence  Switch 
Interlocking  System  for  railroad  signalling.  Used  by  the 
Rock  Island  at  Gresham,  III.,  one  of  the  most  complex  net¬ 
work  of  rail  lines  in  the  world,  one  towerman  controls  the 
whole  area  merely  hy  turning  knohs  on  his  control  panel. 
This  system,  available  now  throtigh  Federal  Telephone  and 
Radio  Company,  a  division  of  IT&T,  provides  quick  auto¬ 
matic  dependable  route-setting  — handling  greater  traffic 
faster  and  with  full  protection  against  conflicting  train 


With  Federal’s  mobile  train  radio  systems,  compact  trans¬ 
mitters  and  receivers  in  engines,  cabooses,  wayside  sta¬ 
tions,  towers,  give  railroads  instant  communications  with 
moving  trains.  Stations,  engineers,  conductors,  towermen. 


yardmen  can  all  be  in  touch  with  each  other  at  any  time 
to  pass  information  and  instructions.  Passenger-car  public 
address  and  entertainment  systems  are  also  provided  hy 
Federal  Telephone  and  Radio  Company. 


movements. 

Pioneers  in  the  development  of  electrical 


Closed-circuit  TV  systems,  manufactured  by  Farnsworth 
Electronics  Company,  division  of  IT&T,  use  television  to 
provide  eyes  for  yard  operators,  inspectors,  clerks.  With 
cameras  located  at  important  yard  points  a  clear  visual  pic¬ 
ture  of  conditions  is  transmitted  to  tower  or  station  receivers. 


and  electronic  telecommunication  systems, 
IT&T  and  its  divisions  contribute  every  day 
to  progress  in  our  railroads  and  other 
industries.  A  wide  range  of  products  for 
industry,  business  and  the  home  benefit  from  the 
skill,  resources  and  facilities  that  have  made 
IT&T  a  great  American  trademark. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION 
67  Broad  Street,  New  York  4,  N.  Y. 


For  further  information  address 
Federal  Telephone  and  Radio  Company,  Clifton,  N.  J. 


9,  1954 
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^  CTUCULATION 


Bulk  Mailing 
Builds  Rural 
Circulation 


Joint  Action  Urged 
By  Suburban  Dailies 


New  Orleans 

Marked  economy  and  better 
service  in  delivery  of  newspa¬ 
pers  to  rural  subscribers  may 
be  in  the  offing  if  an  experi¬ 
ment  reported  to  the  silver  an¬ 
niversary  convention  of  the 
Southern  Circulation  Managers 
Association  here  is  adopted. 

Robert  Sudderth,  circulation 
manager  of  the  Chattanooga 
(Tenn.)  Times,  said  he  has 
been  delivering  unaddressed  pa¬ 
pers  on  rural  mail  routes. 

“We’ve  had  no  complaints  and 
we’re  giving  better  service,”  he 
said. 

The  Times’  rural  circulation 
plan  works  like  this: 

The  papers  are  delivered  to 
the  Post  Office  and  the  Post 
Office  is  furnished  a  list  of  the 
subscribers  to  whom  a  paper  Managers’ 
should  be  delivered. 

“The  economy  of  such  a  sys¬ 
tem  is  readily  seen,”  he  said. 

“It  enables  the  paper  to  elim¬ 
inate  the  time-consuming  ad¬ 
dressing  operation.” 

Alvin  E.  Sholar, 

Rouge,  (La.)  Advocate 
State-Times,  was  elected  presi¬ 
dent  of  the  association,  suc¬ 
ceeding  L.  W.  Hurt,  Augusta 
(Ga.)  Chronicle  and  Herald. 

Other  new  officers:  Don  H. 

Cameron,  Knoxville,  first  vice- 
president;  William  Tracy,  New  agers  were  registered, 


\  S  M  Oakland,  Calif.  Large  newspapers  should 

f  '  S  'f  Newspaper  changes  deemed  build  circulation  in  shopping 

'  ^  desirable  to  meet  today’s  retail-  center  areas  and  also  should 

,  ing  trend  include  circulation  and  consider  the  possibilities  m  de- 

editorial  moves  as  well  as  adver-  veloping  suburban  sections,  Mr. 

tising  department  activities,  ac-  Haener  said,  observing  all  these 

cording  to  H.  F.  Haener,  public-  views  are  his  and  not  Macy  s. 

"  If  ity  director  of  Macy’s  San  Fran-  Moves  to  stimulate  suburban 
A  cisco.  These  should  include  joint  circulation  were  urged.  He  also 

/t  action  by  suburban  dailies,  he  suggested  newspapers  should 

ELECTED— -Alvin  E.  Sholar,  left,  suggested.  advance  their  coverage  over  the 

of  Baton  Rouge  receives  the  The  trend  is  toward  decentral-  fuH  territory  served  by  major 

gavel  from  L.  W  Hurt  as  pres.-  shopping  areas. 

®  ■  later  than  you  think,”  Mr.  Under  present  conditions,  16 

Orleans  Item,  second  vicepresi-  Haener  told  the  Oakland  Ad-  newspapers  and  shopping  news 
dent;  D.  R.  Wood,  Birming-  vertising  Club.  publications  would  be  required 

ham,  treasurer;  and  Mr.  Sud-  Macy’s  prefers  to  think  of  the  to  meet  all  of  the  needs  of 
derth,  secretary.  trend  as  expansion.  Neither  ruin  Macy’s  S.  F.,  he  explained.  Ad- 

Charles  W.  Staab,  president  nor  decay  faces  cities,  Mr.  vertising  rates  for  these  16 
of  International  Circulation  Haener  believes.  Instead,  metro-  range  from  $1  to  $5,  and  in 
’  Association,  said  politan  growth  will  continue —  some  instances  there  would  be 
there  is  increased  necessity  but  suburban  expansion  will  out-  50%  waste  circulation,  he  added, 
for  slanting  newspaper  fea-  speed  city  gains.  City  newspapers  offer  effec- 

tures  to  women  “because  wo-  While  it  takes  four  and  a  half  tive  coverage  “but  that  now 

men  have  more  time  to  read  years  from  the  planning  and  diminishes  in  ratio  to  dis- 
newspapers  than  men.”  survey  period  to  the  completion  tances,”  Mr.  Haener  said:  “In 

Jasper  E.  Rison,  circulation  of  a  shopping  center,  it  may  the  suburbs,  many  papers  fail 
Baton  director  of  the  Louisville,  (Ky.)  take  much  longer  to  build  effec-  to  provide  coverage  of  the  en- 
!  and  Courier-Journal  and  Times,  tive  circulation  for  that  center,  tire  trading  area,  he  added. 

cautioned  against  raising  cir-  he  warned.  “If  these  smaller  papers,  co- 

culation  rates  because,  he  said,  “if  they  recognize  the  trend,  ordinated  their  efforts,  they 

“newspapers  that  have  raised  metropolitan  newspapers  are  in  could  provide  savings  that  would 
their  rates  have  lost  control  of  little  danger,  ”  he  believes.  “On  be  worth  while.  As  it  is,  the 
their  markets.”  the  other  hand,  expansion  pre-  merchant  requires  four  or  five 

About  100  circulation  man-  sents  suburban  papers  with  their  papers  to  cover  the  shopping 

greatest  opportunity.”  center’s  trading  area.” 


HUNDREDS  OF  NATIONALLY  ADVERTISED  PRODUCTS  SUPPLEMENT 
NEWSPAPER  ADVERTISING  WITH  ATTRACTIVE  WIRE  RACK  DISPLAYS 
FROM  NASHVILLE  1  DISPLAY  CO. 


Vanilla 

Wafers 


^estimated 

We  sell  more  of  our  patent  pending  “collapsible” 
basket  Wire  Racks  than  all  types  of  newspaper 
racks  manufactured,  including  all  other  types  of 
wire  racks.  Sales  results  is  the  reason.  We  invite 
you  to  form  a  partner- 
ship  with  our  modern  ^ 
method  of  increasing 
your  single  copy  sales. 

A  RACK  FOR 
EVERY  PURPOSE 


Write  for  our  booklet  .  .  .  “Effective 
Methods  of  Increasing  Circulation  by 
the  Use  of  Racks.” 


AND  ASSOCIATIf 

BERKLEY  THOMPSON  -  JACK  R.  NORTON 

21$  UPHAM  STREET  MOBILE,  ALABAMA 


National  Board  of  Fire  Underwriters 
invites  you  to  enter  the 

Gold  Medal  Awards 

for 

community  fire  prevention  and  safety 


f’  ^ 

job;td6 


If  you  are  a  newspaper  editor  or  the  manager  of  a  radio 
or  television  station,  chances  are  you’ve  plunked  hard  for 
fire  prevention  and  safety.  The  extra  stint  you  did  was  di¬ 
rected  at  saving  lives  and  property,  perhaps  even  your  own. 
Most  likely  you  gave  little  thought  to  reward  for  your  time 
and  effort  .  .  .  And  it’s  possible  they  could  have  gone  un¬ 
noticed,  too. 

But  the  fire  insurance  liusiness  wants  to  bring  your  ac¬ 
tivities  to  public  attention,  to  honor  you  ...  to  show  others 
by  example  that  w  hat  you  have  done,  others,  too.  can  do . . . 


that  the  terrible  loss  of  11,000  lives  every  year  and  nearly 
a  billion  dollars  in  property  damage  can  be  checked  — at 
least  reduced. 

In  the  13  years  since  the  National  Board  of  Fire  Under¬ 
writers  instituted  its  Gold  Medal  Awards  for  this  purpose. 
12  dailies,  8  weeklies,  and  14  radio  or  television  stations 
have  been  so  honored  and  some  100  others,  in  their  respec¬ 
tive  classifications,  have  received  Honor  Award  Citations. 
Your  newspaper,  radio  or  television  station  is  eligible 
for  these  honors  provided  it  makes  outstanding  contribu¬ 
tion  to  fire  prevention  during  1954. 

There  are  four  classifications  for  entries— daily  news¬ 
paper,  weekly  newspaper,  radio  station,  television  station. 
A  Gold  Medal  or  its  equivalent  of  $.500  in  cash  is  awarded 
in  each  classification.  In  addition  a  number  of  Honor 
Award  Citations  are  presented. 

You  may  nominate  yourself  as  an  entry  or  be  nom¬ 
inated  by  your  local  fire  department,  civic  organization  or 
town  official.  To  support  your  nomination,  a  scrapbook  of 
clippings,  letters,  photographs,  recordings,  or  other  mate¬ 
rial  relating  to  your  1954  fire  prevention  activities  should 
be  submitted  to  the  National  Board  of  Fire  Underwriters. 
The  National  Board  will  place  it  before  a  panel  of  judges. 
The  judges  are  outstanding  representatives  in  your  me¬ 
dium’s  classification— daily  newspaper,  weekly  newspaper, 
radio  or  television.  The  National  Board,  of  course,  takes 
no  part  in  the  judging. 

Deadline  for  1954  Gold  Medal  Awards 
entries  is  February  14,  1955 
Presentation  of  Gold  Medals  and  Honor  Award  Citations 
usually  is  made  at  local  civic  functions.  Generally  these 
take  the  form  of  a  luncheon  or  dinner  attended  by  com¬ 
munity  leaders,  municipal  and  fire  department  officials, 
joining  together  to  honor  the  local  newspaper,  radio  or 
television  station. 

The  National  Board  of  Fire  Underwriters  will  wel¬ 
come  your  entry  and  takes  this  means  to  invite  your 
participation  in  its  1954  Cold  Medal  Awards. 


Address  all  inquiries  to  Gold  Medal  Awards 

NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

85  John  Street,  New  York  38,  N.  Y. 
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Profits  ^ 
pile  up  fast 
with  an 
INTERTYPE 
MIXER 


Intertype  Mixers  meet  the  increasing  demand  for  mixed  com¬ 
position  at  lower  cost.  Profits  pile  up  because  of  these  proven, 
productive  features,  pioneered  by  Intertype: 

•  Autospacer— sets  white  space  automatically  by  converting 
non-productive  keyboard  quadding  into  automatic  left  and 
right  hand  quadding,  as  well  as  centering,  without  any  atten¬ 
tion  on  the  part  of  the  operator. 

•  Finger-Flip  Mixer  Shift— enables  operator  to  set  mixed 
composition  at  straight  matter  speed.  As  many  as  six  different 
faces  can  be  set  in  the  same  line  without  shifting  or  changing 
magazines. 

•  No-Turn  Autoshift— a  power  control  knob  automatically 
and  effortlessly  brings  a  new  pair  of  magazines  into  operating 
position  in  a  few  seconds. 

•  Continuous  Distribution  —  simple,  dependable  selector  and 
single  distributor  box  returns  matrices  swiftly  and  automat¬ 
ically  to  their  respective  magazines. 

Shops  equipped  with  Intertype  Mixers  are  making  money  every 
day  on  these  and  many  other  classes  of  mixed  composition : 

1.  Department  store  ads,  food  ads,  etc. 

2.  Newspaper  heads  and  classified. 

3.  Intricate  book  and  job  composition. 

4.  Catalogs. 

5.  Listings,  social  announcements  and  menus. 


Look  To 

Progressive  In  ter  type 


INTERTYPE  CORPORATION 


360  Furman  Street,  Brooklyn  I,  N.  Y. 

Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 
In  Canada:  Toronto  Type  Foundry  Co.  Ltd.,  Toronto 
Montreal,  Winnipeg,  Vancouver,  Halifax 


Text  in  Garamond  Bold 
Intertype  is  a  trademarlc 


PLANT  and  EQUIPMENT 

- - - SECTION 


Dual  Operation  Ahead 

Massive  Production 
Change  Blueprinted 


typing  department,  which  is  to 
be  expanded  accordingly. 

Work  in  Brooklyn  will  in¬ 
clude  a  new  control  gallery, 
rearranging  newsprint  storage 
and  relocating  the  machine 
shop.  High-speed  pasters  are 
to  be  installed  throughout. 

‘Largest  Ever’ 


How  does  a  newspaper  carry 
out  a  $10,000,000  expansion 
and  press  replacement  program 
and  at  the  same  time  produce 
in  two  plants  more  than  2,000,- 
000  newspapers  daily  and  near¬ 
ly  4,000,000  Sundays — 40  sepa¬ 
rate  editions  and  sections 
every  week? 

The  answer  is  as  complex  as 
the  question  is  tough.  Business 
and  mechanical  managers  of 
the  New  York  News  have  the 
solutions  to  the  countless  prob¬ 
lems  involved  worked  out  in 
graphs  and  blueprints.  They 
are  confident  their  theoretical 
deductions  will  work  out  in  a 
practical  and  productive  way  in 
actual  practice. 

The  production  staff  has  di¬ 
vided  the  overall  undertaking 
into  two  distinct  phases: 
Brooklyn  plant  and  Manhattan 
plant. 

$1,.500,000  Saving 

The  prime  purpose  of  the 
program  is  to  speed  replace¬ 
ment  of  old  presses  and  at  the 
same  time  reduce  the  page  size 
of  the  tabloid  newspaper  to 
create  a  newsprint  saving  esti¬ 
mated  to  aggregate  $1,500,000 
annually. 

The  column  width  will  be  re¬ 
duced  from  12  picas  to  11*4 
picas.  By  using  slightly  small¬ 
er  margins,  the  double  width  of 
the  sheet  will  be  cut  from  22% 
to  21*/s  inches. 

Five  new  Goss  presses,  each 
with  nine  units,  will  be  in¬ 
stalled  in  Brooklyn  (E&P,  Dec. 
12,  1953,  page  55;  March  27, 
1954,  page  42;  June  26,  1954, 
page  82).  The  first  of  these 
new  presses  should  be  in  opera- 
I  tion  next  Spring  and  all  five 
are  expected  to  be  running  by 
late  Fall  of  1955. 

There  are  five  presses  in  the 
Brooklyn  plant  now.  The  first 
three  new  ones  will  be  set  up 
in  empty  spaces.  As  soon  as 
;  one  new  one  is  in  operation,  an 
;  old  one  will  be  pulled  out  and 
replaced.  When  a  second  new 
one  is  installed,  another  old 
one  will  be  removed. 

The  Brooklyn  plant  installa¬ 
tions  will  include  45  press  units 


and  seven  double  folders  being 
manufactured  by  the  Goss 
Printing  Press  Company;  27 
reels,  tensions  and  pasters  be¬ 
ing  made  by  the  Wood  News¬ 
paper  Machinery  Corporation 
and  18  by  Goss;  27  electric 
drive  units  being  built  by  the 
Cline  Electric  Manufacturing 
Company  and  18  units  built  by 
the  General  Electric  Company. 

The  first  units  of  the  new 
presses  in  the  Manhattan  plant 
will  not  go  into  operation  be¬ 
fore  1956.  There  is  no  spare 
space  in  the  Manhattan  Press 
room,  so  15  units  of  the  old 
presses  will  be  killed  off  and 
removed,  the  additional  produc¬ 
tion  burden  being  transferred 
to  the  other  old  presses  for  the 
duration  of  the  installation  of 
the  first  new  one.  The  Brook¬ 
lyn  plant  will  be  in  reserve  for 
extra  production  in  emergency. 

There  are  61  press  units  and 
12  double  folders  in  the  Man¬ 
hattan  plant  now.  Thirty-seven 
press  units  will  be  replaced  and 
24  units  of  Goss  Headliner 
presses,  comparatively  new,  are 
scheduled  to  be  converted  to 
the  new  paper  size.  Orders 
have  not  been  placed  yet  for 
new  equipment  and  details  have 
not  been  worked  out  for  the 
Manhattan  press  room  changes 
as  this  work  will  not  take  place 
until  after  the  Brooklyn  plant 
changes  are  made. 

Column  Reduction 

The  column  reduction  from 
12  to  ll*/2  picas  will  be  made 
early  next  year.  During  the 
course  of  the  changeover  from 
old  presses  to  new,  part  of  the 
production  will  be  in  the  old 
larger-size  sheets  and  part  in 
the  new  smaller-size.  Split 
chases  will  be  used  in  the  com¬ 
posing  room  after  the  ll*/2- 
pica  column  width  is  adopted. 
A  %-inch  bar  will  be  inserted 
between  the  chases  for  the  old 
presses,  making  a  wider  mar¬ 
gin  in  the  center  and  outside. 

Stereo  operations  will  be  dual 
during  the  changeover.  Two 
mats  will  be  made  of  each  page, 
making  a  load  on  the  stereo¬ 


“This  is  the  largest  newspa¬ 
per  changeover  ever  at¬ 
tempted,”  asserted  S.  D.  Wil¬ 
ley,  mechanical  superintendent 
of  the  News.  “We  will  be  car¬ 
rying  on  dual  operations  in 
two  plants  for  two  and  one-half 
years.  It’s  never  been  done 
before  on  this  scale,  but  we  are 
going  to  do  it!” 

Working  closely  with  Mr. 
Willey  on  plans  for  Operation 
Changeover  are  George  Don¬ 
nelly,  assistant  business  man¬ 
ager;  W.  H.  (Tex)  James,  ad¬ 
ministrative  assistant;  W.  J. 
O’Brien,  superintendent  of 
press  rooms;  Oswald  Maguire, 
superintendent  of  stereotype 
departments,  and  Sam  Varley, 
superintendent  of  the  compos¬ 
ing  room. 

When  the  vast  program  is 
completed,  the  News  will  have 
106  press  units,  perhaps  the 
largest  concentration  of  press 
facilities  for  newspaper  produc¬ 
tion  in  the  country. 

W'ork  Begins 

Preliminary  construction 
work  has  begun  in  the  Brook¬ 
lyn  plant  and  the  first  press 
installation  there  will  begin  in 
January.  The  work  will  start 
in  the  Manhattan  plant  much 
later. 

Installation  of  an  unique  elec¬ 
tric  service  has  begun  in  the 
Brooklyn  plant. 

An  excavation,  30  feet  wide 
and  20  feet  deep,  has  been 
made  outside  the  plant.  It  will 
house  three  giant  transformers 
which  will  provide  a  460-volt 
service,  the  first  of  its  kind  to 
be  installed  in  New  York.  Nor¬ 
mal  220-volt  service  is  used 
now  by  the  News  for  electric 
power. 

Electrical  Foreman  William 
Dunn  and  engineers  of  Lock- 
wood  Greene,  Inc.,  worked  out 
the  plans  which  permit  the  use 
of  the  new  service  provided  by 
the  Consolidated  Edison  Com¬ 
pany.  Among  the  many  ad¬ 
vantages  offered  by  the  new 
service  are  the  economies  it 
will  permit  in  installation. 


W'einrich  Arnold 


New  Production 
Chiefs  Appointed 

WORCIIESTER,  Mass. 

Howard  M.  Booth,  general 
manager  of  the  Worcester  Tele¬ 
gram  and  Evening  Gazette,  has 
announced  the  appointments  of 
Alfred  S.  Arnold  as  production 
manager  and  William  Weinrich 
as  mechanical  superintendent. 

Mr.  Arnold  came  to  the  Wor¬ 
cester  newspapers  in  1944  as  a 
retail  advertising  salesman  and 
in  1949  was  appointed  assistant 
manager  of  retail  advertising. 
He  has  been  assistant  to  the 
general  manager  since  1951. 

Before  coming  to  the  Tele¬ 
gram  and  Gazette  he  was  with 
the  Boston  office  of  Carnation 
Milk  Co.  in  a  public  relations 
and  sales  position. 

Mr.  Weinrich  has  been  with 
the  papers  since  December,  1951 
as  press  engineer.  Before  com¬ 
ing  to  Worcester  he  had  been 
with  Walter  Scott  &  Co.  of 
Plainfield,  N.  J.  and  had  super¬ 
vised  installation  of  new  press 
units  at  the  Telegram  and  Ga¬ 
zette. 

Since  they  will  operate  inde¬ 
pendently  of  the  present  power 
supply,  Mr.  Dunn  was  able  to 
have  the  new  transformers 
placed  in  a  more  desirable  lo¬ 
cation.  This  permits  a  short¬ 
ening  of  feeder  lines  and  a  re¬ 
duction  in  the  size  of  wiring 
needed  to  carry  the  electricity 
to  the  presses. 

Under  the  new  arrangement, 
all  of  the  new  black  press  units 
will  be  operated  by  the  460- 
volt  service.  The  old  black 
presses,  as  long  as  they  remain 
in  use,  and  the  color  presses 
will  continue  to  operate  on  DC 
current  obtained  by  converting 
the  old  “high  tension”  AC  sup¬ 
ply.  Regular  “house”  current 
for  lighting  and  minor  equip¬ 
ment  will  be  on  the  standard 
220  AC  service. 

The  460-volt  service  will  of¬ 
fer  no  new  hazards  for  the 
men  who  work  on  the  equip¬ 
ment  powered  by  it,  electrical 
engineers  explained.  It  will 
require  no  increase  in  power 
costs  and  will  provide  the  same, 
if  not  improved,  reliability  of 
service. 
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Phototype  Ad 
Job  Integrated 


Chicago 

A  new  reproduction  process- 
called  the  Brightype  Method— 
was  shown  at  the  home  office 
and  factory  of  the  Ludlow  Typo- 
graph  Company  to  members  at¬ 
tending  the  International  Typo¬ 
graphic  Composition  Association 
convention  here  Sept.  22-25. 

The  purpose  of  the  Brightype 
Method  is  to  produce  on  sensi¬ 
tized  film,  paper  or  glass  a  fac¬ 
simile  of  the  printing  surface 
of  a  letterpress  printing  form. 
This  is  done  by  a  special  treat¬ 
ment  of  the  form.  The  prepared 
form  is  then  photographed  using 
a  special  camera  and  auxiliary 
equipment. 

Printing  forms  may  consist  of 
any  combination  of  type,  line 
and  halftone  photoengravings  in 
copper,  magnesium  and  zinc, 
Each  ad  is  earmarked  for  Fotosetter.  Type  also  electrotypes  and  stereo¬ 
complexity.  for  these  ads  is  set  directly  on  types. 

•oduced  eco-  the  Fotosetter  in  the  form  of  • 

ntional  pro-  photographic  paper  positives.  Ilawi  Draccae  In 

up  for  slug  These  type  proofs  are  pasted  NcW  r  IcSSCS  llli 
uted  to  the  up  with  illustrations  and  other  J 

ng  with  cuts  elements  in  a  complete  layout  rSDSf  RCVdllipCQ 

ready  for  darkroom  cameras.  _  _  . 

,  .  ,  ,  .  Composite  ad  plates  are  made  ” 

1C  ayou  from  the  resulting  negative  and  Changes  have  been  made  in 
!  are  furnished  to  mechanical  Su-  the  format  of  the  Hamilton 


St.  Petersburg,  Fla. 

With  the  installation  of  an 
Intertype  Fotosetter,  last  Feb¬ 
ruary,  the  St.  Petersburg  Times 
became  the  world’s  first  news¬ 
paper  to  incorporate  photo¬ 
graphic  typesetting  in  its  regu¬ 
lar  daily  production  routine. 

The  Times  is  pioneering  tech¬ 
niques  that  may  become  stand¬ 
ard  operating  procedure  for  the 
newspaper  industry.  The  Foto¬ 
setter  is  used  for  production  of 
daily  ads. 

The  machine  was  integrated 
in  the  daily’s  operations  as  part 
of  the  A.D.E.  (art-dispatch-en- 
graving)  department  under  a 
separate  operating  force. 

Two  experienced  slug  machine 
operators  were  selected  by  the 
Times  to  study  Fotosetter  op¬ 
eration  at  the  Intertype  plant  in 
Brooklyn  for  three  weeks.  They 
returned  to  St.  Petersburg  as 
the  nucleus  for  the  new  opera¬ 
tion. 

Here’s  how  production  is  sim¬ 
plified  : 


EMERGENCY  POWER  to  run  a  llnecasting  machine  at  the  Milford 
(Mass.)  Daily  News  was  supplied  by  a  power  lawn  mower  and  the 
paper  was  able  to  publish  after  Hurricane  Edna  knocked  out  local 
power  lines.  Operator  Vincent  Costentino  knows  a  little  about 
improvising;  he  was  in  the  Army  in  Korea. 


EVERY  NEWSPAPER  NEEDS 


TYPE  METAL  SERVICE  PLAN 


#  With  constantly  rising  costs  in  the  newspaper 
business,  the  economy  of  the  Imperial  Type  Metal 
Service  Plan  becomes  increasingly  significant. 

Thm  Imperial  Service  Plan: 

1.  Maintains  a  uniform  working  supply  of  type  metal 
both  in  quantity  and  quality. 

2.  Controls  each  metal  formula  within  the  range 
recognised  as  most  satisfactory  for  newspaper  use 
—or  at  a  formula  specified  by  the  customer. 

3.  Provides  regular  analyses  of  each  metal  supply. 

4.  Aids  in  controlling  purchases— avoids  over-buying. 

5.  Eliminates  the  purchase  of  expensive  toning  or 
adjusting  metal. 

6.  Distributes  costs  evenly  throughout  the  year. 

7.  Places  complete  responsibility  on  us  at  all  times 
for  the  satisfactory  operation  of  the  customer's 
type  metal  supplies. 

Hundreds  of  daily  newspapers  use  the  Imperial  Serv¬ 
ice  Plan.  If  you  do  not,  please  write  for  complete  infor¬ 
mation  or  consult  our  representative  calling  on  you. 


IMPERIAL  TYPE  METAL  COMPANY 

SERVING  THE  GRAPHIC  ARTS  Cxctuslvel^ 

PHILADELPHIA  34  o  NEW  YORK  7  •  CHICAGO  50 


CONTINUOUS  OPERATION 

No  waiting  for  lines  to  clear  casting  position. 

SEPARATE  HYDRAULIC  AND  MECHANICAL  FUNCTIONS 
This  means  dependable,  trouble-free  operation. 

SINGLE  SEHING  WHEN  CHANGING  MEASURE 

Saves  time  because  a  measure  change  can  be  made  with  one 
motion  (three  motions  replaced  by  one).  Increased  gear  ratio  of 
measure  control  mechanism  makes  changes  twice  as  fast. 

EXACT  CENTERING  ON  ODD  POINT  MEASURES  IS  AUTOMATIC 

ELECTRO  PUSH  BUTTON  SELECTOR 

Conveniently  located  at  keyboard  on  manual  operation  — > 
no  reaching  necessary. 

ADAPTABLE  TO  TELETYPESETTER  OPERATION 


With  the  Star  SELECTRO-MATIC  QUADDER  on  your  Linotype 
or  Intertype  mochine,  you  get  a  quadder  with  easy  finger-tip 
control,  foolproof  mechanical  simplicity  and  PROVEN 
hydraulic  actuation.  It  is  synchronized  with  the  Mohr  saw 
and  has  the  original  and  perfected  Electro-Pump  Stop 
safety  .  .  .  plus  the  added  factor  that  the  new 
Star  SELECTRO-MATIC  QUADDER  can  be  installed  in  one  dayl 

A  new  folder  on  the  new  SELECTRO-AAATIC  QUADDER 
will  show  how  you  can  increase  your  production 
in  more  detail.  Write  for  it  today. 


Precision  ^ 
TRADE  it  MARK 
^  Parts  ^ 


IRANCH:  1327  IROADWAY,  KANSAS  CITY,  MO. 
ASENCIES:  CHIU60  •  MINNEAfOllS 
LOS  ANGELES  *  DENVER  •  lOSTON 
CANADA:  SEARS  LTD.  and  Agantt  Ovtrstos 
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1954  Tax  Code  Will  Aid 
Purchase  of  Machines 


New  methods  of  deducting  “The  new  methods  will  f re- 
depreciation  in  the  Internal  quently  give  you  an  extra  credit 
Revenue  Code  of  1954  make  it  in  the  bank  because  the  amor- 
possible  to  buy  new  equipment,  tization  payments  on  the  mort- 
and  at  the  end  of  the  first  year  gage  can  be  less  than  the 
be  almost  as  well  off  financially  amount  of  the  depreciation  de- 
as  you  would  had  you  bought  duction. 
second-hand  equipment.  New  Methods 

This  was  the  highlight  in  a  »xhe  new  methods  may  make 
report  by  Addison  B.  Clohosey,  jj;  possible  for  you  to  turn  ordi- 
of  the  Research  Institute  of 
America,  to  a  meeting  of  finan¬ 
cial  executives  in  New  York  $io,bOO  and 
City  recently. 

“For  example,”  he  said,  “a 
new  machine  with  a  four-year 
life  span  can  be  depreciated 
60%  in  the  first  year  of  its  life  worth  $7,000, 

under  one  of  the  new  methods,  j _ 

If  you  bought  the  same  machine  This 
after  it  was  a  year  old,  it  would 
still  have  a  three-year  life  and 
you  would  have  to  use  the 
straight-line  mtethod  with  the 
result  that  its  cost  could  be  de¬ 
preciated  only  one  third  in  the  extent  of  $4,880  and  the  $1,880 
first  year.  The  difference  in  the  '  ■ 

deduction  could  more  than  make 
up  the  difference  in  price. 

“The  new  methods  will  enable 
you  to  buy  new  equipment  that 
heretofore  you  couldn’t  afford, 
because 

“(a)  The  banks  will  more 
readily  loan  money  when  they 
know  the  rapid  depreciation  will  The  building  occupied  by  the 
enable  you  to  pay  it  back  before  Erie  Dispatch  at  12th  and 
the  equipment  loses  its  value  as  French  is  undergoing  an  ex¬ 
collateral;  and  (b)  you  will  be  terior  face-lifting  job  that  will 
able  to  finance  the  purchase  on  make  it  one  of  the  most  at- 
short-term  loans,  and  the  sav-  tractive  downtown  structures, 
ing  on  the  financing  could  be  Up  to  the  second  floor  will  be 
the  difference  between  buying  covered  with  an  artificial  mold- 
new  and  used  equipment.  ed  stone. 


New  home  of  the  Lorain  (Ohio)  Journal  will  contain  a  considerable 
amount  of  new  mechanical  equipment. 


sale  of  four  additional  Electro¬ 
tab  Autopasters  to  the  Vancou¬ 
ver  (B.C.)  Sun.  This  will  make 
a  total  of  14  electrotabs  in  use 
in  the  Sun  reelroom. 


Shea  Reports 
42%  Sales  Gain 


nary  income  into  capital  gains. 

Suppose  you  buy  a  machine  for 
use  the  new  de¬ 
clining  balance  method.  After 
thuee  years  you  have  taken  a 
total  depreciation  of  $4,880  but 
at  that  time  the  machine  is 
If  you  sell  it  you 
have  a  capital  gain  of  $1,880. 

is  the  difference  between 
the  $7,000  you  got  for  it  and 
the  $5,120  to  which  the  value  year. 

had  been  depreciated.  But  you  The  42%  gain  represents  tlve 
have  already  had  deductions  largest  sales  accomplishment  in 
against  ordinary  income  to  the  the  firm’s  history,  John  J. 

Shea,  president,  advised  stock- 
profit  that  you’re  now  reporting  holders  this  week.  In  the  past 
as  a  capital  gain  has  been  in-  fiscal  year  the  company  paid 
eluded  in  the  $4,880  which  was  dividends  at  the  rate  of  $1.50 
deducted  from  ordinary  in-  a  share,  a  total  of  $223,999. 

Net  profit  for  the  period  was 
$463,4.58,  equivalent  to  $3.10  a 
share,  on  net  sales  of  $4,681,- 
306.  The  backlog  of  unfilled 
orders  as  of  June  30  was  $3,- 
627,407,  an  increase  of  $1,081,- 
149  over  last  year. 

Wood  Newspaper  Machinery 
Corporation  has  announced  the 
sale  of  a  new  Heavy  Duty  Pony 
Autoplate  to  the  Lorain  (Ohio) 
.Journal.  This  will  be  the  first 
newspaper  to  enjoy  the  bene¬ 
fits  built  into  this  new  machine. 

The  new  Autoplate  will  be 
installed  in  a  new  building,  now 
nearing  completion,  and  will 
augment  other  Wood  equipment 
that  has  been  in  use  for  many 
years  by  this  daily  newspa- 


Face-Lifting  Job 


The  NEW  IDEAL  DX  roller  pro- 
duces  the  finest  quality  news  print¬ 
ing — by  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 

They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 
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Personal  Gain 
In  Technology 

Miami,  Fla. 

Technological  changes  would 
enable  the  newspaper  business 
to  continue  sociological  ad¬ 
vances  for  its  workers,  John  L. 
Foy,  business  manager  of  the 
Miami  Daily  News,  told  the  an¬ 
nual  convention  of  the  Inter¬ 
national  Stereotypers  and  Elec¬ 
trotypers  Union  here  recently. 
(E&P,  Sept.  18,  page  9.) 

Recalling  personal  plea:ure 
in  labor  negotiations  in  the 
several  cities  where  Cox  News¬ 
papers  operate,  Mr.  Foy  paid 
a  compliment  to  the  stereo¬ 
typers  for  intelligent  and  cour¬ 
teous  conversations  on  working 
conditions,  wages,  etc. 

“This  development  in  labor 
relations  in  the  graphic  arts,” 
Mr.  Foy  said,  “is  one  in  which 
you  have  taken  the  lead.” 

Dignity  of  Man 

Mr.  Foy  said  it  is  imperative 
for  the  workers  to  recognizs 
the  forcefulness  of  the  competi¬ 
tive  factor  of  television  and  to 
realize  that  failure  to  produce 
technological  changes  in  the 
newspaper  business  over  the  j 
past  MO  years  has  denied  it 
economies  characteristic  in  the 
progress  of  other  industries. 

“One  of  the  peculiarities  of 
life  today  which  has  a  rather 
damning  effect  on  our  particu¬ 
lar  industry,”  he  went  on,  “is 
the  tendency  to  use  one  or  more 
organizations  to  which  we  be¬ 
long  for  the  intellectually  lazy 
purpose  of  hiding  behind  group 
morality.  This  to  me  appears 
to  be  a  most  vicious  type  of 
collectivism  and  is  certainly  not 
conducive  to  individual  moral¬ 
ity.  This  dope  injection  in  our 
lives  is  not  confined  to  any  par¬ 
ticular  strata  of  society,  nor 
particular  organization,  wheth¬ 
er  such  exists  with  or  without 
formal  purpose. 

“When  we  all  wake  up,  we 
will  realize  that  individual  re¬ 
sponsibility  as  a  fundamental 
tenet  of  moral  philosophy  can 
be  shaken,  but  caiinot  be  de- 
stioyed. 

“Some  profound  thinkers  of 
the  day  .see  fit  to  shift  the  basic 
terminology  to  a  group  expres¬ 
sion  which  they  now  charac¬ 
terize  as  the  dignity  of  labor. 
What  they  mean  rather  is  the 
dignity  of  man  whether  a  child, 
housewife,  laborer,  craftsman, 
business  or  professional  man. 

“Inasmuch  as  mergers  of  a 
corporate  nature  are  considered 
dangerous  if  they  threaten  to 
freeze  any  part  of  our  economy. 


we  can  hardly  be  consistent  if 
we  accept  merging  of  individ¬ 
uals  into  an  inanimate  thing  of 
our  own  creation  which,  in  turn, 
will  freeze  our  individuality  and 
eliminate  individual  responsi¬ 
bility. 

“We  have  failed  miserably  in 
the  field  of  technology.  At  the 
same  time  the  newspaper  in¬ 
dustry  has  been  in  the  fore¬ 
front  in  sociological  advances. 
To  carry  these  gains  of  the 
past  years  it  is  essential  that 
our  industry  become  current 
with  production  advances  com¬ 
parable  with  the  national  in¬ 
dustrial  pattern.  Methods  and 
facilities  for  our  gross  national 
product  are  the  strongest  and 
healthiest  in  existence.  We  must 
bring  about  similar  good  health 
for  our  own  industry  and  prod¬ 
ucts.” 


Tiny  Recorder 
Helps  Reporters 

Hanover,  W.  Germany 
A  small  (7  X  3,  5  X  1.5")  voice 
recording  machine  is  developing 
into  something  like  a  craze 
among  reporters  here.  More  and 
more  newspapers  in  Germany 
rely  on  it  for  interviews. 

The  device  (called  Minifon) 
fits  into  a  pocket  and  the  micro¬ 
phone  is  camouflaged  as  a  wrist 
watch.  The  machine,  battery- 
driven,  has  a  maximum  record¬ 
ing  capacity  of  2^2  hours.  Its 
weight  is  around  two  pounds. 

Some  writers  in  Germany 
dubbed  the  device  “devilish”  and 
tried  to  convince  government 
officials  that  using  the  hidden 
machine  was  as  illegal  as  wire¬ 


tapping.  These  writers  don’t 
like  the  idea  that,  once  being 
placed  in  a  room,  the  Minifon 
records  everything  without  any¬ 
body  seeing  a  microphone,  a 
cable,  or  a  recording  machine. 

Up  to  now,  there  has  been  no 
legal  action  against  a  hidden 
use  of  the  Minifon.  In  Germany 
it  still  rests  with  a  reporter  to 
decide  whether  he  should  openly 
display  the  machine  or  hide  it 
in  the  pocket,  tell  the  inter¬ 
viewed  person  that  the  talk  is 
going  to  be  recorded  or  conceal 
the  fact. 

It  records  on  a  very  thin  wire 
(0.05mm)  which  runs  at  a  speed 
of  about  9"  per  second.  Sensi¬ 
tivity  for  voices  is  so  good  that 
you  need  not  place  a  microphone 
in  front  of  the  interviewed  per¬ 
son.  The  price  here  is  about 
$174. 
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Close-up  oi  visitors 
inspecting  Elrod 
machine  and 
product 


During  the  last  Graphic  Arts  Exposition,  held  in  Chicago, 
the  Ludlow  Company  conducted  twelve  public  demonstra¬ 
tions  oi  display  and  job  composition. 

Spectators  at  the  exposition  were  invited  to  estimate  the 
time  actually  required  to  set  and  make  up  each  job  from 
reprint  copy,  using  both  single  types  and  the  Ludlow. 

All  of  these  jobs  have  been  included  in  the  20-page  book¬ 
let  (illustrated  above)  entitled  “Ludlow  Time  Records.”  The 
actual  time  required  on  the  Ludlow  for  setting,  casting  and 
make-up  is  given,  and  also  a  detailed  description  of  how 
each  job  was  produced  on  the  Ludlow. 

Send  for  your  free  copy  of  this  valuable  20-page  booklet 
today.  It  will  enable  you  to  understand  how  Ludlow  helps 
to  improve  composing  room  etiiciency. 


Ludlow  Typogruph  Company 


2032  Clybourn  Ave.,  Chicago  14 


Set  m  members  of  the  Ludlovr  Kornak  family 
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Functional  Plant 
Near  Lake  Shore 


Winona,  Minn, 

Thousands  of  persons  attend¬ 
ed  the  open  house  at  the 
$400,000  building  of  the  Wivo- 
na  Daily  News. 

The  building  under  construc¬ 
tion  for  more  than  a  year, 
houses  all  of  the  mechanical  and 
office  facilities  of  the  news¬ 
paper  on  one  floor  with  no  base¬ 
ment.  The  plant  is  located  about 
a  mile  from  the  center  of  the 
business  district.  Nearly  half  a 
block  of  lawn  surrounds  the 
brick  structure  which  has  its 
own  spur  track  for  newsprint 
handling. 

»  The  building  contains  28,000 
square  feet  of  floor  space  and 
an  adjacent  parking  lot  has 
space  for  52  employe  cars.  Most 
interior  walls  are  finished  in 
glazed  tile  and  flooring  in  the 
entire  office  section  is  terrazzo. 

All  office  equipment,  including 
some  specially  designed  items, 
is  new  as  is  some  of  the  me¬ 
chanical  equipment.  All  offices 
and  departments  are  in  direct 
communication  with  each  other 
through  the  use  of  a  24-station 
inter-communication  system. 

The  office  section  is  air-con¬ 
ditioned  and  the  large  compos¬ 
ing,  press  and  mailing  room  has 
a  special  type  ventilation  sys¬ 
tem.  An  automatically  control¬ 
led  humidification  system  in  the 
press  area  helps  control  static 
electricity  during  press  runs 
and  a  newsprint  warm-up  room 
also  aids  winter  press  work  by 
keeping  cold  air  out  and  mak¬ 
ing  it  possible  to  warm  news¬ 
print  before  bringing  it  into  NcW  Sun  Director 
the  pressroom.  Harold  A.  Kernell  In 

Private  offices  have  picture  elected  a  director  of  Sun 
windows  looking  out  on  Lake  cal  Coi'poration,  it  was  a 
Winona.  ed  by  Ralph  C.  Persons,  ( 

The  Winona  Daily  News  was  tion  president.  Mr.  Kerr 
founded  Nov.  20,  1855,  and  al-  Sun  Chemical  vicepresi( 


View  of  Lake  Winona  can  be  had  from  front  offices  in  the  Winona  (Minn.)  Daily  News  Building. 


plett 
huge 
ley  d 
prin 
amoi 


Combination  composing  and  pressroom  (167  by  65  feet)  is  a  feature  of  Winona  Daily  News  plant.  Indirect 
lighting  provides  eye-ease  for  makeup  men. 


ready  is  planning  its  Centennial 
issue  for  next  year.  The  news¬ 
paper  has  been  in  the  White 
family  since  1003  and  present 
publisher  is  M.  H.  White.  His 
son,  William  F.  White,  is  busi¬ 
ness  manager  and  Gordon  R. 
Closway  is  executive  editor. 


added  to  the  plant  of  the  Green  Bay  (Wis.| 
and  a  new  press  unit  will  be  installed. 


TELETYPE  -  TELETYPESETTER 
Machines 
with 


Satisfactory  results  cannot  be 
had  if  Chases  are  time-consum¬ 
ing  in  the  lock-up,  due  to  warp¬ 
ing,  worn  screws  and  screw 
slots.  Without  realizing  it,  you 
may  be  losing  both  time  and 
money.  Extra-filler  pieces  are 
an  aggravation.  There  are 
numerous  Chase  faults.  Why  not 
replace  the  guilty  ones  in  YOUR 
shop  ? 

Write  us  for  cooperative  advice. 
Chases  available  at  all  reputable 
Dealers. 


sentation  to  Mr.  Koenig  on  be¬ 
half  of  the  composing  room 
force. 


SO‘Year  Man  Feted 


South  Bend,  Ind. 

When  Benjamin  L.  Koenig, 
ad  machine  operator  with  the 
South  Bend  Tribune,  celebrated 
hi.s  50th  anniversary  with  the 

company,  he  was  honored  by  the  ager  for  bfeal  Roller  &  Manu-| 
company  and  fellow  employes  factoring  Co.  at  Huntingtot 
at  a  dinner  at  which  he  was  pre-  Park,  Calif.,  died  Sept.  23  at 
sented  a  watch  by  F.  A.  Miller,  the  age  of  41  years.  He  was  » 
editor  and  publisher.  A  53-year  partner  in  Typrene  Roller  Co. 
employe  and  fellow  printer,  when  that  organization  wu 
Charles  Keller,  also  made  a  pre-  taken  over  by  Ideal  in  1950. 
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SOF’TONE 


ACOUSTICAL  CABINETS 

Used  in  newspapers  all  over  the  world. 
See  page  321  INTERNATIONAL  YEAR¬ 
BOOK.  1954.  or  write  us. 


1  Commercial  Street.  Rochester  14.  N.  Y. 
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Color  Creates  Safety, 
Morale  in  News  Plant 
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Color,  scientifically  used  in  a 
newspaper  plant,  can  become 
an  active  a^ent  to  bring  about 
these  valuable  results; 

•  Promote  safety. 

•  Raise  morale. 

•  Relieve  tension. 

•  Increase  production. 

•  Improve  vision. 

•  Help  sanitation. 

•  Reduce  strain. 

Faber  Birren,  who  has  pub¬ 
lished  300  articles  and  14  books 
on  color  and  who  heads  Faber 
Birren  &  Company,  500  Fifth 
Avenue,  New  York,  color  con¬ 
sultants,  told  E&P  that  sev¬ 
eral  outstanding  newspapers 
have  ordered  surveys  of  their 
plants  to  learn  how  color  can 
improve  their  efficiency  and 
their  appearance. 

Mr.  Birren  recently  com¬ 
pleted  a  color  survey  in  the 
huge  printing  plant  of  Donnel¬ 
ley  &  Company,  Chicago,  which 
prints,  Life,  Time  and  Fortune, 
among  other  publications. 

Fewer  Accidents 
“.Accidents  in  printing  plants 
and  newspaper  plants  can  be 
critical  and  they  can  be  reduced 
through  proper  use  of  color  at 
big  cash  savings,”  asserted  Mr. 

Birren  in  an  interview  with 
Editor  &  Plblksher.  “Proof 
reading  and  engraving  and 
type-setting  and  similar  tasks 
in  a  newspaper  plant  offer  dif¬ 
ficult  eye  tests.  The  color  of 
backgrounds  and  equipment  and 
lighting  can  be  of  great  help 
in  easing  these  eye  tests. 

“From  a  community  angle, 
none  should  be  more  concerned 
than  the  newspaper,  which  is  a 
community  institution,”  he  con¬ 
tinued.  “Many  newspapers  en¬ 
courage  plant  visits  and  there¬ 
fore  the  plants  should  be  models 
in  appearance  and  cleanliness.” 

.Mr.  Birren  explained  that  the 
work  of  a  color  consultant  to  a 
newspaper  is  simply  to  measure 
incentive  programs,  make  scien¬ 
tific  analyses,  specifications  of 
lighting  and  to  properly  em- 
[  ploy  functional  color.  He  added 
that  it  is  not  an  emotional  fac¬ 
tor  and  not  the  work  of  an  in- 
ifrior  decorator.  New  economies 
and  hidden  assets  are  uncovered, 
he  said. 

For  instance,  in  a  press  room, 

•Mr.  Birren  marks  different  sta¬ 
tions  on  a  press  in  color  code. 

Guard  or  shields  are  provided 
in  collating  sections  to  prevent 
the  visual  field  including  nearby 
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movements  and  distractions. 

“Y’ou  can  create  distractions 
by  the  over-use  of  color,” 
warned  Mr.  Birren.  “We  often 
use  a  neutral  gray  background 
and  then  mark  critical  stations 
and  provide  extra  light  where 
there  is  visual  need. 

“Accidents  are  reduced,  pro¬ 
duction  goes  up,  accuracy  and 
efficiency  and  morale  and  pub¬ 
lic  goodwill  all  are  increased 
when  color  is  scientifically  em¬ 
ployed,”  said  Mr.  Birren.  “.At 
the  same  time,  a  newspaper 
or  other  business  will  reduce 
its  employe-turnover  and  thus 
save  the  cost  of  training  new 
workers.  Better  housekeeping 
results,  too,  with  a  cleaner  plant 
and  fewer  machinery  break¬ 
downs. 

“The  plant  has  to  be  painted 
anyway,  so  it’s  just  a  matter 
of  using  the  right  principles 
against  the  wrong  ones,”  added 
Mr.  Birren.  “Ten  percent  of 
the  cost  of  the  painting  spent  on 
a  safety  code  and  machinery 
will  give  90%  of  the  benefits 
of  the  painting.  The  code  should 
be  done  .  first,  the  machinery 
next,  the  walls  last.  Economic 
and  scientific  painting  will  bring 
immediate  results.” 

Papers  Interested 
Mr.  Birren  has  been  a  con¬ 
sultant  on  functional  color  to 
many  industrial  plants  and  to 
U.  S.  Govemment  departments 
in  the  past.  He  foresees  more 
and  more  interest  in  the  sav¬ 
ings  that  can  be  affected  in  this 
way  by  newspapers  and  pulp 
mills  and  printing  plants  in  the 
future. 

With  increased  costs  in  the 
newspaper  field,  Mr.  Birren  pre¬ 
dicted  increased  interest  in  plant 
and  personnel  efficiency  and 
-safety  as  a  means  of  obtaining 
greater  productivity  and  at  the 
.same  time  making  .savings  in 
costs. 

“Newspaper  economy  today 
demands  maximum  production 
and  maximum  human  efficien¬ 
cy,”  said  Mr.  Birren.  “Because 
so  many  ta.sks  performed  in  the 
newspaper  profession  require 
critical  use  of  the  eyes,  it  is 
obvious  that  the  brightness  and 
color  of  the  newspaper  working 
enrironment  are  important. 
Glare  and  adverse  eye  adjust¬ 
ments  brought  about  by  wrong 
contrasts  in  the  field  of  view 
not  only  cause  eyestrain  and 
fatigue  but  lowered  manual 
skill  and  badly  affect  morale. 


Pound  costs 
down, ..keep 
production 
up 

—use  BhtU'hford 


When  you  use  Blatchford  Metal,  good  slugs,  tyjje  and 
plates  come  naturally. 


You  get  uniform,  low-dross  melting.  You  get  smooth 
performance  in  the  casting  cycle.  You  get  solid  slugs, 
type  and  plates. 


When  you  put  Blatchford  Metal  in  your  machines, 
you  keep  operating  costs  down  and  production  rates 
up  . . .  all  along  the  line.  Casting  operations  move  fast 
and  smoothly.  On  the  presses,  type  and  plates  print 
clean  and  true  . . .  stand  up  under  long  runs. 

So  if  you’re  aiming  at  lower  costs,  standardize  on 
Blatchford  Metal. 


Cash  in  on  these  Blatchford  Extras 

Complete  laboratory  facilities:  Get  a  prompt,  accu¬ 
rate,  free  analysis  of  your  metal  stock.  Send  a  typical 
sample  —  slugs,  shavings,  type  or  plates  —  to  our 
nearest  office. 

National  network  of  service  centers:  When  you’re 
stumped  by  some  metal  problem  .  .  .  when  you  need 
new  metal  fast  .  .  .  when  you  have  dross  for  pickup, 
get  in  touch  with  the  nearest  Blatchford  office-they’re 
all  over  the  map! 

Free  help  for  printers  and  publishers:  For  informa¬ 
tive  literature  on  type  metal  and  its  use  ...  for  a  chart 
to  help  put  more  efficiency  in  your  re-melt  operations 
.  .  .  for  a  gauge  that  measures  type,  slugs  and  brass 
mats,  write  the  nearest  Blatchford  Office. 


iiif(  Blatclifurd'g 


I  lOOtli  Anni\('rgary  j 

A  Cantury  of  mofoUmoking  •xporttneo 


BLATCHFORD  DIVISION  -  National 
Lead  Company  -  Atlanta,  Baltimore, 
Chicago,  Cincinnati,  Cleveland,  Dallas, 
Philadelphia,  Pittsburgh,  St.  Louis;  New 
York:  E.  W.  Blatchford  Co.;  New  England: 
National  Lead  Co.  of  Mass.,  Boston; 
Pacific  Coasf;  Morris  P.  Kirk  Son,  Inc., 
Los  Angeles,  Emeryville  (Calif.),  Port~ 
land,  Seattle,  Phoenix,  Salt  Lake  City; 
Canada;  Canada  Meta!  Co.,  Ltd.,  Toronto, 
Montreal,  Winnipeg,  Vancouver, 


Blatchford 

is  the  INATIOiN'AL  name  for 


in  tvtry  pound 

a  plat  you  got  only  in  Blotchford 


DEPENDABLE  METAL 
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IN  NEW  LAB — This  view  of  the 


spacious  lab  in  the  new  photo  depart¬ 
ment  of  the  Norfolk  (Va.)  newspapers  shows  four  photographers  at 
work:  Left  to  right,  Linwood  Maddrey,  James  Mays,  Neal  Clark  and 
Charles  Borjes. 

I  equipped  with  an  Omega  en- 

Pi  03III  larger.  Another  cubicle  has  an 

Elwood  enlarger. 

A  I  I  Each  cubicle  and  each  of  the 

AM  IJIIIJ  JQU  individual  darkrooms  are  equip- 

t  ped  with  Gray-lab  timers.  The 

Norfolk,  Va.  lab  also  has  a  Pako  film  drier, 
Photographers  of  the  Nor-  .‘"side  of  which  the  photogra- 
<c  Ledger-Dispatch  and  the  phers  have  had  installed  a  safe- 
rfolk  Virginian-Pilot  are  ....  , 

ng  a  new  photo  department  The  chemical  rnixing  has 
ich  thev  desiirned.  It  was  two  25-gallon  and  two  50-gallon 

tanks  for  de- 


For  Expansion 

Miami,  Fla. 

The  Miami  Daily  News  has 
made  plans  for  future  expansion 
by  purchasing  a  50  x  105  foot 
lot  on  NE  7th  Street,  between 
1st  and  2nd  Avenues,  at  a  cost 
of  $60,000.  A  railroad  siding  is 
adjacent  to  the  property  which 
is  located  one  block  from  the 
present  News’  tower. 


stainless 
veloper  and  hypo.  Motor  mixers 
are  used  for  mixing  the  chem¬ 
icals.  This  room  also  has  a  spe¬ 
cial  exhaust  fan. 

The  photo  studio  has  a  regu¬ 
lar  8  X  10  studio  camera,  with 
auxiliary  backs  for  smaller  film. 
An  overhead  fluorescent  lighting 
system  eliminates  the  necessity 
for  using  floodlights.  Equip¬ 
ment  also  includes  movable 
flourescent  lights.  Photo-flood 
lights  and  spotlights. 


The  lab  is  40  by  18  feet  and  kilgore,  lexas 

down  the  center  are  six  stain-  The  Kilgore  News-Heraii 
less  steel  developing  sinks,  three  has  bought  the  building  of  the 
each  back  to  back.  These  sinks  Bumgarner  Motor  Company  for 
are  supplied  with  two  water  $50,000  and  will  remodel  it  to 
lines  each,  one  of  which  brings  suit  the  needs  of  the  newspaper, 
in  water  through  a  temperature  Publisher  Charles  K.  Devall  an¬ 
nounced.  The  News-Herald 


NEWSPAPER  PLANTS 


control  compressor  that  keeps  it 
in  the  68-70  degree  range. 

A  spotlight  is  located  in  the 
ceiling  above  each  sink.  These 
spotlights  are  individually  op¬ 
erated  with  pedal  switches. 

After  prints  have  been  made, 
the  photographers  drop  them 
through  a  light-trap  chute  di¬ 
rectly  into  the  washing  sink  in 
the  finishing  room. 

Along  one  side  and  end  of  the  vice.  He  was  on  the  staff  of  the 
lab  are  seven  individual  dark-  New  Britain  (Conn.)  Herali 
rooms.  The  opposite  side  of  the  composing  room  for  11  yean 


Complete  Architectural  and  Engineering 
services  for  the  design  and  construction 
of  new  buildings,  remodeling,  production 
layouts,  and  plant  locations. 


Veteran  Retires 

Robert  B.  Lindsa 


Our  new  brochure  on  request, 


MORTON  L  PEREIRA  &  ASSOCIATES 

Architects  &  Engineers 

316  North  Michigan  Ave.  Chicago  1,  III. 


will  be  owned  50-50,  operating 
one  AM  and  one  TV  station. 
The  Idaho  State  Journal  is 
part  of  Scripps  Newspapers. 


radio  and  TV 


prices 

Bnovir 


Clarksburg 
TV  Grant 
Will  Stand 


The  Providence  Journal  Com¬ 
pany  has  purchased  radio  sta-  | 
tion  WEAN  from  General  Tele-  i 
radio,  Inc.  j 

Purchase  price  of  WEAN 
was  $260,000.  The  Journal 
Company  will  continue  to  op¬ 
erate  WPJB-FM  as  a  “fine 
music”  station,  and  will  op¬ 
erate  its  newest  acquisition  un¬ 
der  the  WEAN  call  letters. 

^Inquiring  Editor’ 
Feature  on  TV 

Washington 
“The  Inquiring  Editor,”  the 
radio  quiz  show  which  made 
news  and  many  friends  in  the 
high  schools  last  year,  is  re¬ 
turning  to  the  air  for  the  1954- 
55  school  term  on  television. 
The  current  events  quiz  pro- 
a  TV  station  in  Clarksburg  gram  conducted  by  the  Wash- 
would  hurt  the  newspaper’s  ington  Post  and  'Times  Herald 
business.  and  WTOP-TV  will  be  televised 

The  commission  granted  oral  “live”  each  Saturday  from  11 
argument  on  the  initial  peti-  to  11.30  a.m. 
tion  but  denied  the  request  fol-  “The  Inquiring  Editor”  will 
lowing  argument.  The  petition  be  Alfred  Friendly,  assistant 
for  rehearing  followed,  and  was  managing  editor  of  the  Post 
denied.  The  latter  petition  con-  and  Times  Herald, 
tained  an  argument  by  the  To  aid  the  participants,  cop- 
newspaper  firm  that  the  FCC  ies  of  the  Post  and  Times  Her- 
should  exercise  regulatory  con-  aid  will  be  delivered  to  the 


Lower  prices  this  fall  are  the  re¬ 
sult  of  much  more  plentiful  supply 
— which  is  the  result  of  a  chain 
of  events  that  started  over  o  year 
ago. 


Washington 
The  Federal  Communications 
Commission  formally  denied  a 
petition  of  Clarksburg  (W.  Va.) 
Publishing  Co.,  for  a  rehearing 
and  reconsideration  of  the  de¬ 
cision  of  July  2  granting  chan¬ 
nel  12  in  Clarksburg  to  the 
Ohio  Valley  Broadcasting  Co. 

The  publishing  company  first 
protested  the  grant  to  Ohio 
Valley  in  March,  on  the  Basis 
of  concentration  of  control  of 
mass  media,  (Ohio  Valley  has 
connections  with  other  news- 


So  growers  decided  to  boost 
their  hog  production.  Last 
spring  they  started  56  million 
pigs  eating  their  way  to  mar¬ 
ket.  million  more  than  the 

year  before.)  Meanwhile,  pork 
got  even  more  scarce  because  it 
takes  about  6  months  for  a  pig¬ 
let  to  grow  to  pork-chop  size. 


/  It  takes  corn  to  make  pork. 
But  the  last  time  there  was  a 
bumper  pig  crop,  ho^  prices 
came  way  down  while  corn 
prices  stayed  up.  As  a  result, 
many  farmers  decided  that  it 
wouldn’t  pay  to  turn  as  much 
com  into  pork  the  next  year,  and 
pork  production  dropped  20%. 


of  the 
equip- 
.  The 
drier, 
togra- 
i  safe- 


mixers 
chem- 
a  spe- 


5-  These  spring-crop  porkers 
started  coming  to  market  early 
this  fall.  They’ll  keep  coming, 
in  plentiful  numbers,  for  the 
next  few  months.  By  the  time 
they’re  all  brought  to  market, 
another  pig  crop,  started  this  fall, 
will  be  ready  to  sell. 


regu- 
,,  with 
!r  film, 
ghting 
cessity 
Equip- 
lovable 


vision,  Inc.  for  channel  12, 
Portland,  Ore.  The  original  pe¬ 
tition  for  reconsideration  was 
filed  by  Columbia  Empire  Tele¬ 
casters,  Inc.,  part-owned  by  the 
Oregon  Journal,  on  the  ground 
that  full  information  had  not 
been  given  by  the  successful 
applicant. 


Then  last  winter,  when 
pork  supplies  were  low  (we’d 
eaten  ourselves  nearly  out  of  it), 
demand  stayed  high.  So  prices 
started  going  up — up — up! 


Texas 
Herald 
of  the 
rny  for 
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The  application  of  WKY  Ra¬ 
diophone  Co.  for  approval  of 
the  purchase  of  WSFA-AM-TV 
in  Montgomery,  Ala.  for  $562,- 
600  plus  $500,000  in  notes,  dis¬ 
closed  a  net  profit,  after  taxes, 
of  $299,311  for  1952  and  $414,- 
238  for  1953.  WKY  is  an  affili¬ 
ate  of  Oklahoma  Publishing 
Co.,  publisher  of  the  Oklahoma 
Times. 


6-  When  we  start  getting 
more  of  any  kind  of  meat  than 
there  has  been,  and  demand  re¬ 
mains  about  the  same,  prices 
just  naturally  come  down. 
That’s  happening  now  on  pork. 
And  when  consumers  help 
themselves  to  the  values  that 
go  with  these  larger  seasonal 
supplies,  we  help  to  give  live¬ 
stock  men  the  assurances  they 
need  to  grow  meat  we'll  need 
later  on. 


City  Oklahoman  and 
WKY  listed  total  assets  of 
nearly  $3,000,000  with  $1,650,- 
000  surplus. 


But  the  higher  prices 
showed,  though,  that  people 
wanted — and  were  able  to  buy 
— a  lot  more  pork  than  they’d 
been  getting. 


Times, 
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FCC  gave  its  okay  to  a  mer¬ 
ger  of  the  broadcast  interests 
of  Pocatello  (Idaho)  Tribune- 
Journal  Co.  and  Carman- 
Brady-Wrathall  group.  The 
new  Pocatello  Television  Corp. 
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Members  throughout  the  17.  S. 
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PHOTOGKAPHY 

NPFA  to  Welcome 


the  big  guy  can  learn  plenty 
from  the  program  arranged,”  a 
UO  spokesman  said. 

Non-Swimming  Cameras 


Student 


By  James  L.  Collings 

The  National  Press  Photogra¬ 
phers  Association  is  now  ready 
to  receive  college  students  as 
affiliate  members,  according  to 
Arthur  Witman,  NPPA  presi¬ 
dent. 

“The  student  affiliate  move¬ 
ment,”  reports  Mr.  Witman  (St. 
Louis  Post-Dispatch,)  “begins 
with  this  invitation  to  photo¬ 
journalism  majors  and  minors, 
and  to  the  hundreds  of  young 


STATEMENT  REQUIRED  BY  THE 
ACT  OF  AUGUST  24.  1912,  AS 
AMENDED  BY  THE  ACTS  OF 
MARCH  3,  1933.  AND  JULY  2.  1946 
(Title  39,  United  States  Code,  Section 
233)  SHOWING  THE  OWNERSHIP, 
MANAGEMENT,  AND  CIRCULA¬ 
TION  OF  EDITOR  &  PUBLISHER, 
THE  FOURTH  ESTATE,  published 
weekly  at  New  York,  N.  Y.,  for  Oct.  1, 
1954. 

1.  The  names  and  addresses  o{  the 
publisher,  editor,  managing  editor,  and 
business  managers  are: 

Publisher,  Charles  T.  Stuart,  44  Gram- 
ercy  Park,  New  York  10,  N.  Y. 
Editor,  Robert  U.  Brown,  IS  Sunnybrae 
Place,  Bronxville,  N.  Y. 

Managing  Editor,  Jerome  H.  Walker,  32 
Orchard  Avenue,  Rye,  N.  Y. 

General  Manager,  Charles  T.  Stuart, 
44  Gramercy  Park,  New  York  10, 
N.  Y. 

2.  The  owner  is: 

The  Editor  &  Publisher  Co.,  Inc., 
1475  Broadway,  New  York  36,  N.  Y. 
Stockholders:  Marlen  E.  Pew  Estate, 
Riverhead,  Long  Island,  N.  Y.;  James 
W.  Brown,  234  Valentine  Lane,  Yon¬ 
kers,  N.  Y. ;  Robert  U.  Brown,  IS 
Sunnybrae  Place,  Bronxville,  N.  Y.; 
Virginia  Brown,  234  Valentine  Lane, 
Yonkers,  N.  Y. ;  Charlotte  Brown 
Stephens,  234  Valentine  Lane,  Yonkers, 
N.  Y. ;  Helen  Brown  Young,  Woodlawn 
Drive,  Lewiston  Heights,  N.  Y.;  Matil 
Brown  Spencer,  9  Winter  St.,  Nan¬ 
tucket  Island,  Mass.;  Susan  Steele 
Brown,  15  Sunnybrae  Place,  Bronx¬ 
ville,  N.  Y.;  Charles  T.  Stuart,  44 
Gramercy  Park,  New  York  10,  N.  Y. 

3.  The  known  bondholders,  mortga¬ 
gees  and  other  security  holders  owning 
or  holding  1  percent  or  more  of  total 
amount  of  bonds,  mortgages,  or  other 
securities  are:  None. 

4.  Paragraphs  2  and  3  include,  in 
cases  where  the  stockholder  or  security 
holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other 
fiduciary  relation,  the  name  of  the  per¬ 
son  or  corporation  for  whom  such 
trustee  is  acting;  also  the  statements  in 
the  two  paragraphs  show  the  affiant's 
full  knowledge  and  belief  as  to  the  cir¬ 
cumstances  and  conditions  under  which 
stockholders  and  security  holders  who  do 
not  appear  upon  the  liooks  of  the  com¬ 
pany  as  trustees,  hold  stock  and  securi¬ 
ties  in  a  capacity  other  than  that  of  a 
bona  fide  owner. 

5.  The  average  number  of  copies  of 
each  issue  of  this  publication  sold  or 
distributed,  through  the  mails  or  other¬ 
wise,  to  paid  subscribers  during  the  12 
months  preceding  the  date  shown  above 
was  19,078. 

CHARLES  T.  STUART, 
Publisher. 

Sworn  to  and  subscribed  before  me 
this  15th  day  of  September,  1954. 

Arline  Demar,  Notary  Public 
State  of  New  York,  qualified  in 
New  York  County,  No.  31 — 0913850 
Cert,  filed  with  New  York  Co.  Reg. 
Commission  Expires  March  30,  1955. 


Hates 


men  and  women  students  who 
regularly  shoot  pictures  for  on- 
and-off-campus  publications  and 
television  stations. 

“These  persons  now  are 
heartily  invited  to  affiliate  with 
the  National  Press  Photogra¬ 
phers  Association.” 

Collegiate  Contest 

He  added:  “One  of  the  m'ost 
important  activities  resulting 
from  NPPA’s  student-affiliation 
project  is  participation  with 
Kappa  Alpha  Mu  in  a  national 
all-collegiate  annual  photo  com¬ 
petition  and  exhibition.  The 
association  will  assist  in  an 
advisory  capacity.” 

The  association  explained 
that  students  aren’t  eligible  for 
active  membership  until  they 
become  “full-time  profession¬ 
als.”  But  by  becoming  affiliates 
now  “students  will  be  en¬ 
couraged  to  improve  their  tech¬ 
nical  competence,  contributing 
to  a  common  cause — the  im¬ 
provement  of  photo-journal¬ 
ism.” 

Cliff  Edom,  of  the  University 
of  Missouri  school  of  journalism 
staff,  is  chairman  of  the  stu¬ 
dent  affiliate  committee.  NPPA 
says  students  should  write 
either  him  or  their  nearest  re¬ 
gional  chairman  for  the  official 
application  form. 

When  the  form  is  completed, 
including  the  countersignature 
of  the  student’s  dean,  advisor 
or  photo  instructor,  it  should 
be  sent  together  with  four  dol¬ 
lars  to  the  NPPA,  Box  111, 
Roanoke,  Va. 

This  fee  entitles  the  student 
to  benefits  for  his  entire  col¬ 
lege  life.  After  the  student 
leaves  school,  he  can  apply  for 
associate  or  active  member¬ 
ship. 

VO  Short  Course 

A  “How-to-Do-It”  short 
course  will  be  held  at  the  jour¬ 
nalism  school  of  the  University 
of  Oklahoma  Nov.  5-6,  under 
the  direction  of  Townsend  God- 
sey,  a  freelance  photographer. 

The  university  said  the  course 
is  approved  by  the  NPPA,  which 
will  send  an  observer  who  will 
speak  during  the  session. 

It  was  further  explained  that 
this  course  will  be  “elemental.” 
It  will  “keyed  to  the  little 
guy  in  photo-journalism,  but 


Sometimes  things  go  swim¬ 
mingly  on  an  assignment,  some¬ 
times  they  don’t. 

Lawrence  Wofford  of  the  Ra¬ 
leigh  (N.  C.)  News  and  Ob¬ 
server  illustrated  this  the  other 
day  when  he  was  making  some 
pictures  on  a  lake  of  aircraft 
experiments  involving  a  motor¬ 
less  helicopter  being  pulled 
along  on  skis. 

When  another  boat  came  too 
close  to  the  one  he  was  riding 
in,  the  wash  spilled  Mr.  Wof¬ 
ford  and  his  equipment  into 
30  feet  of  water. 

Someone  was  solicitous 
enough  to  ask  the  photographer 
if  he  could  swim.  “I  can,  but 
my  cameras  can’t,”  he  answer¬ 
ed. 

And  sure  enough,  they 
couldn’t.  Down  went  his  Gra¬ 
phic,  a  Foton  and  15  holders. 
A  Rollei  strapped  around  his 
neck  was  considerably  dam¬ 
aged  by  the  water.  He  figured 
his  loss  at  about  $850,  fortu¬ 
nately  covered  by  insurance. 

In  spite  of  everything,  Mr. 
Wofford  got  his  picture — one 
holder  had  floated  inside  his 
leather  bag. 

Senate  Penalty 

Life  magazine  has  been  di¬ 
rected  by  the  White  House  News 
Photographers  Association  to 
surrender  passes  entitling  its 
photographers  to  operate  on  the 
Senate  side  of  the  Capitol,  in 
penalty  for  having  violated  a 
regulation  by  taking  a  picture 
of  the  Senate  in  session.  The 
shot  showed  the  senators  in 
night  meeting  during  the 
Atomic  Energy  Act  filibuster. 
The  association  undertakes  to 
police  regulations  laid  down  by 
the  Senate.  The  passes  will  be 
returned  upon  receipt  of  assur¬ 
ance  that  the  prohibitions  will 
be  respected  in  the  future.  The 
Life  Bureau  said  such  a  mes¬ 
sage  is  on  the  way  to  George 
Gaylin  WHNPA  president. 

Series  Shot  in  Color 

Eighteen  AP  members  receiv¬ 
ed  color  separation  prints  show¬ 
ing  Vic  Wertz  sliding  into  third 
base  in  the  opening  World 
Series  game. 

Photographer  John  J.  Lent 
“prepped”  for  the  assignment 
for  several  weeks.  His  picture 
was  in  the  developer  at  Life 
magazine’s  color  laboratory  an 
hour  after  the  game  started.  He 
used  a  regular  28-inch  Big 
Bertha  camera,  and  shot  at 
1/ 190th  of  a  second. 


A  home-made  gadget  enabled 
AP  labs  to  speed  up  the  process¬ 
ing  of  films  from  70-mm.  se¬ 
quence  cameras  which  were  used 
in  Series  coverage.  The  problem 
of  drying  700  to  900  feet  of 
film  in  a  two-hour  period  was 
solved  by  Bob  Tieken  of  the 
photo  desk,  C.  H.  McDonald, 
shop  supervisor;  and  Aaron 
Franson,  shop  staff.  They  de¬ 
vised  a  motor-driven  cabinet  in 
which  100  feet  of  film  was  fed 
through  a  series  of  spools,  while 
a  huge  fan  blew  hot  air  through 
the  enclosed  area.  Film  was  dry 
in  a  matter  of  minutes. 

•  ♦  * 

T ague's  Page 

William  H.  Tague,  Jr.,  Berk-  > 
shire  (Mass.)  Evening  Eagle 
reporter-photographer,  is  au¬ 
thor  of  a  special  photography 
page  each  Tuesday.  The  page 
carries  his  column,  general 
photo  tips  and  local  and  wire 
news  on  photography. 

Pictorial  Class 

The  University  of  Cincinnati 
evening  college  has  added  a 
class  in  pictorial  journalism. 
Teacher  is  Jack  Klumpe,  Cin¬ 
cinnati  Post  art  editor,  a  1942 
UC  graduate.  Formerly  he  was 
chief  photographer  of  the  Post 
• 

Segregation  and  GOP 
Themes  for  HT  Forum  ^ 

“The  Progress  of  Freedom  in 
the  U.S.A.”  will  be  the  theme 
of  the  23rd  annual  New  York 
Herald  Tribune  Forum,  Oct.  18 
and  19. 

The  first  session,  at  the  Hun¬ 
ter  College  Auditorium,  will  be 
devoted  to  discussions  of  prog¬ 
ress  toward  integration  in  the 
schools  since  the  Supreme  Court 
decision  directing  the  end  of 
racial  segregation  in  education. 

The  second  session,  the  fol¬ 
lowing  evening  in  the  ballroom 
of  the  Waldorf-Astoria,  will  be 
concerned  with  national  prog¬ 
ress  under  the  first  Republican 
administration  in  20  years.  Five 
Cabinet  members  will  be  present 
and  will  be  questioned  by  ex¬ 
perts  from  various  fields.  ( 
• 

Jack  Gould  Rejoins 
The  New  York  Times 

Jack  Gould  has  resumed  his 
post  as  radio  and  television 
editor  of  the  New  York  Times, 
a  position  he  resigned  early  in 
July. 

After  a  vacation,  he  became 
information  adviser  to  the  Co¬ 
lumbia  Broadcasting  System, 
Inc.,  parent  company  of  the 
broadcasting  and  manufacturing 
divisions. 
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SYNDICATES 


'Shoes’ Likes  to  Work 
In  Relaxed  Manner 


For  three  years  now,  Vaughn 
Shoemaker,  Pulitzer-prize-win¬ 
ning  cartoonist, 
has  proved  to 
the  satisfaction 
of  more  than 
80  newspapers 
that  he  can  pro¬ 
duce  a  daily 
editorial  c  a  r  - 
toon  in  his  Cali¬ 
fornia  studio 
without  the 
“benefit  of  ^  a  Shoemaker 
newsroom  adja¬ 
cent  to  his  drawing  board — 
thanks  to  radio  and  TV. 

From  his  home  in  Carmel, 
Calif.,  52-year-old  Mr.  Shoe¬ 
maker  meets  a  daily  deadline 
on  a  “7  a.m.  to  7  p.m.”  sched¬ 
ule,  utilizing  radio  and  televi¬ 
sion  to  keep  him  abreast  of 
news  events,  plus  constant  read¬ 
ing  of  West  Coast  newspapers. 

Has  Same  Zest 

The  former  Chicago  Daily 
News  cartoonist  set  himself  up 
in  business  three  years  ago  as 
a  syndicated  editorial  cartoon¬ 
ist  (via  National  Newspaper 
Syndicate)  and  because  of  his 
-  28-year  background  at  the  Dai¬ 
ly  News  has  not  lost  any  of 
his  zest  in  producing  compel¬ 
ling  cartoons  now  appearing 
in  his  Alma  Mater  and  80  other 
papers  across  the  country. 

“Shoes”  told  E&P  that  he 
likes  the  present  arrangement 
very  much.  He  doesn’t  advise 
other  cartoonists  to  follow  his 
“solo”  method,  unless  they  have 
had  the  benefit  of  years’  of 
training  and  experience  under 
publishers  and  editors  who  ap¬ 
preciate  the  importance  of  car¬ 
toons  to  supplement  editorial 
opinion. 

Away  from  Tension 

“It  has  helped  me  greatly  to 
get  away  from  the  tension  that 
goes  with  working  on  a  daily 
I  newspaper.  I  feel  that  I  can 
do  a  better  creative  job  under 
the  present  set-up,  with  the 
added  freedom  of  not  being 
controlled  by  any  one  paper.  A 
few  years  ago  this  couldn’t 
have  been  done  by  the  best 
man,  possibly  short  of  Ding 
Darling,  because  he  would  have 
been  completely  out  of  touch 
with  the  mainstream  of  news 
developments,  day  to  day.  But, 
believe  it  or  not,  radio  and  tele¬ 
vision  can  be  utilized  to  fill 
that  gap.  I  have  the  advan- 
:  tage  of  the  most  modern  meth¬ 


ods  of  communication.  My  TV 
set  is  next  to  my  drawing  board 
and  my  clock  radio  awakens 
each  morning  in  time  for  the 
7  a.m.  news  broadcast.” 

He  charges  his  battery  by 
talking  with  retired  editors, 
authors  and  scientists  who  live 
in  the  vicinity  of  Carmel.  He 
says  he  never  feels  “out  of 
touch”  with  things.  He  reads 
the  Monterey  (Calif)  Herald, 
the  Salinas  Californian,  along 
with  San  Francisco  and  Oak¬ 
land  newspapers.  On  occasion, 
he  contacts  Edward  Kennedy, 
former  Associated  Press  war 
correspondent,  now  editor  of 
the  editorial  page  of  the  Mon¬ 
terey  Herald. 

Mr.  Shoemaker’s  neighbors 
include  Henry  Ketcham  (“Den¬ 
nis  the  Menace”),  Jimmy  Rat¬ 
io  (“They’ll  Do  It  Every 
Time”),  Donald  Teague,  maga¬ 
zine  illustrator  who  draws 
Western  scenes  and  cowboys, 
Dinini,  New  Yorker  panelist, 
Jean  Arthur,  movie  actress, 
and  Robison  Jeffers,  poet. 

Gets  His  Chance 

Through  a  series  of  circum¬ 
stances  that  resulted  in  the 
Chicago  News  losing  two  of  its 
top  cartoonists  and  finding  its 
third  place  man  unable  to 
meet  deadlines  because  of 
worry  over  his  Awife’s  condition 
at  child  birth,  young  Shoe¬ 
maker  got  his  chance.  He 
made  good  and  after  seven 
months’  trial  period,  he  was 
appointed  chief  cartoonist  at 
the  Daily  News  at  the  age 
of  22. 

It  was  a  matter  of  trial  and 
error  at  first,  he  admits. 
Sometimes  he  had  to  submit  as 
many  as  12  “roughs”  before 
the  late  Charles  Dennis,  Daily 
News  editor,  would  approve  an 
idea  of  the  daily  cartoon. 

Ex-Bodyguard  Writes 
Of  Prince  Aly  Khan 

Miriam  Stuait,  who  runs 
Universal  Press  Association, 
said  this  week  she  has  ready 
for  Nov.  1  release  a  seven-part 
series  entitled  “Prince  Aly 
Khan.” 

“In  this  behind-the-scenes 
story,”  Miss  Stuart  said,  “the 
prince  is  portrayed  in  his  many 
roles:  as  a  gay  man  of  the 
world  so  often  pictured  with 
beautiful  women,  as  a  wizard 
with  horses,  as  a  shrewd  busi¬ 
nessman  and  as  a  follower  of 


the  serious  affairs  of  his  father, 
the  Aga  Khan.” 

Author  of  the  15,000  words 
is  Emry  Williams,  who  spent 
19  years  with  Aly  Khan. 

“He  was  right-hand  man  to 
the  prince  in  his  capacity  as 
bodyguard,  chauffeur  and 
friend,”  Miss  Stuart  said.  “The 
hectic  pace  of  the  prince’s  life 
has  affected  the  health  of  Mr. 
Williams  and  he  has  therefore 
left  his  position.” 

*At  Our  House* 

King  Features  has  a  new 
feature,  “At  Our  House,”  avail¬ 
able  Nov.  1.  This  three-a-week 
feature  is  by  Mrs.  Grace  B. 
Freeman,  newspaper,  magazine 
and  radio  drama  writer.  Each 
column  runs  about  150  words. 

According  to  the  syndicate, 
the  pieces  will  describe  actual 
events  in  the  life  of  an  average 
American  family.  “The  activi¬ 
ties  of  the  three  children — Bud¬ 
dy,  Penny  and  Skippy — will  be 
emphasized  in  a  way  to  recall 
to  readers  the  antics  of  their 
own  young,”  a  KF  spokesman 
said. 

*Sister*  Now  Panel 

The  Register  and  Tribune 
Syndicate  reported  this  week 
that  the  “Sister”  strip,  discon¬ 
tinued  July  3  in  newspapers, 
has  been  converted  into  a  panel 
and  is  being  offered  in  one  and 
two-column  sizes.  It  is  the 
joint  effort  of  a  husband-and- 
wife  team,  Stanley  and  Janice 
Berenstain. 

“The  Philadelphia  couple,” 
says  the  syndicate,  “have  a 
little  son,  Leo,  who  is  just  about 
the  right  size  to  model,  un¬ 
consciously,  for  his  parents’ 
cartoons. 

“Stan’s  drawing  technique  is 
so  much  like  Janice’s,  and  vice 
versa,  that  sometimes  even  the 
artists  themselves  can’t  tell 
their  work  apart.” 

Supplement  by  APN 

AP  Newsfeatures  says  it 
has  “a  new  idea  in  nationally- 
distributed  Christmas  supple¬ 
ments.” 

It  is  incorporated,  APN  ex¬ 
plained,  in  the  feature  service’s 
annual  18-page  tabloid  section 
now  being  distributed  to  AP 
members  in  sample  form. 

“The  new  idea,”  it  was  said, 
“is  that  a  Christmas  supple¬ 
ment  should  be  devoted  primar¬ 
ily  to  general  and  inspirational 
features  rather  than  merchan¬ 
dising  promotion.” 

“So  we  have  packed  the  sec¬ 
tion  with  good,  old-fashioned, 
and  new-fashrioned,  Christmas 
features  that  papers  will  want 
to  print  on  their  own  merits.” 


‘Pogo*  on  *Edit*  Page 

Walt  Kelly’s  “Pogo”  is  run¬ 
ning  on  the  editorial  page  of 
the  Providence  (R.I.)  Journal- 
Bulletin  this  week. 

Several  weeks  ago  the  Jour¬ 
nal  Bulletin  omitted  a  “Pogo” 
sequence  which  lampooned  Sen. 
McCarthy.  “Pogo”  fans  filed  hot 
protests.  Walt  Kelly  was  no 
more  editorial  in  his  treatment 
of  current  events  than  other 
cartoonists,  they  contended.  If 
editors  were  going  to  censor 
him,  where  would  they  stop? 

Walt  Kelly  came  up  with  a 
week-long  sequence  ribbing  the 
Journal-Bulletin’s  ruling.  This 
is  being  run  by  the  papers  on 
the  editorial  page. 

First  of  the  newest  McCarthy 
strips  brought  this  explanation 
in  an  accompanying  editorial 
headed  “Look  Who’s  Here!” 

“We  still  don’t  think  editorial 
matters  belong  on  the  comics 
page.  For  that  matter,  we  don’t 
think  comic  strips  belong  on 
the  editorial  page  either — or¬ 
dinarily.  We  make  an  excep¬ 
tion  for  this  Pogo  sequence  be¬ 
cause  we  ourselves  are  the  tar¬ 
get.  Besides,  it’s  just  too  good 
to  miss.” 

*Boy  Wolf*  Deleted 

The  Wilmington  (N.C.)  News 
suspended  publication  of  “Li’l 
Abner”  for  several  days  because 
the  editors  felt  “fhe  current 
sequence  (Boy  Wolf)  is  in  bad 
taste.” 

“While  this  character  event¬ 
ually  receives  the  treatment  he 
deserves,  we  do  not  consider  the 
lengthy  ‘build-up’  suitable  for 
the  moral  sought,”  an  editorial 
stated. 

SS  Column 

George  S.  Little,  president. 
General  Features,  announced 
this  week  a  short,  daily  column, 
“It’s  Your  Money,”  available 
Oct.  25. 

“A  lot  of  editors,”  Mr.  Little 
said,  “have  asked  for  a  feature 
on  social  security,  so  we  found 
this  one  originally  developed  by 
the  Houston  Post.”  The  writer 
is  D.  B.  Gallagher,  former 
business  man. 

For  *Fine  Services* 

In  appreciation  of  their  “fine 
services  to  the  American  pub¬ 
lic,”  Mutual  network  commen¬ 
tator  Fulton  Lewis  Jr.  and  King 
Features  columnist  Westbrook 
Pegler  have  been  bequeathed 
$1,000  by  a  former  New  York 
dentist.  The  late  Dr.  Andrew 
J.  Perry,  who  died  last  Decem¬ 
ber,  stipulated  in  his  will  these 
bequests  because  he  had  long 
been  an  admirer  of  Lewis  and 
Pegler. 
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PROMOTION 

Running  Bus  Service 
Good  Merchandising? 

By  T.  S.  Irvin 


A  terrific  result  story  for 
newspaper  advertising  comes 
out  of  Cincinnati  and  the  Cin¬ 
cinnati  Enquirer. 

Up  to  this  point,  we  can’t 
help  but  be  delighted  with  this 
promotion.  A  promotion  of  this 
kind  for  one  newspaper  becomes 
inevitably  a  promotion  for  all 
newspapers.  But  there  is  one 
element  in  it  that  gives  us 
pause. 

First,  let’s  look  at  the  pro¬ 
motion.  It  appears  that  a  couple 
of  young  brothers  who  run  a 
local  furniture  shop,  specializ¬ 
ing  in  modern  furniture,  have 
run  that  shop  into  one  of  the 
biggest  modern  outlets  in  the 
country,  and  naturally,  there¬ 
fore,  one  of  the  biggest  in  Cin¬ 
cinnati.  They  have  depended 
largely  on  newspaper  advertis¬ 
ing  to  help  them  grow. 

Some  months  ago,  over  a 
period  of  a  few  weeks,  the 
Friedman  brothers  ran  a  big 
sale.  They  advertised  it  exclu¬ 
sively,  to  the  tune  of  more  than 
28,000  lines,  in  the  Enquirer. 
The  sale  turned  out  to  be  a  rip¬ 
roaring  success. 

It  turned  out  to  be  such  a 
success,  in  fact,  that  Retailing 
Daily,  a  trade  paper,  ran  a 
couple  of  pieces  about  it.  Joel 
Irvin  very  smartly  builds  his 
broadside  promotion  around 
these  trade  stories.  As  a  pro¬ 
motion,  this  is  hard-hitting  and 
wonderful. 

What  gives  us  pause  is  what 
the  broadside  reports  the  En¬ 
quirer  did,  aside  from  carrying 
the  advertising,  to  put  this  sale 
over.  We  quote:  “Free  bus 


transportation  every  15  to  30 
minutes  during  the  opening  day 
was  just  one  of  the  details 
handled  by  the  Enquirer.  While 
the  furniture  company  paid  the 
bill,  it  was  Enquirer  people  who 
helped  plan  and  schedule  the 
shuttle  service  that  helped  de¬ 
liver  the  mobs  of  Enquirer  city- 
zone  readers.” 

It  seems  to  us  that  this  is 
one  more  warning  that  the  time 
has  come  when  newspapers 
must  define  once  and  for  all 
just  where  newspaper  coopera¬ 
tion  with  an  advertiser  begins 
and  ends.  It’s  one  thing  for  a 
newspaper  to  help  an  adver¬ 
tiser  prepare  his  advertising. 
It’s  another  thing  for  a  news¬ 
paper  to  help  an  ad\’ertiser  run 
his  business — and  handling  a 
bus  service  for  an  advertiser 
seems  closer  to  his  business 
than  it  does  to  the  newspapers. 

Maybe  we’re  wrong  about 
this.  We  don’t  think  so.  This  bus 
service  must  come  under  the 
head  of  newspaper  merchand¬ 
ising.  Newspaper  merchandis¬ 
ing,  we  are  told,  and  by  many 
leaders  in  our  industry  whom 
we  respect,  is  something  that  is 
necessary  because  of  competi¬ 
tion. 

But  newspaper  merchandis¬ 
ing,  whether  voluntarily  under¬ 
taken  as  an  extra  bonus  value 
offered  with  newspaper  adver¬ 
tising,  or  whether  “forced”  on 
the  newspaper  by  competition, 
suifely  must  stop  short  of  the 
absurd.  And  it  is  our  humble 
opinion  that  running  a  bus  ser¬ 
vice  for  an  advertiser  is  an 
absurd  piece  of  merchandising. 


Our  narrow  view  is  that 
running  a  newspaper  is  about 
as  big  a  bite  as  any  newspaper 
staff  ought  to  take — and  run¬ 
ning  the  other  fellow’s  business 
is  strictly  his  job,  not  ours. 

Poet's  Corner 

This,  from  the  Bristol 
(Conn.)  Press,  needs  no  com¬ 
ment: 

“An  inch  won’t  make  you 
very  tall. 

You’ve  got  to  keep  on  grow¬ 
ing; 

One  little  ad  won’t  do  it  all, 

You’ve  got  to  keep  them  go¬ 
ing. 

One  step  won’t  take  you  very 
far. 

You’ve  got  to  keep  on  walk¬ 
ing; 

One  word  won’t  tell  folks  who 
you  are. 

You’ve  got  to  keep  on  talking. 

A  constant  drop  of  water 

Wears  away  the  hardest 
stone. 

And  the  dog  that  keeps  on 
gnawing 

Masticates  the  toughest  bone. 

The  constant,  cooing  lover 

Carries  off  the  blushing 
maid; 

And  the  constant  advertiser 

Is  the  one  who  gets  the 
trade!” 

In  the  Bag 

Philadelphia  Inquirer’s  “Dela¬ 
ware  Valley  U.  S.  A.”  supple¬ 
ments  are  getting  to  be  a  habit, 
and  as  fine  a  promotion  as  they 
are  a  reader  service. 

Wall  Street  Jouryial  out  with 
a  132-page  tabloid  reprinting  in 
miniature  ads  run  in  the  Jour¬ 
nal  by  643  advertisers. 

Dayton  (Ohio)  Daily  News 
running  2-color  ads  to  encour¬ 
age  people  to  shop  in  downtown 
Dayton.  “Wonderful  reaction 
from  local  merchants,”  reports 
Promotion  Manager  Charles 
Earnhart. 

Duluth  (Minn.)  News-Tri¬ 
bune  pulled  more  than  6,000 
entries  in  a  contest  in  connec¬ 
tion  with  its  first  annual  Cook 
Book. 

1953  new  car  sales  in 
Southern  California  are  re¬ 
ported  by  Los  Angeles  Herald- 
Express  in  handy  market  data 
booklet. 

Miami  (Fla.)  Herald  out 
with  an  informative  and  inter¬ 
esting  folder,  through  Story, 
Brooks  &  Finley,  telling  how 
market’s  buying  power  attract¬ 
ed  Jordan  Marsh  Company, 
Boston  department  store,  to 
build  a  plant  locally. 


‘Carol’  Souvenir 
Book  A  Sellout 

Providence,  R.  i. 
First  printing  of  150,000 
books  of  hurricane  pictures 
by  the  Providence  Journal 
Company  was  on  the  way  to 
being  a  sellout  within  a  few 
days  of  publication. 

Advance  orders  for  the 
Journal’s  80-page  book  of 
nearly  150  pictures  from  hur¬ 
ricanes  “Carol”  and  “Edna” 
were  so  heavy  that  Circula¬ 
tion  Manager  James  R 
Darke  was  forced  to  ration 
early  shipments  to  dealers. 

Every  employe  of  the 
Journal  Company  received  i 
complimentary  copy  of  the 
book  by  mail  in  advance  of 
public  sale.  An  8-page  sec¬ 
tion  contained  names  of 
nearly  1,000  employes  of  the 
company  as  of  Aug.  31,  the 
date  of  “Carol’s”  visit. 

Daily  Reports  4  to  1 
Reach  on  Video  Trio 

Bellingham,  Wash, 
“One  advertisement  in  the 
Bellingham  Herald  would  reach 
nearly  four  times  as  many 
homes  as  would  the  combina¬ 
tion  of  the  three  most  popular 
TV  stations.” 

So  reports  the  Bellinghan 
Herald,  published  by  S.  A.  Per¬ 
kins,  in  .summing  up  findings 
developed  from  a  six-questioi 
telephone  survey  conducted  in  i 
dependency  on  its  behalf  byi 
Western  Union. 

“If  an  advertisement  wen 
placed  simultaneouslv  on  KVOS  i 
TV,  KlNG-TV  and  KOMO-Tli 
it  would  reach  2,990  Belling 
ham  homes,  or  better  than  90f( 
of  the  total  TV  homes.  But  this 
would  still  be  less  than  255 
of  the  total  number  of  homes,' ' 
the  newspaper  reported. 

“T  h  e  same  advertisemer 
placed  in  the  Bellingham  Her 
aid  would  reach  11,855  of  Be! 
lingham’s  12,000  homes,  or  betl- 
ter  than  98%. ” 

“This  is  conclusive  proof  tha 
Bellingham’s  only  effective  ad 
vertising  medium  is  the  Bel 
lingham  Herald.”  KING  ant 
KOMO  are  Seattle  stations,  i' 
miles  south  by  highway.  Th 
.study  also  included  CBU'T ; 
video  station  of  Vancouver ' 
B.  C.  i 

• 

Pilot  Given  Award 

Harrisburg,  Pi 
Edwin  F.  Russell,  publisher  c: 
the  Harrisburg  Patriot  an;  | 
Evening  News,  presented  th ' 
Patriot’s  Century  of  Seni« 
Aw’ard  to  Maj.  Arthur  Murray 
local  pilot  who  is  the  Air  Force" 
high  altitude  record  holder. 


The  Answer  to  the  Ever-Present 
Circulation  Problem— 

For  Circulation  Carrier  Awards,  for  Christmas  promotions,  to 
boost  circulation  and  arouse  real  enthusiasm,  you  need  to 
know  about  Rand  McNally  Atlases  and  Globes.  There's  one 
for  every  circulation  promotion  budget — including  yours!  Ask 
for  literature  about  Rand  McNally  Atlases  and  Globes  now, 
for  Fall  and  Christmas  promotion. 

RAND  McNALLY  &  COMPANY 

J.  S.  Frazin,  Mgr.,  Newspaper  Prom.  Div. 

Ill  Eighth  Avenue,  New  York  1 1,  N.  Y. 
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better  job 


Business  booms  in  New  England.  Here  ia  Cuddy  Lithograph’s 
new  all-steel  frame  and  roofing  building  at  Warwick,  R.  /. 


Sliall  we  count  up  the  score? 

Good  Housekeeping  is  a  major  U.S.  magazine.  Total  cir¬ 
culation  around  Syi  million.  But  spread  all  over  the 
country  it  doesn’t  leave  much  for  New  England.  About 
240,000  copies  in  all. 

Let’s  see  how  Good  Housekeeping  fares  in  New  England 
against  newspaper  coverage.  We’ll  check  four  New 
England  cities.  Lawrence,  Mass. — 1,759  copies  of  the 
magazine.  The  Ijawrence  Eagle-Tribune — 37,848.  Con¬ 
cord,  New  Hampshire — 1,071  people  buy  Good  House¬ 
keeping.  Concord  Monitor  &  Patriot — 11,438.  In  New 
Britain,  Conn.,  Good  Housekeeping  has  2,194  customers. 
The  New  Britain  Herald — 26,119.  And  in  Woonsocket, 
Rhode  Island,  the  magazine  sells  97(5  copies.  The  Woon¬ 
socket  Call — 25,407. 

All  in  all.  Good  Housekeeping  })uts  a  total  of  240,000 
copies  in  New  England  cities.  But  any  day  of  the  week 
you  can  buy  a  newspa])er  circulation  of  3,436,442  using 
only  the  newspapers  listed  on  this  j)age. 

Circulation  can  be  your  big  j)lus  in  a  concentrated  market 
like  New  England.  Why  not  look  into  it  today? 
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Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 

News  (M).  (E).  Waltham  News  Tribune  (E).  Wor-  CONNECTICUT— Ansonia  SentinncI  (E). 

s  (E),  Bennini-  tester  Telegram  and  Evening  Gazette  Bridgeport  Post  (S).  Bridgeport  Post- 

ngton  Free  Press  (M&E),  Worcester  Sunday  Telegram  (S).  Telegram  (M&E).  Bristol  Press  (E). 

(M).  NEW  HAMPSHIRE  —  Concord  Monitor-  Danbury  News-Times  (E),  Hartford 

on  Globe  (M&E),  Patriot  (E),  Manchester  Union  Leader  Courant  (M),  Hartford  Courant  (S). 

tton  Enterprise  &  and  New  Hampshire  Sunday  News  (M.  Hartford  Times  (E),  Meriden  Record- 

ferald  News  (E),  E&S).  Journal  (M&E).  New  Britain  Herald  (E). 

,  Gardner  News  RHODE  ISLAND — West  Warwick  Paw-  New  Haven  Register  (E&S),  New  London 

(E),  Lawrence  tuxet  Valley  Daily  Times  (E),  Providence  Day  (E),  Norwich  Bulletin  and  Record 

Lynn  Item  (E),  Bulletin  (E),  Providence  Journal  (M),  (M&E).  Torrington  Register  (E),  Water- 

t  (E),  Pittsfield  Providence  Journal  (S),  Woonsocket  Call  bury  Republican  &  American  (M&E), 

Taunton  Gazette  (E).  Waterbury  Republican  (M&S). 
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No  Disturbance  in  Court 


Murder  Trial  Given 
Full  Photo  Coverage 


Portland,  Ore.  Journal  except  for  the  late- 
Readers  of  Portland’s  two  evening  shots  when  the  jury 
daily  newspapers,  the  Oregon  reported  its  decision,  covered 
Journal  and  the  Oregonian,  some  phase  of  the  trial  every 
have  just  witnessed  the  most  he  used  a  4  x  5  Speed 

vivid  picture  coverage  of  a  ma-  Graphic  equipped  either  with  a 
jor  court  trial  in  the  history  of  10-inch  telephoto  lens  or  the 
journalism  here.  normal  5 14 -inch  lens.  Oregon- 

That  was  the  comment  of  i^n  photographers  used  a  214  x 
David  W.  Eyre,  chairman  of  214  Practika  with  a  very  long 
the  Oregon  Associated  Press  and  a  Rollieflex. 

freedom  of  information  com-  Judge  Lonergan,  thanked  at 
mittee,  following  closing  of  the  trial’s  end  by  working  news- 
two-week  long  George  Sack  papermen,  said  he  was  pleased 
murder  trial  before  Judge  at  the  results.  “I’m  very  happy 
Frank  J.  Lonergan.  about  the  manner  in  which  the 

Over  100  Shots  Made 

^  „  ,  ,,  pushed,  he  said.  It  was  done 

The  trial  of  Portland’s  most  honestly  and  decently  without 
intriguing  murder  case  in  sev-  interrupting  or  bothering  any- 
eral  years  showed  that  news  >» 

pictures  can  be  taken  without  .....  ,  ,  „ 

destroying  or  impairing  the  Attorney  John  B. 

dignity  of  the  courtroom.  McCourt  said  the  camera  oper- 

Journal  and  Oregonian  photo-  .'^L^h  a 

graphers  took  upwards  of  100  minimum  of  disturbance. ’  F 
photos  for  each  paper.  Sack  Court  Reporter  Peter  L.  DiCurti,  since  March, 
was  found  guilty  of  first  de-  ''hose  job  calls  for  prolonged 
gree  murder  of  his  wife  in  a  concentration,  came  a  n  o  t  h  e  r 
dramatic  ending  to  a  case  which  cheering  comment:  “To  me  the 
had  held  the  public’s  interest  cameras  didn  t  exist.  I  certain- 
for  five  months.  ly  have  noticed  them  if 

In  addition  courtroom  scenes  <^hey  had  been  distracting, 
were  filmed  for  release  on  eve-  The  Oregon  State  Bar  Associ- 
ning  TV  news  programs.  ation’s  Canon  34  is  substanti- 

Press  photographers  con-  ally  the  same  as  the  American 
f erred  with  Judge  Lonergan  be-  Bar  Association’s  much-dis- 
fore  start  of  the  trial  and  re-  cussed  Canon  35.  In  this  regard, 
ceived  his  permission  to  take  Orval  D.  Yokom,  president  of 
photos  in  the  court.  Judge  Lon-  the  Oregon  State  Bar,  said  af- 
ergan  specified  that  no  flash  ter  the  Sack  trial,  “My  person- 


KING  FOR  A  DAY — Market  quotations  and  business  news  took  over 
all  of  Page  I  in  the  Wichita  (Kas.)  Morning  Eagle  on  Sept.  29  when 
Publisher  Mercellus  M.  Murdock  established  a  new  milestone  in 
Kansas  journalism  by  adding  the  complete  report  on  the  New  York 
Stock  Exchange  as  a  daily  service. 


Star-Ledger  Appoints 
’  Woodward  Sports  Editor 

Newark,  N.  J. 
Stanley  Woodward,  who  has 
:and.  Ore.  headed  up  sports  departments 
managing  for  the  New  York  Herald  Trib- 
From  editor  of  the  Oregon  Journal  une  and  more  recently  for  the 
^  ■  1952,  has  an-  Miami  News,  has  been  named 

nounced  his  res-  sports  editor  of  the  Netvark 
ignation  from  Star-Ledger,  it  was  announced 
the  newspaper  this  week, 
effective  Oct.  In  other  Star-Ledger  execu- 
10.  Mr.  Eyre,  a  tive  staff  changes  Managing 
long  time  mem-  Editor  Paul  Tierney  has  left 
ber  of  the  Jour-  his  post  to  become  editor  of  the 
nal  staff,  said  Staten  Island  (N.Y.)  Advance 
he  had  no  plans  assisting  Dan  Harper  who  con- 
to  announce  at  tinues  in  his  post  on  a  relaxed 
this  time.  basis  following  a  long  illness. 

Arden  X.  Joseph  F.  Deitz  succeeds  Mr. 
Pangborn,  edi-  Tierney  after  serving  as  man- 
tor  of  the  Journal,  said  the  po-  aging  editor  of  the  Jersey  City 
sition  of  managing  editor  would  Journal.  David  Starr,  former 
not  be  filled  at  present.  He  an-  assistant  to  Norman  Newhouse, 
nounced  the  advancement  of  editor  of  the  Long  Island 
Fred  H.  McNeil,  veteran  staff  (N.Y.)  Press,  moves  over  to 
member,  from  news  editor  to  the  Star-Ledger  where  he  will 
the  new  position  of  executive  assist  Philip  Hochstein,  editor 
news  editor.  and  editorial  director.  Mr.  Starr 


Mr  l.yre  joined  tne  Journa,  Directors 

staff  as  a  reporter  nearly  ”0  , 

years  ago.  He  became  ME  when  C/loose  LiOUlSVllle 
the  late  Donald  J.  Sterling  re-  Chicago 

tired  in  March,  1952.  Newspaper  Personnel 

•  Relations  Association  directors 

n  •§  TV  ri  '1  selected  Louisville  for  the  1955 

faults  I>ew  LPaily  conference  city  at  a  meeting 

Jackson,  Miss,  here  last  week.  They  chose 
Rodney  E.  Defenbaugh,  well  March  24-25  as  the  dates  and 
known  Jackson  newspaperman,  the  Brown  Hotel  as  head- 
announced  this  week  he  had  quarters. 

resigned,  for  personal  reasons.  President  Paul  Bell,  Loi 
from  the  post  of  vicepresident-  Angeles  (Calif.)  Times-Mirror 
general  manager  of  the  Citizens  announced  that  a  survey  among 
Publishing  Co.,  which  plans  to  the  membership  revealed  * 
start  a  new  daily,  the  State-  large  majority  in  favor  of  » 
Times.  midwest  site. 
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Critics  Powerful,  Not 
j  Cruel,  Chapman  Says 

I  By  S.  Hichard  Brooks 
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John  Chapman,  whose  des¬ 
criptive  theater  critiques  run  in 
Kew  York’s  Daily  Newn,  told 
an  enthusiastic  group  of  jour¬ 
nalism  students  and  working 
newsmen  and  women  that  a 
youngster  “will  run  out  of 
steam  mighty  fast’’  if  he  yearns 
to  be  a  drama  critic  because  it 
affords  “free  tickets  on  the 
aisle  of  the  fourth  row  opening 
night.” 

He  said  the  future  drama 
critic  of  today  must  have  a  deep 
interest  and  understanding  of 
the  theater  and  the  best  back¬ 
ground  only  comes  from  reading 
numerous  plays  and  “seeing  as 
many  shows  as  your  pocketbook 
will  allow.” 

Speaking  at  the  first  of  10 
lectures  “The  Working  Press — 
Today”  sponsored  by  the  New 
York  Newspaper  Women’s  Club, 
the  former  Denver  Times  gen¬ 
eral  assignment  reporter  reveal¬ 
ed  two  criticisms  which  have 
been  leveled  against  New  York’s 
drama  critics. 

Theater  Bettered 
He  emphatically  agreed  when 
the  critical  term  “powerful”  is 
used  to  describe  their  position 
within  theater  circles.  He  said 
honest  reviews  have  been  bet¬ 
tering  the  theater  and  helping 
the  theatergoer  because  he  (the 
theatergoer)  is  not  going  to 
risk  his  money  on  any  show 
that  is  not  a  smash  hit. 

Reporter  Goes 
To  Jail  for  Story 

Chicago 

After  nearly  1,300  prison¬ 
ers  rioted  recently  in  the 
Bridewell,  Chicago’s  house 
of  correction,  the  Chicago 
Tribune  assigned  a  reporter 
to  enter  the  prison  as  an 
inmate  to  study  firsthand  the 
complaints  about  food,  cloth¬ 
ing,  overciowding  and  other 
conditions,  including  charges 
of  brutality  by  the  guards. 

C.  V.  Schwanitz,  Tribune 
reporter,  managed  to  be  sen¬ 
tenced  along  with  41  other 
prisoners  —  mostly  “Skid 
Row”  drunks — to  the  Bride¬ 
well.  He  has  since  written 
a  series  of  three  articles, 
which  tend  to  bear  out  many 
of  the  complaints  voiced  by 
inmates,  leading  to  the  riot. 


“The  price  of  a  ticket  today 
is  far  from  what  it  was  fifteen 
years  ago.  You  could  see  a  host 
of  plays  then  for  the  price  of 
one  ticket  today,”  he  said. 

Then  citing  the  power  of  the 
critic  he  said  that  if  a  new  show 
does  not  get  four  favorable  no¬ 
tices  “it  might  as  well  close.” 
He  added  that  should  the  show 
strike  four  reviewers  favorably 
“it  can  run  two  or  three  years.” 

“It’s  not  us  who  put  a  show 
out  of  business,”  he  said,  “it’s 
the  public.  If  a  show  doesn’t 
take  in  $20,(X)0  a  week,  the  land¬ 
lord  will  throw  it  out.  It’s  a 
simple  case  of  economics.” 

Not  Mean,  Sour 

Mr.  Chapman,  who  became 
the  News’  drama  critic  11  years 
ago  this  month  succeeding  Bums 
Mantle,  dean  of  theater  critics, 
said  he  didn’t  agree  with  the 
other  knock  the  critics  have  re¬ 
ceived  —  “We’re  rather  mean, 
sour  and  hard  to  satisfy.” 

“None  of  us  are  cruel  or 
thoughtlessly  cruel,”  he  stated 
and  turning  to  the  “sour”  part 
of  the  criticism  he  told  how  a 
facial  gesture  can  be  misinter¬ 
preted. 

“It  was  during  intermission 
when  a  woman  smiled  at  me  as 
if  I  knew  her.  I  managed  to 
curl  my  lip  and  she  ran  right 
out  and  invested  a  thousand 
dollars  in  the  show.  It  was  a 
flop.  It  folded  two  days  later.” 

Commenting  that  people  to¬ 
day  say  the  caliber  of  drama 
critics  has  fallen  because  “there 
are  no  more  Woollcotts,  Bench- 
leys  or  Brouns,”  Mr.  Chapman 
said  the  reviews  today  are  as 
good  as  ever  and  today’s  critics 
write  interestingly  because  “if 
you’re  not  an  interesting  writer 
you’re  not  going  to  be  an  em¬ 
ployed  writer.” 

Switching  to  the  subject  of 
humor  in  theater  reporting,  Mr. 
Chapman  recalled  his  review  of 
“Catherine  the  Great,”  starring 
Mae  West:  “  .  .  .  splendid  pro¬ 
duction  .  .  .  not  a  good  show 
and  it  would  be  a  bust — one 
more  than  Miss  West  needs.” 

Mr.  Chapman  disclosed  that 
he  usually  gets  off  a  review  in 
less  than  an  hour  and  closed  a 
rapid-fire  question-answer  ses¬ 
sion  by  telling  a  hopeful  jour¬ 
nalism  student  from  Columbia, 
“The  more  you  praise  an  actor 
the  more  he  despises  you.” 
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Hurry  . . .  Hurry! 

still  time  to  enter 

Srd  Annual  Family  Life 
Photo  Contest 
CLOSES  DECEMBER  1 

^1200  IN  PRIZES 

FIRST  PRIZE  SECOND  PRIZE  THIRD  PRIZE 

$500  $250  $100 

Seven  Honorable  Mention  Awards  of  $50  Each 


FOLLOW  THESE  EASY  RULES... 

1.  Any  photograph  depicting  family  life  in  the  U.S.  is  eligible. 
It  should  show  a  family  group  doing  something  as  a  family  . . . 
in  the  home  or  out-of-doors  . . .  entire  family  or  part  of  it.  It  is 
not  required  that  beer  be  shown  in  the  photograph — but  since 
two-thirds  of  American  homes  now  serve  beer  or  ale,  these 
beverages  have  become  a  normal  part  of  many  family  scenes. 
When  beer  is  shown,  brand  names  on  bottles  or  cans  should  be 
obscured  ...  or  show  it  in  glasses  or  a  pitcher  to  avoid  the 
commercial  angle. 

2.  Any  U.S.  newspapjer  or  magazine  photographer  of  profes¬ 
sional  status  is  eligible.  Professional  status  means  that  a 
substantial  part  of  the  photographer’s  income  is  derived  from 
newspaper  or  magazine  photography. 

3.  Pictures  need  not  have  been  published.  No  limit  on  number 
of  entries.  Publication  rights  will  be  retained  by  the  owner  but 
the  sponsor  reserves  the  right  to  use  pictures  for  news  purposes, 
publicity  or  exhibition  in  connection  with  the  contest  only. 
If  entrant  does  not  own  the  picture,  he  will  arrange  necessary 

I  permission  for  use  of  the  picture  for  these  purposes. 

4.  Judging  will  be  by  a  jury  of  impartial,  competent  profes¬ 
sional  photographers  or  editors  with  news  or  magazine  back- 

I  ground.  Decision  of  the  judges  will  be  final.  Duplicate  prizes 
will  be  awarded  in  case  of  a  tie. 

5.  On  the  back  of  each  photo,  give  your  name  and  address, 
brief  story  of  the  picture  and  its  title,  and  ownership  state- 

Iment.  Keep  in  your  files,  for  possible  future  reference,  names 
and  addresses  of  people  pictured. 

I  6.  Photos  must  have  been  taken  between  December  1,  1953 
I  and  December  1,  1954.  Entries  should  be  mailed  to  Family 
i  Life  Photo  Contest,  Room  1025,  420  Lexington  Avenue,  New 
I  York  17,  N.  Y.  Entries  should  be  postmarked  not  later  than 
I  December  7,  1954. 


Sponsored  by 

United  States  Brewers  Foundation 


Oil 
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Kerney 


James  Kerney 
Heads  I  PI 
U.S.  Group 


Chicago 

James  Kerney  Jr.,  editor  of 
the  Trenton  (N.  J.)  Times,  was 
elected  this  week  as  chairman 
of  the  Ameri¬ 
can  Committee 
of  International 
Press  Institute, 
succeeding  Les¬ 
ter  M  a  r  k  e  1 , 
New  York 
Times  Sunday 
editor,  who  re¬ 
signed  in  May 
a  s  American 
chairman  and 
member  of  the 
IPI  Executive  Board. 

John  Cowles,  publisher  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune,  was  named  vice- 
chairman  of  the  American 
committee  and  G.  Prescott 
Low,  publisher  of  the  Quniey 
(Mass.)  Patriot  Leader,  secre¬ 
tary.  John  P.  Harris,  publisher 
of  the  Hutchinson  (Kas.)  News 
Herald,  was  nominated  as  the 
American  representative  on  the 
IPI  Board. 

Members  of  the  American 
committee  in  attendance  here 
adopted  a  resolution,  expressing 
their  appreciation  of  Mr.  Mar¬ 
kers  efforts  in  helping  to  estab¬ 
lish  IPI,  which  was  organized 
in  1949.  Eljas  Erkko,  Helsinki 
(Finland)  Sanomat,  is  the 
present  IPI  chairman. 

The  1955  IPI  convention 
will  take  place  at  Copenhagen, 
Denmark.  Mr.  Kerney  was 
empowered  to  expand  the  mem¬ 
bership  of  the  American  com¬ 
mittee.  A  meeting  is  scheduled 
in  Washington  next  April  at 
the  time  of  the  American  So¬ 


ciety  of  Newspaper  Editors’ 
convention. 

Basil  L.  Walters,  executive 
editor  of  the  Knight  Newspa¬ 
pers,  was  temporary  chairman 
of  the  Oct.  3  committee  meet¬ 
ing  here  at  the  Drake  Hotel. 
Also  in  attendance  was  Hamil¬ 
ton  Owens,  editor  of  the  Balti¬ 
more  (Md.)  Sunpapers,  who 
has  been  active  in  IPI. 

• 

ISetcsmen  in  Europe 
Alerted  to  Tour 

Representatives  of  the  Asso¬ 
ciated  Press,  United  Press,  In¬ 
ternational  News  Service  and 
foreign  correspondents  of  in¬ 
dividual  U.  S.  newspapers  in 
28  cities  of  19  countries  are 
being  alerted  to  meet  and  in¬ 
terview  10  American  business¬ 
men  who  will  offer  American 
know-how  to  Europe’s  business 
community  in  a  series  of 
“crackerbarrel  conferences.” 

The  tour,  called  Operation 
Enterprise  and  sponsored  by  the 
National  Sales  Executives,  will 
continue  for  six  weeks.  The 
group  flew  from  New  York  Oct. 
4,  after  a  luncheon  briefing  ses¬ 
sion  at  the  Canadian  Club,  Wal¬ 
dorf-Astoria. 

Curtis  J.  Hoxter,  vicepresi¬ 
dent  of  George  Peabody  &  As¬ 
sociates,  Inc.,  who  has  handled 
press  relations  at  international 
conferences  for  the  Interna¬ 
tional  Chamber  of  Commerce, 
is  in  charge  of  public  relations. 
• 

Plan  for  N.  M.  Daily 

Alamogordo,  N.  M. 

Billie  Holder  and  Holland 
Jacquart,  co-publishers,  have 
announced  plans  to  convert  the 
Alamogordo  News  to  daily  pub¬ 
lication  about  Dec.  1.  H.  Ar- 
lynn  Bruer,  formerly  on  the 
Carlsbad  Current  Argus,  is 
managing  editor,  and  Eddie 
Webb,  formerly  on  the  Garden 
City  (Kas.)  Telegram,  is  me¬ 
chanical  superintendent. 


YOU  CAN'T  PREDICT 
the  day  when  someone 
will  accuse  you  of 

LIBEL 


But  you  can  have 
INSURANCE 
that  will  make  you 
safe  from  embarrassing 
loss  —  from  this  and 
other  similar  claims. 

The  cost  is 
AMAZINGLY  LOW 


WIITf  FOt  DtTAtlS  AND  tATIS 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


Censorship 
Easing  Up 
In  Russia 

“A  progressive  lightening  of 
censorship  has  been  observed 
since  Stalin  died”  and  “some 
very  important  restrictions  have 
been  eliminated,”  writes  Harri¬ 
son  Salisbury,  recently  re¬ 
turned  New  York  Times  Mos¬ 
cow  correspondent. 

In  the  last  of  14  articles  based 
on  impressions  of  the  Soviet 
Union  following  a  five-year  as¬ 
signment  there,  Mr.  Salisbury 
reveals  that  correspondents  are 
now  allowed  to  report: 

1)  Wages  paid  Russian  work¬ 
ers. 

2)  Retail  prices  of  goods  and 
describe  their  quality  and  make 
comparisons  with  United  States 
products. 

3)  Poor  living  conditions,  poor 
consumer  goods,  poor  services. 
However,  if  a  great  deal  of  such 
material  is  packed  in  one  story 
there  are  usually  cuts. 

4)  Foreign  policy  although 
outright  criticisms  are  usually 
killed. 

5)  Characteristics  and  num¬ 
bers  of  airplanes. 

In  contrast  to  when  he  first 
reached  Moscow  in  1949  (50% 
of  his  first  fortnight’s  file  was 
stopped  dead  by  censorship) 
Mr.  Salisbury  writes  that  his 
successor,  Clifton  Daniel,  for¬ 
mer  Bonn,  Germany,  chief,  has 
suffered  no  cuts  in  his  initial 
copy. 

But  to  prove  how  erratic  cen¬ 
sorship  is  behind  the  Iron  Cur¬ 
tain,  he  points  out  that  his  last 
and  next  to  the  last  dispatches 
filed  from  Moscow  were  killed 
entirely.  “This”  says  Mr.  Sal¬ 
isbury,  “illustrates  one  of  the 
difficulties  of  generalizing 
about  Moscow  censorship.” 

Mr.  Salisbury  goes  on  to  say 
that  “one  day  the  censor  is 
light  and  passes  a  story.  The 
next  day  he  kills  an  almost 
identical  dispatch.”  But  he 
adds  that  restrictions  and  han¬ 
dicaps  on  coiTespondents  is 
[  “much  lighter  under  the  new 
I  government  than  it  was  under 
Stalin.” 

Although  14  months  ago  the 
new  government  extended  the 
area  in  which  correspondents 
could  travel,  MVD  agents  tailed 
him  day  and  night.  “They  were 
so  thick  around  the  hotel  in 
Birobidzhan  that  each  time  I 
emerged  on  the  hotel  steps  with 
<  amera  in  hand  I  could  see  them 
scurrying  in  all  directions.  .  . 
All  1  had  to  do  was  raise  my 
'amera  to  start  a  small  stam¬ 
pede.” 


Another  instance  of  shadow¬ 
ing  led  Mr.  Salisbury  to  writ* 
that  the  Birobidzhan  hotel  “ha* 
no  interior  plumbing  facilities. 
There  is  however  an  outhouse 
in  the  backyard  with  two  cora- 
partments.  By  what  was  clear¬ 
ly  no  coincidence  this  corre¬ 
spondent  never  found  it  pos¬ 
sible  to  pay  a  solitary  visit  to 
this  homely  facility.” 

• 

Censor  Label 
Favored  for 
Foreign  News! 

A  survey  made  by  Edward 
L.  Bernays,  public  relations 
counsel,  indicates  that  a  ma¬ 
jority  of  editors  and  journalism 
teachers  believe  that  newspa¬ 
pers  should  label  foreign  news 
that  is  censored  or  subject  to 
censorship.  Mr.  Bernays  had  i 
119  responses  to  his  query.  | 

Editors  suggested  such  forms 
of  labelling  as:  (1)  A  bold  in¬ 
dent  note  at  the  beginning,  in 
the  body,  or  at  the  end  of  the 
dispatch;  (2)  a  clear  statement 
of  whether  the  dispatch  has 
been  censored  or  comes  from 
a  censorship  exercising  coun¬ 
try;  (3)  a  direct  statement  that 
“accuracy  is  not  guaranteed. 

Journalism  teachers  suggested  J 
such  methods  as:  (1)  Direct 
labelling  with  some  such  line 
as  “Passed  by  -  Govern¬ 

ment  Censors,”  “Censored," 
etc.;  (2)  plain  indication  of 
where  deletions  have  been  i 
made;  (3)  use  of  explanatory; 
sentence  or  paragraph  in  pa- ' 
renthesis,  or  otherwise  typo-  [ 
graphically  displayed,  calling  | 
attention  to  censorship.  j 

About  15%,  both  of  editon 
and  of  journalism  teachers,  op¬ 
posed  labelling,  believing  that 
the  objective  could  best  be  ob¬ 
tained  in  other  ways.  In  gen¬ 
eral,  they  felt  labelling  (1) 
makes  no  allowance  for  the 
fact  that  some  of  the  news  may 
be  true;  (2)  it  implies  that 
anything  not  labelled  is  free 
of  propaganda;  (3)  might  cut 
off  news  sources;  (4)  induces 
the  reader  to  bypass  the  item 
altogether;  (5)  it  loses  effec¬ 
tiveness  as  the  device  becomes 
familiar;  (6)  identification  of 
sources  is  preferable  to  a  label; 

(7)  some  stories  from  censor¬ 
ship  countries  are  untouched; 

(8)  a  general  note  to  effect  that 
censorship  exists  in  certain 
countries  would  be  preferable 
to  individual  labels;  (9)  inter¬ 
pretation  and  explanation  are 
better  ways  of  combatting  cen¬ 
sorship. 
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$60,000,000 
Bowater  Mill 
Is  Dedicated 

Calhoun,  Tenn. 
The  biggest  newsprint  mill 
to  be  built  in  the  United  States 
in  more  than  a  quarter-of-a- 
century  was  dedicated  here 
Oct.  9  by  the  Bowaters  South¬ 
ern  Paper  Corporation,  an 
American  subsidiary  of  The 
Bowater  Paper  Corporation, 
Ltd.,  of  London. 

Costing  $60,000,000,  the  new 
plant  represents  the  largest  in¬ 
vestment  by  British  industry 
in  this  country  since  the  end 
of  World  War  II.  Bowaters  is 
the  first  paper  manufacturer  to 
build  a  newsprint  mill  in  the 
South  financed  entirely  from  its 
own  resources. 

At  ceremonies  attended  by 
some  500  newspaper  publishers, 
paper  industry  representatives, 
government  officials,  and  top 
Bowater  personnel  from  many 
parts  of  the  world.  Sir  Eric 
Vansittart  Bowater,  chairman 
of  Bowaters,  described  the  mill 
as  “a  shining  example  of  ‘trade 
not  aid’  between  Great  Britain 
and  the  United  States. 

“Bowater’s  entry  into  the 
manufacturing  field  within  the 
greatest  newsprint  market  in 
the  world,”  Sir  Eric  said,  “is 
an  outstanding  example  of  in¬ 
ternational  cooperation  on  the 
industrial  level.” 

The  mill’s  entire  output  for 
the  next  15  years  has  been 
sold  to  publishers  of  newspa¬ 
pers  in  128  cities  in  14  Southern 
states.  Its  initial  annual  pro¬ 
duction,  which  got  underway 
in  July,  is  130,000  tons  of  news¬ 
print  and  55,000  tons  of  sul¬ 
phate  (kraft)  pulp.  The  kraft 
pulp  produced  in  excess  of  the 
mill’s  newsprint  requirements 
is  being  shipped  to  Bowater 
mills  in  the  United  Kingdom. 

Already  Being  Enlarged 
Steps  are  already  being  taken 
to  substantially  increase  the 
production  of  the  two  newsprint 
machines  at  Calhoun,  Sir  Eric 
said. 

Financing  of  the  project  was 
a  joint  Anglo-American  ven¬ 
ture.  Viewing  it  a  “sound  dol¬ 
lar  investment,”  the  British 
Government,  then  headed  by 
the  Labor  Party,  granted  Bo¬ 
waters  permission  to  transfer 
$15,000,000  in  British  funds  to 
supply  the  equity  capital  for 
the  new  American  company. 
Loan  capital,  however,  was 
raised  in  the  United  States. 
Morgan  Stanley  &  Co.  arranged 
the  subscription  by  12  Amer¬ 
ican  insurance  companies  of 


NEWSPRINT  from  southern  pine — Aerial  view  shows  1,800-acre  site  of  Bowaters  Southern  Paper  Corporation's 
new  $60,000,000  pulp  and  paper  mills  on  the  Hiwassee  River  at  Calhoun,  Tenn.,  40  miles  northeast  of  Chat¬ 
tanooga.  The  main  manufacturing  building  in  the  foreground  houses  two  paper  machines  capable  of  turning 
out  sheets  of  newsprint  nearly  twenty  feet  wide  at  the  rate  of  2,000  feet  per  minute. 


$37,500,000  in  mortgage  bonds, 
while  five  American  banks 
headed  by  J.  P.  Morgan  &  Co. 
agreed  to  take  up  $7,500,000 
in  serial  notes. 

Governor  Frank  Clement  of 
Tennessee  and  Peyton  Ander¬ 
son,  president  of  the  Southern 
Newspaper  Publishers  Associa¬ 
tion,  participated  in  a  double 
plaque  unveiling  ceremony.  Gov. 
Clement  hailed  the  mill  as  an¬ 
other  step  forward  in  “the 
South’s  enlightened  industrial 
revolution.” 

In  presenting  an  SNPA 
plaque,  Mr.  Anderson  paid  tri¬ 
bute  to  the  company’s  “vision 
and  initiative”  in  selecting  a 
southern  site. 

For  many  years  Bowaters 
has  supplied  newsprint  to 
American  newspapers,  particu¬ 
larly  in  the  South,  from  its 
Comer  Brook  mills  in  New¬ 
foundland.  The  additional  ca¬ 
pacity  has  permitted  Bowater 
to  more  than  double  the  num¬ 
ber  of  its  customers  in  the 
United  States. 

Giant  Wood  Storage 

Bowaters  Southern  employs 
some  700  persons  with  an  an¬ 
nual  industrial  payroll  of  $3,- 
500,000,  and  pays  out  another 
$3,500,600  for  pulpwood  to 
southern  landowners  and  farm¬ 
ers  in  eight  states.  The  com¬ 
pany  will  eventually  have  200,- 
000  acres  of  forest  lands  in 
Tennessee,  North  Carolina, 
Georgia  and  Alabama. 

Unlike  northern  pine  and 
spruce  which  mature  in  about 
75  years,  southern  pine,  from 
which  Bowaters  makes  its  pulp 
and  newsprint,  is  a  fast-grow¬ 


ing  tree,  maturing  in  about  25 
years. 

The  SNPA  endeavored  un¬ 
successfully  for  years  to  induce 
paper  manufacturers  to  produce 
newsprint  from  southern  pine. 
A  pioneer  mill  was  built  at 
Lufkin,  Texas,  in  1937,  and 
another  began  production  at 
Coosa  Pines,  Alabama,  in  1950. 
Both  of  these  were  erected  with 
the  aid  of  publisher  capital. 

A  unique  feature  at  Bowaters 
is  its  gigantic  wood  storage 
pond,  the  first  ever  built.  De¬ 
veloped  by  the  company  to 
eliminate  wood  deterioration — 
a  hazard  common  to  southern 
mill  operations  where  logs  are 
stored  in  the  open — this  huge 
500-foot  pond  can  hold  30,000 
cords  of  wood,  enough  to  keep 
the  mills  running  for  six  weeks. 

Another  device  of  major  im¬ 
portance  in  the  history  of  the 
paper  industry  is  incorporated 
in  the  two  paper-making  ma¬ 
chines.  On  each  machine  a 
suction  pick-up  roll,  the  first 
ever  to  be  included  in  the 
original  de.sign  of  a  newsprint 
machine,  assists  the  web  of 
moist  pulp  on  its  way  to  the 
dryer  section.  This  latest  de¬ 
velopment  in  paper  making 
technique  allows  greater  pro¬ 
duction  speed  and  improves  the 
efficiency  of  the  newsprint 
manufacturing  process.  The 
two  paper  machines  are  capable 
of  turning  out  a  sheet  of  news¬ 
print  nearly  20  feet  wide  at  a 
rate  of  2,000  feet  per  minute. 

An  important  factor  in  choos¬ 
ing  the  1,800-acre  Calhoun  site 
was  its  location  in  the  strategic 
center  of  a  railroad,  highway 
and  river  transportation  net¬ 


work,  effectively  linking  popu¬ 
lous  centers  of  the  South. 

A  pumping  station  on  the 
Hiwassee  about  two  miles  up¬ 
stream  from  the  mill  sends  25,- 
000,000  gallons  of  water  every 
24  hours  to  an  enormous  filtra¬ 
tion  plant  .situated  on  a  hill 
behind  the  plant.  The  filtration 
facilities  alone  cost  more  than 
$2,000,000  and  would  suffice  for 
a  city  of  250,000  population. 

The  main  manufacturing 
buildings  extend  the  length  of 
four  football  fields  and  rise  to 
a  height  of  115  feet. 

Many  of  the  key  personnel 
are  experienced  in  both  the 
Canadian  newsprint  industry 
and  the  Southern  Kraft  pulp 
industiy.  Karl  O.  Elderkin, 
general  manager  of  the  mill, 
was  manager  of  the  Corner 
Brook  newsprint  mill  prior  to 
1938,  and  since  then  has  been 
general  manager  of  the  Cros- 
sett  Paper  Mills  in  Crossett, 
Ark. 


IT  you  hod  international  businett 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


mspVpER  NEWSi 


15  Hamilton  St.,  Sydney,  Australia 
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Naeters  Get 
Community 
Service  Award 


Inlanders  helped  George  and 
Fred  Naeter  celebrate  their  50 
years  of  publishing  the  Cape 
Girardeau  (Mo.)  Southeast  Mis¬ 
sourian  this  week  when  that 
paper  received  the  annual  Uni¬ 
versity  of  Missouri  School  of 
Journalism  award  for  communi¬ 
ty  service. 

The  award  w'as  presented  to 
the  Naeter  brothers  by  Dr.  Earl 
English,  dean  of  the  Missouri 
journalism  school,  at  the  Tues¬ 
day  luncheon  of  the  Inland 
Daily  Press  Association’s  fall 
meeting  here  this  week. 

“In  addition  to  having  one  of 
the  most  atti-active  and  com¬ 
plete  newspaper  plants  in  the 
Middle  West,  it  is  one  of  the 
best  community  newspapers  in 
the  area,  and  has  done  much 
to  gain  the  eternal  good  will  of 
the  community  it  serves,”  said 
the  awards  committee.  (E&P 
Aug.  7,  page  54.) 

The  Southeast  Missourian  is 
the  first  Missouri  newspaper  to 
win  the  award  since  it  was  in¬ 
itiated  in  1949. 


Local  News  Awards 


Twenty-five  daily  newspapers 
from  10  states  received  “awards 
of  merit”  in  the  Local  Govern¬ 
ment  News  Contest  of  the  In¬ 
land  Daily  Press  Association, 
conducted  by  the  school  of  jour¬ 
nalism  of  the  University  of 
Wisconsin. 

Certificates  for  “distinguish¬ 
ed  achievement”  were  presen¬ 
ted  to  the  winners  by  Prof. 
Ralph  O.  Nafziger,  director  of 
the  school,  as  follows : 


Class  A  (below  5,000) :  First 
Place  to  Nevada  (Mo.)  Daily 
Mail;  Second  Place  to  Fairborn 
(0.)  Daily  Herald;  Third  Place 
to  Moorhead  (Minn.)  Daily 
News;  Honorable  Mention  to 
Portage  (Wis.)  Daily  Register 
and  to  Pontiac  (Ill.)  Daily 
Leader. 

Class  B  (5,000-10,000):  First 
Place  to  Newton  (la.)  Daily 
News;  Second  Place  to  Shelby- 
ville  (Ind.)  News;  Third  Place 
to  Albert  Lea  (Minn.)  Evening 
Tribune;  Honorable  Mention  to 
Wisconsin  Rapids  (Wis.)  Daily 
Tribune  and  to  New  Ulm 
(Minn.)  Daily  Journal, 

Class  C  (10,000-25,000): 
First  Place  to  Ottawa  (Ill.) 
Daily  Republican-Times;  Second 
Place  to  Kokomo  (Ind.)  Tri¬ 
bune;  Third  Place  to  Freeport 
(Ill.)  Journal-Standard;  Honor¬ 
able  Mention  to  Galesburg  (Ill.) 
Daily  Register-Mail  and  to 
Winona  (Minn.)  Republican- 
Herald,  (now  the  News). 

Class  D  (25,000  -  75,000)  : 
First  Place  to  Lincoln  (Neb.) 
Evening  Journal;  Second  Place 
to  Canton  (O.)  Repository; 
Third  Place  to  Alton  (Ill.)  Eve¬ 
ning  Telegraph;  Honorable 
Mention  to  Battle  Creek 
(Mich.)  Enquirer  and  News 
and  to  Fargo  (N.  Dak.)  Forum. 

Class  E  (above  75,000) :  First 
Place  to  Chicago  Daily  News; 
Second  Place  to  St.  Paul 
(Minn.)  Dispatch;  Third  Place 
to  Chicago  Sun-Times;  Honor¬ 
able  Mention  to  St.  Paul 
(Minn.)  Pioneer  Press  and  to 
Minneapolis  (Minn.)  Star. 
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Zone . State. 


(2)  whether  he  likes  his  jok  T  4  1 
or  not;  (3)  w'hat  he’s  got  tc  li\l 
work  with;  (4)  what  kind  of, 
man  he  is.  VjT/  ^ 

“You  can  vulcanize  extroveit  VV  C 
treads  on  an  introvert  casing," 
declared  Mr.  Sadler  in  explain-  I 
ing  that  an  introvert  can  make 
a  good  advertising  salesman  il 
he  learns  extrovert  character-  Exe< 
istics.  newspi 

Results  of  tests  can  often  be  gather 
used  to  correct  employe  weak-  (he  fii 
nesses,  or  to  compensate  ot  jonfer 
conceal  them,  he  explained. 

Addressing  his  closing  re-  group 
LEE  P.  LOOMIS,  at  left.  Mason  directly  to  publisher!  jgneir 

City  (la.)  Globe-Gazette  pub-  Mr.  Sadler  said  executives  need  johi 
lisher  and  head  of  Leo  News-  a  balanced  way  of  living,  whick 
papers,  receives  congratulations  should  include  work  and  play,  c 
on  his  70th  birthday  from  Walter  need  for  social  life  beyond  report 
White,  Lincoln  (Neb.)  Star,  at  home  life;  a  good  religion  and  .j  3g( 
Inland  meeting.  good  sense  of  humor.  ^ 

.Speaks  for  Reporters  City. 

Inland  Inez  Robb,  United  Features  . 

.  Syndicate  columnist,  was  thei  ^ 

(Continued  from  page  11)  Monday  luncheon  speaker,  tak-l 

-  ing  the  occasion  to  gently  chide  Lanz 

den,  Jackson  (Mich.)  Citizen  newspaper  editors  and  to  “up-  Col.  I 
Patriot.  lift”  reporters  in  the  minds  of  ’ 

The  board  announced  that  their  editors.  She  said  the  *1!**^®  * 
all  three  1955  Inland  meetings  three  hallmarks  of  a  reporter  1 
will  take  place  at  the  Drake  are  (1)  insomnia;  (2)  heart  *'“ 
Hotel.  Dates  will  be  Feb.  14-  trouble;  (3)  indigestion.  She 
15;  May  12-13;  and  Oct.  17-18.  added  that  she  always  suffered 

16.5  Use  Inland  Awards  from  nervous  indigestion  Jer  M- 

covering  a  big  name  wedding,  “ougn 
It  was  announced  that  a  reminded  editors  of  their  ' 

record  number  of  Inland  papers  apparent  inconsistency  in  grip  dal  t 
IS  participating  in  the  In-  anti-l 

land  Award  Plan  for  outstand-  turning  their  front  pages  over  “ntli 


(Continued  from  page  11) 


16.5  I’se  Inland  Awards 
It  was  announced  that 


land  Award  Plan  for  outstand¬ 


ing  new.^paperboys  Joe  Bunt-  to  some  glamorous  movie  star,  ter  tl 


ing,  Bloomington  (Ill.)  Panta-  j^otib  also  suggested 


gryh,  chairman  of  the  Cir-  that  editors  and  publishen  lAP; 

nnmfmn  PnrnTniffAo  VAnnrfo/l  1  «  1  «  .1  .  ••  »  . 


Libel  Text  Project 

Ithaca,  N.  Y. 

The  Frank  E.  Gannett  News¬ 
paper  Foundation  has  made  a 
grant  of  $10,000  to  Cornell  Uni¬ 
versity  for  the  preparation  of  a 
textbook  on  the  law  of  libel. 


culation  Committee,  reported  g^ou^  something”  about'  Circu 

that  165  papers  gave  awards  the  way  reporters  are  being  Reite 
during  National  Newspaper  “pushed  around”  at  press  con-;  R  P® 
Week  to  1,327  newspaperboys.  fercnces  by  the  television  peo-'  PiiWi 


during  National  Newspaper  “pushed  around”  at  press  con-; 
Week  to  1,327  newspaperboys.  fercnces  by  the  television  peo- 
How  the  Prange  department  pjg 

V  Campaign  for  Truth 

(Wis.)  PT€i^s-(i(tz€tt€  for  pub-  ,  1  J  1  *  i*i. 

lishing  its  monthly  house  or-  She  also  pleaded  for  editors 
gan  in  paid  advertising  space  publishers  to  inaugurate 

was  told  bv  John  B.  Torinus,  institutional  ca^ 

managing  editor  of  the  Press-  Pa>gn  to  offset  the  oft-ppeat^[ 
Gazette.  The  store  uses  four 


full  pages  to  tell  its  story  to  newspapers  it  isn  t  true 


employes  and,  indirectly,  to  the  Mrs.  Robb  told  about  the 


public.  A.s  a  result.  Northern  “best  advice  ever  given  me  by}  tjjjt 


Paper  Mills  has  adopted  a  an  editor.”  She  recalled  thuti 


similar  plan,  using  weekly  ads.  when  she  left  the  Tulsa  (Okla.)  jjj.  ^ 
The  value  of  aptitude  testing  World  to  join  the  New  York 
to  build  better  newspaper  staffs  Daily  News,  her  Tulsa  editor 
was  discussed  by  William  S.  summed  up  his  fatherly  advice 
Sadler,  Jr.,  personnel  manage-  by  stating:  “Hell,  honey,  no 
ment  consultant.  He  first  em-  woman  was  ever  ruined  who, 
phasiaed  what  such  tests  can’t  can  holler.” 


do,  namely:  (1)  measure  job 
knowledge;  (2)  moral  honesty; 
(3)  social  acceptability;  (4) 
what  affect  the  wife  has  on  the 
job  holder;  (5)  the  boss  him¬ 
self. 

What  Tests  Can  do 


College  Paper  Daily 

New  Brunswick,  N.  J- 


The  Rutgers  University  Tar- 
gum,  which  claims  to  be  the 
oldest  student-published  news- 


What  the  tests  can  be  ex-  paper  in  the  country,  has  “gone  | 


pected  to  do,  he  said,  are  to  daily”  after  85  years  of  publi-  ^  * 
show  (1)  whether  or  not  the  cation  as  tri-weekly,  bi-weekly, 
person  is  a  normal  individual;  weekly  and  semi-weekly.  ® 
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lAPA  Hears 
Warning  on 
‘Coexistence 


Aitchison  Leaves 
Miami  City  Desk 

Miami,  Fla. 

Ned  Aitchison,  city  editor  of  other  direction.  It  would  gen- 
the  Miami  Herald  for  12  years,  erate  a  battle  of  bias  that  labor 

has  resigned  his  post  and  taken  could  only  lose.  A  newspaper- 

an  extended  for  every- 

leave  of  ab-  concerned,  including  his  pre¬ 
sence.  Upon  his  fession  and  his  union,  when  he 

return  to  the  f  reports  the  lights  and  shadows 

Herald  staff,  he  exist,  wherever  they 

will  undertake  a  w  exist. 

new  assign-  ^‘Certainly  a  union  man  can- 

ment,  probably  ,  "ot  tield  reprehensible  when 

c  o  n  c  e  n  -  professional  stand- 

trating  on  writ-  affiliation, 

ing  in  special  whether  it  be  union,  political, 

fields.  A..  .  .  religious  or  what  have  you. 

Merlin  Test,  Aitchison  Much  of  the  labor  union  move- 

former  Herald  state  editor  and  nient’s  real  strength  depends  on 
a  staff  member  since  1947,  was  this  careful  division  of  interest 
named  acting  city  editor.  .  ffi®  field  of  ideas.  If  you 

Also  taking  an  extended  leave  unionize  ideas  you  do  nothing 
from  the  Herald  is  Mr.  Aitchi-  ’"‘V®  than  regiment  thought.” 
son’s  wife,  Marion,  a  staff  mem-  Mr.  Welch  is  to  be  commend- 
ber  for  11  years  and  recently  ®‘^  f®’^  expressing  the  code  of  a 
the  radio  editor.  newspaperman  so  admirably, 

Mr.  Aitchison  started  news-  whether  he  be  union  or  non¬ 
paper  work  as  a  reporter  for  union:  “He  sets  his  professional 
the  Omaha  (Neb.)  World  Her-  standards  high,  above  any  af- 
ald  in  1913.  filiation,  whether  it  be  union, 

political,  religious  or  what  have 


(Continued  from  page  72) 
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Sao  Paulo,  Brazil  W  P 
Executives  of  about  250  B 
newspapers  in  the  Americas  ® 
gathered  here  this  week  for  * 
the  first  half  of  the  nine-day 
conference  of  the  Inter  Ameri- 
can  Press  Association.  The 
group  will  move  on  to  Rio  de 
Janeiro.  • 

John  R.  Reitemeyer,  Hart-  i 
ford  (Conn.)  Courant,  chair-  qN 

man  of  the  board  of  directors.  Ay* 

reported  a  current  membership  of 

of  380,  an  increase  of  78  since  pic 

last  year’s  meeting  in  Mexico  Air 

City. 

Referring  to  the  recent  ac- 
tion  of  the  Argentine  Govern-  ^ 

ment  in  “quarantining”  Miguel  _ 

Lanz  Duret,  lAPA’s  president. 

Col.  Reitemeyer  cautioned  that  , 

free  nations  can  enjoy  coexist-  * 

ence  only  at  the  dictator’s  own 
high  price.  Art 

“It  means  the  end  of  liberty,  editor 
the  death  of  freedom,”  the  Free 
Hartford  publisher  declared.  last  y 
M.  Lanz  Duret  of  Mexico  had  Britis 
sought  to  stop  over  in  Argen-  includ 
tina  to  present  a  freedom  me-  Oct.  £ 
dal  to  David  Michel  Torino, 
anti-Peron  editor  who  was  re-  Irvi 
cently  released  from  prison  af-  co-owi 
ter  three  years’  confinement.  of  th< 

Greater  participation  in  langu; 

IAEA’s  new  Office  of  Certified  in  Ne 
Circulation  was  urged  by  Col.  tising 
Reitemeyer.  He  said  it  makes  Daily 
it  possible  for  Latin  American 
publishers  to  give  advertisers 
the  information  they  need, 
comparable  to  ABC  figures. 

Eight  publications  have  en¬ 
rolled  in  OCC  to  date  and  au¬ 
dits  are  beginning  to  be  issued. 

Revenues  of  OCC  amounted  to 
$2,695  from  April  to  Sept.  30 
and  expenses  were  $1,110.99. 

John  R.  Herbert,  Quincy 
(Mass.)  Patriot  News,  reported 
that  IAEA’s  newly  established 
research  and  information  cen¬ 
ter  was  handling  many  requests 
and  was  attempting  to  have  the 
American  Press  Institute  at 
Columbia  University  conduct  a 
seminar  especially  for  Latin 
American  publishers. 

•  Harry  Kingdon,  Canadian 

Fund  for  Linda  reporter  since  1951,  in 

“  Toronto,  Ont.,  recently. 

Superior,  Wis.  «  •  « 

The  Superior  Evening  Tele-  Kent  D.  Parker,  59,  adver- 
yram  has  started  a  “Life  for  tising  salesman  for  the  West 
linda”  fund  to  channel  mes-  Palm  Beach  (Fla.)  Post-Times, 
sages  of  sympathy  and  offers  Sept.  30. 

#f  aid  for  four-year  old  Linda  *  *  ♦ 

Peters,  who  faces  a  gamble  for  Paul  J.  Keller,  63,  Detroit 
life  and  death  in  heart  surgery.  News  artist.  Sept.  30. 
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Cleo  a.  Zumsteg,  50,  Los 
Angeles  Examiner  fashion 
artist,  Oct.  3. 


Ruth  Williams  Robbins,  58, 
wife  and  assistant  to  her  hus¬ 
band  Edward  A.  Robbins,  edi¬ 
tor,  Midland  (Pa.)  News,  Oct. 
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Classified  Section 


C.  A.  Eury,  75,  president. 
New  Bern  (N.C.)  Sun-Jotimal, 
recently. 
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cies,  efc. 

ANNOUNCEMENTS 

_ Newspaper  Brokers _ 

MID-WEST  Newspai)er  Opportunitiet 
HERMAN  H.  KOCH 
2610  Nebraska  St..  Sioux  City,  Iowa 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  &  ODETT,  Brokers 
P.  O.  Box  .627,  San  Fernando,  Calif. 
SALES,  Appraisals,  Management  Con¬ 
sultants.  NEWSPAPER  SERVICE  CO.. 
610  Georgia  Bank  Bldg.,  Atlanta,  Ga. 
JOSEPH  ANTHONY  SNYDER  ' 
Western  Newspapers 
10160  Culver  Blvd..  Culver  City.  Calif. 
★★THE  "Golden  Rule"  is  our  yard¬ 
stick.  A.  W.  Stypes  &  Co..  625  Market 
Street,  San  Francisco  5.  California. 

LEN  FEIGHNER  AGENCY 
A  33  Year  Succe.sssful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192. 
Mount  Pleasant,  Michigan. 


PRICED  Right  I  No  Other  Brokers 
Have  Our  California  Listings.  Both 
Dailies  And  Weeklies  Properly  Priced. 
J.  R.  GABBERT 

3937  Orange  Riverside,  California 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 

_ Netctpnper  Appraisers 

APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mersrers,  Re¬ 
placement,  Purchases.  Refinancing, 
Mortgage  Loans,  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7,  N.  Y. 
"Newspaper  Plant  Specialists” 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Have  buyers  for  sizeable  daily  papers. 
Strict  confidence  observed. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn.  N.  Y. 

Publications  For  Sale 

LARGE  WEEKLY  and  job  shop.  Gross¬ 
ing  over  $75,000,  net  $20,000.  Florida 
county  seat,  no  competition,  one  of  12 
fastest  growing  areas  in  nation.  Sound 
year  round  economy  based  on  agricul¬ 
ture,  industry,  tourist  and  military. 
Other  interests,  health  reason  for  sell¬ 
ing.  $25,000  down,  balance  financed, 
l^cellent  opportunity  for  reliable  pub¬ 
lisher.  Full  information  on  evidence 
of  financial  ability  to  handle  deal. 
Curiosity  seekers  save  postage.  Box 
4020,  Editor  &  Publisher. 


ANNOUNCEMENTS 


PENNSYLVANIA'S  fastest  growing 
(and  county’s  largest)  weekly  news¬ 
paper  and  plant  for  sale.  Newspaper 
and  job  printing  grossed  $50,000  last 
12  months.  Potential  includes  3  shoi>- 
ping  centers  now  being  built  within  6 
mile  area.  Within  25  miles  of  Phila¬ 
delphia.  Circulation  up  from  1200  to 
2850  in  three  years.  Business  potential 
expanding  as  rapidly.  Building  not 
included,  moderate  rental.  Price  $50,- 
000.  Reply  Box  4031,  Editor  &  Pub¬ 
lisher. 


ALERT, _  profitable  Ohio  $17.0<K)-gross 
weekly  including  good  building  with 
large  modern  apartment  above.  About 
$10,000  down  handles ;  nice  property ! 
The  DIAL  Agency,  640  W.  Willis,  De¬ 
troit,  Mich. 


FAST  growing  Southwest  Michigan 
w<;ekly  in  thickly  ixipulated  highly  in¬ 
dustrialized  county  in  rich  fruit  belt 
near  Lake  Michigan  and  the  Paw  Paw 
Lakes  resort  area.  Gross  over  $15,000 
so  far  in  ’54.  Nearby  cities  supply  a 
lot  of  ads.  Priced  for  quick  sale.  Rea¬ 
son  ill  health.  Box  4118,  Biditor  & 
Publisher. 

FOR  SALE  good  small  town  afternoon 
daily  in  South  Eastern  state,  not  in 
Florida.  Good  reason  for  selling.  Earn¬ 
ing  good  profit,  well  equipp^  and 
stalled.  Write  fully,  stating  what  you 
can  pay  down,  and  newspaper  experi¬ 
ence.  Priced  at  less  than  $150,000. 
Brokers  need  not  write.  Box  4136, 
Editor  &  Publisher. 

PROFITABLE  daily  in  great  state  of 
Texas.  Circulation  excess  5,000.  If 
interested  wire  or  write  Broker,  Bo.x 
4122,  Editor  &  Publisher. 


wp:ekly  newspaper  and 

PRINTING  SHOP  in  West 
Memphis,  Arkansas,  for  sale. 
Or  will  sell  part  interest  to 
man  qualified  to  manage.  Own¬ 
er  ill.  Fastest  growing  city  in 
Mid-South.  Private  utilities  will 
build  atomic  power  here.  Big 
industrial  expansion.  Ward 
Publishing  Company,  West 
Memphi.s,  Arkansas. 


WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  & 
Associates,  4958  Melrose  Avenue.  Los 
Angeles  29.  California. 

PROFITABLE,  deep  South  weekly 
newspaper  and  job  shop.  Official 
county  organ  in  growing  town  of  4,500 
population.  Trade  center  for  wide  sur¬ 
rounding  area.  No  competition.  Gross¬ 
ed  $45,000  last  year  without  solicita¬ 
tion.  Large,  well  equipped  building. 
No  distress  sale.  Box  4021,  Editor  & 
Publisher. 

SOUTHERN  daily  $90,000;  weekly 
$80,000;  weekly  $8,000  (no  plant). 
Each  requires  60%  cash.  Broker  Box 
4046,  Editor  &  Publisher. 

NEW  YORK  Weekly.  Substantial,  long 
established,  profitable.  Competent  staff, 
good  equipment.  Owner  retiring. 
Write  Box  4143,  Editor  &  Publisher. 


WEST  TEXAS  EXCLUSIVE  WEEKLY 
— $35,000  gross  class ;  equipment  all 
nearly  new ;  oil  economy,  fast  grow¬ 
ing  town.  Bailey-Krehbiel,  Box  396. 
Sailna,  Kansas. 

Publications  Wanted 

NEWSPAPER  Wanted  —  will  buy 
weekly  or  trade  paper  with  plant 
within  50  mile  radius  of  Manhattan. 
Call  or  write,  Benenson,  18  East  41 
St..  N.  Y.  17.  N.  Y.  Murray  Hill 

■  9-2686. 

■  NEWSPAPER  SERVICES 

_ Syndicates — Features _ 

WRITE  for  samples  of  published 
I  reader  apiieal  column  covering  Eu- 
I  rope's  glamor  front.  Consistently 
I  loaded  with  meaty  fresh  material. 

1000  words  6  items  2  weekly  airmail. 

1  Author's  identity  highly  promotional. 

I  Box  3802,  Editor  &  Publisher. 

I  WEEKLY  SPORTS  CROSSWORD 
PUZZLES.  Dress  up  Sunday  sports 
I  pages,  supplements.  Novel  Feature 
I  now  available  to  all.  Used  In  Miami 
!  Herald.  Detroit  Free  Press.  Box  4019, 

I  Editor  &  Publisher. 

j  _ Periodical  Subscriptions 


NEWSPAPER  SERVICES 


POLLARD-ALLING  STENCIL  user 
can  save  substantially  by  using  our 
excess  time  and  facilities  in  New  York 
City.  Phone  Mrs.  Kahn,  WOrth  4-8960. 

yational  Advertising  Space 

TEST  SANDERS  ABC  8 
Avon  Herald  News — Nunda  News 
UVINGSTON  COUNTY  LEADER 
Geneseo,  N.  Y. 

_ Press  Engineers _ 

E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford _ Illinois 

SKIDMOReT  mason.  INC. 

ERECTING 

MOVING 

DISMANTUNG 

651  W.  22nd  St.,  New  York  11.  N.  Y 
PHONE  ORegon  6-7760 

LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St.,  Ixtng  Island  City  6,  N,  Y. 
STillwell  6-0098-0099 

DISMANTLED-MOVED— ERECTED 
Service — Maintenance — Repairs 
TRUCKING  AND  RIGGING 
We  Do  Export  Boxing 

SAM  S.  PUNTOLILLO  CORP. 

SPECTALIZING  in  Duplex 
and  Goss  Flat-bed  Webs 
311  Lincoln  Ave.,  Lyndhurst,  N.  J 
Phone  Geneva  8-3744 

MASON-MOORE^TRACYThK. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  ExpertsI 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  E.  4th  Street.  New  York  3.  N.  Y. 
Phone  SPring  7-1740 

MAUHINERY  and  SUPPLIES 

Complete  Plants _ 


COMPLETE  Daily  newspaper  Plant 
for  sale  as  unit  or  piecemeal. 


PARTIAL  LIST  INCLUDES: 


5  Linotype  Machines  all  equipped  with 
1/3  HP  60  cycle  3  phase  AC  motors, 
electric  pots  and  Margach  Metal  Feed¬ 
ers.  48  page  Hoe  Press  with  complete 
stereo.  Turtles,  Chases.  Saws,  mat 
roller,  ad  cabinets,  makeup  table,  etc. 
$63,000.00  inventory.  For  details  write 
— James  E.  Waldo,  Receiver,  Ironton 
Publishing  Company,  Ironton,  Ohio. 


MACHINERY  and  SUPPLIES 


Composing  Room 


LINOTYPE  MATS  SOLD.  Large  » 
■ortment  constantly  in  stock.  Reqota 
list.  C.  Roth,  2001  W.  24,  NYC,  11 

WE  ARE  the  largest  distributor  •( 
newspaper  TURTLE  in  the  Worl4- 
there  must  be  a  reason!  Priced  $68.SI 
to  $79.50.  Write  for  descriptive  ct 
cular.  L.  &  B.  Sales  Company,  P.  0. 
Box  560,  Elkin,  North  Carolina. 

Press  Room 

SACRIFICE  ‘ 

4-6  OR  8  UNIT  HOE  VERTICAL- 
22%"  Double  Folder,  Steel  Cylinder. 
Roller  Bearing.  Kohler  Reels. 
AVAILABLE  IMMEDIATELY 
Located  At  Brooklyn  Eagle 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  36.  N.  T. 

HOE  82  Page  Press 
2  Units  22%  Cutoff. 

HOE  64  Page  Press 
4  Unite  28-9/16  Cutoff. 

HOE  Octuple  Press 
4  Unite  22%  Cutoff. 

Substructure  &  Reels. 

John  Griffiths  Co.,  Inc. 

416  Lexington  Ave..  _ New  York  IT 

FLATBED^^M^Vr  "E”  —  8  Pa|i 
Web  perfecting  —  variable  speed, 
motor  —  complete  with  10  chases  —  ii 
operation  —  Sanford  Herald  —  San¬ 
ford.  Florida^ _ _ 

100  h.p.  AC  motor  drive  complete  witk 
control  board.  80  h.p.  AC  motor  drin 
complete  with  control  board.  Also  M. 
86,  40  h.p.  AC  drives.  George  C.  Oi- 
ford.  Box  908.  Boise,  Idaho. _ 

Used  Presses 

★  Since  newspapers  constantly  an 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  ol 
good  used  presses  available  or  whick 
may  be  available  soon,  for  newspa¬ 
pers  of  all  sizes. 

★  GOSS  engineers  can  adapt  suck 
equipment  to  your  specific  needs. 

★  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

6601  W.  81  Street  Chicago,  Illinoil 

TWO  40-hp.  220-volt  3-phase  DC 
motor  drives,  with  inching  motoia 
brakes,  bases  and  control  boards 
Pottetown  Mercury,  Pottetown,  Peru. 

HOE  ROTARY  32  PAGE  PRESS 
22H  Cutoff. 

Stereotype  available. 
TOMPKINS  Equipment.  712  So.  CUri 
Chicago  6,  Illinois. 

16  PAGE  Duplex  Tubular  press  cob- 
plete  with  AC  drive  and  stereotypa 
equipment.  Can  be  seen  in  operatioa 
E.  Lacure.  Chronicle-Telegram,  Elyria 
Ohio. 


Cut  your  reading  time  and  save  count¬ 
less  hours  with  an  EDITOR  &  PUB¬ 
LISHER  subscription  —  $6.50  —  52  is¬ 
sues  (one  full  year). 

Write  GMCB,  Blditor  &  Publisher 


I  _ Composing  Room _ 

I  LINOTYPES  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

1— #8  3-mag..  #47963 
1— #31  4-mag..  #55407 
'  1 — Model  C  Intertype,  gas  pot.  3 

i  mag.,  #7018 

1 — Model  G2  Intertype,  #16322,  with 
aux. 

I  8-page  Model  E  Duplex 

NORTHERN  MACHINE  WORKS 
323  No.  4th  Street 

_ Philadelphia  6,  Pa. _ 

2— LATE  Model  G4SM2  Intertype  Ma¬ 
chines,  each  with  Centering  and  Quad- 
ding  Attachment,  2— OO-channel  and  2 
— 72  Channel  Main  Magazines,  Electric 
Pot.  Feeder  and  AC  Motor  Equipment. 
Priced  Reasonably.  Printcraft  Repre¬ 
sentatives.  277  Broadway,  N.Y.  7,  N.Y. 
TELETYPESETTER^Standard  Perfora¬ 
tor.  Used  seven  weeks.  $1,400,  with 
cabinet.  K.  L.  Chatters,  420  Maynard, 
Ann  Arbor,  Michigan. 


I  4  UNIT  HOE  PRESS 

I  64  PAGE-double  folders  and  doubk 
:  mail  folders. 

i  23-9/16  cutoff — 16  inch  cylinders. 

I  %  INCH  stereotype  plate.  8  hand 
I  tensions  with  floating  rollers.  , 

I  ELECTRIC  hoist  for  paper  rolls  j 
:  Also  Pony  Autoplate.  : 

Box  4035,  Editor  &  Publisher 

64  PAGE  Cottrell  Magazine  press,  four 
plates  wide,  maximum  9"  x  12"  signa¬ 
ture.  Latest  model,  dryer  worth  roon 
than  price  of  entire  outfit.  AC  electri¬ 
cal  equipment.  See  running.  Save  thoo- 
sands.  Turner  Printing  Machinery. 
Inc.,  2630  Payne  Avenue,  Cleveland 
14.  Ohio.  TOwer  1-1810.  Branches: 
Chicago — Detroit. 

2  UNIT  scon  PRESS 

I  16/82  Pages-Floor  Fed — 21%"  AC 

Drive — Complete  Stereotype.  Priced 
Low  for  Quick  Sale. 

I  BEN  SHULMAN  ASSOCIATES 

I  600  Fifth  Ave.,  New  York  36,  N.  T. 
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machinery  and  SUPPUES 


Press  Room 


PRESSES  FOR  SALE 
I  COTTRELL  Rotary  masazine  cover 
pnas.  Prints  four  colors  outside  and 
tfo  colors  on  inside  of  cover.  Also  1 
(XItTRELL  forty-eight  page  magazine 
tody  press.  Equipped  with  stitching 
ipparatus  for  covers.  Plate  size,  10^ 
1  14^.  Complete  220  volt  AC  elec¬ 
trical  equipment  for  these  machines. 
O^nal  owner.  Can  be  seen  in  daily 
operation  at  the  plant  of  Columbia, 
(nights  of  Columbus,  4S  Wall  Street, 
Ucw  Haven,  Conn.  Reason  for  selling, 
chuging  over  to  a  now  format  Janu- 
uy  1,  1955.  Addrsss  William  H.  Port¬ 
er,  General  Manager,  Columbia,  New 
Biven.  Connecticut. 


MACHINERY  and  SUPPLIES 


Stereotype 


HELP  WANTED 


Circulation 


Duplex  Unitubular 

4  units,  16-page  Duplex  Unituhular 
with  AC  drive.  Color  cylinder.  Stereo¬ 
type.  Now  available. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho. 


STEREOTYPE 
WOOD  Heavy  Duty  Pony  Autoplate 
with  Vacuum  Box  and  Water-cooled 
Arch,  22^  inch ;  AC  Motor 

5  TON  Kemp  Immersion  Furnace 
with  Carburetor,  Pyrometer,  etc. 

I 

STA-HI  Master  Fornrer,  22% — AC  | 
STA-HI  Master  Router,  22% — AC  ] 

17  STEEL  Makeup  Turtles  I 

24  STEEL  Stereotype  Chases,  22%.  I 

BEN  SHULMAN  ASSOCIATES 
500  Fifth  Ave.,  New  York  36.  N.  Y. 
BRyant  9-1132 

PONY  AUTOPLATE  casUng  machine 
for  21^*  cut-off  press  available  now. 
Also  44"  metal  pot  and  Pony  pump. 
George  C.  Oxford,  Box  903,  Boiaa, 
Idaho. 


4  UNIT  HOE  PRESS 

and  22% "  double  folder,  steel  cylinders 
roller  bearing,  Kohler  reels. 

Press  can  be  seen  in  operation  at  the 
Brooklyn  fiagle. 

Priced  right  for  quick  sale. 
CONTACT: 

Stephen  J.  Lambert.  24  Johnson 
Street,  Brooklyn,  New  York. 

HA  4-6200. 


GOSS  24  Page  Press 
Straightline — 3  decks 
AC  Drive  Stereo  Machinery 

HOE  32  Page  Press 
2  decks — 4  plates  wide 
Pull  automatic  AC  Drive 

BACHMAN  Roll  Rewinder 

JOHN  GRIFfTTHS  CO.,  INC. 

415  Lexington  Ave.  New  York  17 


GOSS  JR.  Straigbtline  16  imge  news¬ 
paper  press  and  plate  casting  equip¬ 
ment.  Ideal  for  small  daily  or  week¬ 
ly.  Uses  only  22  inch  rolls.  Good 
condition.  Now  making  two  runs  daily 
Available  February,  1965.  Selling  “As 
is.  where  is,”  115,000.  Centre  Daily 
Times,  State  College,  Pennsylvania. 


WeBENDORFER  Offset  press.  4  colors 
t  units,  8-82  pages,  86"  web  22% " 
cutoff!  folder  11%  by  17%;  11%  by 
8%".  Behrens,  427  2nd  Ave.,  N.  Y.  C. 
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Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36,  N.  Y. 


EXPEIRIENCED  Circulation  manager 
with  thorough  knowledge  and  record 
on  ABC  publications  to  build  circula¬ 
tion  of  aggressive  competitive  daily  in 
Chart  Area  10.  Must  be  working  man¬ 
ager  with  good  promotional  ability. 
Good  salary  and  bonus.  Box  3907, 
Editor  A  Publisher.  _ 

CIRCULATION  Manager  for  New 
Jersey  suburban  semi-weekly.  Must  be 
familiar  with  all  phases.  Bbccellent 
opportunity  for  aggressive  working 
manager.  Box  4128,  Editor  &  Pub- 
lisher. _ _ 

EXPERIENCED  Circulation  manager 
wanted  by  combination  newsqiaper  in 
20,000  circulation  bracket.  Applicant 
must  have  successful  record  of  build¬ 
ing  sound  circulation.  Box  4100, 
Editor  &  Publisher. _ 

LARGE  EASTERN  newspaiier  has 
opening  for  experienced,  qualified  su¬ 
pervisor  in  City  Home  Delivery.  Posi¬ 
tion  pays  $125  per  week  including 
car  allowance,  plus  generous  bonuses. 
Don’t  answer  unless  you  are  fully 
qualified  to  train,  supervise,  and  lead 
District  Managers  and  carriers.  Splen¬ 
did  opportunity  for  advancement  to 
producer.  Write  Box  4146,  Editor  & 
Publisher. 


HELP  WANTED 


Display  Advertising 


IMMEDIATE  OPENING  for  advei^ 
tising  salesman  on  daily  in  southern 
city  of  18,000.  Ideal  working  condi¬ 
tions,  Insurance  and  other  benefits. 
Give  full  particulars  in  first  letter; 
availability  and  remuneration  expected. 
All  replies  held  confidential.  Write 
Box  3811,  Editor  Ik  Publisher. 


ROBERTSON  17  galley  camera,  good 
lens,  complete.  Quote.  Tmes-Gazette, 
Shelbyville,  Tennessee. 


WANTED  TO  BUY  -  24  page  Tubular 
with  combination  quarter  folder : 
complete  stereo.  Omaha  Tribune,  1307 
Howard  St.,  Omaha  8,  Nebraska. 


ADVERTISING  MANAGER 

CHICAGO  vicinity  opening  for  hard 
hitting  advertising  executive  -  a  self 
starter  who  can  inspire,  lead  and 
create  a  live  department  to  fit  in  with 
our  immediate  plans  for  expansion 
covering  fast  growing  Du  Page  county. 
Write  Box  3948,  Editor  &  Publisher. 


Classified  Advertising 


HELP  WANTED 


Administrative 


EXCLUSIVE  county  weekly  (16-20 
Iiages  per  issue)  in  college  town  in 
south  (not  Florida)  wishes  manager 
or  publisher  with  ample  southern  news¬ 
paper  background  and  advertising  ex¬ 
perience.  'The  location,  paper  and  op¬ 
portunity  are  all  deluxe.  Salary  and 
bonus  plus  chance  to  invest  and  even¬ 
tually  acquire  property  over  period  of 
years.  Mail  summary  of  past  work, 
salary,  references,  etc.  to  L.  P.  Like¬ 
ly.  P.  O.  Box  481,  St.  Petersburg. 
Forida. 
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DUPLEX  Tubular  Casting  Boxes  and 
Snishing  Machines. 

ROYLE  Straightline  and  Radial 
Arm  Routers. 

NO.  25  Vandercook,  full  page.  Proof 
press. 

BIG  (Siief  154  ton  gas  furnace  and 
molds. 

S2  and  48  page  Hoe  Wch  Presses.  | 
22«  cutoff.  ' 

PAPER  Cutters. 
form  Tables. 

Send  for  current  lists; 

THOMAS  W.  HALL 
Company 

Stamford,  Conn. 


FOR  SALE 

1  GOSS  %"  curved  plate  casting  box 
1300.00  each. 

1  CLAYBOURN  %"  curved  plate  bor¬ 
ing  machine  $2.'>0.00  each. 

2  OSTRANDER  Seymour  curved  plate 
routers  3400.00  each. 

(^OMPLCTE  specifications  on  appli- 

»tion.  Direct  inquiries  to  Purchasing 
Department,  (Chicago  Tribune,  Chicago 
11.  Illinois. 


WALTER  Scott,  full  page  Mat  Roller 
Serial  #2991,  G.E.  (Controller,  Press 
nblications,  Elmhurst,  Illinois.  Phone 
TErrace  4-0900. 


GENERAL  MANAGER 


SUCCESSION-MINDED  pub¬ 
lisher,  letting  up,  seeks  sound, 
fully  proven  small  city  news¬ 
paper  builder  for  fine  Chart 
Area  2  county  scat  daily  in 
richly  potential  (40,000)  mar¬ 
ket. 

SOLID,  fruitful  future  as¬ 
sured  practical,  responsible  ex¬ 
ecutive-producer  with  thorough 
front  to  back  know-how.  will¬ 
ing  first  to  show  result-getting 
competence  on  salary-bonus 
basis. 

OPPORTUNITY  requires  ef¬ 
ficient,  hard-working  Mlf- 
starter  with  good  advertising- 
circulation  growth  record, 
skilled  in  effective  labor  team¬ 
work,  business,  plant  manage¬ 
ment,  and  able  constantly  to 
improve  high  standard,  com¬ 
petitive  newspaper :  win  ex¬ 
cellent  community’s  faith. 

STRICTLY  confidential  first 
letter  must  fully  meet  above, 
give  complete  history,  detailed 
record,  earnings.  Will  take 
time  necessary  to  find  right 
man.  Only  qualified  applicants, 
please.  Address  Box  4129, 
Editor  &  Publisher. 


WANTED  Experienced  Man  capable  of 
operating  Classified  Advertising  Detiart- 
ment  on  this  13,000  A.B.C.  Daily  in 
the  Rio  Grande  Valley  of  Texas.  We 
need  a  man  to  handle  oar  regular  ac¬ 
counts  and  to  build  his  department  by 
building  new  business.  Salary,  bonus 
and  ear  allowaiM.  Furnish  complete 
resume,  availability,  salary  require¬ 
ments.  Advertising  Manager,  Browns- 
vllle  Herald.  Brownsville.  Texas. _ 

CLASSIFIED  Manager  for  25,000 
Pacific  Northwest  city.  Excellent  op¬ 
portunity  with  fast  growing  newspaper 
chain.  Give  complete  resume  of  ex¬ 
perience  and  salary  desired.  Write 
Box  4101.  Editor  A  Publisher. 


CLASSIFIED  SALESMAN  to  sell,  serv¬ 
ice  classified  accounts  on  51,000  after¬ 
noon  daily.  150,000  city  Chart  area  6. 
Two  man  staff.  Excellent  opportunity 
based  on  ability.  Salary,  vacation,  in¬ 
surance  benefits.  Write  details,  age. 
marital  status,  experience,  present  sal¬ 
ary.  ^x  4138,  Editor  &  Publisher. 


IMMEDIATE  opening  for  alert,  aggres¬ 
sive  and  experienced  classified  manager 
who  can  sell.  Exiierience  needed  for 
this  job  on  19,000  ABC  paiier  in  cen¬ 
tral  Ohio.  Write  full  information  about 
self  including  salary  requirements  to 
William  Herman,  Advertising  Director, 
The  Newark  Advocate,  Newark,  Ohio. 


STAFF  position  opening  for  Display 
Advertising  Salesman,  age  30  to  46. 
sober,  experienced.  Must  be  self  start¬ 
er,  average  10  calls  a  day,  have 
imagination,  ability  and  enthusiasm. 
Give  references,  record,  money  ex¬ 
pected,  family  status,  telephone.  Con¬ 
fidential.  This  position  is  in  one  of 
North  Carolina’s  best  cities.  Box  4008, 
Editor  A  Publisher. 


ADVERTISING  salesmen.  For  the  Sun¬ 
day  Herald.  Advertising  Promotion  De¬ 
partment.  Permanent.  Salary  or  com¬ 
mission.  Special  edition  artists  not 
wanted.  If  you  will  follow  instructions 
and  make  the  calls,  you  can  have  one 
of  the  best  advertising  jobs  in  Con¬ 
necticut.  Apply  Frank  Kane,  Sunday 
Herald,  Bridgeport,  (Connecticut.  ABC 
96.000  circulation.  One  of  Connecticut’s 
biggest  circulation  newspapers. 


ADVERTISING  SALESMEN  (2)  as  ad¬ 
dition  to  present  staff.  Knowledge  of 
layout  and  copywriting.  Permanent 
Position  on  12,000  afternoon  daily. 
Only  paper  in  this  University  city. 
Excellent  working  conditions.  Write 
fully  at  once  to  Advertising  Manager, 
The  Daily  Progress.  Charlottesville. 
Virginia. 


Display  Advertising 


Circulation 


WANTED — Assistant  Circulation  Man¬ 
ager  for  fast  growing  Daily,  (Chart 
area  9,  fine  opportunity,  permanent 
position  in  excellent  city.  Must  be 
familiar  with  all  phases  of  circulation. 
Write,  giving  age,  experience  and  sal¬ 
ary  expected,  ^x  4001,  Editor  A  Pub¬ 
lisher. 


ADVERTISING  MANAGER,  exper¬ 
ienced  in  all  phases.  Permanent. 
Starting  salary  guaranteed  at  3120 
weekly  with  raise  in  six  months  and 
at  end  of  year  to  3150  a  week  if 
satisfactory.  Box  8806,  Editor  A  Pub- 
lisher.  _ _ _ 

ADVERTISING  SALESMAN  on  his 
way  up,  to  handle  major  advertising 
classifications.  One  who  has  had  expe¬ 
rience  with  Retail  Food  Accounts  most 
desirable.  We  want  the  kind  of  man 
who  is  anxious  and  able  to  move  into 
a  position  of  greater  responsibilities. 
Preference  given  to  a  man  presently 
employed  on  a  smaller  Midwestern 
daily  newspaper.  There  are  exceptional 
opportunities  hero  for  such  a  man, 
whose  future  is  before  him.  All  appli¬ 
cations  held  confidential.  Write  or  wire 
liouis  D.  Young.  Advertising  Director, 
i  The  Indianapolis  ’Times,  Indiana.  A 
Scripps-Howard  Newspaper. _ 

AN  IDEAL  set-up  for  experienced, 
young  (26-35)  advertising  salesman 
for  13,000  A.B.C.  daily  in  the  Rio 
Grande  Valley  of  Texas.  Congenial 
I  staff,  fine  working  conditions,  pleas¬ 
ant  town  in  semi-tropical  area  on  the 
Mexican  Border.  Furnish  background, 
salary  requirements,  availability.  Ad¬ 
vertising  Manager,  Brownsville  Herald. 
Brownsville.  Texas. 


EXPERIENCED  advertising  man  on  a 
growing  semi-weekly  in  a  rapidly  ex¬ 
panding  town.  Daily  next  year,  tn^ 
limited  future  for  the  right  man.  Need 
at  once.  Give  full  particulars  in  first 
letter.  Columbia  Basin  Herald,  Moses 
Lake,  Washington. 

MIDWEST  Newspaper  set'ks  Advertis¬ 
ing  Manager  with  layout  and  sales 
ability.  In  competitive  field.  3125.00  a 
week.  Write  fully.  Box  4134,  Editor  A 
I  Publisher. 

SALESMAN 

with  a  flair  for  layout 

and  copy  work. 

WE  WANT  a  seasoned  salesman  who  is 
esiwcially  good  at  copy  and  layout. 
Some  art  ability  would  be  helpful,  but 
not  entirely  essential.  Would  service  a 
few  choice  accounts  together  with  spe¬ 
cial  selling.  Prefer  man  betwen  30  and 
40  who  has  had  a  good  rounded  experi¬ 
ence  in  local  display.  City  is  in  a 
seventy  to  one-hundred  thousand  popu¬ 
lation  area  near  (Tilcago.  Seven  day 
operation.  Salary  and  bonus  plus  sev¬ 
eral  employe  advantages.  Write  giving 
details,  a  sample  layout.  Write  Box 
4140,  Editor  A  Publisher. 


SALESMAN  experienced  in  layout, 
copywriting  and  selling  program  adver- 
!  tising.  wanted  by  aggresaive  small 
'  daily  in  Chart  Area  eleven.  Good  start- 
,  ing  salary  plus  bonus.  Give  all  details 
including  salary  expectations  in  first 
1  letter.  Box  4103,  Editor  A  Publisher. 


DISPLAY  salesman  rapidly  developing 
market.  Chart  area  4.  Need  additional 
man  in  department.  Box  4002,  Edi¬ 
tor  A  Publisher. 
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SMALL  Texas  daily  needs  take-charge 
e.xperienced  Advertising  Manager  who 
can  eventually  become  assistant  to  pub¬ 
lisher.  Salary  312.'5  weekly  to  start. 
Send  full  experience,  references  to  Box 
!  4135,  Editor  A  Publisher. 

j  WANTED  AT  ONCE— experienced, 
top-notch  Display  Advertising  Sales¬ 
man  by  Southwest’s  leading  newspa- 
:  paper.  Must  be  strong  aggressive 
salesman,  preferably  under  40.  Good 
starting  salary,  finest  working  and 
living  conditions.  This  is  a  perma- 
net  position  on  our  regular  staff.  Give 
age.  experience  and  references  which 
can  be  investigated.  Box  4102,  Editor 
A  Publisher. 
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HELP  WANTED 

Duplay  Advertising 


HELP  WANTED 

Editorial 


HELP  WANTED 

Mechanical 


INSTRUCTION 

Clatsified  Advertuing 


RETAIL  SALESMAN  to  sell,  service 
display  accounts  on  51,000  afternoon 
daily.  150,000  city  chart  area  6.  Con- 
senial  staff.  Excellent  opportunity 
based  on  ability.  Salary,  vacation,  in¬ 
surance  benefits.  Write  details,  age, 
marital  status,  experience,  present  sal¬ 
ary.  Box  4137,  Editor  &  Publisher. 


Editorial 


ASSISTANT  Woman’s  Editor,  to  help 
develop  lively,  interesting  womens 
pages,  not  social  trivia.  Standard 
Examiner,  Ogden,  Utah. 


DUE  to  sudden  death,  experienced 
man  wanted  as  Editor  and  Assistant 
Manager  on  daily,  circulation  4400, 
published  Monday  through  Friday  in 
town  of  6500.  Would  consider  a  work¬ 
ing  interest  or  partial  investment. 
References  desired.  Eleanor  P.  Jami¬ 
son,  Publisher,  Sullivan  Daily  Times, 
Sullivan.  Indiana. 


GENERAL  News  reporter  for  aggres¬ 
sive  Pennsylvania  daily.  Young  man 
or  woman  with  flair  for  colorful  writ¬ 
ing.  Excellent  opportunity.  Box  4033, 
Editor  &  Publisher. 


REPORTER — J-School  or  some  exper¬ 
ience.  18.000  midwest  daily.  Box 
4022,  Editor  &  Publisher. 


REPORTER-Photographer  college 
trained,  good  health  with  capacity  to 
cover  Northern  New  England  State 
House  and  Legislative  session.  Refer¬ 
ences,  salary  requirements  first  letter. 
Box  4028,  Editor  &  Publisher. 


REPORTER  wanted  by  small  northeast 
Texas  daily ;  native  Texan  preferred. 
Willing  worker  with  limited  experience, 
or  from  weekly,  acceptable.  Give  back¬ 
ground,  references  and  salary  require¬ 
ments  in  first  letter.  Box  4000,  Editor 
&  Publisher. 


WRITER  or  Writer-photographer,  pre¬ 
ferably  with  agricultural  background. 
Tribune  News,  Manhattan.  Kan, 


CITY  EDITOR,  medium  daily.  Chart 
Area  6.  Also  two  reporters,  one  sports- 
minded,  Journalism  grads  or  some 
experience.  Camera  knowledge  help¬ 
ful.  Give  background,  references,  sal¬ 
ary,  first  letter.  Box  4148,  Editor  & 
Publisher. 


ALERT  REPORTER  with  eye  to 
future — courthouse,  some  sports,  for 
aggressive  Wisconsin  daily.  Expedite 
clippings,  full  details.  Box  4105,  Edi¬ 
tor  &  Publisher. 


CHART  Area  one  12.000  PM  daily 
wants  experienced  desk  man.  Send 
experience,  references,  salary,  first  let¬ 
ter  to  Box  4133,  Editor  &  Publisher. 


EXPERIENCED  Librarian  on  medium 
sized  Midwestern  daily.  Please  state 
experience  and  expected  salary.  Box 
4147,  Editor  &  Publisher. 

GIRL,  experienced  reporter  to  handle 
general  assignment,  women's  clubs, 
schools,  local  column.  Advise  back¬ 
ground,  salary  requirement  first  letter. 
The  Morning  Derrick,  Oil  City.  Penna. 

GIRL  over  23  years  of  age,  with  in¬ 
quiring  mind,  to  assist  promotion  dir¬ 
ector  of  large  daily  paper.  Use  type¬ 
writer.  Also  several  openings  for  so¬ 
cial  news  writer.  Apply  To  PNPA, 
Telegraph  Building,  Harrisburg,  Pa. 

NEWS  BUREAU  in  New  York  has 
opening  for  bright  beginner  to  break 
in  as  reporter.  State  education,  other 
details.  Box  4149,  Editor  &  Publisher. 

NORTHERN  Illinois  newspaper  in 
town  under  forty  thousand  needs 
Sports  Editor.  Good  opportunity.  Re¬ 
ply  in  detail  to  Box  4120,  Editor  & 
Publisher. 


PACIFIC  Coast  daily  needs 

HOME  Economics  Editor 

MUST  be  capable  executive  for  de¬ 
partment  of  six.  Helpful  if  you  know 
fashions,  Salary  range  $5500-$6500. 
Confidential.  Box  No.  4104,  Editor  & 
Publisher. 


TELEGRAPH  EDITOR  for  medium 
size  daily.  Man  able  to  handle  wire, 
layout  pages,  supervise  make-up.  head 
local  stories.  Permanent  job.  Prefer 
single  man  well  educated,  ambitious. 
Must  have  good  references.  Call  or 
write  The  Daily  Union,  Junction  City, 
Kansas. 


WANTED — editorial  man  on  evening 
daily,  10,000  circulation,  city  of  12.- 
000,  growing  field  in  Pacific  North¬ 
west.  Must  be  able  to  write  good 
editorials  on  local,  national  and  world 
affairs.  Start  as  City  Editor  with 
prospect  later  of  Managing  Editor 
and  later  Editor.  Prefer  man  35  to  40 
with  good  background  in  handling 
local  news  and  news  personnel.  Give 
complete  information.  Address  Box 
4123.  Editor  &  Publisher. 


YOUNG  SPORTS  writer  with  some 
knowledge  of  head-writing  and  desk 
work.  Excellent  opportunity  if  you 
want  to  work  and  learn.  Opening 
caused  by  promotion  within  staff.  Must 
be  available  at  once.  Contact  Fred 
Andersen,  Assistant  Managing  Editor, 
Montgomery,  Alabama,  Advertiser. 

GOOD  WOMAN  REPORTER  for 
group  of  prize  winning  suburban 
weeklies.  Car  necessary.  General  as¬ 
signments,  society,  features.  Salary 
deijends  upon  qualifications.  Call  or 
I  write  T.  F.  Krohne,  Press  Publications, 
Elmhurst,  Illinois.  TErrace  4-0900. 


Mechanical 

COMPOSING  ROOM 
SUPERINTENDENT 

METROPOLITAN  newspaper 
has  opening  for  a  fully  quali¬ 
fied  man,  not  over  45,  to  super¬ 
vise  large  composing  room. 
Must  have  complete  knowledge 
all  operations  in  the  room  and 
experienced  along  personnel 
and  production  lines.  Perman¬ 
ent  situation,  give  age,  experi¬ 
ence,  approximate  salary  re¬ 
quested  and  complete  details  of 
background  and  references.  All 
replies  strictly  confidential  and 
references  not  used  without 
your  permission.  Box  4038, 
Editor  &  Publisher. 


I  MECHANICAL 
I  SUPERINTENDENT 

I  Salary  $  10,000-$  1 5,000 

HIGHLY  successful  six  day  afternoon 
newspaper  seeks  to  add  mechanical 
superintendent  to  their  management 
team.  Circulation  approximately  60.- 
000.  Located  in  Chart  Area  Number  6. 
Modem  machinery,  equipment  and 
plant.  Outstanding  opportunity  for 
personal  growth  to  man  with  execu¬ 
tive  ability. 

THE  MAN  we  need  should  have  had 
newspaper  experience  as  mechanical 
superintendent  or  composing  room 
superintendent.  On  a  large  daily  he 
may  have  been  assistant  mechanical 
superintendent  or  composing  room 
foreman.  He  must  have  come  up 
through  composing  room  and  must 
have  good  understanding  of  other  me¬ 
chanical  departments.  Age  40-50. 

REPLIES  handled  confidentially^  They 
should  include  brief  but  complete  busi- 
ness  history.  Our  employees  know  of 
this  ad.  Write  Box  No.  4117,  Editor 

I  &  Publisher. 


HEAD  MACHINIST 

for  metropolitan  newspaper,  crew  of 
six  machinists. 

MUST  be  thoroughly  experienced  on 
Goss,  Scott  presses  and  stereotype 
machinery.  Must  be  aggressive.  Pre¬ 
fer  man  in  early  forties. 

PLEASE  state  experience  and  age 
In  application.  Box  4060,  Editor  A 
Publisher. 


Promotion  Public  Relations 


PUBLICITY  Writer  and  administra¬ 
tive  assistant  to  Publicity  Director. 
New  York  office.  National  Health 
Agency.  Newspaper  and  publicity 
background.  Send  Resume,  Box  4124, 
Editor  &  Publisher. 


Salesmen 


SALES 

OPPORTUNITY 


BIG  CLASSIFIED  REVENUES 
DON’T  ’’JUST  HAPPEN”  .  .  . 

IN  most  markets  lineage  limits  an 
determined  ONLY  by  skill  and  know 
how  of  classified  staff  people. 

THE  20-WEEK  Howard  Parish  CW 
sified  Training  Program  pays  off  BIG 
and  FAST.  Scores  of  distinguiahel 
newspapers  now  use  the  Pariah  con 
respondence  course. 

TIGHTLY  organized  plan  stays  undtt 
your  control  at  all  times.  Staffers  rN 
ceive  full-range  drilling  in  sales,  copy, 
classified  competence  that  gets  bask 
ness.  Written  exams  positively  re- 
quired — phonys  flunked. 

FULL  20-week  Course  160.  Registra¬ 
tion  S12,  per  enrollee — balance  $3.M 
per  enrollee  per  week  for  16  weeks. 
Enroll  selected  staffers  immediately— 
or  request  full  data  return  mail. 


Editor  and  Publisher 
Chart  Area  6-8 

Manufacturer  of  Fairchild 
SCAN-A-GRAVER  hat  a  sales 
position  open  for  a  qualified 
man  with  newspaper  experi¬ 
ence,  knowledge  of  photo-jour¬ 
nalism  for  advertising  and/or 
back  shop  desirable.  Age  28  to 
40. 

Submit  complete  resume  stat¬ 
ing  age,  experience,  refer¬ 
ences,  and  salary  requirements. 
Convenient  interviews  will  be 
arranged  in  your  area  if  you 
qualify. 

Write  to: 

Mr.  R.  C.  McPherson 

FAIRCHILD 

Camera  &  Instrument  Corp. 
Room  1057 

I  1 1  West  Washington  St. 
Chicago,  Illinois 

_ Photographers _ 

WE  NEED  new  picture  stories.  SEN- 
SA’nONAL  —  NEWSY  —  ACnON 
— CHEESECAKE.  Pictures  must  tell 
the  story,  60%  Royalties.  P.  I.  P., 
806  East  75,  New  York  21,  New  York. 


HOWARD  PARISH 

School  of  Classified  Advertising  i 
2900  W.  79th  St.,  Miami  47,  Floridi 


SITUATIONS  WANTED 


Administrative 


PUBLISHER'S  ASSISTANT 

SEEK  opportunity  to  grow  with  daily 
or  weekly.  Presently  business  man¬ 
ager  commercial  printing  plant.  Edi¬ 
torial  experience  on  metropolitan  daily, 
prize-winning  semi-weekly.  BA  in 
journalism,  one  year  law  school.  Veb 
eran,  27,  married,  two  children.  Pre¬ 
fer  opportunity  to  buy  in  out  of  earn¬ 
ings.  Box  4014,  Editor  &  Publisher. 


YOUR  Business  need  a  shot  in  th«  I 
arm  T  Here’s  two  men  who  can  do  I 
the  job.  Advertising  Director  and 
Mechanical  Superintendent — higk 
powered  team  for  high  powered  re¬ 
sults.  Not  looking  for  peanuts,  but  spot 
where  drive,  experience  and  know- 1 
how  will  build  permanent  future.  Boi  | 
4139,  Editor  &  Publisher. 


NOTICES 


Naturally  that  new  Job  These  Columni 
Help  you  find  means  a  change  of 
Address.  Notify  us  immediately  in 
changing  your  subscription  address  si 
it  takes  two  weeks. 

Include  OLD  as  well  as  NEW  address 
Editor  &  Publisher  Circulation  Dept 
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SITUATIONS  WANTED 


Administrative 


COMPTROLLER  and  Credit  manager 
paily  and  Sunday  100.000  circulation. 
Experience  includes  management  level, 
can  give  best  of  references.  Box  4106, 
Editor  &  Publisher. 


Artists — Cartoonists 


editorial  Cartoonist  with  2%  years 
0perience.  college  graduate.  28  years 
old.  Samples  on  request.  Box  4011, 
Editor  &  Publisher. 

Circulation 


aRCULATION  MANAGER.  Exper¬ 
ienced  all  phases  of  Evening  circula¬ 
tion.  Specialty :  Home  Delivery,  Mail, 
Motor  Routes.  Detailed  information 
upon  request.  Box  3922,  Editor  & 
Publisher. 


Classified  Advertising 

TOP  man  for  14  years  with  one  of 
country’s  Big  10-plus  education  and 
ability  fits  me  to  seek  Classified  Man¬ 
ager  job  in  smaller  city  with  smaller 
paper.  Write  Box  4116,  Editor  & 
Publisher. 


Display  Advertising 


EXPERIENCED  Display  Ad-Man  With 
Degree  Desired  Location  in  Chart 
Areas  3,  4  or  6. 

Box  4041,  Editor  &  Publisher. 


ENTHUSIASM 

and  a  proven  sales  record  can  be 
yours  along  with  lots  of 
HUSTLE 

if  you  are  lucky  enough  to  get  this 
young  ad  director  with 

KNOW  HOW 

who  wants  to  make  money.  Now  with 
20.000  daily,  will  accept  position  in 
newspaper,  agency,  manufacturing  or 
department  store  advertising  or  allied 
line.  Married,  three  children. 

Let  money  talk  and  I'll  listen.  This 
is  truly  opportunity  knocking — don’t 
fail  to  open  your  door.  Hurry  I  Write 
Box  4145,  Editor  &  Publisher. 


MARRIED  Man — 42,  Protestant,  East¬ 
ern  College  Graduate  with  family  and 
former  Classified  and  Display  experi¬ 
ence,  desires  to  return  to  display  sell¬ 
ing.  Diversified  retail  and  sales  back¬ 
ground.  Can  locate  anywhere  in  East. 
Desires  reasonable  salary,  iilus  com¬ 
mission  or  incentive  for  hard  work. 
Box  4121,  Editor  &  Publisher. 


Editorial 


JOURNALISM  graduate,  31,  now  em¬ 
ployed  on  metropolitan  daily.  Eighi 
years  experience  includes  leg  work, 
dnk  work  and  feature  columns  with 
wire  service  and  newspapers  large  and 
•mall.  Can  handle  any  position.  Chart 
areas  3-4-5.  Box  3824,  Editor  &  Pub¬ 
lisher 

RED-HEADED  gal  reporter  demands 
the  bestl  A  cooperative  City  Editor, 
first  class  daily,  good  salary  opportun¬ 
ity  to  write  news,  features  and  develop 
initiative.  Box  3829,  Editor  &  Pul^ 
Iisher. 


SAN  FRANCISCO-BAY  AREA 

Reporter,  young  woman.  Experienced 
news,  features,  book-art-theater  re¬ 
views,  travel,  church,  women’s  page. 
Seeks  spot  on  daily,  weekly  or  offer. 
Box  3825,  Editor  &  Publisher. 

SPORTS  EDITOR — Experienced  and 
mature  sports  editor  with  solid  back¬ 
ground,  seeks  permanent  position  in 
middle  sized  sports-conscious  commun¬ 
ity.  Can  handle  makeup,  write  column 
and  produce  breezy  and  authentic 
sports  pages.  Qualified  for  either  in¬ 
side  or  outside  work,  can  handle  slot, 
makeup,  and  knows  sports.  Family 
■nan,  sober  and  industrious  with  ex¬ 
cellent  references.  Salary  demand  in 
wping  with  community  prices.  Write 
Box  3817.  Editor  A  Publisher. 
COPY-TELEGRAPH  ^ITOR.  some 
make  up,  27,  four  years  experience  all 
editorial  phases.  Journalism  graduate, 
■narried.  Box  3916,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


REPORTER,  rewrite,  wire  desk.  Start 
after  December  10  Army  discharge.  4!4 
years  UP,  Variety,  1J4  years  Army 
PIO.  Young,  can  and  wants  to  write. 
Prefers  East.  Box  3911,  Editor  A  Pub¬ 
lisher. 


REPORTER  3  years’  all-around  experi¬ 
ence  on  medium  dailies,  features,  J- 
Grad,  single,  vet.  desires  to  relocate 
in  Chart  area  2.  Box  3934,  Editor  A 
Publisher. 


SPORTS  EDITOR — desires  job  with 
good  future.  3  years'  all  around  ex¬ 
perience.  Knowl^ge  of  make-up.  fea¬ 
tures  and  column.  Vet  J-Grad,  28, 
Single.  Will  travel.  Box  3943,  Editor  j 
A  Publisher.  | 


TOP  POSITION  on  small  to  medium 
daily  anywhere  sought  by  newsman  ex-  | 
perienced  all  editorial  phases,  large  > 
and  small  papers ;  now  dcsknian  on  • 
one  of  nation’s  biggest  dailies.  Box  i 
3927,  Editor  A  Publisher. 


ALERT.  AGGRESSIVE  reporter-fea-  I 
ture  writer,  3  years  dailies,  wants  job  I 
with  either  daily  or  semi-weekly  on 
either  Florida  coast.  Speed  graphic. 
College  grad..  Vet,  age  29.  Fine  ap-  ! 
pearance,  top  references.  Write  Box  | 
4018,  Editor  A  Publisher.  | 


WRITER,  reporter — 7  years  with  news 
wire  service  in  New  York ;  covered  all 
phases  from  Police  to  politics;  some 
editing  on  news  desk ;  several  articles 
published,  also  book  and  movie  re¬ 
views.  Now  looking  for  challenging 
assignment  in  news  or  magazine  writ¬ 
ing.  or  public  relations.  Age  36 ;  col¬ 
lege.  Will  accept  modest  start  in  any 
spot  requiring  fine,  pungent  writing. 
Box  3949,  Editor  A  Publisher. 


COPYREADER,  6  edition,  over  100.- 
000.  Age  28,  single,  vet.  AB  English. 
1  Law.  3  years  daily  experience.  Box 
4005.  Editor  A  Publisher. 


EDITOR — Adman,  one-man  staff  of  | 
solvent  weekly  seeks  larger  opportun-  ; 
ity  on  weekly  or  daily.  Box  4027,  | 
Editor  A  Publisher.  { 


EDITOR  -  NEWSMAN  -  PHOTOGRA¬ 
PHER  desires  position  on  large  daily 
or  in  Public  Relations.  Excellent  refer¬ 
ences.  Experienced  all  phases.  State 
salary.  Box  4032,  Editor  A  Publisher. 

EDITOR 

SKILLED  in  news  and  feature  writ¬ 
ing,  copy  editing,  layouts  and  produc¬ 
tion  ;  thorough  knowledge  of  typog¬ 
raphy. 

SEEKS  job  on  consumer,  trade  or 
company  magazine.  Hobbies  are  pho¬ 
tography,  philately  and  travel.  Prefer 
Chart  Areas  1  or  2.  Box  4029,  Editor 
A  Publisher. 


EXPERIENCED  EDITOR,  telegraph, 
news  desks.  Know  makeup,  editorials. 
Sober,  reliable.  Robert  Flowers,  330 
Third  Avenue  North,  Twin  Falls, 
Idaho,  Phone  2393-R. 


JUNE  grad,  M.A.  Cornell,  B.A.  Yale, 
summer  journalism  courses,  photogra-  I 
phy,  seeks  beginning  spot.  22.  single, 
draft  exempt,  will  travel  anywhere. 
French  and  German.  Box  4008,  Bkii- 
tor  A  Publisher, 


ONE  YEAR  large  metropolitan  daily, 
includes  copy-reading,  make-up,  M.A. 
degree  Illinois,  Vet,  26 :  wants  report¬ 
ing  job  on  small  daily,  anywhere  in 
U.  9.  Best  references.  Box  4048,  Edi¬ 
tor  A  Publisher,  | 

RECEINT  college  graduate,  journalism,  I 
sports  writing.  Seeks  small  paper  po-  j 
sition  with  chance  for  training.  Chart  i 
Areas  9-10-12.  Single,  draft  exempt,  I 
fast,  accurate.  Write  P.  L.  Alsworth,  I 
290  Campus,  Buffalo  21,  New  York. 

REPORTER.  4  years  experience,  jour-  1 
nalism  graduate.  Veteran,  single,  car.  I 
Box  4012,  Editor  A  Publisher.  ' 


REPORTER  with  three  years  exper-  ! 
ience  small  western  dailies  wants  spot  I 
in  Chart  Areas  1,  2,  or  3.  BA  vet  can  | 
handle  sports,  general  assignment,  fea-  i 
tures,  photo,  have  car  will  travel.  Box 
4043,  Editor  A  Publisher.  I 


editor  8c  publisher  for  October  9,  1954 


SITUATIONS  WANTED 


Editorial 


SINGLE,  Sober,  ambitious.  Seeks  op¬ 
portunity  as  beginner  reporter.  24 
years  old.  Marine  Corps  vet,  extensive 
free  lance  writing  background.  Native 
New  Yorker  but  willing  to  go  any¬ 
where.  Salary  no  consideration.  Box 
4047,  Editor  A  Publisher. 


VETERAN,  just  discharged,  desires  to 
start  at  bottom  on  daily  in  medium¬ 
sized  city.  Yale  graduate.  B.A.  in  Eng¬ 
lish.  Age  26.  unmarried.  Box  4007, 
Editor  A  Publisher. 


VET  24.  can  leave  immediately. 
Journalism  and  advertising  back¬ 
ground.  Ivy  League  graduate.  Box 
4039,  Editor  A  Publisher. 


WEST  COAST  newsman  returning 
east,  south.  Desk,  wire  service,  pro¬ 
duction  background.  32,  J-Grad.  mar¬ 
ried.  Box  4036.  Editor  A  Publisher. 


WRITER,  editor  with  army  experience 
wants  desk  job  on  daily  or  magazine. 
Journalism  honors  grad,  alert,  24, 
single.  Box  4010,  Editor  A  Publisher.  { 

ALL-AROUND  newsman  seeks  job  on  , 
growing  paper.  Ten  years’  exi»erience 
on  desk,  reimrting.  Box  4127,  Editor  A 
Publisher.  I 


BEGINNING  SPOT  desired  by  ambiti-  i 
ous  and  attractive  girl,  22,  ABJ  August  | 
graduate.  Some  professional  experience.  | 
South  preferred.  Box  3950,  ^itor  A  ! 
Publisher. 


COPYREADER-REPORTER.  31.  ex¬ 
perienced.  Will  give  you  more  for  $80 
than  you  got  before  or  give  job  back 
and  pay  for  ad  that  will  with  good 
wishes.  Box  4131.  Editor  A  Publisher. 


CUB  REPORTER — alive,  conscientious. 
B.A.,  24.  Samples.  Box  4142,  Editor  A  | 

Publisher. _ _ 

EDITORIAL  assistant  post  in  New 
York  City  sought  by  vet  24  ;  Stars  and 
Stripes.  PIO  experience.  Prize  winner. 
Box  4119.  Editor  A  Publisher. 

FARM  Editor  seeks  greater  op|)ortun- 
ity,  permanence.  Prefer  Southwest. 
Full  background,  experience  farm 
journalism  and  publishing  business. 
Box  4109.  Editor  A  Publisher.  ; 


GENERAL  Assignment  reporter,  28. 
three  years  experience  on  small  New 
England  Daily  looking  for  spot  on 
Metropolitan  daily  or  newsmagazine. 
Box  4110,  Editor  A  Publisher. 


MAN-WIFE  TEAM  wants  spot  on  ! 
weekly  or  small  daily.  Man  now  top  i 
reporter  medium  daily  with  small  daily  j 
experience,  farm  editing,  uses  camera. 
Wife  experienced  on  weekly,  can  handle  I 
society  or  general  news.  Box  4152  Edi-  I 
tor  A  Publisher. 


MARQUETTE  J-Grad  1951,  veteran,  j 
26,  single,  seeks  news-editorial  or  radio  i 
work.  Midwest  preferred  but  any  place  i 
goes.  Experience  includes  year  ns  part-  j 
time  jwlice  reporter  Milwaukee  Journal, 
year  as  editor  Army  daily,  half  year  as 
AFR9  announcer.  W.  A.  Curley,  2408-  j 
A  S.  Woodward  Street.  Milwaukee  7,  I 
Wisconsin. 


NEWSMAN,  seven  years  experience.  [ 
four  of  them  in  the  "big  time’’,  wants 
news  executive  spot,  medium-sized  daily 
in  pleasant  community  with  chance  for 
advancement.  Solid  background  all 
phases  desk  work,  idea  man,  especially 
good  at  developing  local  news  coverage. 
Age  30,  married,  veteran,  college  grad¬ 
uate.  Itex  4107,  Editor  A  Publisher. 
RADIO-TV  NEWS  editor  seeks  change 
to  large  midwest  city  publication  with  ■ 
future.  Minnesota  J-grad.  30,  married, 
two  children.  Rewrite,  reporter  or  may-  | 
be  radio-tv  column.  Box  4111,  Editor  A 
Publisher. 

REPORTER-Feature  writer.  Knowledge 
of  Photography,  2  years  experience. 
Missouri  grad.  28.  married,  much  poten¬ 
tial.  Box  4113,  Mitor  A  Publisher. 
REPORTER — single,  college  grad.  3 
years  experience  large  metropolitan 
daily.  Go  anywhere.  Box  4116,  Editor 
A  Publisher. 


SITUATIONS  WANTED 


Editorial 


NEWSMAN,  32,  six  years  newspaper, 
wire  service  experience.  Able  deskman, 
reporter.  Know  makeup.  Former  editor 
of  INS,  Chicago  bureau.  Now  employed 
as  business  writer.  Top  references.  Mis¬ 
souri  U.  honor  graduate.  Family.  Chart 
areas.  6,  8.  hlinimum  $100  a  week. 
Box  4108,  Editor  A  Publisher. 


SPORTS  Editor,  all  beats,  young.  One 
year  10,000  daily.  Knows  makeup, 
heads,  camera.  Seeks  middle-large 
paper.  College  graduate,  single.  Box 
4126,  Editor  A  Publisher. 


SPORTS  EDITOR.  Not  afraid  to  work. 
Write  breezy  column,  well  versed  in 
layouts  and  editing.  No  novice  or 
floater.  Good  habits.  Honest  and  sin¬ 
cere.  Box  4130,  Editor  A  Publisher. 


SPORTS  WRITER:  Twelve  years  ex¬ 
perience  includes  coverage  for  dailies 
of  all  major  and  minor  league  pro¬ 
fessional  sports  including  World  Scries, 
all  major  college  sports  including 
tournaments.  Army-Navy  game. 
Orange  Bowl.  Am  29.  Now  ^itor  of 
large  weekly  paper  desiring  return  to 
sports  field.  College  man.  Samples  on 
request.  Box  4151,  Elditor  A  Publisher. 


’HRED  OF  STAGNANT  PAPER,  re¬ 
porter,  employed,  single,  undraftable 
form  r  Marine  Corps  combat  corre¬ 
spondent  seeks  action-packed  connec¬ 
tion  abroad,  or  live  domestic  metitv 
politan  paper.  Bo.x  4132,  Editor  A  Pub¬ 
lisher. 


VETERAN,  26,  three  years  college, 
four  with  newspapers  &\n  Francisco 
Chronicle,  Stars  And  Stripes— Germany. 
Seeks  copy  reading  re-write  reporting 
job.  Northeastern  states.  Reference*. 
N.  Raymond,  214  Columbia  Heights, 
Brooklyn  1,  New  York. 


WASHINGTON — Seven  years  covering 
state  politics,  now  want  to  move  up 
to  Washington.  Would  work  in  paper’s 
home  town  first  if  desired.  BA,  27, 
awards.  Box  4112,  Editor  A  Publisher. 


YOUNG  woman  with  M.S.  degree, 
daily  and  weekly  experience,  good  ref¬ 
erences — will  write  features,  edit  or 
copyread.  Box  4141,  Editor  A  Publisher. 


Hromolion  Public  Relations 


FOR  YOUR  ENTERTAINMENT  page. 
Capable  newsman.  Versatile  back¬ 
ground.  Writing,  layout,  makeup. 
First  Class  critic  all  phases  show 
busmess.  Available  November  1.  Box 

3953.  Editor  A  Publisher. _ _ _ 

PROMOTION  MAN,  twice  first-mate  to 
department  heads,  will  exchange  proven 
ability  to  cast  practical,  selling  tools 
for  chance  to  grow.  Married — BS,  MA. 
Can  relocate,  ^x  3709,  Editor  A  Pub¬ 
lisher. 


Mechanical 


AMBITIOUS  young  family  man  who 
is  mechanically  inclined,  cost  conscious, 
would  like  situation  as  assistant  to 
train  for  resjmnsible  job,  as  mechan¬ 
ical  suiwrintendent  or  composing  room 
foreman.  Chart  area  6  or  8.  Box 
4009,  Editor  A  Publisher. 


COMPOSING  room  foreman,  14  years 
experience.  Union.  Highly  recom¬ 
mended  by  a  leading  publisher.  Com¬ 
plete  experience  in  organizing  a 
smooth,  high  productive  department. 
Age  42.  Go  anywhere.  Box  4037,  Ekli- 
tor  A  Publisher. 


GOT  PRODUCTION 
PROBLEMS? 

EXPERT  production  coordinator  offers 
top-notch  methods  that  guaranteq 
smooth  oi>eration  with  money-saving 
results.  Box  4040,  Editor  A  Publisher. 

UNIQUE  COMBINATION  of  experi¬ 
ence  and  education ;  varied  printing 
background,  experience  in  all  depart¬ 
ments  of  composing  rooms  (large  and 
small,  newspaper  and  commercial)  : 
college  graduate,  union.  31.  Seeking 
opportunity  to  realize  potential ;  quick 
learner,  willing  worker.  For  details. 
Box  4144,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Seventy  years  ago  ■when  Ott-  the  tribute  to  Mergenthaler, 
mar  Mergenthaler  introduced  when  the  publishing  industry 
his  type-setting  machine,  and  starts  to  introduce  the  new  de¬ 
fer  many  years  afterward  when  vices  on  a  broad  scale, 
it  was  being  perfected  and  re-  ♦  *  * 

fined,  the  newspaper  mechanical 

craft  unions  opposed  its  use  On  the  other  side  of  the  la- 
because  they  thought  its  labor-  picture,  the  Cincinnati  Sun, 
saving  qualities  would  put  men  oA^cial  organ  of  the  CIO,  re- 
out  of  work.  How  wrong  they  <^®^Oy  published  a  letter  by  Al. 
were  has  been  demonstrated  by  Whitehouse,  a  CIO  leader,  re- 
the  vast  expansion  of  the  print-  George  Bidinger  of  the 

ing  industry  made  possible  by  Cincinnati  Post  for  writing  an 
this  mechanical  device.  editorial  criticizing  City  Coun- 

Present-day  leaders  of  those  Albert  Jordan.  Mr. 

unions  now  recognize  the  tre-  Whitehouse  is  head  of  the  local 
mendous  benefits  that  have  steelworkers’  union  in  which  Mr. 
accrued  to  their  members  and  Jordan  is  an  officer, 
to  the  world  at  large  from  this  Apparently  the  CIO  chief 
development.  A  resolution  pass-  thought  Mr.  Bidinger,  a  member 
ed  by  the  73rd  convention  of  .  *he  American  Newspaper 
the  American  Federation  of  La-  Guild,  should  not  have  criticized 
bor  at  Xx)s  Angeles  late  in  ®  fellow  ClOer. 

September  pays  tribute  to  Mer-  were  glad  to  see  that  Paul 

genthaler  for  his  machine  Welch,  president  of  the  local 
“which  has  so  enriched  mankind  Guild  and  political  reporter  for 
both  materially  and  spiritually.”  the  Post,  immediately  arose  to 
The  resolution  was  introduced  defense  of  Mr.  Bidinger 

by  delegates  from  the  Interna-  with  another  letter  to  the  Sun 
tional  Typographical  Union,  In-  setting  the  CIO  leaders  straight 
temational  Printing  Pressmen’s  ^he  relative  responsibility  of 
and  Assistants’  Union,  Interna-  ^  newspaperman  to  his  job  and 
tional  Brotherhood  of  Book-  a  union  man  to  the  cause  of 
binders.  International  Stereo-  unionism. 

typers’  and  Electrotypers’  Un-  Mr.  Welch  declared  the  White- 
ion,  and  International  Photo  En-  house  letter  “was  an  attempt 
gravers  Union.  of  a  highly  placed  union  official 

After  noting  that  the  Lino-  t®  dicipline  a  union  member  in 
type  has  been  constantly  im-  f  manner  that  suggests  boss- 
proved  providing  stimulus  for  Isui.” 

the  invention  and  perfection  of  _  His  letter  stated  in  forth- 
other  methods  and  processes,  right  fashion: 
the  resolution  states:  “No  one  in  the  Guild  would 

“In  this  age  of  incalculable  consider  holding  a  union  em- 
inventive  genius  and  accom-  P}oye  of  Newport  Steel  respon- 
pli.shment  all  may  pause  to  pay  sible  for  the  type  of  product  the 
tribute  to  the  inventor  of  the  company  turns  out.  A  typewriter 
Linotype  machine  which  made  is  a  newspaperman’s  tool  as 
possible  worldwide  interchange  surely  as  a  pair  of  tongs  is  a 
of  thought.  Particularly  grate-  steelman’s, 
ful  may  be  the  workers  in  the  “Any  reasonable  adult  knows 
printing  industry  but  no  less  that  the  editorial  repre¬ 
may  all  working  people  whose  sented  the  opinion  of  the  editor 
standard  of  life  has  received  publisher  of  the  Post.  What- 
such  a  forward  impetus  from  ever  of  Mr.  Bidinger’s  opinion 
accelerated  production  of  print-  was  in  that  editorial  was  there 
ing  and  its  tremendous  effect  as  a  responsible  newsman  per- 
on  merchandising.”  forming  responsibly  an  assigned 

This  awareness  that  labor-  job. 
saving  devices  create  jobs  and  “The  nature  of  Mr.  White- 
opportunities  instead  of  des-  house’s  attack  reveals  this  basic 
troying  them  is  particularly  sig-  misunderstanding  of  the  nature 
nificant  at  this  time  when  the  of  a  newsman  who  is  at  the 
printing  industry  is  on  the  verge  same  time  a  unionist.  He  is  not, 
of  another  so-called  “printing  and  must  not  be,  expected  to 
revolution.”  These  union  leaders  follow  the  trade  union  line  in 
are  aware  of  the  many  new  bis  daily  duties.  To  do  this 
techniques  now  being  perfected  would  be  contrary  to  long-estab- 
to  produce  better,  faster  and  lished  precepts  of  impartial  re- 
cheaper  printing.  We  hope  that  porting.  More,  it  would  open 
they  'will  retain  their  broad-  tbe  door  to  excesses  in  the 
minded  attitude,  as  reflected  in  (Continued  on  page  67) 


EDITOR  &  PUBLISHER  CALENDAR  | 

Oct.  10-12 — Central  States  Circulation  Managers  Association,  • 
Fall  meeting,  Pantlind  Hotel,  Grand  Rapids,  Mich. 

Oct.  10-12 — Inter-State  Circulation  Managers  Association,  Hotel 
DuPont,  Wilmington,  Del.  i 

Oct.  14-17 — National  Editorial  Association,  Edgewater  Beach  Hotel, 
Chicago. 

Oct.  15-16 — Oregon  Newspaper  Publishers  Association  Adman- 
agers,  meeting,  Heathman  Hotel,  Portland,  Ore. 

Oct.  15-17 — Mississippi  Valley  Classified  Advertising  Managers 
Association  Officers  and  Directors  meeting,  LaSalle  Hotel,  Chicago. 

Oct.  16-17 — New  England  Newspaper  Mechanical  Conference, 
Hotel  Statler,  Boston. 

Oct.  16-19 — California  Circulation  Managers'  Association,  annual 
convention,  Ahwahnee  Hotel,  Yosemite,  Calif. 

Oct.  17-19 — Ohio  Circulation  Managers  Association,  fall  meeting, 
Neil  House,  Columbus,  Ohio. 

Oct.  17-19 — Mid-Atlantic  Circulation  Managers'  Association,  an¬ 
nual  meeting,  Chamberlin  Hotel,  Old  Point  Comfort,  Va. 

Oct.  18-19 — Western  Regional,  National  Newspaper  Promotion  As¬ 
sociation,  annual  meeting,  Phoenix,  Ariz. 

Oct.  19 — New  England  Daily  Newspaper  Association  Fall  meeting, 
Sheraton-Plaza  Hotel,  Boston. 

Oct.  20 — International  Circulation  Managers  Association  board  of 
directors  meeting,  Drake  Hotel,  Chicago. 

Oct.  20-22 — Audit  Bureau  of  Circulations.  40th  annual  meeting, 
Drake  Hotel,  Chicago. 

Oct.  21-22 — Advertising  Media  Credit  Executives  Association 
meeting,  Statler  Hotel.  St.  Louis. 

Oct.  22 — New  Jersey  Press  Association,  Better  Newspaper  Institute, 
Rutgers  University,  New  Brunswick,  N.  J. 

Oct.  22-23 — Maine  Press  Association,  University  of  Maine,  Bangor, 
Mo. 

Oct.  24-25— New  York  State  Dailies  Advertising  Managers'  Bureau. 
Fall  meeting.  Hotel  Van  Curler,  Schenectady. 

Oct.  24-25 — Ohio  Select  List  of  Daily  Newspapers,  annual  meeting, 
Fort  Hayes  Hotel,  Columbus. 

Oct.  25-26— New  England  Advertising  Executives  Association 
meeting,  Parker  House,  Boston. 

Oct.  28-30 — ^West  Virginia  Fourth  Estate,  annual  convention, 
Fairmont  Hotel,  Fairmont,  W.  Va. 

Oct.  29-30 — Iowa  Fall  Newspaper  Conference,  School  of  Journal¬ 
ism,  State  University  of  Iowa,  Iowa  City. 

Nov.  4-6— Pacific  Northwest  Newspaper  Advertising  Executives 
Association,  Fall  Conference,  Davenport  Hotel,  Spokane,  Wash. 

Nov.  7-9 — National  Newspaper  Promotion  Association,  Central 
Regional,  Netherlands  Plaza,  Cincinnati. 

Nov.  7-12 — National  Association  of  Real  Estate  Editors,  annual 
convention.  Hotel  Cleveland,  Cleveland,  Ohio. 

Nov.  8-10 — Southern  Newspaper  Publishers  Association,  51s) 

annual  meeting,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

Nov.  8-10 — Association  of  National  Advertisers,  annual  meeting. 
Hotel  Plaza,  New  York  City. 

Nov.  8-12 — American  Press  Institute,  circulation  seminar,  Columbia 
University,  New  York. 

Nov.  10-13— Sigma  Delta  Chi  Convention.  Deshler-HIIton  Hotel, 
Columbus,  Ohio. 


HLLED  yilDfft 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 


1701  K  Street,  N.  W.,  Washington,  D.  C. 
Lincoln  Building ...  New  York,  N  Y. 

EDITOR  8C  PUBLISHER  for  October  9,  195t 


72 


NOW...  the  new  Rangemaster  Linotypes 
. . .  more  and  bigger  type  for  less  money 


This  sample  food-store  od  was  keyboarded  from 
the  main  magazine  of  a  Rangemaster  Model  35. 
There's  no  expensive  “cutting  in"  You  simply  mix 
from  any  two  adjacent  magazines. 


Iona 

perch 

Shrimp 
1  Cod 


6  ox. 


tasty 

\b. 


jumbo 

fresh 


Years  of  Research  and  Engineering 
summed  up  in  one  word  .  .  . 

Rangemaster 

The  new  Rangemaster  Linotypes  embody  engi- 
_  neering  advances  so  basic  and  comprehensive 

that  they  are  clearly  superior  for  setting  big 
display  and  heads. 

Rangemaster  Linotypes  offer  publishers: 

. . .  most  economical  composition  for  big  heads 
and  display  faces. 

. . .  greater  efficiency  and  larger  profit  in  adver¬ 
tising  composition. 

. . .  superior  mechanical  features  for  faster  pro¬ 
duction  and  ease  of  maintenance. 

m  ...  widest  selection  of  various  type  sizes  for 

5,  versatile  keyboard  layout. 

No  other  mixer  has  the  main  magazine  capacity 

_ — 1  of  the  Rangemaster  Model  35  illustrated.  Its 

\  wide  90-channel  magazines  provide  you  with  18 
^  1  extra  channels  to  keyboard  display  characters 

\  through  normal  24  pt.  and  condensed  36  pt. 

\  With  wide  72-channel  magazines  you  can  key- 
I  board  through  normal  36  pt.  and  condensed 
1  48  pt.  Rangemaster  Model  36,  with  auxiliary 

\  magazines,  sets  sizes  up  to  condensed  60  pt. 
\  Models  33  and  34  set  the  same  sizes  as  Models 
\  35  and  36,  but  do  not  mix. 

1  Rangemasters  are  daily  proving  their  superi- 
\  ority  by  increasing  composing-room  efficiency 
\  on  leading  newspapers.  For  details  on  the 
1  Rangemaster  line,  get  in  touch  with  your  Lino- 
— 1  type  agency.  A  demonstration  will  be  arranged. 


LINOTYPE  » j 

MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 


Linotype's  new  Hydraquadder  saves  time 
and  money  setting  quadded  lines.  Avail¬ 
able  on  new  machines  or  for  installation 
on  Linotypes  in  your  own  plant. 


In  Untitypt  Corona  and  member*  of  the  Spartan  family 


A9*n  ciet:  Atlonto,  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


.LEADERSHIP 


THROUGH 


RESEARCH 


9,  1954 


Printed  in  U  S  A 


■T  housewives 

were  commuters 


pm^- 


.  .  .  you  might  reach  them  in  either  a  morning  or  evening 
newspaper  in  New  York. 

But  among  New  York’s  better-income  families,  the  woman] 
usually  stays  home  to  manage  the  household  ( and  its 
purchases).  That’s  why  it  takes  an  evening  newspaper  to 
sell  the  housewife  in  this  lucrative  part  of  the  market. 

In  New  York,  morning  newspapers  are  bought  mainly  at 
newsstands  and  carried  to  work  during  the  week.  Only 
evening  newspapers  are  taken  home  to  the  family.  And  only] 
one  evening  newspaper — the  World-Telegram  and  Sun— is 
effective  with  the  women  of  those  “top-third'*  families 
who  have  61%  of  the  market’s  buying  power.* 

In  better  residential  areas  of  the  market,  the 
World-Telegram  and  Sun’s  circulation  is  93%  “home- 
effective”— carried  into  the  home— compared  to  less  than 
28%  for  either  of  the  two  morning  newspapers  read  by 
this  audience  (55-Community  Study). 

So  whether  you’re  after  men  or  women  of  New  York’s 
“top-third”  families  .  .  .  you  can  sell  more  to  each  in 
the  newspaper  read  by  more  of  both. 


Newybrk  World-Telegram 


LATB9r 

iWALLST.j 


THE  FAMILY  NEWSPAPER  OF  NEW  YORK'S  BETTER-INCOME  MARKET 


♦  Families  earning  more  than  the  average  income.  Rureau  of  Labor  Statistics 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.  Wor/d-T«/egrani  A  Th«  Sun 

CLEVELAND . Prnii 

PinSBURGH . Prtf< 

SAN  FRANCISCO . Ntwi 

INDIANAPOLIS . Times 


COLUMBUS . Cilizen 

CINCINNATI . fotl 

KENTUCKY . Poll 

Covington  edition.  Cincinnofi  Pori 
KNOXVILLE . News-Sentinol 


DENVER  .  .  .  Rocky  Mountain  News 

BIRMINGHAM . Port-Horo/d 

MEMPHIS . PresS'Scimitor 

MEMPHIS  .  .  .  .Commerc  ot  Appool 
WASHINGTON . News 


EVANSVILLE . Press 

HOUSTON . Press 

FORT  WORTH . Press 

ALBUQUERQUE . TribuiM 

EL  PASO . Herald-Post 
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